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[Abstract]

The purpose of this study is to examine how social motivation, functional motivation, playful
motivation, and psychological motivation affect SNS user satisfaction in order to find out what factors
are important to Korean high school students in using SNS. As a result, playful motives, functional
motives, and psychological motives except social motives have an effect on SNS user satisfaction, and
this satisfaction has a positive effect on students' value formation. These results suggest that the reason
why Korean high school students use SNS is that they need it and enjoy it, that is, they use SNS
from a personal point of view, and are not related to social phenomena. However, social motives were
found to have a positive effect on functional and playful motives. In other words, various social
phenomena, which are social motives, provide an opportunity and theme for the use of SNS, and
functional motives have positive effects on playful and psychological motives. In other words, the

various functions provided by SNS have a positive effect on the selection and use of SNS.

» Key words: Social Network Service, Social Motivation, Playful Motivation, Functional Motivation, SNS
Satisfaction
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I. Introduction
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I. Literature Review
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3. Motivation of SNS
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Fig. 1. Research Model

. Research Method
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IV. Results

1. Result of Exploratory Factor Analysis
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Table 1. The results of Exploratory Factor Analysis

Items 1 2Factors3 4 Cronbach’s a
19. .883

20. .856

21, 813

27. .700

18. .680

13. 675

26. 665 0.948
22. .659

17. .650

14, 627

12. 614

28. .583

23. 514

5. 765

8. 724

6. 21 0.834
7. .684

3. 645

16. 635

15. .582

4, A73 0.822
2. 470

1. 369

9. .790

11. .758

10. 717 | 0.805
25. .838

24, 733
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2, Results of the Structural Model
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Table 2. The results of Path Analysis

Hypgt Path FL t-value o S
hesis ue orted
H1 So—Sati 0.000 -0.006 0.995 | ns
H2 Fun—Sait 0.210 4.064 0.000 | =*x
H3 Pl—Sait 0.169 2510 0.012 | =

H4 Psy—Sait 0.401 7.641 0.000 | =*=
H5 Sait—Val 0.308 6.216 0.000 | =*x
H6 So—Fun 0.522 11.759 0.000 | =*x
H7 So—PI 0.591 16.122 0.000 | =*x
H8 Fun—PI 0.312 8.500 0.000 | =*x
H9 Fun—Psy 0.321 6.654 0.000 | ==
H10 Pl—Psy 0.441 9.153 0.000 | =*x

1) So: Social Motivation, Fun: Functional Motivation, PI:
Playful Motivation, Psy: Psychological Motivation, Sait: SNS
use satisfaction, Val: Value

2) =1 P<0.05, *x: P<0.01, ns: not significant

V. Conclusions and Limitation
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