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[Abstract]

While there have been lots of researches on the use of cyber money in online business area, few
studies suggested the results on relationship between individual characteristics, including demographic and
cyber money usage characteristics, and quality factors of cyber money. Therefore, this study investigates
which quality factors of cyber money are perceived to be important, and examines whether the perception
of cyber money quality will vary by individual characteristics such as gender, age, cyber money usage
frequency, and cyber money usage volume. The results show, based on the statistical analyses using
survey questionnaire for cyber money users living in the Seoul metropolitan area, that there are
differences in perception of required quality factors of cyber money among the respondents grouped by
gender, age, and usage frequency of cyber money. This study could propose a variety of implications for

future researches on the use of cyber money in online business areas of home and abroad.

» Key words: Cyber Money Quality, Individual Characteristics, Demographic Characteristics, Cyber
Money Usage Characteristics
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I. Introduction

TUQ] tro] 2291 AP EoAl= ATIAIR; AH|AT
] e E MU WS st =2 A] AfojHmY
(cyber money)g &ed ¥ H2|stal QICH1]. o]2igh A
olH{HU = QIEIYl FItollA] AR & QL= =2 QJuls)
o 7PSh|(virtual money), AAFSHH|(electronic
money), Ato|#7[A|(cyber cash) 52 FAF §Ooj2%
E2] 20} AtolH{tU= AA| Shl= oA Afoly &
oA 22RQl 43S shAY AYE £27]1 eyl 28
AFO| EOf|A] RALZ Tjufish= 4% 5ol QlojA AAe] f
HAE o8 o Qlou[2], AfolHHYE Hedsh= Al
GAQ] W7ol = ABIAL 2]Ue] FH, Au[RIete] A
T, AH|ARY] o]" WK, AH|AIQ] AFE F A A SLOf
Held 719 59 et 285 25| flgh B2 A
gke=l 2 olri3).

Fl2of Sof, 22l A &der R A= B2y
£ B VY SOl Aol uhe Theh FEfQ] Atoly
HU7} o] g& 3 Qlon[4-5], of7[oll= Ao]EEY =&
2], ot=aj7t TV B3, UA] AU ofdit, H&
o d27iA, AEHlagzolA AR A, 2iY, 1
FH S0l 2. AolHHUE 2249l Afo]EojlA] &
7y ofo]slolit MH|AS o]gsteH AR 4 loT,

T Ao deoly 7152 & Feolle AR ot
AN AR 4 Atk ol2feh FAjo] met, AlolHU=
Aot 22 FHIE H Als RAIT A5t fARE
YA 2 AlUT AR A Al 73RS FAlol=
28 a9o] HaL QloH6].

F|Z7HR9] Aoy IR A= AtoHHY &
g R EF7-8] Alolr{y T P E HE[9-12], Al°]
By BlayA 25 JRR{13-15] SO E5 & &
At} ol A2 AIHHU Y JliE 3 S ohet
OJslE Zgsto] Afojuiniue] Hgrget B SO ST
oA Zlofet Bt SRR, Hrtes Dj2fol] of2f R
oA 2ot A=K0=2 AfolHUZE Z-&57] HsiAM
omet FAEFS ZFofoF sheA] 13l of2fgt Aol
sy S50l tieh A =7t AtolHmL] o] g}
9 AFEAAN 5808, AZ)2t Aoy o]-8-54(°]
Sk, o]&+tR)of met ofBA FRRTHE AEA L
2 PR RSkl Ao

metA], 2 Aol = 2211 A EoA Aol
HHYES o83t Fg0] e AldeS ez dvA
5 018 SAIRAS AAITLEAN, T Aoyt

ZEZ0iof sk viEAlRt B85 (quality)o] FSII7EE
R
o

L S0 chet QA=) Alolwoi olgate] Fjel

SHQATEAN 54, Aolsioy ol 3ol me
ofufgt Alo]} vt ABH HUAL FI). £ o]
A AN BAAT U9 2ol BEUA Goio]
A Tget 2Ho 2 Afojujoiuie] BEUrS wAlshy
9= AEA 2 TRIASOA o] Gl AP Tfol=
elolg AIBE 4 g 202 gt

II. Literature Review

1. Cyber Money Concept

Aol U= oot Feojo] HRloA Aeld 4 ot
[16]. HallS{17]> d2]2] WA AtolH{y+= QI
U 5 ZAFH HEYIN RlgaHor AR Rl 2
2 A ARt (electronic money)?] L&l UEYIH
ArRrehg el Fdsttial sttt ghd, uha-g{18]
Hojo] WA AtolH{t{Y= Aldolut QIEHl 4=
o] ofoJdlolu AlEs FUisk=t] AM&ShH= 71d=t
(virtual coin)2A] gJ¥50] £ 22 o] 52 4+
gof| wet v AN o7t 7St

22191 H| 2y A 22 AAMIA] SHOA 2 o A
ol &3] ¥oJo] oA 7gelE 1 9lon, o]+
RAPEA ¥ 2RE AlZARIE0] A EEE0A ot
A2A| FEl= Algshe, & 1A A& 02 [R5k
Tefslr] Aol QIAE]|EO] dF o2 WElsh= 7MdEh
2 Jo=Eti{19]. &, Zd7|sht 27]2[2)= Aol Y&
AR Sl oA Atolw] Zof| A 2ol 472 S}
AU ALS £711L 25 2 APl EojlA FEU XAlZ
oo of AA MY AR 4 Qe =o' o5t
o0, Miller et al.[20]2 JE7|=0] il T} 574
gt 22 A e 24 ofde)R] ZQIEL & 50| A}
ofuof metd 4 Qlofyl FsHItt E3t, AslE
[21]2 AtolHT{UE QIE{HIoA AMEE]= SfH|2A 22
Aoz wof HolX]= AATE AR o =it 5Ugt &
FZ AYW 2RV FeAet 48 52 € 4
e otdEA], 22Uy, AdHY 59 AP AdRIehy]
(private cyber coins)?t oo ‘=TT FASHATCH
[14].

HollA] A Afolemuof it oieket 9], /3.
578 5ol 71x5H, 2 Ao = AtolHi{UE 9]
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WAoA "5 221 Afo|Eof|A] AIF/AH|IAS uf
Sot ojlla], Aoy, wEe),
A, i, B 59 s R Aolstn], ofeigt
ATHHY = 22RRIJoIA ABIAZ2] AlE LUl AfY]
~ olg, ERIAZY A2 AT U AL, AT L Mg}
EJ] 9}7(1 ':0 ;(]ﬂ,_]oP A olL i) o]}\loH:,HZZ]

22 olgst] &

2. Cyber Money Quality

A AS] Hololl x| BAEA T} BT M TEL
22 DelLone & McLean[23]9] A-Lof 7| &3t Q1 oH,

]

Clofet S80S BA02 U FuAl AR B
=73 AqU24-25], ADFEE] FA=A A7U26-27], A
AR BAS A7i28-29] SNS BASY A7
[30-31], UCC Au|20] B2 A32-33] 502
2] 2 2 9t
ulRl5]Q] 201[24]2 sFAF ZANE] A EA|AEI0] ZA]
27, AASEA, MuAEAR 186} of
EXMo] A=A Ao Solst o
7tg metsturl slglon), AaEo 2y
BAAR] AIBY %49 AHw=EAle] A
o} AHAlo] kolx|n] FIog AulA 4
ks Mg slsioich. £9AIe A e25)
o 224 SYEBIS. B 2T 0
_I__"o-] }\]/\Eﬂq -\-LKIA\_/\-](/\_Q_
AR, Aol chg A= Zelxlehe mhop
S AlAoly 71%] S0 mle Igeo] HuAl
2&le] B0 Tzt A E} Aolalrte AL &l
sigick
o]aﬂom_} 0]33’\4[26]3 /\U}EEQ] Exl 9_% l:é]- bS|
ZX1Q0] AR =R Qo] mfjHA ZXQolo g MBS
3 ol5 B8Q9l0] H| Fgel=o ojx|: Gy
nfelst Al S19IC 242, AUEE EAA § YA
A 2710917 AYF BAaglo] ALgAle] thy] Hete)
ol o) G AL A2 ULk Kkt o
282712 714482 B2 AULEE 580] AX
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= AFgYEd JFS DRl AE Slsl

DeLone & McLean[28]2 IS &2 &S 7[d¥toz A
AR AlAEl0] BAEHo] AHEA WA} o] golT
o] IS U|R| =712 mpolstaAt 519 o

AZA]

AP SEASHRARZE, AH]

AHEAL REE-S AAA 0] 0] =o] FFS AL Q= Al
2 I=ict. Aee] 2912912 =kl A7 =
dat 2t &3 o] goete] S mefste A+
oq =utd Al 5SS HAY, B, Hald, &
ABE, 7ilekz Estol A4S Asgsie A2
o, wutd grEe] £ 5 iQlekE AMelst Uuix] £
R= A

A4S0 mHlel &1 o] 8ol zo] ol YrS njx]= 7

o2 mpotg]oict,
IR SE4[30]= SNSO] ZAEN S }\]iEé}%.KEI’
x

HEJLKI }\1]:]]/\-‘-'-7(] 7D1-/\-]u7<li :rL"‘o =
=443 SNS 480710 P10 AMRRte] AfIE] 5
HEAEO Tet Aot JPests BAstaAt s
ch 2473, SNSo RE BAE4o] SNS 80 =]
ReIEr @ OIAIs, obh ol 52} Bl A1
=

T
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W

L v O

=2 = —a =
NEY, 3R S0 TRt olidt BRS04}
87 BEE0 DRl S Tolst AT, SNSY| BE
BE0] ALgAIY A4 ol goEo] ol S
CIFGL o} A B ol ROl e ol

7@7‘:4_3_9‘} HHQH?)Z]: UCC Au]|A0o] ZEIA ZAE
MRS, R4, Tk, S35]4, AAJA)o] UCC AfY]
A O|@ANEY] WEREO] o FFES UlX=A], 221
olefat BEEI}F UCC Au]A9] A|4%] 0] go]wo] oj]
g QS OATIE mofstaxt sigich w7,
UCC AMuj2o] FRI= 34 FollA &3, g, =3
4, AAol ALgAL Q5] Qakg lAD], o=k
UCC A81A9] R4A ol golzo] WA 4 ]x|1
U2 st 229]eF HI[33)= FF4 UCC
el BAARAL, K24, R84, N
ol gAIeHE, WOk, JUFQe|Ele) Y o}
she ol 594 UCC wyguel RE Eaaglo|
O] &AIRIE g DAY g=o2E Yoz A
u3golw0] gojgt o

ol A ”Jlii ap ﬂ?% Etfz, & AtolM= A

3

A AL E,

B, HHEAE Trslion, olele Aolsiol
FASHo) et A} Afolsioly olgxte] Fheln
SATEAS S, AlolHoi ol § SH)of me} 2
2V 4 ook WO stk ojek e vl ek,

Wstol A3
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HL. Atolsoly ol xto] Ao wret Afolsjoly E
S0 gt AMEL Ao]} 91 Zolct.

H2. Atolsloly o 8xto] Aol e} Afojsiol] &
ASHo] gt ANEL Ao]7} g Folct.

H3. Afol#{p{u] o &¥1 20 fe} Atoluoiy] BREA
of chat AMEL Ao]7} e Folct.

HA. Afol#{p{U] ol 5720 fa} Atoluoiy] BEH
of chat AMEL Ao]7} e Folct.

III. Research Design and Statistical
Analysis

1. Research Model and Method

& Aoe Al 220l oA To] ZEE|LL Afo]
HoY7} Zh3xojof sh= viAlgt /o] £9iolH, o]
gh AtolHtiy S/l gt IA =7} AfolH{HY o]
gxfe] APEAR SA} Aolsio] o] §54o fe}
ol Pefxlrte metsie] 24S £ drk<a13
b, <® 1> %), ol2idt A7SHE Dal] siA

AR QFL Aot = RE Ol R, THIEE Be
Ao EoRS {3t AAl, o AR 3 Aleatht
27, 71e235 0 DB 59 AAF] BESh A|AF
Fe 2 A87164). 71 (Rl R #ehe] He
7874, A, A=, NE R HRA), A5
(AtolH o] tieh 2743 355 R AlolH Y
< okt

As., AtolHmy

!

L E 2]
o 71 0

(o]}

[0)

X

ox ox 19 190 &

28, 30-32, 38-45].

Damographic
Charactaristic
-Gandar

-Ags

Cybar Monsy
Cuality
-Systam
+unction
-Emoticn

Cybar Mensy
sags Charactaristi
-Uzags Fraguancy
-Uzags Volums

Fig. 1. Research Model

2 AFolN sPHLE AR A AA Soll= A 2 AoA= Atol{tY o] &A1) E/(AF-E AN
(G, o7d)zt Yo](10~194], 20~294], 30~39A], 404 578, AtolH{uly o] &5/d)t Aoy FAE/dTH]
oV$)E ZESHL Qo). AloluioY ol8S ol ol U melsh] flal 4] dhag Hsigle
BI%(38) 09k 3+48), 5-63), 7~108), 11~193], 203 ©f, ol2i3t AqsbAo] AES glslol ket SRS
o2} o] &2 (5 n|gh 5H~1%td O]9k 19t~29F AT & AFollA = ot} AYEE &5t A
¢ 0|9k 29k~50kd D]gk, 59~109Hd D]gk, 10%Hd o] TXRAME A9t o, AEA| SEAtES 24l = H
A)E EFsHL QIT}{22, 34-37]. Eat 2 AFoA F& (M=, 7471)ollA Axste 22191 Afo]EoflA] 18] o4
W42 AKeH Aol EASHAE NARSH(Al  AloluoiUg ol get o] Sl AFES tioR 3
Table 1. Basic Statistics of Research Variables
Variables AR Ratio(%) Variables Mean S.D.
ency
Gender Male 133 49.26 5.91 1.41
Female 137 50.74
. System 6.03 1.26
Demographic 10~19 1 0.37 .
Quality 5.71 1.30
Char. 20~29 161 59.63
Age (91~9g5) 5.61 1.24
30~39 57 21.11 552 126
Over 40 51 18.88 ' '
Below. 3 Times 100 37.04 6.09 116
3~4 Times 108 40.00 .
. Cyber Function 5.90 1.28
Usage Frequency | 5~6 Times 47 17.41 )
. Money Quality 5.87 1.29
(Per Month) 7~10 Times 11 4.07 .
. Quality (q6~q10) 5.65 1.27
11~19 Times 3 1.1 6.27 114
Cyber Money Over 20 Times 1 0.37 ' '
Usage Char. Under 5,000 Won 90 33.33 452 1.49
5,000~9,999 Won 70 25.93 Emotion 4'32 1'51
Usage Volume 10,000~19,999 Won 44 16.30 Qualit 4'05 1.65
(Per Month) 20,000~49,999 Won 37 13.70 (ql1- 1y5) 3.62 1'72
50,000~99,999 Won | 24 8.89 ara e 1 os
Over 100,000 Won 5 1.85 ) )
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sfoict ¥ 0440111 olg 48
SAS Ver. 9.4 Bl5lo|o], & 1 70)4 AR A7ree
Axsb] gie g SR

(ANOVA, Analysis of Variance)2 ©]-835t%

2. Statistical Analyses

2 oA AAst AAUHEE A55H] olklo] 2
Aol 0] 85taL Ql= AR AtolH{nY FAS
ol ot B Hsll - afl#A(factor
analysis)2 AAISIITE ofol7ll 3F 1.0xfF QQIAK|F
0.555 7|&02 Varimax P10 93t QoIEA S AlA]
gk Ax}, Apolt{iy FASA2 AEAA FAlo Z1TH3Y
AN AlAREA(ql~g)), 71582 (q6~ql0), T
+4(qll~qlb) 2 FREQen, ol ¥ 2159 4l
2] 2£3(Cronbach-o)2 7+7] 83.5%, 87.5%, 85.6%
2 HERT ol2igt RAANE F6l = o, & AollA
A7det Ao Bt AlRdo] x5 &g 4
AATH46].

At ao] B/t Al=ld & EHgt o]9of, & A
oAM= AF7HAEL “Atolu{ty o] 8ALC] "*Oﬂ w2t Afo]
oY FAE o] tigh JA == zfo]7t Q& Aol &
Asst7] flsll SBEAF A= 2719 AT, 92
2 JEsto] B4hEAS AATSIIT: ®3t ol SEAt
ATte] Atoldtiy FA 5ol tigh Aol QlojA
o] BHRIOIE AL 453517] HdliA Duncanid2 Al
AlSHITt. <3k 2>0|A B vie} o], & Ate] HZA]
of St AFEEY “dol TE AtolHtY FAS/dol o
gh Q= Aol [UsHAl ESEER 4.20.,
p<0.0413)0] QlojAgt FAR 0= FOlgt oA &Ko
7F Qe Ao=m et

uxjo
o=

Table 2. Difference analysis of perception on cyber
money quality by respondent’s gender

Freq./Mean/S.D. | Male(133) | Female(137) | F-value(Sig.)
System 5.77(0.91) 5.75(1.10) 0.02
Duncan A A (0.9025)
Function 5.99(0.88) 5.93(1.13) 0.23
Duncan A A (0.6286)
Emotion 4.09(1.29) 4.41(1.26) 4.20
Duncan B A (0.0413)*=

Z) = p-value<0.10, **: p-value<0.05, **x: p-value<0.01

2 AFollxe A2 TAlolHT Y o] 8ol A
Tef AtolHty SIS tigh Q1A e+ Rlo|7} Q1S
oot & A5s7] Aol -SEAF ATS 3719 ATH10~20
ofl, 300y, 40t] o]Aho g LBty BAREMS A5t
of. E31 oz SEAF ATl AfolHny A E/dol| o
gk QAo Qlojxje] HHtRlolE AR AE5] HolA
Duncan®Al-8 AAJ5I9ICE <& 3>0A] B dfe} 7o),
2 Ae] AEAloll S8t AREEY] Aol ThE 285
o tist QA= Rjo]= 7| 5EX(FEE 4.40, p<0.0132)x}
T7a573(F3E 2.79, p<0.0633)0]] QlojAfgt SAR o= &
gF 2E0IA Zo]7t Q= Aom UERT

JE

Table 3. Difference analysis of perception on cyber
money quality by respondent’s age

Fre;‘é/ “D"ea” 10-290162) | 30-39(57) | Over 4051) | Frvalue(Sig)
System 5.75(0.96) | 588(094) | 5.67(1.18) | 0.64
Duncan A A A (0.5279)
Function 596(0.95) | 622(094) | 5.65(1.18) |  4.40
Duncan AB A B (0.0132)*=
Emotion 435(122) | 389139) | 433(133) | 2.79
Duncan A B A (0.0633)*

Z) = p-value<0.10, **: p-value<0.05, ***: p-value<0.01

2 A7 o
o}y EASHo] et AN EE

7143 “Aelefoi o] gulw o] et A}
Ko7t Qg Zoley

S A5oP7] Slol SEAT AT 3719] ATH33] ]9t of
£, 3~48] o0&, 53] o]} o]g)o= %Lfoh AR
S AAGIITE E3E o]S SHAF ATl Atoleoy
FAEA | Oigh Ao O‘OVH HAfOIE AME A
5571 oA DuncanitAl-g AAJsHE Ur <& 4004
B ufe} o], 2 o] AEA|o] SHst AFEQ] A

ojeioly o]8¥l o] T FAE/Jof gt A= fo]
+ AARIEA(FRE 4.63, p<0.0105)2F 7];'5**(%‘
2.72, p<0.0678)0] QJojAut EAM o7
A Ro|7}F Qs Zlo® LERITE.

Table 4. Difference analysis of perception on cyber
money quality by respondent’s usage frequency

Freq./Mean Be.low ¢ .3~4 Oyer . F-value
/SD. Times Times Times )
(100) (108) (62)
System 553(1.14) | 5.82(0.94) | 6.01(0.82) 4.63
Duncan B A.B A (0.0105)**
Function 5.79(1.19) | 6.11(0.86) | 5.98(0.91) 2.72
Duncan B A AB (0.0678)*
Emotion 4.12(1.38) | 4.33(1.35) | 4.32(0.97) 0.85
Duncan A A A (0.4281)

Z) = p-value<0.10, **: p-value<0.05, ***: p-value<0.01
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2 Aol Ast A4 CAloldmY o] 81w
off @} Al Y SRSl tigt QA== Rto|7t 9l
2 Aot} & ABsh| Aol S84 ATs M9 A
(50009 ©]gF o]&, 5000¢~10,0004 ©U|Ft o]&,
10,0009~20,000¢ O]9t o], 20,0009 0|4} o]&)o=
ot FAREAZ AAlSIT E3t olF SEAM A

Tto]l AtolH{tiy FAS/do] ot QA =0 lojAlQ]
BaAtolE AR AE5H7] YoM Duncand Al AAlSEH
T} <& 5>oA Hi= Hie} o], B o] MEA|q
SET AFEEY AtolHny o] &fRo] ThE FASA
of gt A= Rjol= Z= 5HY] FAQRI0 QlojA] A}
o7} EXJ5HK] UL shelst 4~ 9lict

waoa

Table 5. Difference analysis of perception on cyber
money quality by respondent’s usage volume

Freq./ Under 5,000~ 10,000~ Over
Meaqr; ) | 5000 | 9999 | 19999 | 20,000 | F-value
sD Won Won Won Won (Sig.)
o (90) (70) (44) (66)
5.69 5.83 5.78 5.76
System | ooy | 1.03) | (1.06) | (0.94) (008%;8)
Duncan A A A A ’
. 595 | 6.030. | 592 5.93
Functon | 1 97) | oa) (1.10) | (0.95) (009;2 .
Duncan A A A A ’
_ 424 422 420 4.32
Emotion | 135y | (128) | (1.25) | (1.25) (009'236)
Duncan A A A A ’

Z) =t p-value<0.10, **: p-value<0.05, **x*: p-value<0.01

2 o7 Aol 2219l Alo|EofA] AlolHniL S o g
fo IS o2 EAIS ofiEt S
A} o]} |, B Ao AEX] STHK}
Holsl E48 QLEAA St Afoluioly o]§
o2 PRsk= FAlof ol Atolsmi] ojgte] 7ol
‘Joll w2t Aol my FAE/doll TRt 1A= Qlo]
Fol7F Yeh =71 S5t} sttt & A-tollA
St SAREA Zxtol] 71x5t0], & Aol A7t A
doll tieh AEEE Qo <& 6> .

1%

o
> O
> S
35;01‘

ox 1o
N

_JllTl

4= 2 dm o
ball

(e]l]
o

_LI
N
=~
),

Table 6. Summary of hypotheses test results

Hypothesis Test Result

H1. The Perception of Cyber Money Quality Partially
will vary by Cyber Money Users’ Gender Accepted
H2. The Perception of Cyber Money Quality Partially
will vary by Cyber Money Users’ Age Accepted
H3. The Perception of Cyber Money Quality .
will vary by Usage Frequency of Cyber Partially

y oy 9 q y y Accepted
Money
H4. The Perception of Cyber Money Quality Rejected
will vary by Usage Volume of Cyber Money

IV. Conclusion
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