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[Abstract]

After the fourth industrial revolution, a business that utilizes Artificial Intelligence (Al) is expanding
centered around IT industries and it is expected that the quality of Al services will improve. This study
aims to examine changes in marketing through the advance and development of Al and to establish and
apply marketing strategies to respond to future market changes. Based on existing data, the development
of Al technology was examined and looked into changes in marketing and counter strategies through
cases overseas and South Korea. Artificial Intelligence technology has a close impact on our lives,
changing our lives, and thus changing consumer patterns, perceptions, and consumer culture. In the
future, innovative changes in Al technologies will require government policies, the vision of the
corporation, and it is necessary to establish longer-term success strategies. Collaboration between

companies and industries is also important.

» Key words: Artificial Intelligence(Al), Al services, Innovative changes, consumer patterns, consumer
culture, Collaboration
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I. Introduction

1. Purpose of study & Background
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2. Research Method & Construction
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I .Change of AI Marketing

1. Start of Al Marketing
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Table 1. Core element of Al development

The Three Key Elements of Development in Artificial
Intelligence

The Emergence
of Deep Learning
Methodology

Innovation of

Computing Power Big Data
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theory and the
beginning point
of the change
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(Internet of
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processing
environment
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M. AI Marketing Cases

1. Case of Overseas Country
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Table 2. Al Marketing Cases
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Sanchuro: Chololate company, online
circle digital and Artificial Intelligence (Al),
social media called Insight, use of loyalty
data, increased brand awareness and
sales.

Stitch  Fix: fashion-beauty company,
Artificial Intelligence (AI) uses basic
information of the customers to
recommend the clothing and jewelry and
ship to customers, the convergence of
data, machine learning, and stylists’
expertise.

Google: ‘Duplex’ is the new feature of
Gmail, ‘smart compose’ feature.
Amazon: Amazon-Go, ‘Alexa’ which aims
connected home, ‘Amazon advertising’
IBM: Watson (Shopping helper)

Oracle: Oracle ERP (Enterprise Resource
Planning) Cloud and EPM (Enterprise
Performance Management) Cloud.
Huawei: Apply voice assistant ‘Shao Yi’ to
smartphones and Al speaker ‘Cube’.
Tencent: WeChat (supports almost all
activities from shopping, travel, and
hospital reservations)

Naver: From Al assistant ‘Clover’ to image
search engine View’

Kakao Corp.: Not only messengers but
also Al golf service ‘Golf Chatbot” and
voice recognition speaker ‘Kakao Mini" as
well as game, shopping, finance, and
transportation

Posicube: A service that Al takes over the
customer response via telephone and Al
itself handles orders, reservations, and
deliveries.
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