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[Abstract]

The purpose of this study is to examine the relationship between intention to participation in sharing
economy, digital cultural capital, and social connectedness and then analyze the variables affecting the
intention to participate in sharing economy. This subjects were university students. Collected data were
statistically processed by PASW 18.0 program using reliability, frequency analysis, T-test, one-way
ANOVA, correlation and multiple regression analysis. The results were as follows. First, redistribution
participation and cooperative lifestyle participation were relatively high. Second, intention to participate
in sharing economy activities differs according to gender, age, monthly allowance, and SNS usage time.
Third, intention to redistribution participation increases as the recognition of objectified digital culture
capital, embodied digital culture capital, and social connectedness increases. And the intention to
cooperative lifestyles participation and information sharing participation increased as digital culture
capital increased. Forth, the most significant variable affecting the intention to participate in sharing

economic activities was digital cultural capital.

» Key words: Redistribution participation, Cooperative lifestyle participation, Information sharing participation,
Digital culture capital, Social connectedness
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I. Introduction
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II. Theoretical Background

1. Sharing Economy
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2. Related Variables

2.1 Digital Culture Capital
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2.2 Social Connectedness

AR AAZES J1E AL =82 U Algoj|A] Wo]&l

Al 7PEA A& O] l=Alof tigt 459 A9
A iMolam & 4 ok 5, ARt A4S 2] W
ololA ARl tigt Q1A 71, oy, Alelg Ttk A}
a4 %ﬂaﬁ TR Aol zele] BAS BAGH A

UA AT gleu ARl $ATl 528 57

o= %”379. = 12 4 A= 75 = 4 Ao

III. Research Problems and Methods

1. Research Problems
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2. Related Methods
2.1 Survey Methods and Data Gathering
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2.2 Research Tool
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2.4 General Characteristics of Subjects
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Table 2. General Characteristics of Subjects
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IV. Research Results

1. Level of Intention to Participate in Sharing
Economy and Related Variables
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Table 3. Level of Variables
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_ Redistribution 2025 | 504
Intention to participation
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Objectified dlgltal 17.12 362
Digital cultural capital
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capital cultural capital
Embodied dlgltal 23.24 4.99
cultural capital
Social connectedness 40.28 7.45

2. Socio-economic Variables and Intention to
Participate in Sharing Economy
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3. Correlation of Digital Cultural Capital, Social
Connectedness and Intention to Participate on
Sharing Economy
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4. Regression Results of Perception of
Sharing Economy
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Table 4. Socio-economic Variables on the Intention to Participate in Sharing Economy

Redistribution Cooperative lifestyle Information sharing
participation participation participation
m scheffe m scheffe m scheffe
male 23.64 16.71 11.82
Gender female 24.79 17.18 11.94
t 2.334" 1.001 .368
below 20 25.43 b 17.38 11.78
21 23.15 a 16.30 11.86
Age 22 23.85 ab 16.95 11.62
over 23 24.26 ab 17.06 12.09
F 3.394° 816 .360
below 30 24.48 ab 16.85 11.60
Monthly average 31 ~ 40 23.50 a 16.97 11.99
allowance over 40 25.17 b 17.25 12.42
F 3.166" 193 1.674
below 1h 23.88 16.21 11.40
1 day Internet 2h 24.22 17.61 12.06
usage time 3h 24.33 17.21 12.13
over 4h 24.83 16.93 11.94
F 619 1.665 1.009
below 1h 24.31 17.48 ab 11.68 ab
2~ 3h 24.19 16.67 ab 11.96 ab
! Weektisrls usage 4~ 5h 2478 17.95 a 12.91 b
over 5h 23.87 16.10 b 11.42 a
F 504 2.918" 3.180"

"p<.05

Table 5. Results of the Correlation Analysis

Redistribution Cooperative lifestyle Information sharing
participation participation participation
Objectified dlgltal 247" 280" 288"
Digital cultural capital
cultural Instltutlonallzed.dlgltal 071 135 138"
capital cultural capital
Embodied dlgltal 306" 217 290"
cultural capital
Social connectedness 120" .051 .008
"p<.05 Tp<.01 T"p<.001
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Table 6. Regression Results of Intention to Participate in Sharing Economy

Redistribution Cooperative lifestyle Information sharing
participation participation participation
B B B B B B
Gender(1=male) -.726 -.071 -.103 -.011 .048 .007
Age -.135 -.054 -.144 -.061 .084 .049
Monthly average allowance -.012 -.028 -.001 -.002 .020 .069
1 day Internet usage time 321 106" 112 .039 .048 .024
1 week SNS usage time -.039 -.039 -.087 -.091 -.086 -126"
_ Objectified 263 181" 325 238 201 207
. digital cultural capital
Digital Institutionalized
cultural _ . -.033 -.041 .060 .079 .037 .068
capital digital cultur:.al capital
_ Embodied 268 256™ 127 128" 104 147
digital cultural capital
Social connectedness .045 .065 .001 .001 -.029 -.062
F 8.056™" 5.992™ 6.213™
R2 165 128 132
Adjusted R? 145 106 .110
Durbin-Watson 1.696 1.863 1.719
"p<.05 “p<.01 T"p<.001
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ol Ao QxAP7t Qe Aoz siAe 4 Qlot ot TAl Ao Ae X&E AW $h8 A rof 7o
=, SRR Aol es JE, AF, 28w &= Q50| AR F8AAEE Aojoroe AFACI 0"5%‘%
SNS AREARZE 5o oJsl} @5 Hh= Zlo® Yeiplct. ot ojAigtn & 4 Qi)
BAPE, %% 20t oJstALF, B0 WS Al 2 AN e sRBAIEE Aol 7P A=Ade Al
Foloert w2 0= eI J2]30 129 Bk 454 J tfeRISne oo A Xsistied), Alsole
ZF SNSE AHE: aL o] ohE Al Hsl 888 AES 29 HAEE Aol HERe E&she 2wt ope}
At APEO Rtojo]rt =0 7oz UERdT Tfo] =of x| oA B.g 7FsAdo] 7MY =
AR, EF8AIEE Fofleet U Hasd] JWd & 300) ADHA] zANAYS Edistel AdiEe 597
S BAF A AfRe) Hojol st MRS OXY 2 xjakso] gt dojojwe eipst Wt ook 3t Ux]
sAhE, Aok ORI wobRkE, AR A2 tieh o RelAbE, Aleld AA7 Qox 38AAEE Aol
Aol =245 S7RItE JS °§ 20k 2P ot TR el HQlSS ERIgh off] 7K A5HR
B ’E 459} FESR Fodes HA2 7} zsgEojop F-574A F/dstol| et FAAQl Heke
TR0 B =24 57}6}0“‘% AqAS & 4 & Aot
R, BRAADE Rololzel Bl WATo] Hop
GRS BA A B9A AR Fololss A
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