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[Abstract]

This study looked at the World Martial Arts Mastership's 'non-face promotional media strategies and

methods' after the Corona-19 fandom, and found out if they could be applied to other sports events. As a

method of research, the promotional media strategy of martial arts mastership was divided into types and

in-depth interviews with media agents were conducted. According to the study, hosting an online martial

arts competition, building an untact convention platform, and a base education facility can be a successful

contest with budget support. Martial arts branding, popularization and industrialization can be a new

attempt if ideas and execution personnel are sufficient. If IT technology and Chungbuk martial arts

infrastructure are combined, they will be able to pioneer a new model called 'non-face-to-face-to K-sports'.

» Key words: World Martial Arts Mastership, COVID-19, non-face-to-face, mega sports events,

martial arts infrastructure
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I. Introduction
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II. Theoretical background

1. A Study on Non-face-to-face and Sports
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2. A Study on Martial Arts Sports and Mega
Sports Competition
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3. theoretical analysis frame
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Fig. 1. A Theoretical Model of Changes in Promotion
Strategies for the Spread of Non-face

III. The Proposed Scheme

1. Research question
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2. Research method
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2.1 case study of single event
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2.3 In-depth Interview with Officials
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Table 1. In-depth IntervieweeWorld

(Martial Arts Mastership Committe)

. . work affiliated assigned
interviewee . ..
experience organization task
| .
A 30(year) WMC(org) planning and
management
B 15(year) WMC(org) |nternat|qna|
cooperation

IV. Research results

1. Promotional Media Effect of the 1st and
2nd Martial Arts Mastership

12](20169)e} 29](2019) AIAIFOluFAEIA ] 280
tjo] A=k 2HAl uldo](Legacy Media)e} 448 0]
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1.1 Systematic Legacy Media Promotion
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Table 2. SNS channel visitor statistics(WMC 2019)
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Table 3. Overall Satisfaction with Chungju Martial
Arts Mastership(Chungbuk Research Institute, 2019)

subject to survey 1,231
Satisfaction

B generally satisfied
Ordinary
broadly unsatisfactory
[ very dissatisfied

E SHAY] 77.0%7F FontAEAo] S50 Alet

7ol At 2R 37 dFEe & Aol SEth

Table 4. Awareness of Chungbuk Physical
Education Industry and Martial Arts Development
(Chungbuk Research Institute, 2019)

Awareness of the Martial Arts Industry
W very positive

. Positive
Ordinary
negative

B very negative

g4 - ool Mo YIolLE P 4 Ut B3

Table 5. Effects of Chungbuk Brand Value
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1.2 Future Public Relation & Media Strategy
SOl AEA Tig| 24 R 7 20199 T HiAjo]
T2, 2 A7 ARolA AARE 7ddes &3t S8 -

ojcjo] A2KSystematic Legacy Media Promotion)’
5ol Fof] Beel AR BIPA] 5 W s

Aoz UERT olF EMlE tiglu|dg AAG=d
ol Zeke} Fof AR, FoARAo|tt. O =5iK]=

Agh 2 A+e] o] @A P RHoA & ¥IM 5YH
‘S0l SE-njoje] IPEA AFA( 1.5 BsfiEst /2.
of tiget / 3. Fo Atddet et 22 ARNE T Sl
T oAt & Aol YRl FoupAEAo]l 2
219 A ojpoe 2H ARFZIZE FAISHL T

o A
2e ¢ 4 9k

S = 02

(¢]

g"O

w
o ;lg 39 4o rlo nlo

N

Table 6. Comparison of hypothesis and evidence

2nd Martial Arts
Competition

PR Strategy
(White Paper)

3rd Martial Arts
Competition

PR strategy (assumption)

1.Martial Arts Culture
:Game Animated Film

1.Martial Arts Branding
© Film Festival

2.Martial arts convention
competitions, seminars

2.Martial Arts Popularization
: Game Competition

3.Martial arts industrialization:
Martial arts industrial event

3.Martial arts manufacturing:
clothing, shoes tools

2. 3nd Martial arts mastership non-face
Promotional and Media Strategy

2.1 Direct dimensions of competition promotion
and media

2 A0HE 02X SN A WAl SYHAR Tl
gu-ojcioje] AN ARG AN VA AU

Har2es O220(0nline) 7o e} 713, @ AHHE
(Untact) 71 205, @A 7ol 2sAld A¥2 =
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el xAlHdels WA, 2192 QIeh tiw7g7]o
of2igg F53l7] sl 2021 224l FoupAE A 7HE]
AS oiAsit. Wi AlE2f|old(Simulation) 23, 7
AAT7IE Al 7leAlds A% 3717t 7hssitte
Agolct. ITd=9] 7le3e olgsts Al alx9] 22
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Table 7. Imaging method for on-line match
(World Martial Arts Mastership, 2020)

Imaging method (case)
O All participants must follow the instructions
provided when setting up the camera / telephone for
the competition, and the assessor must ensure that
each participant can be viewed at a uniform time /
frame / angle.
O Connect to a Blue Tooth earphone or speaker to make
sure that commands and signals are heard well.
O The camera shall be installed and in a fixed
position. (Move / Fanning not allowed).
O The camera must be 4 m from the wall, the
competitor must be between 1.3 and 1.5 m from the
wall, and the camera / telephone must be in
LANDSCAPE.
O Boundary limits should be marked on both sides so
that they can be seen when there is no frame, and
the lighting should be checked in from the camera
side. Backlight should be removed.
OFor competitions online, you must be prompted to
mark the center position and frame boundaries when
entering a virtual stadium and make sure that there
is tape on the floor.
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2.2 Indirect dimension of martial arts promotion
and media
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V. Conclusions
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