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[Abstract]

SNS has recently reached the level of providing financial services to customers through a mobile
payment system that goes beyond the existing payment system using Fintech, which is a fusion of
financial industry and information technology. These mobile payment systems are increasing in scale as
time goes by, and their functions are reaching the same level as general financial services. This study
is an empirical study to examine what is the most important factor in Internet banking by targeting
users who use WeChat Pay among Chinese Internet bank users with the highest Fintech Adoption rate.
SNS has recently reached the level of providing financial services to customers through a mobile
payment system that goes beyond the existing payment system using Fintech, which is a fusion of
financial industry and information technology. As a results, 2 factors positive influence on Acceptance
intention and Customer satisfaction. These mobile payment systems are increasing in scale as time goes

by, and their functions are reaching the same level as general financial services.
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I. Introduction
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Table 1. Fintech industry type
Div. Contents
Easy Simple remittance and payment by
remittance reducing complex processes such as
and accredited certificate, OTP, and card
payment information input
Funding consumers, including early

Crowdfunding

entrepreneurs with creative items, raise
funds from a number of micro investors
through online platforms.

P2P loan

Companies or individuals enter into a loan
contract through an online platform without
going through a financial institution.

Internet
banking

As a newly licensed bank to promote
competition in the banking industry, it
operates differentiated channels from
existing large banks or provides digital
experience services such as mobile

Asset
management

Provide portfolio advisory and
management services automatically using
computer programs such as algorithms
and big data analysis

LegTech

A compound word of regulation and
technology, a system that enables more
efficient responses to financial regulations

InsurTech

A combination of insurance and technology,
providing new value to the insurance
industry by using new technology

Source) KOSME,

Industry Analysis Report ICT : FinTech, 2019
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Source) EY(2018),
Kang(2018),

1. Fintech adoption rate by country

EY Fintech Adoption Index 2017,
Current status and implications of the

fintech industry at home and abroad

23]

1912 x[x|3F £20] AL 1= Ugtsw g 2

golmel 9 ZgAu ATt ohe MR 2] o) ol

o= =

=7} 5} 9

S5t HE3 AFoM e O gSErt ofe
2 2051l Qlof o] Etiz F=ojAf H

/\}gx}': Ao g TAMS o]&35}o]



A Study on Satisfaction of Third Party Mobile Payment Service in China 261

II. Literature Review
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Table 2. Classification fintech service sectors

Div. Contents Service sectors
Provides various
Finan transaction bases for P2P loan
. companies and customers
cial . ;
to freely conduct financial
platfo . .
transactions without the .
rm . ) . ) Crowdfunding
intervention of financial
institutions
Fi .
::?aaln Creating new added value Asset
by collecting and analyzing management
data } L
anal various data of individual
sisy and corporate customers InsurTech
Paym Provides convenience for Easy payment
ent customers by providing Easy remittance
and payment and settlement Foreign currency
remit services that are easy to remittance
tance use and low fees Internet banking
Provides more efficient
Finan and innovative financial Non-face-to-face
ce business and authentication,
softw service-related software blockchain, risk
are than existing methods management, etc.
using IT technology

Source) Major Fintech Trends and Implications
(Financial Supervisory Service, 2018.5)
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Acceptance
intention

Convenience

Customer
Satisfaction
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IlI. Research Method
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IV. Results

1. Result of Exploratory Factor Analysis
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Table 3. The results of Exploratory Factor Analysis

Factors Cronbach’
Items
1 2 s a
A1 890 | .183
A4 838 | 316
A3 791 | 341
T_1 767 A1
T 4 748 509
C_3 729 A77
Tangible T3 703 | 559 0.965
T2 684 | 587
A2 678 | 357
R_3 627 | 581
C_1 .604 | 338
R_4 583 | 553
R_1 581 519
E_1 166 827
C.2 239 | .790
E_3 493 | 710
C_4 559 | .669
Convience C_5 564 | 644 0.931
R_5 A14 | 636
E_2 400 | 621
R_6 587 | .605
R_2 499 | 534

2709 Hlo]E= Windows SPSS 261+ AMOS 218 ©]
&5t Zh QIEtoll= ofEt AL AeAlE AHE
A} gttt WA Windows SPSS 262 o]83to] 441E
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2. Results of the Structural Model
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7] sl AREE]O] RITH12]. 2 AN e S A
F= ol&sto] QMR =5 2719 allo] AR
(Acceptance intention)x} 1 780kE(Customer
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of 7} 291 7t QIAIS EAsto] X = 395.358, d.f. =
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Table 4. The results of Path Analysis

:?;Jst Path FL | tvalue P;‘f' fr“tzz
H1 Avg1—CS | 0.830 | 0020 | 0000 |
H2 Avgl—Al | 0764 | 0220 | 0000 |
H3 Avg2—CS | 0368 | 0220 | 0000 |
H4 Avg2—Al | 0469 | 0240 | 0000 | *x

1) Al: Acceptance Intention, CS: Customer Satisfaction
2) =1 P<0.05, *x: P<0.01, ns: not significant

V. Conclusions and Limitation
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