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[Abstract]

The goal of this study is to investigate how YouTube use motivation such as perceived usefulness and

perceived enjoyment affect the compulsive YouTube usage and academic adjustment of college students.

To this end, a research model was established and 113 response data obtained by conducting a

questionnaire survey on college students in Seoul were used for structural model analysis. The results of

this study can be summarized as following. First, perceived usefulness has a positive effect on academic

adjustment. Second, compulsive YouTube usage has a negative effect on academic adjustment. Third,
perceived enjoyment was identified as a factor that plays a role like pharmakon. The findings suggest the

necessity of learning strategies that control the degree of perceived enjoyment as well as the instrumental

use of perceived usefulness in order to improve the academic adjustment of college students.
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I. Introduction
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II. Background
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2. Research Model
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Fig. 1. Research Model
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III. Material and methods
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2. Participants and procedure
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Table 3. Reliability test result

Variable Cronbach a CR AVE
Perceived
Table 1. Participant Characteristics Usefulness 0.829 0.897 0.743
(PU)
Characteristic Group n % Perceived
Gender Female 45 39.8 Enjoyfulness 0.928 0.954 0.874
enae Male 68| 60.2 (PE)
Not used 1 0.9 Compulsive
Within 10 minutes 4 35 YouTube 0.992 0.995 0.984
Within 30 minutes 10 8.8 Usage(CU)
YouTube usage Within 1 hour 32| 283 Academic
time per day Within 2 hours 33 29.2 Adjustment 0.832 0.899 0.749
Within 3 hours 16| 142 (AA)
Within 4 hours 4 35
4 hours or more 13 115
Total 113 | 100 S, Aol digh WAL 2 2 A Eae] &
SFAl2] = (Composite Reliability, CR)S Y 1 HHsHCH
2 AFollA= Table 304 Hi= B} Zo] %= .70
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1. Analysis of Measurement model
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Table 2. Descriptive statistics & factor analysis result

Item M SD PU PE YA AA

PU1 391 | 0.819 | 0.649 | 0.387 0.141 | 0.402
PU2 3.76 | 0.837 | 0.895 | 0.210 | -0.039 | 0.183
PU3 3.94 | 0.827 | 0.595 | 0.537 0.232 | 0.207
PE1 3,78 | 0.741 | 0.196 | 0.866 0.226 | 0.216
PE2 3,83 | 0.731 | 0.221 | 0.847 0.293 | 0.144
PE3 3,75 | 0.762 | 0.242 | 0.859 0.128 | 0.200
Cu2 335 | 1.016 | 0.072 | 0.192 0.966 | 0.011
Cu3 3,34 | 1.005 | 0.039 | 0.207 0.970 | 0.009
Cu4 3,35 | 1.007 | 0.050 | 0.180 0.976 | 0.026
AA2 3,82 | 1.037 | 0.054 | 0.240 | -0.056 | 0.849
AA3 3,77 | 0.866 | 0.208 | 0.069 | -0.023 | 0.888
AA4 3,76 | 0.859 | 0.250 | 0.194 | 0.125 | 0.750
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Table 4. PLS correlation matrix

PU PE Cu AA
PU (0.862)
PE 0.689 (0.935)
CuU 0.281 0.422 (0.992)
AA 0.544 0.424 0.083 (0.865)

The number in parenthesis is the square root of AVE.

2. Verification of structural model
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Table 5. Summary of hypothesis test outcomes

Hypothesis Decision Effect T Statistics
H1:PU—AA Accept 0.478 7.051
H2:PU—CU - -0.018 0.259
H3:PU—PE Accept 0.689 19.287
H4:PE—AA Accept 0.142 2.075
H5:PE—CU Accept 0.434 5.936
H6:CU—AA Accept -0.111 2.185
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V. Conclusions
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