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[Abstract]

With the advent of the age of'untact” modern people are pursuing a healthy body and mind. In
order to achieve well-being, LOHAS and Wellness,people prefer to use natural affinity alternative
therapies, Aromatherapy. This study focuses on women in their 20s~50s in Zhejiang Province, with the
aim of investigating their knowledge and use of essential oils.The questionnaire was divided into four
parts: 3 questions for general question, 11 questions for knowledge, 13 questions for use and 9
questions for satisfaction. In addition, the study was conducted using the WeChat and the Wenjuanxing
Program from July 5 to August 30, 2019. Finally, a total of 617 questionnaires were analyzed. In this
study, SPSS WIN 21.0 program is used for frequency analysis. The level of knowledge and satisfaction

is verified by Cronbach‘s a. And the following analysis results were obtained by frequency analysis,

descriptive statistics, Chi-squared test(XQ), one-way ANOVA on the understanding level and usege of
essential oils according to age. The results were as follows. The most common characteristics of
subjects were the 20s, university students, essential oil recognition was high in having experience. There
is no great difference in knowledge or satisfaction depending on age. knowledge and satisfaction was
moderate. The results of experience in the use of essential oils were higher among all age groups,
those who in their 30s did not think that the use of essential oils would be effective. However, people
in their 20s and 40s and older have unclear answers, indicating that results showed a difference. The
results of the survey on usage showed that there were significant differences in period of use, place of
purchase, method of purchase, purpose of use, place of use, number of use, frequency of use, body
parts of use. According to the study, awareness and knowledge of essential oils vary according to age,
and those in their 20s use essential oils for facial skin, and those in their 30s and older use essential
oils for stress relief and body management. This study provides basic information on marketing related

to diversified essential oil products according to age.
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II. Study Methodology

1. Participants and the period of study
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2. Survey Tools
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3. Data analysis
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III. Results and Discussion

1. General Characteristics of Subjects
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2. Verification of the knowledge, satisfaction
and reliability of the essential oil.

1) Verification of reliability
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2) The degree of knowledge of essential oils
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Table 1. The degree of knowledge of essential oils

Details M SD
Essential oils are extracted from flowers,

. 3.00 1.01
roots, stems, leaves and fruits of plants.
Use a small amount of 100% high
concentrated essence when using
essential oil as an oil suction or an
aromatic compound.

The100% pure high concentrated essential
oil in aromatherapy is used after dilution
of carrier oil.

A mixture of essential oils is more
effective than a single essential oil.

The elderly use 1/2 of the essential oil
used by the general population.

A prolonged use of an essential oil will
reduce the effectiveness of the essential
oil, so it will take about three months to
replace it.

Essential oils need to be kept carefully.
Essential oils are sensitive to sunlight,
humidity, temperature and oxygen.
Essential oils are to be kept in a shiny
glass bottle and kept in a freezer.
Essential oils have anti-bacterial and
anti-inflammatory properties.

Essential oils are used to heal wounds. 3.01 1.08
Essential oils help maintain healthy skin. 3.35 1.06

2.72

2.85

2.99 1.10

2.69 1.08

2.85 1.08

3.15 1.1

3.24 1.08

3.05 1.08

Understanding of essential oils 2.99 .75

3. The difference in knowledge and satisfaction
of essential oils according to age
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Table 2. The difference in knowledge and  [38]. 30~400] JASL TEYe] A3y} 0|8 A= AE
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Details N%) SD F Scfzef 7102 BstAH39).
20s@ 278(2.91) .77
ZSO:VI 30s® 148(3.21) .68 9.117+x+ 000 b>a,c Table 3. The difference in experience in the use of
9 Over the 40s® 91(2.88) .71 essential oils according to age
20s 221(2.67) .66
. Over
jittl'f); 30s 135(253) .63 2951 053 - Details 05 305 heaos M2
Over the 40s 77(2.72) .66 N(%) N(%) N(%) N(%)
*xx p< 001 Exper 'eS  2210795) 135(91.2) 77(84.6) 433(838) 9.809
ience No 57(20.5) 13(8.8) 14(15.4) 84(16.2) (.007)
4. The difference in usage of essential oils Expens
: 9(15.8) 2(15.4) 4(28.6) 15(17.9)
according to age N'Ve
ever
1) The difference in experience in the use of Reas | card 29(50.9) 2(154) 5(35.7) 36(42.9)
essential oils according to age (f’grs of it.
- Be 18.43
Aol WE olEded AFEEE AlS e 2 ”I‘: ineffec  8(14.0) 8(61.5) 2(14.3) 18(21.4) 6+
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* p<.05, ** p<.01

2) The difference in usage of essential oils
according to age
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Table 4. The difference in usage of essential oils according to age

o 20s 30s Over the 40s all )
e N(%) N(%) N(%) N(%) X"
Under 6 months 96(43.4) 31(23.0) 24 31.2) 151(34.9)

Period 6 months~1 years 75(33.9) 65(48.1) 32(41.6) 172(39.7) 18.348*x
of use 1 years~2 years 35(15.8) 26(19.3) 11(14.3) 72(16.6) (.005)
Over 2 years 15(6.8) 13(9.6) 10(13.0) 38(8.8)
Department store/trademark 86(38.9) 44(32.6) 21(27.3) 151(34.9)

Hospitals /
Place of Cosmetic Rooms 60(27.1) 51(37.8) 27(35.1) 138(31.9) 22 96 e
purchase Internet shopping. 58( 26 2) 28(20.7) 19( 24 7) 105(24.2) (.003)
Educational institution .6) 10 7 (7.4) 3) 19(4.4)
Other, etc. 1) .5) 11 7) 20(4.6)
Own choice 98( 44 3) 45( 33 3) 5(32.5) 168(38.8)
How to Friend / Family recommendation 61(27.6) 57(42.2) 5(45.5) 153(35.3) 14,252+
Buy Expert recommendation 50(22.6) 30( 22 2) 19 5) 95(21.9) (.027)
Other, etc. 12(5.4) 2) .6) 17(3.9)
Problematic skin and obesity 68(30.8) 37(27.4) 16(20.8) 121(27.9)
management
Purpose  Relieve stress 55(24.9) 49(36 3) 25(32 5) 129 29.8) 17.160%
of use Muscular relaxation management 42(19.0) 23(17.0) 14(18.2) 9(18.2) (.028)
Relieve physical problems 32(14.5) 24(17.8) 15(19 5) 71 16.4)
Other, etc 24(10.9) 2(1.5) 1) 33(7.6)
Home 115(52.0) 48(35.6) 31 40 3) 194(44.8)
Place of Cosmgtic Rooms 67(30.3) 60(44.4) 26(33.8) 153(35.3) 17157+
Use Hospitals 17(7.7) 19(14.1) 12( 15 6) 48(11.1) (['329)
Cosmetics shop 18(8.1) 7(5.2) R 32 7 (7.4) '
Other, etc. 4(1.8) 1(0.7) 3) A)
Type of Single type 82(37.1) 46(34.1) (39 0) 158( 36 4) 8.344
Use 2~4 types 100(45.2) 63(46.7) 28(36.4) 191(44.1) ('214)
Over 5 types 39(17.6) 26(19.3) 19(24.7) 84(19.4) '
Every day 22(10.0) 22(16.3) 10(13.0) 54(12.5)
1/week 45(20.4) 33(24.4) 22(28.6) 100(23.1)
Ef’;‘;’:sr 2~3/week 82(37.1) 47(34.8) 17(22.1) 146(33 7) 2?'5‘5‘;‘)* :
1/month 25(11.3) 22(16.3) 15(19.5) 62(14.3) '
Other, etc 47(21.3) 11(8.1) 13(16.9) 71(16.4)
100% pure essential oil 39(17.6) 29(21.5) 8(10.4) 76(17.6)
Type of Mixed essential oil 73(33.0) 44(32.6) 27(35.1) 144(33.3) 14532
Use mix up the essence 35(15.8) 31(23.0) 18(23.4) 84(19.4) (669)
Essential Oil Related Products 55(24.9) 29(21.5) (22 1) 101(23.3) '
Other, etc. 19(8.6) 2(1.5) 1) 28(6.5)
Facial management 77(34.8) 29(21.5) 17( 22 1) 123(28.4)
. Aromatic compound 17(7.7) 20(14.8) 2) 41(9.5)
intended 5y Jotion 48(21.7) 38(28.1) 23( 29 9) 109(25.2) ZZ(SSZ)
Y€ Body care 57(25.8) 43(31.9) 23(29.9) 123(28.4) '
Other, etc. 22(10.0) 5(3.7) 10(13.0) 37(8.5)
Massage 81(36.7) 35(25.9) 25(32.5) 141(32.6)
Basic cosmetics and blending 47(21.3) 29(21.5) 16(20.8) 92(21.2)
How to the method of pronunciation 41(18.6) 24(17.8) 20(26.0) 85(19.6) 15.968
Use Inhalation method 21(9.5) 24(17.8) 6(7.8) 51(11.8) (1'93)
The method of bathing 17(7.7) 18(13.3) 6(7.8) 41 9 5) '
Wetting method 4(1.8) 2(1.5) 2(2.6) .8)
Other, etc. 10(4.5) 3(2.2) 2(2.6) 15 3 5)
Face 86(38.9) 34(25.2) 21(27 3) 141(32.6)
Legs, arms 41(18.6) 38(28.1) 10(13.0) 89(20.6)
E:r‘ii Abdominal, back 40(18.1) 28(20.7) 17(22.1) 85(19.6) 1?'091119)*
Whole body 39(17.6) 31(23.0) 24( 31 2) 94(21.7) '
Other, etc. 15(6.8) 4(3.0) .5) 24(5.5)
Total 221(100.0) 135(100.0) 100 0) 433(100.0)

* p<.05, ** p<.01
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p<.05). AFSZd A 300 o d 52 me| A o] 44.4%
2 71 =0k, 400 o]Akm} 200 ojAEL ‘Alo] ZIzb

40.3%, 52.0%2 7V =9ItHy?=17.157, p<.05). AH&3!
22 400 o]} o 52 F 18]'7} 28.6%= TP =%F
O}, 30che} 200 A EL “F 2~33] 7} 34.8%, 37.1%
2 7P =UTH*=20.444, p<.01).

AMEER 400 o oAHE2 Hie ' 5EE
71 7Y 29.9%= 7P =9kow 300 of/dE2 By
W27t 31.9%, 200 JAHESL ‘IdZFUR] 7T 34.8%= 7t

A =7 JERITH(x*=22.229, p<.01). AFR-E-9]= 30c] o]
g2 TR 228.1%, 200 o "d= 0] 38.9%, 40
o o4 of’d Mol 31.2%= 7P EA UERITH?
=19.919, p<.05).

]}\ﬂ}\:]_(ao]q ,\}gmgﬂ /]\jsﬁo:]:rLoﬂ/q A}OEHO

-

30ch

ofge AEEA Yo, 2000 g e BAYY W 8l ulekn
212 9l Aoz ZAE9IH 2], ol B olySol
224 2 Bkl 1, Aol &S YT YA~
o A} TR o2 Bugh o2 HjEL ARlat
T QITH40). oJAIELL ALGSIAAA 200) o3 e F 2
~32)(38.8%) AMSSIATILL FYFAL 200 ofge
69.5%71 &Eolo] A OlEuYlS Es5t JLofj7t =9Qk11[11],
o] B ogALE MLILe] A0 o3 UL &
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IV. Conclusions
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