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[Abstract]

Over a decade ago, Krasnova et al.
self-disclosure. These factors include perceived risks, relationship

self-presentation, and enjoyment. Meanwhile, during the past 10

identified the factors

that influence Facebook users’
building, relationship maintenance,

years, there have been significant

changes in terms of function, media, and competition. SNSs have been functionally enhanced, used in

mobile environment, and had many competitors. Based on these facts, it is believed that the influence

of the factors on self-disclosure is different from those of Krasnova et al. The purpose of this study is

to verify through a replication study whether the factors adopted in the study of Krasnova et al. are

still important in explaining self-exposure. The study empirically find the result significantly different

from those of Krasnova et al. Based on the result, the study provides meaningful implications and

suggestions for future research.
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II. Literature and Hypotheses
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2. Self-disclosure and Its Motivating Factors
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III. Method and Analysis

1. Variables

2 Qe A 2] ARES =o17] SleiA QI+
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Table 1. Measures

2. Data and sample

2 Aoe 2AF A7 Aig QElsto] mojAas
AHERFSRRE 25 £ HolEE 2Ael%n, F 1050
7ho] mES shustArt. mEA W] u] 8L 50.9%
ojlty. mE2 dA¥E=z e FEsHom(10th
7.6%, 2008 21.9%, 30tf 22.3%, 40Tq 22.7%, 50tjjo]it
25.5%), Hat AP 3824 = YERTE T2)a dE+
o] A% ALGAZES 68, Wi Ho|A% Flpo] Hi
1755 o]t

3. Reliability and Validity
2 A7t S| Nelwe} B e 9
siof Mplus T83F 54 2A1P4S 2ol &

olpdlo] Asr:(Chi-Square = 898.35; DF = 209: CFI

Construct (Source) Item Standardized Standard
(mean, s.d.) Loading Error
Breadth of I have put a lot of information about myself in my Facebook profile. 0.877 0.013
Self-disclosure [13, 6] | I often talk about myself on Facebook. 0.891 0.012
(3.088, 1.409) I keep my friends updated about what is going on in my life through
0.911 0.011
Facebook.
L;iually talk about myself on Facebook for fairly long periods of 0.923 0.007
Depth of I share freely what I personally like or dislike. 0.805 0.020
Self-disclosure [13, 6] | I share freely my personal thoughts and emotions about an event
0.881 0.012
(3.573, 1.347) or a person.
I share freely my private personal relationships. 0.908 0.012
I share freely my private personal matters. 0.898 0.011
Perceived Risk [6] Overall, I find it risky to publish my personal information on 0.887 0014
(5.139, 1.228) Facebook. ) )
I feel unsafe publishing my personal information on Facebook. 0.932 0.016
I fea.r that sqmethmg unpleasant can happen to me due to revealing 0.897 0.012
my information on Facebook.
Relationship Building [6] | Through Facebook I get connected to new people who share my 0.819 0.018
(4.345, 1.207) interests. ) )
Facebook helps me to expand my network. 0.899 0.012
I get to know new people through Facebook. 0.893 0.012
Relationship Facebook is convenient to inform all my friends about my ongoing
) . 0.810 0.019
Maintenance [6] activities.
(1.445, 1.189) Facebook allows me to save time when I want to share something
. . 0.909 0.010
new with my friends.
I find Facebook efficient in sharing information with my friends. 0.902 0.013
Self-presentation [6] I try to make a good impression on others on Facebook. 0.897 0.012
(4.237, 1.188) I try to present myself in a favorable way on Facebook. 0.932 0.007
Facebook helps me to present my best sides to others. 0.909 0.009
Enjoyment [6, 14] Using Facebook is fun. 0.944 0.007
(4.134, 1.279) I spend enjoyable and relaxing time on Facebook. 0.935 0.008
When I am bored I often visit Facebook. 0.787 0.019
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Table 2. The Result of Reliability and Validity Test

, . Average
Cro:lbach s CROTDO.T.Ite Variance 2 3 4 5 6 7

pha eliability Extracted
1. Breadth 0.945 0.945 0.811 0.901
2. Depth 0.928 0.928 0.764 0.786 0.874
3. Risks 0.931 0.932 0.820 -0.236 -0.172 0.906
4. Mainte. 0.904 0.907 0.766 0.436 0.437 0.153 0.875
5. Building 0.901 0.904 0.758 0.477 0.462 0.054 0.797 0.871
6. Self-pr. 0.937 0.937 0.833 0.488 0.445 0.065 0.744 0.784 0.913
7. Enjoy. 0.916 0.924 0.803 0.628 0.565 -0.078 0.593 0.640 0.586 0.896

= 0.97; TLI = 0.97; SRMR = 0.03; RMSEA = 0.04) B)et T3 Yo TS BASHYTH FESH o]2{sh Aut

0f-2 245t Z1o 2 UERITH Table 13} Table 2=
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4. Hypothesis Test and Interpretations

Figure 12 7Md45-2 438 Aafol|oi(Chi-square
1283.83; DF = 293; CFI = 0.96; TLI = 0.95; SRMR
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Self-disclosure
(Depth)
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0.3 8#**
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Relationship

Maintenance
0.377%%%

Self-presentation
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Enjoyment
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| Gender || Age | Time " Friend | Gender " Age || Time Friend |
Fig. 1. Analysis Results(*p<0.05, **p<0.01, **xp<0.001)
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| ¢l Aoz Uit ol2fst Auk= AR
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IV. Discussion
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