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[Abstract]

Chinese people have increasingly high interests in skin care and trust and prefer medical institution
products and equipment to treat skin problems. The purpose of this study is to examine skin types and
skin care situations, skin care recognition, and skin care satisfaction by gender in medical skin care
center patients from in their 10s to 50s in Hainan Province, China. The questionnaire survey consisted
of general characteristics(n=8), skin care situations(n=6), skin care recognition(n=11), and skin care
satisfaction(n=21). A total of 328 questionnaires were researched from December 21, 2020 to January 9,
2021 using WeChat and Wenjuanxing program. Data were analyzed by SPSSWIN 21.0. Frequency
analysis was applied for general characteristics, skin care situations, skin care recognition, and skin care
satisfaction and Cronbach’s a was used for the reliability of skin care recognition and satisfaction. The
relationship among skin care situations, skin care recognition, and skin care satisfaction was analyzed by
X2 test and t-test. As a result, the common skin types by gender was dry skin in females and oily
skin in males. The highest skin trouble was melasma and pigments in females and pimple in males.
The most common way to manage troubled skin was homecare in both females and males, followed by
the dermatology department in females and pharmacy in males, suggesting a significant difference. The
common period of skin trouble was from one year to three years and the most effective way to
improve skin was good life habit, followed by laser treatment in both females and males. The most
important consideration to choose a hospital was a famous franchise hospital and the most important
matters in management was doctor or skin care professionalism. Skin care and treatment recognition
was high in external effects for females and internal effects for males. Skin care satisfaction was high
in service for females and effect for males. Skin care satisfaction was significantly higher in males than
in females. In conclusion, there was a difference in skin types, skin troubles, skin problems, skin care
ways, and skin care satisfaction by gender in Chinese medical skin care center patients. Therefore, this

study suggests the development of various products and the need of systematic management programs.
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I. Introduction
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II. Study Methodology

1. Participants and the period of study
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3. Data analysis
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III. Results and Discussion

1. General characteristics of subjects
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2. Verification of reliability of skin care
recognition and satisfaction

1) Verification of reliability

& Aol AR H e mRe] W Al IR =t
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Table 1. Verification of reliability of skin care
recognition and satisfaction

. Item Cronbach's
Details
No. «
Recogpltlon of medical 4 447
Skin care skin care items
treatment External effects of
. . 4 .560
and medical skin care
recognition Internal effects of
. . 3 .608
medical skin care
Skin care and treatment recognition 11 696
tisfacti t faciliti
Satisfac |on. at facilities 4 538
and environment
Skin care  gatisfaction at effects 5 649
and Satisfaction at service 4 522
treatment i i i
satisfaction Satisfaction at economic 4 535
expenses
Satisfaction at products 4 541
Skin care and treatment satisfaction 21 682

2) Skin types and management situations
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Table 2. Skin types and management situations

Details N(%)
Dry skin 79(24.1)
Normal skin 35(10.7)
Skin types Qily skin 78(23.8)
Combination skin 76(23.2)
Sensitive skin 52(15.9)
Not sure 8(2.4)
Pimple skin 136(26.5)
i Enlarged pores and acne 63(12.3)
Skin trgubles Melasma and pigment skin 124(24.1)
(Multiple Wrinkle and aging skin 66(12.8)
responses,
total=514) Sensitivg and.capil.lary 90(17.5)
telangiectasia skin
Severely dry skin 35(6.8)
Dermatological clinic 70(21.3)
Ways to Homecare 93(28.4)
manage Professional skin care shop 70(21.3)
troubled skin Pharmacy 63(19.2)
Other 32(9.8)
< 1 year 67(20.4)
Peri ‘ 1~3 years 102(31.1)
5~7 years 57(17.4)
> 7 year 30(9.1)
) Laser 69(21.0)
Effective Plant extracts 60(18.3)
Yvays to Skin peeling 66(20.1)
improve . .
troubled skin Good life habit 87(26.5)
Endocrine control 46(14.0)
Recognition of medical or 83(25.3)
skin care treatment
Important Doctor or skin. care 110(33.5)
matters to professionalism
manage Hygiene and environment 54(16.5)
troubled skin  Use of various functional 54(16.5)
products
Trust in a doctor 27(8.2)
Total 328(100.0)
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3) Skin care and treatment recognition
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Table 3. Skin care and treatment recognition

Details M+SD

. Recognition of medical skin 361486
Skin care care items

treatment  External effects of medical 371473
and skin care

recognition i

g Internal eff.ects of medical 369+ 83
skin care

Skin care and treatment recognition 3.67£.57

4) Skin care and treatment satisfaction

R o] SRS Al Ak Table 49t 2t} 1)
He] SR HAe] ¥ 3.760=%, AH|A TREE
(M=3.80), A4 ¥ &3 UHEZ'(M=3.76), AE UH=

(M=3.76), =i} TEE(M=3.73), ZAA HE& UHF
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Table 4. Skin care and treatment satisfaction
Details M%SD
Satlsfactlon. at facilities and 376+ 59
Skin care environment
and Satisfaction at effects 3.731.62
Satisfaction at service 3.80%.61
treatment Satisfaction at homi
satisfaction atistaction at econormnic 3.73+ .64
expenses
Satisfaction at products 3.76%.61
Skin care and treatment satisfaction 3.76+.35

3. Relationship among skin care situations,
recognition, and satisfaction by gender

1) Difference in skin care situations by gender

Aol ohe mjnpe] Aeje] xolg AmE Hus
Table 59} ). $AAT Ao mhe RAlguly B2
o] jol gojujsigiont, mRER], 2RPdTE A
A7 &upAQl AR Jjaur, W A Al 1
AR 2RI Be) Al FRAIg Aol gojujt
Aol Btk WRIIL ode s)o] Maxal HR}
31.8%, o|E& T8I} 21.4% £0 2 =911, FAdL2 ot
5 57 34.0%, Y, ZAEE 2 oR
w07 =Qith FAMEE R W ofdS mia |
o] 24.7%, 7JollA AR 25.8%, A7 o F #e]Ao]
23.7%, OF=o] 14.4%=2 127 UEptoL} JAdLe mjE
1} HAol 16.2%, i mlF T2 17.9%, oA &4t
2] 32.1%2 =7 UERFTH*=11.795, p<.05). A3
oA AR 2{28] T F-7Fol GAPE AAtE |
F7t Weka, oAl GARE D Ao wasles A
Hol T2t Rojulgt Alolg U Antel & Aot UA]
Sttt ol @/dol o/ d Bt} WAool AA mR|Fo] ok
o] FH|=7] o] FYH oz ofidof st F/go] A
Rt W2 AR AteHoh DR FARS EF
< GAPT ARG WA, AA FARR oAt GAtE T
WL QIASIGITE ALY Hew Az el dFdes

ol=59] TAjo] wot FAIY mR2 QAlshe o7t B
o) 7]
1

I

. ojrks galolut Fmok, Aol S0z et
o, F2W, e 59 MagAoR JIFt BAES QA
SR 7102 AtzerH26]

DAY mweolN Yaks Sol] Rl At el
SHL, oAbt gl Wel, AR MU NS o83t 7
o2 Aol w} Sojujat Alols BHTHy =117,
p<.05). MAATAN LA W3- Ug X 2E 9Ysh 2
ol £ AolA Bejsio, A o S a7
NR|27} e HeiEAZACIE A W oz A2
ACHIB)[L7). AATACIZ W] 9] WY Al A
JULE S G ojxte] HAo] B g A
S5l T, FAAIOR oA} TR Rl RS 13
g 7o Uerge,



178  Journal of The Korea Society of Computer and Information

Table 5. Difference in skin conditions and skin care situations by gender

Female Male Total
Details X2(D)
N(%) N(%) N(%)
Dry skin 50(25.8) 29(21.6) 79(24.1)
Normal skin 18(9.3) 17(12.7) 35(10.7)
Skin types Oily skin 39(20.1) 39(29.1) 78(23.8) 7.902
Combination skin 50(25.8) 26(19.4) 76(23.2) (.162)
Sensitive skin 34(17.5) 18(13.4) 52(15.9)
Not sure 3(1.5) 5(3.7) 8(2.4)
Pimple skin 66(21.4) 70(34.0) 136(26.5)
Skin troubles Enlarged pores and acne 51(16.6) 12(5.8) 63(12.3)
(Multiple Melasma and pigment skin 98(31.8) 26(12.6) 124(24.1) _
responses, Wrinkle and aging skin 36(11.7) 30(14.6) 66(12.8)
total=514) Sensitive and capillary telangiectasia skin 41(13.3) 49(23.8) 90(17.5)
Severely dry skin 16(5.2) 19(9.2) 35(6.8)
Dermatological clinic 48(24.7) 22(16.4) 70(21.3)
Homecare 50(25.8) 43(32.1) 93(28.4)
Wtarfu;‘l’eg‘zaiange Professional skin care shop 46(23.7) 24(17.9) 70(21.3) 1(1'071995)*
Pharmacy 28(14.4) 35(26.1) 63(19.2)
Other 22(11.3) 10(7.5) 32(9.8)
< 1 year 42(21.6) 25(18.7) 67(20.4)
Period of 1~3 years 59(30.4) 43(32.1) 102(31.1) 4.464
troubled skin 3~5 years 36(18.6) 36(26.9) 72(22.0) (.'347)
5~7 years 38(19.6) 19(14.2) 57(17.4)
> 7 year 19(9.8) 11(8.2) 30(9.1)
Laser 39(20 1) 30(22.4) 69(21.0)
Effective ways to Plant extracts 34(17.5) 26(19.4) 60(18.3) 1.619
improve troubled Skin peeling 37(19.1) 29(21.6) 66(20.1) (.505)
skin Good life habit 54(27.8) 33(24.6) 87(26.5)
Endocrine control 30(15.5) 16(11.9) 46(14.0)
Accessibility 20(10.3) 22(16.4) 42(12.8)
Convenient transportation and parking 23(11.9) 16(11.9) 39(11.9)
Considerations Friends’ recommendation 30(15.5) 22(16.4) 52(15.9) 8,518
to choose a Famous franchise hospital 47(24.2) 40(29.9) 87(26.5) (.'203)
hospital Advertisement 15(7.7) 5(3.7) 20(6.1)
Newest medical equipment and facilities 18(9.3) 6(4.5) 24(7.3)
Doctor’s reputation 41(21.1) 23(17.2) 64(19.5)
Recognition of medical or skin care treatment 46(23.7) 37(27.6) 83(25.3)
Important Doctor or skin care professionalism 64(33.0) 46(34.3) 110(33.5)
matters to . . 1.323
manage troubled Hygiene and enylronment 35(18.0) 19(14.2) 54(16.5) (857)
skin Use of varous functional products 33(17.0) 21(15.7) 54(16.5)
Trust in a doctor 16(8.2) 11(8.2) 27(8.2)
Total 194(100.0) 134(100.0) 328(100.0)
* p<.05

2) Difference in skin care recognition by gender (F=2.095, p<.05)2t tiijAAZIA|019] QA §5(F=1.995,
ol g mRe] U Xg QX|EQ APolE AWE  p<05)of|A] oJAdo] QX EIt O] Lo 7o ERGTH
THe Table 63t Zth mjRa] 9 2= QA =0 ur
270710 =Y QA HHAAZIA 0] A g5
g0l W Rto|7t fojulst o, HoAATIA 0o U]
MA @52 Ao whe Aot glRltH29].
o] ¥ Rlg AR|= Al o/d(M=3.74)0] ‘7
(M=3.57)E0} myae] 9 R& QAX=IF o =9t
(F=2.426, p<.05). 53|, WHHZAAZIAN] &= QA

2
FAA
E'.
_]
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Table 6. Difference
recognition by gender

in skin care and treatment

Female Male
Details (N=194) (N=134) t p
M£SD M£SD
Recognition
of medical 5 491074 348+0.99 2.095+ 037
. skin care
Skin items
care External
treat= ffects of
ment S 5 Ol 3781066 3.62+0.80 1.995+ .047
medical skin
and
care
recog-
nition Ifrflte:nalf
erects O 3734075 3641093 899 370
medical skin
care
Skin care and 35,051 3574064 2426 06
treatment recognition

* p<.05

3) Difference in skin care and treatment satisfaction
by gender

o] me mupe 9 A8 HEEo) Alolg AmE
At Table 73} 2tk mude] U A2 WHEwo] gt
S Ee} ZAA Hlg BEEE o] mhe Ao} {o
olstl o, Ald 9 g RHEE, Au]A RREE, AlE o
ZEL A0 12 Aot felaE 5%0l4 gelojsix]
2t mEH] 9 A WEE HAE AGM=3.72)%
ot F/4(M=3.81)9] mBu2] 3 X|g WE=IF o =90t
(F=-2.175, p<.05). £3], 83} TEE £ (F=-2.320, p<.05)
o} XA ] UHEE(F=-2.288, p<.05)ollA EAJo] qt
557t o] &2 A2 Uepjeh ezt Yapl ofaty
ot an, AMulx, FRA B1E, Als TR shglen,
ofRRE Wbt Al L 9 BEE sioli, ) o}
2} gojojgt Afolg BCH30).

Table 7. Difference in skin care satisfaction by gender

Female Male
Details (N=194)  (N=134) t D
M£SD M£SD
i Facilities
Skin and 3774055 3.75+0.66 207 836
care  environment
and Effects  3.66£0.61 3.82+0.62 -2.320% .021
reat™  gorvice  3.79+0.60 3824063 -486 628
ment .
satis-  CCOMOMIC 5 00067 3824058 -2.288+ 023
faction expenses
Products  3.73£0.61 3.80%£0.61 -1.017 .310
Skin care and
treatment 3.72+£0.35 3.81+0.35 -2.175* .030
satisfaction
* p<.05

IV. Conclusions
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