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[Abstract]

In Korea, there are a total of 8 creative cities selected by UNESCO in 7 fields. UNESCO creative
city refers to a network of creative cities with international level of experience, knowledge, and
expertise in the field of culture and arts. Based on the PCSI 2.0 model, this study conducted a
satisfaction survey of experts on Daegu's Creative City. Variables were composed of service quality,
social responsibility, inconsistency, satisfaction and performance, and service quality was measured by
dividing it into three categories: content quality, delivery quality, and environmental quality. Therefore,
this study verified that the three types of quality, social responsibility, and inconsistency affect
satisfaction, and that satisfaction affects performance. As a result of the study, it was found that the
three service quality did not directly affect satisfaction, but rather affected satisfaction through

inconsistency. So, 3 out of 10 hypotheses were rejected.
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I. Introduction

+UlA5 (UNESCO) Fol=A] YEY = wetoay
ofof Al A aFe] Aol A, A7 eE 7] A9
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II. Literature Review and Hypotheses

1. PCSI model
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1.2 PCSI Research
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1.3 Hypotheses
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Fig. 1. Research Model

IV. Research Methods

1. Measurements
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2. Collecting Data

£ AL F2UEAE 57 2 FAE A
ony, 20209 119 26%7E] 30971 oF 497t 238513
ot FUAS AYmA] diqt ¥ AZ7HSH 7

ZANES Ao 2 st on, & 3507 & 15749 B
At SE= AlQsta 335719 SF2 Ao ARSI
th. <Figure 2>= GRS AL-8AsM Autolct.
Table 1. Sample Results
Category Freq %
Gender male 130 38.8%
female 205 61.2%
under 20s 2 0.6%
20s 68 20.3%
Age 30s 104 31.0%
g 40s 84 25.1%
50s 52 15.5%
over 60s 25 7.5%
Musical 13 3.9%
Traditional Music 32 9.6%
Specialty Classic 246 73.4%
Etc o
(Jazz/Indie) a4 13.1%
Total 335 100%
V. Results

1. Confirmation factor analysis results

® o7 Jjarel APO] TA|UREREIS 5Hol A Q ol EA
(Confirmatory Factor Analysis, CFA)1} A2 T 38X
<2 PLS(Partial Least Squares) BIH22 X850 AlA|
St} PLSYE 2 54359 R34 Heo &2237]0
Ajeke o vker}= o]Alo] Itk Smart PLS(V.3.3.2)0

2305199T},
SRIA QRIRA A= T2 <Table 1>9F 2.
59920 AlRleot ElYEg WY 2T, RE WAS
Cronbach’s Alpha(CA) 252 0.9380]14] 0.966At0]0f]
2401 &Sk Aoz UE AR
(Construct Reliability: CR > 0.7)35& 0.9600)|A 0.978At
o] Yetdth HA| /4 8150 FuEAEE(Average
Variance Extracted: AVE > 0.5) 3F& @& Zro] 0.894
ojAto 2 UeRITH B4 Q018 sEK Standardized Factor
Loading: FL >0.7) %% 0.92004] 0.977 ©¢] UjoflA
o 7]%A] 0.7 ol A5 elstti{15].
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Table 2. CFA Results

Variables FL C.A CR AVE
Contents C1 0.956
Quality C2 0.949 | 0.941 | 0.962 | 0.895
(Cq) C3 0.933
Deliverty D1 0.963
Quality D2 0.966 | 0.959 | 0.974 | 0.925
(DQ) D3 0.956
Environment E1 0.920
Quality E2 0.958 | 0.938 | 0.960 | 0.889
(EQ) E3 0.950
Social S1 0.965
Resposiblity S2 0.969 | 0.957 | 0.972 | 0.921
(SR) S3 0.945
Disconfirma Dis1 | 0.965
~tion Dis2 | 0.974 | 0.966 | 0.978 | 0.936
(Dis) Dis3 | 0.964
Satisfaction S 0.955
(SAT) S2 0.974 | 0960 | 0.974 | 0.926
S3 0.958
Institution I 0.930
Performance 12 0.951 0.941 0.962 | 0.894
(IP) I3 0.955
Social SP1 | 0977
Performance 0.951 0.976 | 0.953
(SP) SP2 | 0.975

Table 3. Discriminant Validity Results

V1 V2 V3 | V4 | V5 | V6 V7 | V8
CQ [0.946
DQ [0.905]0.962
EQ |0.870|0.922]0.943
SR |0.903|0.933|0.902|0.960
Dis 0.882|0.921[0.8910.942|0.968
SAT [0.881/0.916[0.890/0.933]0.951)0.963
IP_10.853|0.874]0.856|0.909|0.910)0.924|0.946
SP 10.804|0.800|0.793]0.836]0.829 |0.837]0.918|0.976

2. Structural model analysis results

cjeog B ot Lxuadede Alxstoch 11
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N

o] nEAE  FEstuAt st FEAEC]Y
(Bootstrapping) 4= 5,0002 A-&3st0f A12YS 74

siplon], 2 Aol 7MEAS] digh A= oY
<Table 4>} <Figure 2>9} 71‘12}

WA, Mu|A FA0A A4EE4(b=0.062, p=0.232), A
=FE4(b=0.096, p=0.183), $74&4(b=0.071, p=0.174)
Al 719l aQlEo] SR E] DjX]= FF 2% [2ulst
Al e Zos YRt webA H1xk H3, How 2% 7t
o] 7174540*@‘ dtol H2, H4, H62 2.5 71do] AHEd
gjoict.  AMEEA(H=0.222, p=0.000)7} AGEA

l
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b=0.599, p=0.000), &E=4(b=0.229, p=0.002)2 2+
U] FAMOE GoF YFL UKL o et
%iUr IS S1QJ0] sl Ol 332 sl 2

% 745?} ﬂﬂr H8(b 0 563, p= 0 000)+= AHEH
o} melq AulA EAQQISE HER] ARl
% njx]7]ucks 2UA|E So njxl Qo] o 2
oz otk npxjgtos BHEEL s|Edatet AtelA
3ol DA a2 e 23} HOlb-0.924, p-0.000)
3+ H10(b=0.837, p=0.000) B5 7}Ado] AH=A=|9ict,

Table 4. Results of Structural model

H S.E T Statistics | P-values Z{EHOL H
H1 0.062 1.196 0.232 Reject
H2 0.222 4127 0.000 Support
H3 0.096 1.332 0.183 Reject
H4 0.509 5.771 0.000 Support
H5 0.071 1.359 0.174 Reject
H6 0.229 3.084 0.002 Support
H7 0.193 2.642 0.008 Support
H8 0.563 8.509 0.000 Support
H9 0.924 69.675 0.000 Support
H10 0.837 25.554 0.000 Support

Social
Responsibilit

0.193* R*=0853

nstitutional

performance
Social

performance

R=0701

Contents
Qualit
Delivery 0%
Qualit

007 ins)

nvironment ™.
Quality

Fig. 2. Results of Structural Model

- 00620ns)

R*=0922

0,924

Satisfaction

*: P<0.05, *P<0.01, #*:P<0.001

VI. Conclusion

1. Discussion
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2. Implications and Limitations
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