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[Abstract]

This study is an empirical study on whether the interval of K-pop content updates and price changes
consumer purchasing intentions for domestic fandom commerce platforms that turn their profit structure
online and strengthen fandom-based marketing to cope with changes in the digital environment. FGI and
a survey was conducted using a conjoint analysis designed to confirm the difference in price elasticity
according to the content update interval. As a result, the price elasticity of K-pop content was found to
be an inelastic characteristic, and the change in price elasticity according to the content update interval
was not statistically significant. This study provides basic data to be used to establish a marketing

strategy for the fandom commerce market that will grow in the future.

» Key words: K-pop content, Fandom platform, Price elasticity, Content update interval,
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I. Introduction
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II. Preliminaries

1. Trends in fan commerce platforms
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Table 2. Research on the Price Sector of Online
Content

Researchers Research topic Characteristics
Table 1. Current Status of Large Fan Commerce _ Value-based
Platforms in Korea Varian .pricing pf Value—b.ased pricing of
(1995) information online content
Weverse UNIVERSE Lysn(bubble) products
The price of a
Bak
Developer Hive NC Soft SM axos & bundle of The Effect of Bundle
Entertainment Brynjolfsson . . .
(1999) information Sales of Online Content
c products
ooper YG Th i f
. ; JYP Ch & e price of a
ative Ef':‘f\r/tEaF'Q”me”t Kakao Entertainment St bundle of The Effect of Bundle
company . etc (1997) information Sales of Online Content
products
Privat Private Fishbum & |competitive prices| A Study on the Fixed
M € Messages Private Odlyzko for information and Variable Rate
Suesz??izr Fan Network Messages (1999) products Differences
Major PP Services The fan . The price of
) the fan club .. . Young-sil . . .
Service Original Original community Park broadcasting Consider streaming
N content Official fan company's online | speeds when pricing
content . ) (2003)
Buying goods Online concert | club service content
99 fan party Jungwoo Lee,
Stars can Moonkyu I._ee Conjoint Analysis .Prlce is the mo§t
Record and and Hongjun A important factor in
share . of Online Content .
Strong Integrated reward Choi purchasing
. . messages,
point with V LIVE fandom music. and (2004)
activities pho’tos Sehak Chun, | Price Strategies |Online pricing increases
Jaechul for Online Content |as the market becomes
Sales _Of Base monthly Kim(2006) Market more efficient
gxcluswe payments and Deachul Jang,| Digital Music Fixed-rate and
| online concert | the cost of Periodic Byunghun Content Price | pay-as-you-go pricing
tProtflt goods ; selllln.g subscription Ann(2008) Strategy strategies
structure commer:ce an exclusive costs User Preference The most \influential
¢ o_tber contgnt for Jungsu and Attribute factor
ee-based private Yim(2013) | Variables for TV | . o
content message VOD n preference IS price
Source : Incross(2001) D.ongmyung Pricing Strategles Application of
Shin, Boyoung | for Music Content McDonald's
. . . Kim(2014) Services
2. price studies of online content Pricing Strategies
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3. Content Update Cycle: V Live Case
dlojaje] Bojato] 8= 2015 o] @Eet YA AELY

AolE2 2022 stolugte] M MEE Fal Y

2.002 ZA7} duleh i i AEEIHE S2hF0

—



140  Journal of The Korea Society of Computer and Information

. HolefolHe 20219 427] € YA AE 571
H] 45%7} sof'd 680T FoliL fHA%] TS 55
27t o gARR7} 1dol] 45009t Hol o] S Zo EAME
o] 228 15 239 AAIE AFKZ AYolti16].
Hole}o]BojA Agsl= ofE|AES] VODE ¥
goll 23l 5717 mzofl ZARERl & %
= 20 of2& ¥ b AlsEAL s fE SHES

Holafoly E2 gt ey a*%cﬂw %i}% E
FEIX A2 WA 5 s S AoolE Z7lol}, et
QAolAe] £G4 Yrfloles Al2lxg 7)alE: A9}
0 71E eI S oske A ohet Alze Usht Als
Aoz = L2 2016¥~20194

tele et gk ars

- 1 SO 559

0] 7o) ARl
i oo it

Aot WAL A JEY] e AR B AIE
o} omat FYd2 78 2712 AAAR]D G0l BVt

Table 3. BTS Paid VOD Update Cycle and Price

Update Price
Contents Dpate (KRW)
HAPPY BTS DAY PARTY |2016.06.13| 3,300
Package |BTS BON VOYAGE Season 1|2016.08.23| 8,800
Contents | BTS BON VOYAGE Season 2|2017.08.22 | 17,600
BTS BON VOYAGE Season 3|2018.09.12 | 19,800
BTS 3rd Anniversary 2016.08.23 | 11,000
Present
2017 BTS LIVE TRILOGY

EPISODE III 2018.01.08 | 17,600
Special 2[|]31TBS BVJSRPLEO:BEQR-TY 2018.06.08 | 11,000

in
Contents Wembley Stadium 2019.04.26 | 33,000
BTS 5TH MUSTER LIVE |2019.05.15| 22,000

BTS WORLD TOUR in
Saudi Arabia 2019.10.03 | 33,000
BTS WORLD TOUR 2019.10.12 | 33,000
Episode 1 2016.07.05| 1,100
Episode 2 2016.07.12| 1,100
Episode 3 2016.07.19| 1,100
VC?YOANGE Episode 4 2016.07.26| 1,100
Season Episode 5 2016.08.02 | 1,100
Episode 6 2016.08.09 | 1,100
Episode 7 2016.08.16 | 1,100
Episode 8 2016.08.23 | 1,100
Source @V LIVE
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Table 4. EXO Paid VOD Update Cycle and Price

Update Price

Contents Date (KRW)

EXOMENTARY LIVE 2016.06.06 | 22,000

Package EXOMENTARY LIVE 2016.06.06 | 15,400

Cc?rftear?ts EXOMENTARY SPORTS |2016.06.06| 3,300

EXOMENTARY 2016.06.08| 11,000

COMEBACK STAGE T '

Episode 1 2016.06.23| 1,100

Episode 2 2016.06.23| 1,100

Episode 3 2016.06.23| 1,100

Episode 4 2016.06.23| 1,100

Episode 5 2016.06.24| 1,100

EXOMEN Episode 6 2016.06.24| 1,100

TARY Episode 7 2016.06.24| 1,100

LIVE Episode 8 2016.06.24| 1,100

Season 1 Episode 9 2016.06.24| 1,100

Episode 10 2016.07.07 | 1,100

Episode 11 2016.07.07| 1,100

Episode 12 2016.07.14| 1,100

Episode 13 2016.07.14| 1,100

Episode 14 2016.07.21| 1,100

Episode 15 2016.07.21| 1,100
Source : V LIVE
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Table 5. Paid VOD Update Cycle by artists

Ranking | Artist Episode Update Interval
V PICKI! Irregular
! BTS Run BTS! 2020 7 days
V PICKI! Irregular
2 EX0 EX0-SC 1 day
BLACK BLACKPINK 15~30 days
3 PINK DIARIES
Star Road 1 day
OFFLINE 7 days
4 GoT7 IDOL RADIO 1 day
TIME TO TWICE 7 days
5 TWICE MORE & MORE Irregular
Source : V-Live
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Table 6. VOD Price on Fanship Channel

g 30 days
e 30 days (Including 90 days
of use . ”
cheering stick)
Price
(KRW) 4,400 5,500 11,000
Fanship content provision
Beneiis P A!though the VOD update cycle is not cpnstant,
it provides services such as fan board, chatting, and
ad-free viewing.
Source @ V LIVE
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III. Methods

1. Research Question
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2. Conjoint Analysis
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2.1 Determining attributes
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2.2 Determining attribute levels
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Table 7. Attributes and attribute levels

How to derive attributes and levels

4 current entertainment
company employees

Official fan club, 8 fans

¢

Working Party FGI

Customer FGI

Levels
Variety VOD, documentary VOD
Every day, every week, every month
1 episode, 8 episodes set
1,650 2,500, 3,350 4,200 13,200
16,500 20,000 26,800 33,600

Attributes
Characteristics of VOD
Update cycle for VOD

Volume of VOD
The price of VOD
(KRW)

2.3. Model specification
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2.4. Individual update cycles and price elasticity

extraction
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2.5. Sampling
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IV. Results

1. Subjects

<Table 8> E 12399 QAILFAEA E40= o
Xo| R EEO] 99.20%Z A[X|slgit). #A| 71 &hit)
A &5 U W3Yol| tholiA 82.2%°] -SGA7F BTSzt

T gtk

Table 8. Characteristics of the sample

Category Sub Category FREQ PCT
female 122 99.2

Gender male 1 0.8
15 to 18 14 11.5

19 to 20 51 410

age 21 to 24 43 35.2
25 to 29 8 6.6

over 30 7 5.7

EXO 14 1.4

Fan club BTS 101 82.1
Daniel Kang 4 3.3
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2. Analysis of difference between update
preference cycle and price elasticity
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Table 9. Descriptive statistics

Price elasticity
Mean | S.D. | Mean | S.D.

Category |FREQ| PCT

aoneday | 39 | 317| -360 | 318 | -926 | .189
cycle

a week cycle| 74 | 60.2 | -.363 370 | -1.376| .255

amonthly |6 | gy | _512 | 446 |-1239| 147
cycle
Total 123 | 100 | -374 | 360 |-1376| 255

ol2ia Fagol AR fojuldl Hlsh| 9l
GHlo|E Her7)7t k2 Add e 7HAE=go] Alolrt
=X] ANOVA(analysis of variance)E AA|sttt 1
An} FZre 0.7990]1, 90jgk2o (4528 Mssl= 2
lES ol

tolE 5719} Tsgdle SAR02 Qo
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Table 10. One-way ANOVA

sS df MS F p

Between | 555 | 104 | 799 | 452

groups

Error 15.635 120 130

Total 15.843 122

V. Conclusions
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