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[Abstract]

One of the important research streams in the privacy literature for the past decade has been to
discover factors affecting the decision-making process related to self-disclosure, called the cost-benefit
analysis. However, although human behavior is greatly influenced by affective as well as cognitive
factors, most of the factors found in previous studies are those with cognitive properties. Based on the
awareness of this imbalanced situation, the study examines the role of affective factors on self-dislosure
decision-making, especially SNS enjoyment and SNS fatigue. As a result of data analysis, the study
finds that the influence of these affective factors is significant, and the influence of SNS enjoyment is
greater than that of SNS fatigue. As for the relationship between the affective factors and the
decision-making factors, the study finds that the positive affect(enjoyment) relates to only the positive
evaluation factor(benefit) and the negative affect(fatigue) relates only the negative evaluation factor(cost),
which demonstrate the congruent effect mechanism. Based on the result, the study discusses meaningful

implications and suggestions for future studies.
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I. Introduction
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II. Literature and Hypotheses

1. Privacy Decision Making
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1.1 Privacy Concerns
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1.2 Relationship Building and Maintenance
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Table 1. Measures
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Construct Item Standardized Standard
(Source) Coefficient Error
SNS Enjoyment - Using Facebook is fun. 0.944 0.007
[21] - I spend enjoyable and relaxing time on Facebook. 0.935 0.008
- When [ am bored I often visit Facebook. 0.787 0.019
SNS Fatigue - I feel drained from activities that require me to use Facebook. 0.934 0.007
[22] - I feel tired from my Facebook activities. 0.955 0.007
- Using Facebook is a strain for me. 0.888 0.012
- 1 feel burned out from my Facebook activities. 0.794 0.020
Relationship - Through Facebook I get connected to new people who share my
o . 0.818 0.018
building interests.
[2] - Facebook helps me to expand my network. 0.901 0.013
- I get to know new people through Facebook. 0.890 0.012
Relgtionship - Ffa(.:e.book is convenient to inform all my friends about my ongoing 0.802 0019
maintenance activities.
[2] - Facebook allows me to save time when I want to share something
. . 0.913 0.010
new with my friends.
- I find Facebook efficient in sharing information with my friends. 0.904 0.013
Privacy concerns | - In general, I am concerned about threats to my personal privacy. 0.812 0.053
[23] - I am concerned about threats to my personal privacy when using 0.918 0.058
the Internet.
Self-disclosure - I have put a lot of information about myself in my Facebook profile. 0.870 0.014
[2] - I often talk about myself on Facebook 0.894 0.012
- I keep my friends updated about what is going on in my life through 0.909 0.012
Facebook.
t-iri:.sually talk about myself on Facebook for fairly long periods of 0.927 0.007
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III. Method and Analysis

1. Study Variables

2. Data and sample
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3. Reliability and Validity
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Table 2. Means, Reliability, and Average Variance Extracted

Construct Mean | Doiten | Crombachs Apha | [ORRECe | Averaen Torence
SNS Enjoyment 413 1.28 0.916 0.920 0.795
SNS Fatigue 3.63 1.37 0.940 0.941 0.801
Relationship building 4.34 1.21 0.901 0.904 0.758
Relationship maintenance 4.45 1.19 0.904 0.907 0.765
Privacy concerns 4.96 1.22 0.854 0.858 0.751
Self-disclosure 3.09 1.41 0.945 0.945 0.811
Table 3. The Result of Discriminant Validity Test
Variables 1 2 3 4 5 6

1. SNS Enjoyment 0.892

2. SNS Fatigue 0.042 0.895

3. Privacy concerns 0.008 0.195 0.867

4. Relationship building 0.659 0.027 0.082 0.871

5. Relationship maintenance 0.600 0.025 0.085 0.797 0.875

6. Self-disclosure 0.345 -0.012 -0.092 0.499 0.443 0.901
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concern (-2.95)
*p < 0.05, **p < 0.01, **%p < 0.001
Fig. 1. Analysis Results
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