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[Abstract]

In this paper, we examined the causes of information privacy concerns, trust and related factors in

social network services. On the basis of the 'elaboration likelihood model,' we established factors such

as information quality, privacy policy, perceived SNS app popularity and optimism bias affecting
information privacy concern of SNS users. In addition, we analyzed the relationship between information

privacy concern, trust in SNS members, trust in SNS platform and intention to use. Finally, on the

basis of the 'trust transfer theory', we analyzed the relationship between trust in SNS members and trust

in SNS platform. The results of the study showed that (1) information quality, privacy policy and

optimism bias had the significant effects on information privacy concerns, (2) perceived SNS app

popularity didn’t affect information privacy concerns,

(3) information privacy concerns had the

significant effects on trust in SNS platforms (4) in accordance with the trust transfer theory, trust in
SNS members had the significant effect on trust in SNS platforms, and (5) trust in SNS members had
the significant effect on intention to use, while trust in SNS platform didn't have the significant effect

on intention to use. The findings of the study are expected to help to improve the SNS firms'

understanding towards customers’ information privacy protection behaviors and trust.
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I. Introduction
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II. Theoretical Background

1. Information Privacy Concern in SNS
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2, Elaboration Likelihood Model
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4. Trust Transfer Theory
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III. Empirical Analysis

1. Development of the Measurement Items
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2. Data Collection and Sample Characteristics
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B SURiSo] BREYS molaty] ofs] MRS TSMO1 0679
- _ . TSMO02 0.555
Ao, O AvE B 1o YERYQIT JE9] H¢ Trust in SNS =0 0.662 0.814
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30 ~ 39 54 25.2 _
=20 = 271 o4} Eofof Al=]/do] IFETHS51]. B 29} Zo] £A44
Student 37 17.3 I RE EAINEE9] agto] 0.7 o]Ato g eI
Job Seeker 13 6.1
Occupation Office Worker 150 70.1
Public Officer 1 5.1 Table 3. Confirmatory Factor Analysis
Etc 3 14 Measure
Facebook Standardized
SNS (Meta) 137 64.0 Factor Irtr:;r:ts Path Coefficient T-value
Enterprise Instagram 183 85.5
(Multiple Twiter 46 215 . 101 0.838 11'81%*
Responses) Tiktok 38 178 Information 1002 0.629 4.647
Etc 5 2'3 Quality 1Q03 0.767 79717
Total - 214 10b 0 1Q04 0.768 8.214""
- Priv PPO1 0.783 4.647°
o o 5 I_acy PP02 0.836 4,053
3. Reliability and Validity Assessment olicy PPO3 0.832 42217
B ol lof|A9] Alg]Mat EFgA TUEE 9Jsf SPSS 21 Perceived PSPO1 0.623 2.210"
_ SNS App PSP02 0.703 24917
o -
o Smart PLS 4.0& o]-&3IiH- Popularity | PSP03 0.984 2.584"
0BO1 0.735 2.307
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Table 2. Reliabilit imi
y Opgra":m 0803 0.796 2.731
Measure Corrected 0B04 0.754 26747
Construct ment Item to Total | Cronbach's a 0BO05 0.911 3.2477
Items Correlation Inf " IPCO1 0.818 19.555™"
1Q01 0.580 n F‘)’rri':aac 'on " 1pCo2 0.777 17.748"
Information 1Q02 0.456 0.751 COHCGFS:] IPCO3 0.777 11.116™"
Quality 1Q03 0.548 ' IPC04 0.801 15.554™"
;%%ﬁ 8312 TSMO1 0.798 23.227""
Privacy . . TSMOZ 0706 13.624“*
Policy ﬁﬁgg 822? 0.762 Tr;zt”:rgesrgs TSMO3 0.785 22207
P ved PSPO] : 8 TSM04 0.771 22.685™"
erceive 0 0.55 TSMO5 0.721 18.839"
SNS App PSP02 0.672 0.783 TSPO1 0773 20745
Popularity PSPO3 0.637 TSP02 0.613 8'453m
0BO1 0.717 Trust in SNS TSP03 0.836 30' 703
. 0B02 0.807 Platforms - .
Optlmlsm 0BO3 0772 0.885 TSP04 0.876 41.924
Bias 0BO4 0.675 ' TSP05 0.847 39.108™"
0BO5 0.653 . ITUO1 0.914 37.409™
nf . IPCO1 0.633 Intercjté(;n to ITU02 0.915 40.928™"
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Table 4. Discriminant Validity

Construct

IQ | PP |PSP| OB | IPC |TSM| TSP | ITU
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PSP 4.131|0.693|0.163|0.125|0.785
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ITU |3.583|0.737|0.367|0.125|0.434|0.058|0.026|0.301|0.193|0.889
Construct Reliability |0.839/0.858|0.823|0.902|0.872|0.870|0.894|0.919
Average Variance g 54910 448)0.417|0.648|0.630|0.573(0.632|0.791
Extracted
Diagonal bold numbers are square roof of the AVE. Numbers below

the diagonal numbers are correlation coefficients.
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4. Hypothesis Testing
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Fig. 1.

Results of Path Analysis
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