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[Abstract]
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In this paper, we propose ways how portal site POI(Point-of-Interest) contents by analyzing the effect

of portal site POI contents attributes on favorability, satisfaction, and visit intention, and to propose a

strategic marketing plan using portal site POI contents in restaurants. In this study, a survey was

conducted on 300 people who had experience using portal site POI contents. Through prior research,

the portal site POI contents attributes were classified into accuracy, authority, aesthetics, and currency.

To wverify the research hypothesis, single regression analysis and multiple regression analysis were

conducted to confirm the relationship between variables. To summarize the core research results, first,

the portal site POI contents attribute showed a positive relationship with favorability. Second, it was

found that the portal site POI contents attribute

had a positive relationship with satisfaction. Third, it

was found that favorability had an effect on satisfaction. Fourth, it was found that favorability had an

effect on the visit intention. Fifth, satisfaction was found to have an effect on the visit intention. Based

on the analysis results, in order to induce customer visits in restaurants, it is necessary to make good

use of portal site POI contents to increase user favorability and to allow users to visit stores.
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I. Introduction
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II. Preliminaries

1. Portal Site POI Content Characteristics
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2. Favorability
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3. Satisfaction
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4. Visit Intention
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IlI. Research Method

1. Related works
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3. Sample selection and data collection
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Table 1. Sample audience and content

Models content

Users who have experience using portal

Parent .
arent group site POI contents

.Meth.od .Of A self-administered questionnaire
investigation
Research |\ gust 1, 2023 - September 30, 2023
period

Total Distribution questionnaire 300
282 copies of the retrieval questionnaire
Ineffective questionnaires 14
268 final valid questionnaires
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IV. Research Result

1. Deomographic Characteristics

Table 2. Demographic characteristics

Models Frequency
Man 150
Gender Woman 118
10~19 6
20~29 128
Age 30~39 66
40~49 44
50~59 20
More than 60s 4
High school 21
Education College, University 221
Graduate school 26
Student 86
Occupation Worker 142
Self employee 18
others 22
1-2 times a week 28
Portal Site 3-5 times a week 37
POI Contents 6-8 times a week 96
Usage Count 9-10 times a week 62
More than 11 times a week 45
Daum 36
Mainly Used Google 45
Portal Site Naver 184
others 3
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2. Reliability of analysis tool
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Table 3. Reliability Analysis Results for on Portal

Site POI Contents Characteristics, Favorability,
Satisfaction, Visit Intention
Models et Cronbach’s a
Scales
Portal Site Accuracy 4 item 632
POI Authority 4 item 712 895
Contents Aesthetics 4 item 642 |
Characteristics | Currency 4 item 644
Favorability 5 item 749
Satisfaction 5 item 712
Visit Intention 5 item 861

3. Testing and analysis of research hypotheses
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Table 4. Causal Relationships Between Portal Site
POI Contents Characteristics and Favorability

Model B |se| s | t | sig [ viF
ance
(Constant) | .738 | .231 3.355| .001*x*
Accuracy | .248 | .064 | .262 | 4.033|.000*=* | 447 | 2.087
Authority | .254 | .055 | .214 | 3.758 | .000*=* | 574 | 1.996
Aesthetics | .246 | .057 | .249 | 4328 | .000=** | 523 | 1,548
Currency | .096 | .069 | .131 |1.340| .089 | .536 | 1.652
Dependent variables : Favorability Dubin-Watson
R?=584 F=58.232 p<001**x* =1.972

*: p<0.05, **: p<0.01, ***: p<0.001

2E APO|E POl 21X &7do] BEELof OJR|= H3F
of Wt BAoA] AA| g Y2 My R¥fo] 45982

2slo} 45.9%0] Hyg Jixw glon], Fisieol
23.2452 p<.0019] QoJatg kS AMAlsigion], BA} &
| Al 2% 1.0 0jgt 512 YER) 2 S2ws 2t o
F3Ag0l= ol g Zo= slEgr,
B A|E POl 292 £40] TH5 R0 U]k

ojotst A}y H2-1, AEHA(R=. , , Al
(B=.198, p=.013)0] Rl F(+)2] IT= vlxl= A2
UeR [PHEHZ-1], [PHFEH2-3]2 AEE Qi
H2-2, W27, H2-4 2RV 2 ROfshA] 92 ez &
Elof [7H2 Hz-2], [PH2 H2-4]= 712 it} <Table 5.
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Table 5. Causal Relationships Between Portal Site
POI Contents Characteristics and Satisfaction

Model | B | SE | B | t | sig. | o | viF
ance

(Constant) | .183 | 415 A31 | 672
Accuracy | .267 | .134 | 183 | 2.427 | .020* | .463 | 2.087
Authority |-.058| .066 |-.082|-1078| .294 | 542 | 1.982
Aesthetics | .245 | .128 | .198 |2.224| .013* | .555 | 1.439
Currency | .231 | .108 | .156 | 1.998| .098 | 543 | 1.672
Dependent variables : Satisfaction Dubin-Watson

R2?=.459 F=23.245 p<001**x =1.643

*: p<0.05, **: p<0.01, ***: p<0.001
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] 9itt<Table 6>.
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Table 6. A Causal Relationship between Favorability
and Satisfaction

Model B SE B t Sig.
(Constant) 1763 | .395 4,445 | 000==*
Favorability | .534 097 394 5.541 | .000***

Dependent variables : Satisfaction
R?=.324 F=33.964 p<00 1**x*
*: p<0.05, **: p<0.01, ***: p<0.001
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AEd EJich<Table 7>.

Table 7. A Causal Relationship between Favorability
and Visit Intention

Model B SE B t Sig.
(Constant) 3.412 | .293 11.844 | .000***
Favorability 154 073 161 2.428 018+

Dependent variables : Visit Intention
R2=214 F=5.454 p=.018*

*: p<0.05, **: p<0.01, ***: p<0.001

Z Aol £ POL 2HA 440 IRt BH5 =7} 3
=of] 0jXl= 9T S0 Al elHege] AP R
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Table 8. A Causal Relationship between Satisfaction
and Visit Intention

Model B SE B t Sig.
(Constant) 4324 | 168 23.125| .000***
Satisfaction 256 132 142 2.121 040+

Dependent variables : Visit Intention
R2=104 F=1.604 p=.040

*: p<0.05, **: p<0.01, ***: p<0.001

A Zag sjutoR SIs b A5AE ST

N <Table 9>} 7t}

Table 9. Results of Hypothesis Verification

Hypothesis Path Judgment
Accuracy — .
H1-1 Increase in Favorability Adoption
Authority — .
H1-2 . . A
Increase in Favorability doption
Aesthetics — .
H1- . . Adopt
3 Increase in Favorability doption
—
H1-4 Currency . Dismissal
Increase in Favorability
Accuracy — .
H2-1 . . .
Increase in Satisfaction Adoption
Authority — N
H2-2 u .Orl y. . Dismissal
Increase in Satisfaction
Aesthetics —
H2- . . . A i
3 Increase in Satisfaction doption
H2-4 Cur.rency H . Dismissal
Increase in Satisfaction
Favorability — .
H . : . Adopt
3 Increase in Satisfaction doption
Favorability — .
H4 . .. .
Increase in Visit Intention Adoption
Satisfaction — .
H5 Increase in Visit Intention fjfrtion

V. Conclusions
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