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[Abstract]

Since social media is a hedonic information system, enjoyment should be a key variable in social
media research. However, despite this necessity, research on enjoyment in the social media environment
is still in its initial stage, and in particular, research on the antecedent variables of enjoyment is scarce.
The purpose of this study is to examine the relationship between enjoyment and use of interaction
controls as an antecedent variable of enjoyment. To this end, the study establishes and empirically
the

self-determination theory. The study conducted a survey to

verifies theoretical mechanism of the relationship between these two variables based on

collect data. As a result of the study, this
study found that the use of interaction controls affects enjoyment through the primary effect on
relatedness need satisfaction and autonomy need satisfaction. Based on these results, this study discusses

theoretical and practical implications and explains the limitations of the study.
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I. Introduction
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II. Literature and Hypotheses

1. Enjoyment
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2. Self-Determination Theory and Psychological
Needs Satisfaction
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III. Method and Analysis

1. Study Variables
Table 12 2 Q704 A48 FR WAES0] 5HS

=
Al SolN At SHst ALS, RS WASS  Sg Uehyy, 49250 ot 29 2riE 78 A
S5Eo2M[36] AHlOf gt The AlEEC] Wolol B w2 MAEQC} £ WS thst 2R Mol hg
Table 1. Measures
Construct Item Standardized | Standard
(Source) Coefficient Error
Use of I use the feature to control who can view my profile. 0.83 0.04
Interaction I use the feature to control who can send a friend request. 0.82 0.04
Controls I use the feature to control who can view my friend lists. 0.87 0.03
[5] I use the feature to control who can view my posts(postings, status updates, 0.83 0.04
etc.) ) )
I use the feature to control who can be on my newsfeeds. 0.87 0.03
I use the feature to control who can post messages on my timeline. 0.88 0.03
I use the feature to control who can view posts from others on my timeline. 0.92 0.02
I use the feature to block specific users as unwanted for interaction. 0.87 0.03
I use the feature to control who can search information on me. 0.90 0.02
Enjoyment Using Facebook is fun. 0.94 0.02
[37] I spend enjoyable and relaxing time on Facebook. 0.94 0.02
When I am bored I often visit Facebook. 0.79 0.04
Relatedness When I use Facebook, I feel loved and cared about from others. 0.92 0.02
needs When [ use Facebook, I feel intimate and close to others. 0.94 0.02
satisfaction
[38] On Facebook, I have a feeling of being connected to others. 0.88 0.02
Autonomy needs | When [ use Facebook, I feel free to be who I am. 0.81 0.04
satisfaction When I use Facebook, I feel that I have a say in what happens and can voice
. 0.92 0.03
[38] my opinion.
When I use Facebook, I do not feel controlled and pressured to be certain 0.75 0.05
ways.
Competence When I use Facebook, I feel competent. 0.90 0.02
needs When 1 use Facebook, I feel very effective. 0.93 0.01
[s;;sfaction When I use Facebook, I feel very capable. 0.91 0.02
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2. Data and sample

2 Qe AHlo] Az oJ=lste] A wast
T 4Aelgn) ARL o] A ol gAIS Lo 2 257
AeiElon, FF580=2 1050719 ClolE7 £4E
t}. Table 2= 258 Hlojelo] E4S Ueilin) 4,
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T AFBAIZEE 6870]qiTt.

Table 2. Demographic Information (N = 1050)

3. Reliability and Validity

2 A= UL Azl U B AES Y5t
gzdZ &8st &5 Qo FAZ AABIH
(Chi-Square=1049.95; d.f. = 179; CFI = 0.98: TLI =
0.98: SRMR = 0.03: RMSEA = 0.07). Table 13} Table3
+ ASEE AR e s PASH dats o g
UEPATHESESE ARIE > 0.7, BdAEEA18 > 0.5,
SEHEE gt > 0.7, AR = > 0.7). Table 4= HE
BIE/d 4 Aute, OiZA A9 ol voiz 3k Bot
o Aoz Y} mEEd o] ol oz el ginh

4, Hypothesis Test and Interpretations

a3 12 7 A5 ol 1ARES AT 2ol
CHChi-Square=1101.99; d.f. = 180; CFI = 0.98; TLI =
0.98; SRMR = 0.05; RMSEA = 0.07). HA] 37}<] A=A
S WES0 £ Afo]9] HRAS ATET, WA &
T WECMEDR Ate 84 TECHE2)Y FEe woe
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T AECREI] G ok P Ul ol

Jo >
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Variable Category Frequency Percentage
Gender Male 534 50.9
Female 516 49 1
19 or younger 80 7.6
20-29 230 21.9
Age 30-39 234 22.3
40-49 238 227
50 or older 268 25.5
High school or less 162 15.4
. Enrolled in college 131 125
Education College degree 648 61.7
Graduate degree 109 104
Table 3. Means, Reliability, and Average Variance Extracted
Standard , Composite Average Variance
Construct Mean Deviation Cronbach’s Alpha Reliability E)?tracted
Use of interaction controls 417 1.44 0.96 0.96 0.75
Enjoyment 413 1.28 0.92 0.92 0.80
Autonomy 3.98 1.25 0.86 0.94 0.69
Relatedness 4.06 1.24 0.94 0.94 0.83
Competence 4.06 1.14 0.94 0.94 0.84
Table 4. The Result of Discriminant Validity Test
Variables 1 2 3 4 5
1. Use of interaction controls 0.87
2. Enjoyment 0.37 0.89
3. Autonomy needs satisfaction 0.21 0.60 0.83
4. Relatedness needs satisfaction 0.28 0.73 0.66 0.91
5. Competence needs satisfaction 0.31 0.62 0.60 0.81 0.92
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