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[Abstract]

This study aims to identify the success factors at each stage of the college experience. For the
purposes of this study, the college experience has been divided into three stages: pre-engagement, active
engagement and post-engagement. A survey was conducted among college students and 119 responses
were used in the empirical analysis. The findings indicate that a growth mindset and social
connectedness are critical during the pre-engagement phase. During the active engagement phase,
thriving in college emerges as a central factor. Notably, thriving in college significantly predicts major
satisfaction in the post-engagement phase. Understanding the temporal relationships among these factors
offers valuable insights into designing effective intervention programs. The purpose of such programs is

to enhance students’ satisfaction with their chosen major by improving the overall college experience.

» Key words: College Experience, Growth Mindset, Social Connectedness, Thriving in College,
Major Satisfaction
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I. Introduction
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II. Theoretical Background

1. An overview of college experience
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2. Phases and key factors of college experience
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Table 1. Phases and key factors of college experience

Pre-engagement Active engagement Post-engagement
phase phase phase
Researcher(Year) - . - :
Growth Social . Thriving Major Academic
. Interaction . . .
mindset connectedness in college Satisfaction performance
Jo(2019)[4] O
Pismeny(2016)[7] O O
Jiang 2/(2024)[8] O O O
Yates(2017)[9] O O
Keetch(2021)[10] O O
Nelson(2015)[11] O O
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Construct Questionnaire items Reference

1. I believe that everyone can improve their abilities if they try.

. 2. 1 beli that le with low ability can change their ability if they try.

Growth mindset believe that even people . Y 9 y y iy Dweck(2006)[6]
3. I can always change my ability level if I try hard enough.
4. 1 think that learning and studying new things will improve my ability a lot.
1. I feel that I have friends at university who understand me.
Social connectedness 2. I have a goo.d relatlonshlp vylth my professors. Lee, and Robbins(1995)[12]
3. I am expanding my social circle through study groups, clubs, etc.
4.1 feel a sense of belonging as a member of the university community.
1. 1 feel alive and vital in college.
2. 1 have energy and spirit in college.
3. I feel energetic in college.
4. 1 feel alert and awake in college.
. . 5. I am looking forward to each new day in college.
Thriving in college ) ) . Porath 2|(2011)[13]
6. I find myself learning often in college.
7. 1 continue to learn more as time goes by in college.
8. I see myself continually improving in college.
9. I am learning in college.
10. I am developing a lot as a person in college.
1. I am satisfied with my current major.
2. I'm satisfied with both the curriculum and administration of my major.
Major satisfaction 3. I am satisfied with the relationship and communication between Kim, and Ha(2000)[14]
professors and students in my major.

4. 1 think my current major will be useful for my career after graduation.
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4. General characteristics of survey respondents
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Table 3. Demographic characteristics of sample

N %

Gender Male 70 58.8
Female 49 412

College year Freshman 54 45.4
Sophomore 65 54.6

Seoul 75 63.0

Area Gyeonggi-do 29 24.4
Incheon 15 12.6

Religion Religiou.s. 27 22.7
Non-religious 92 77.3
Total 119 100.0

5. Data analysis methods

MR ot gt SPSS Statistics 24 &7 =g
(o]} SPSS)Z A25}itt. WA, SPSSollA] g% 2
I} Hj2]WA FAS A85Te] BEAA QOB AL AlA]
Ao = A E QK> 0.58 0 AR
ol THH U] Areld AZ Ql(SC2)et 2719 o
ARG QRUTCY, TC10)S Alefsh aQlwA ZAnt
Table 40| = viel o] &= 7F A7t a9l
Aol 5 0.50]4 02 LERTH
o]%, 3= A== 24 A= Table SoflA B
}9} 7*0] Cronbach’s a Zto] 0.70]4o2 v|wA Al
Zo® Uepyrt

22 19 e x
Ol o gl

=9

sha

o
ey
o
r&

Table 5. Reliability of scales

Phase Variables Items Cronzach s

Pre- Growth mindset 4 0.870
engagement | Social connectedness 3 0.795

Active Thriving in college 8 0.969
engagement

Post- Major satisfaction 4 0.912
engagement

IV. Research Findings

1. Results of descriptive statistical analysis
Table 60| AA|3t Tjat ABgko] At} &, &roj o &}
of & @79 Q=0 High 7l=eA ZiE AuEd,
st Aare) Aol A Aol JFe nlA: aglsg A
MY, 3% ORIEA B2 4.279, AN AZ% Bt
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Table 4. The result of factor analysis

Construct Item GM SC TC MS
GM1 0.882 0.119 0.131 0.064
Growth mindset GM2 0.863 0.030 0.170 -0.016
(GM) GM3 0.774 0.195 -0.013 0.275
GM4 0.751 0.103 0.278 0.182
Social connectedness SC1 0.133 0.669 0.295 0.261
50 SC3 0.144 0.798 0.212 0.137
( SC4 0.147 0.766 0.437 0.089
TC1 0.018 0.280 0.8%90 0.152
TC2 0.068 0.235 0.887 0.187
TC3 0.152 0.288 0.872 0.216
Thriving in college TC4 0.126 0.297 0.864 0.215
(TC) TC5 0.268 0.257 0.752 0.227
TC6 0.192 0.129 0.796 0.393
TC7 0.235 0.069 0.793 0.422
TC8 0.202 0.141 0.705 0.432
MS1 0.107 0.021 0.372 0.822
Major satisfaction MS2 0.131 0.091 0.350 0.857
(MS) MS3 0.127 0.181 0.284 0.741
MS4 0.129 0.305 0.153 0.825

Table 7. Results of hierarchical regression analysis for major satisfaction

Model 1 Model 2

Phase Independent Variables - ;
B t Sig. VIF B t Sig. VIF
Pre- Growth mindset 0.199 2.301 0.023 1.150 0.094 1.204 0.231 1.213
engagement | Social connectedness 0.384 4.432 0.000 1.150 0.077 0.835 0.405 1.690
Active Thriving in college 0.550 5.855 0.000 1.738

engagement
R?=0.243, AR?*=0.243 R?=0.417, AR?=0.174

zg*oq WAl Fake olRlE a9l
2 3592 Uepitt. Fo] &
2 3.7672 UERITH

Table 6. Results of descriptive statistical analysis

Phase Variables Mean | SD
Pre-engagement GrO\I/vth mindset 4.279 | 0.672
Social connectedness | 3.574 | 0.895

Active engagement | Thriving in college 3.529 | 0.976
Post-engagement | Major satisfaction 3.767 | 0.847

2. Results of hierarchical regression analysis
Ate Oist Ao o A AR Aol dAoA
e TR 9T lAle [9lS ] Hsl ¢
A 3] YEA(hierarchical regression analysis)S AlA]
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V. Conclusions
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