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[Abstract]

Amid rapid changes in the media environment and paradigm shifts in digital communication, the
demand for new modes of conveying emotions in an intuitive and positive way has grown significantly.
This study responds to this trend by analyzing the formative and symbolic characteristics of
character-based emoticons and developing forms applicable to various digital platforms and major
messenger environments. In particular, it aims to visually represent core emotional states such as “joy,”

ELIN23

“sadness,” “anger,” and “pleasure” in order to directly reflect users’ emotional responses. The academic
contribution of this study lies in presenting a theoretical framework for emoticon design as a medium
of emotional expression and suggesting possibilities for expanding digital communication research. On a
practical level, the development of emoticons that incorporate brand identity is expected to strengthen
emotional empathy and bonding among users, promote smoother interaction and communication, and

ultimately enhance positive user experiences and brand affinity.
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I. Introduction
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II. Development of theoretical
background and brand emoticons

2.1 The concept and function of emoticon
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2.2 Type classification of emoticons
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2.3 Brand emoticon status and mobile
messenger emoticon identification
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III. Emotion classification according to
the appraisal circular model

3.1 Russell's eight emotional concepts
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Fig. 3. Russell's eight emotional concepts
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IV. Development of the main character
(5-GOON) emoticon

4.1 Character Analysis (S-GOON)
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Fig. 4. S—gun basic character concept
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V. Conclusions
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