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[Abstract]

This study analyzes Instagram posts related to the {Lee Kun-hee Collection Special Exhibition) to
examine the feasibility and applicability of an integrative analytical methodology. Three dimensions are
employed: artist-related hashtag analysis, typology of image, and exhibited artwork-Instagram image
matching. The findings are as follows. First, the hashtag analysis showed that artist hashtags
overwhelmingly outweighed artwork hashtags, indicating that online dissemination was structured more
around artist recognition than individual works. Second, the image-type analysis revealed that more than
76% of posts captured artworks or exhibition scenes, demonstrating a shift from “location-based
tagging” to “artwork-centered recording” Third, the image-matching analysis revealed partial overlap

with survey-based preferences, showing that visibility, pathways, and visual archiving shaped sharing.
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I. Introduction
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II. Preliminaries

1. Related works
1.1 Exhibition Experiences on Instagram
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III. The Proposed Scheme

1. Research Questions and Framework
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2. Data Collection and Analysis
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Table 1. Data Collection status

Type of Number Number
Total Number of posts 16,348
Total number of crawled images 100,046

Average number of images per post 6.12

Number of labels 995,365
Total number of hashtags 100,253
Average number of hashtags per post 6.13
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Fig. 1. The process of Instagram image analysis

3. Analysis of Artist-Related Hashtags
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Fig. 2. Top 80% of Labels Analyzed by Google Cloud Vision

4, Typology of Image
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5. Artwork Image Matching
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IV. Results and Discussion

1. Artist-Related Hashtag Analysis
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3. Exhibited Artworks-Instagram Image
Matching Analysis
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Table 4. Image Matching Results

Artist Name & Name of Artwork ARG @F MELE
Image (Percentage)
Kim Whanki, Women and Jars 337 (28.5%)
Lee Jungseop, Bull 194 (16.4%)
Kim Kichang, Horses 142 (12.0%)
Park Rehyun, Woman 113 (9.6%)
Lee Jungseop, White Bull 93 (7.9%)
Baik Namsoon, Paradise 91 (7.7%)
Chun Kyungja, Yellow Road 72 (6.1%)
Chang Uc-chin, Ferry Boat 53 (4.6%)
Kim Whanki, 3-X-69#120 44 (3.7%)
Lee Jungseop, Memory of the Sea 44 (3.7%)
Total 1,183(100%)
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