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[Abstract]

This study examines {Mundo Mendo: Fantastic City Life) to empirically analyze visitors’ exhibition
reception and experience structure based on the Quality—Value—Loyalty (QVL) chain model, using
frequency analysis, the Kruskal-Wallis test, and Spearman’s correlations. The results show that healing
value is positively associated with Degree of Satisfaction (DOS), whereas educational and entertainment
values showed a weak negative association, and that exhibition theme, storytelling, and interpretive media
are positively related to DOS. Moreover, DOS is strongly linked to Degree of Immersion (DOI) and to
continued usage intentions, except for revisit intention, indicating that satisfaction primarily operates as a

social mediating mechanism for meaning reconstruction and dissemination via social media.

» Key words: Instagrammable Exhibition, Quality-Value-Loyalty (QVL) Chain in Museums,
Assessment of Visitor Experience, Visitor Reception of Exhibitions
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II. Preliminaries

1. Related works

1.1 Instagrammable Illustration Exhibitions
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1.2 {Mundo Mendo) Exhibition
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Fig. 1. {Mundo Mendo: Fantastic City Life) Exhibition Poster

and Exhibition Environment

III. The Proposed Scheme

1. Research Questions and Framework
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Fig. 2. Research Model and Hypothesis Testing Results
Note. Solid arrows indicate statistically significant relationships
(p < .01). Signs (+/—) indicate direction of correlation.
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Table 2. Hypothesis Settings

Hypothesis
Intrinsic Motivation (IM), particularly related to
digital illustration features and Instagram, is
positively correlated with Degree of
Satisfaction (DOS)
Specific dimensions of Perceived Value (PV)
H2 are positively correlated with Degree of
Satisfaction (DOS)
Perceived Experience Quality (PEQ) is positively

Number

H1

IV. Results and Discussion

1. Key Finding: Frequency Analysis
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Table 3. Total Ratios in Detailed Variable

H3 correlated with Degree of Satisfaction (DOS)
Ha Perceived Value (PV) is positively correlated with
Perceived Experience Quality (PEQ)
H5 Degree of Immersion (DOI) is positively
correlated with Degree of Satisfaction (DOS)
Hé Intention to Use the Exhibition (ITUE) is positively

correlated with Degree of Satisfaction (DOS)

3. Data Collection and Frequency Analysis
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Variable Sub-variable Ratio(%)
Level of interest of Art 65.65
Level of interest of Illustration 42.98
Level of |nteres.t of city and daily 4993
M life
Time spending with families or
. 44.92
friends
Positive review on SNS & 15.99
Instagram
Degree of Satisfaction (DOS) 88.20
Degree of Immersion (DOI) 82.34
ATE Degree of Attention (DOA) 80.56
Degree of Fatigue (DOF) (ll:!v%h%zgéz)
Aesthetic 35.32
Educational 5.01
PV Entertainment 19.05
Escapist 417
Healing 36.44
Intention to Revisit the Exhibition 20.86
Intention to Explore the
Information about Works of art or 47.15
Artists
Buying goods or books at museum 1618
ITUE shop )
Intention to Recommend the 66.62
Exhibition to Others )
Intention to Revisit GS
(Ground Seesaw) 73.44
Intention to Revisit GS Exhibitions 60.36
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Table 4. Distribution of Sub-variables within PEQ

Variable Sub-variable Ratio(%)
Exhibitign theme & 262(36.44)
Curatorial message
Theme & Embedded artistic message | 268(37.28)
Storytelling Artwork composition structure | 236(32.82)
Experiential value &
attributes of the exhibit 95(13.21)
Artwork diversity 232(32.26)
Exhibit Number of artwork 155(21.56)
Artwork size 63(8.76)
Exhibition route 85(11.83)
Exhibition Exhibition spatial scale 80(11.13)
environment Artwork placement 210(29.21)
Exhibition environment 171(23.78)
Interprgtlve Interpretive panels & Labels 57(7.93)
material
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2. Hypothesis Testing: Correlation Analysis
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Table 6. IM & DOS Hypothesis Settings

P
Var 1 Var 2 (= p < .01)
DOS Level of interest of Art 0.287*x*
Level of interest of Illustration 0.303*x*
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3t ofo] AfmtA 2 LERACH Table 7).

Table 7. PV & DOS Hypothesis Settings

P
Var 1 Var 2 (x p < 01)
Aesthetic -0.059
Educational -0.129*=
DOS Entertainment -0.150%=
Escapist -0.005
Healing 0.241%x*
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Table 8. PEQ & DOS Hypothesis Settings

Var 1 Var 2 (PEQ) hI/DISaSn (o pp< 01)
Theme & Storytelling 5.909 0.140*x

DOS Exhibit 5.850 0.121
Exhibition environment 5.837 0.027
Interpretive material 6.281 0.127*x
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Table 9. PV & PEQ Hypothesis Settings

Var 1 Var 2 (PEQ) Number
Theme & Storytelling 189
. Exhibit 139
Aesthetic Exhibition environment 114
Interpretive material 16
Theme & Storytelling 25
. Exhibit 21
Educational Exhibition environment 17
Interpretive material 0
Theme & Storytelling 111
Entertainment — EXthl.t 72
Exhibition environment 50
Interpretive material 11
Theme & Storytelling 23
Escapist — EXhibi.t 8
Exhibition environment 12
Interpretive material 4
Theme & Storytelling 201
Healing Exhibi.t 140
Exhibition environment 126
Interpretive material 26
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Table 10. DOI & DOS Hypothesis Settings

Var 1 Var 2 (o pp< 01)
Degree of Immersion (DOI) 0.610%**
Degree of Attention (DOA) 0.615%x
DOS Engagement 0.196%x
Engrossment 0.432%x
Total Immersion 0.297**
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o] 7du &M ol IRt §] - 9i919] Slis ERIE 4 9l

A 9JAHp = 0.293, p < 0.01),
FAY §olM =5 2 2= 20 9alp = 0.196, p <
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Table 11. ITUE & DOS Settings
Var 1 Var 2 (ITUE) 5
(** p <.01)
Intention to Revisit the Exhibition -0.050
Intention to Explore the Information 0,293+
about Works of art or Artists )
Buying goods or books at museum shop 0.196%x
DOS -
Intention to Recommend the 0.533%+
Exhibition to Others )
Intention to Revisit GS 0.437*x
Intention to Revisit GS Exhibitions 0.444%x
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