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Abstract

The genius loci of sport stadium is the main element for the public to feel the sport atmosphere and experience
its function as the city architecture, and it is also the foothold and significance of sport stadium. However, with
the change of architectural concept, advanced technology and new building materials gradually become the
architectural theme of sport stadium, and the nature of sports carried by it is gradually covered by these phe-
nomena, leading to the weakening of the public's cognition of sport stadium. If this phenomenon exists for a long
time, it will not only affect the function of sport stadium and its role in urban development, but also eliminate
the nature of it. Therefore, to reconstruct and maintain the genius loci, this paper analyzes the genius loci of
sport stadium in China with the main elements of the collective memory, explores the nature of genius loci, and
provides suggestions for its spread and continuation in the future. This paper explores the construction of genius
loci of Chinese sport stadium based on collective memory through literature review. It fosters to spread and con-
solidate genius loci of Chinese sport stadium through reconstruction of memory.

According to the results from this study, there are three factors of collective memory. 1)Sport fans as the
subjects of memory in the construction of collective memory. 2)Sport events and activities as the carrier in the
construction of collective. 3)Stadium carrying Genius Loci as the object in the construction of collective memory.
However, there are still some existing problems of genius loci of sport stadiums for the construction of collective
memory. Lacking chance to enter into sport stadium hinders interaction between people and stadium. The for-
mation of Genius Loci of stadium needs people deeply interact with stadium. The feeling of subject is the first
step to identify Genius Loci of stadium. At present stage, the openness of the stadium is low, and the opportunity
for people to feel sports and have emotional resonance is reduced, so it is difficult to interact with Genius Loci of
stadium. In addition, low continuity of sport events and activities which causes sport stadium idling impedes the
spread of Genius Loci of sport stadium. The number of stadiums has been increasing with the rapid development
of sport industry in China but the number of sport event generated is relatively limited. Moreover, location trend
from city to suburb blocks the spread of Genius Loci of sport stadium. Most stadiums in China are located in the
suburbs of the cities. Although they can be satisfied with the harmony of the surrounding natural environment,
the interaction between stadiums and people is severely restricted by the inconvenient traffic and other condi-
tions.

Based on the results from this study, there are several suggestions to keep collective memory of Genius Loci
perceive from the stadiums by sport fans. 1)As the subject of the memory, the public's intuitive feeling and expe-
rience of sport stadium is the key to the spread genius loci. 2)Sport events are the main ways for the public to
interact with Genius Loci. 3)The construction of sport stadium should focus on the integration of the surroundings
and become an integral part of urban construction.
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1. Introduction

Place is the specific space in which a sort of events and activities occur and emotions and
behavior can be connected by them here[1]. Stadium is the place where sport events and activ-
ities are held. Genius Loci is generated from place and becomes the existence foothold of an
architecture. It not only makes the building functional on tangible level, but also gives culture
to a building on intangible level[2]. Once a space has Genius Loci, it lives more than a tool. What
happened in stadium has gradually formed history of itself and a city. Thus, stadium is a record
of history and a city. History is the past which impresses people deeply and can be the reference
for the development of contemporary era. While collective memory is an accumulation of the
past. It is shared by a group people to acquire identification in society. The number of stadiums
has increased for the development of sports. As a valuable resource, collective memory can be
sustained in the process of urban development through explicit matter and potential culture. It
is one of the most important bases for carrying forward and recording urban history and con-
structing urban spirit[3]. Stadium is constructed as a part of urban history. However, the stadi-
ums that people are familiar with or even can just remember is only few. Some of them even
are not kept in people’ memory. Genius Loci of stadium determines whether a stadium exists in
city or memory. Losing Genius Loci makes building be a tool just for a certain use. The core of
Genius Loci is integration with environment, city and history and kept by the memory[4]. This
paper aims to foster the development of stadium; it employs collective memory to analyze Ge-
nius Loci of stadium to explore the existence meaning of contemporary stadium.

2. The Three Factors of Collective Memory
2.1. Sport fans as the subject of memory in the construction of collective memory

The subject of collective memory is a group of people sharing common experience. It is the
constructor and conservator of collective memory. The subject of collective memory in Genius
Loci of stadium is a group of sport fans who watch or experience sport events and activities
directly or indirectly in stadium. It is a place to hold sport events and experience the atmosphere
of sports for the public. Genius Loci is the foundation of stadium, and also the embodiment of
the unique characteristics, which provides orientation for people to identify themselves in such
an environment[5]. Therefore, as the subject of collective memory and the direct perceiver of
Genius Loci, the construction of collective memory indirectly fosters Genius Loci of stadium, so
as to maintain the stable performance of the function of stadium. The construction of collective
memory depends on the group's representation of the spatial structure and events of stadium
in the past, thus forming the characteristics of it, which is the spirit of the place[6].

The subject of memory is divided into direct participation type and indirect participation
type[7]. Direct participants refer to those who have directly experienced the atmosphere
brought by sport events in stadium, and these people have much clearer feelings about Genius
Loci of stadium. In general, these subjects are sport fans who are willing to invest time and
experience in watching sport events in stadium. While the indirect participants refer to the
group who never watch sport events in stadium but get impression of stadium for the events
and history. These people have relatively less feelings about stadium. Feeling Genius Loci of the
stadium need to take advantage of sport events and activities to establish relationship with
stadium[4][5]. The increase of events provides more opportunities for direct participants to en-
ter into the stadium and have a visual experience, providing space for them to experience Ge-
nius Loci here. Meanwhile the non-match opening of stadium provides the indirect participants
with the opportunity to experience Genius Loci of the stadium, combining with the cognition of
the stadium through historic records and news reports. Stadium is a typical kind of sport archi-
tecture and also a part of urban public buildings. Genius Loci is the soul and meaning of existing
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stadium, which provides the orientation and identification for people in stadium. Orientation
guarantees people not lose themselves in a new place and identification makes people feel
comfortable instead of resisting a place[8]. It fosters the construction of collective memory.
Collective memory is an accumulating construction of the past and people can compare the
current Genius Loci with the one in different periods by collective memory. Therefore, as the
direct perceiver of Genius Loci, the public's participation affects the spread of Genius Loci of
stadium.

2.2. Sport events and activities as the carrier in the construction of collective memory

The construction of collective memory depends on the carrier. It is a presentation form of
collective memory. Maurice(1992) defined collective memory as the process and result of
past shared by people from a specific social group[9]. Paul(1989) used social memory instead
of collective memory in how societies remember. He thought that memory should be passed
and maintained by ceremony. Commemorative ceremonies and bodily practices are the im-
portant method of inheritance[10]. Pierre(1996) believed that space is beneficial to arouse
collective memory[11]. In the space of memory, both historical and modern are reflected. In
such a space, the memory of people exists in both the space and the self-constructed emo-
tional space, which reflects the complex social relations and local construction between peo-
ple and space[12]. Genius Loci is the emotional space which is the result of the connection
between people and space. Stadium is the place to arouse the memory of people to feel
Genius Loci, while sport events and activities are the form of commemorative ceremonies
and bodily practices to stimulate people’s memory deeply.

The commemorative ceremonies can arouse the resonance of a group of people about a
certain period of history in the past, which forms the collective memory and are shared by
these people. The memory of stadium of these people is constructed by famous sport events
or activities that took place in stadium. Meanwhile stadium, as a memory place, provides
spatial support for the construction of collective memory. It is an accumulation to the past,
also the presentation of people’ cognition of stadium in a certain period which impressed
people most. It depends on the orientation and identification originated in Genius Loci of
stadium. As a carrier, the sport events and activities in stadium provide space for people to
fully experience Genius Loci.

Genius Loci is the sense of space, which is produced from the process from identifying the
place to establish deep connection with the place. The formation of Genius Loci is to use the
character of architecture to establish intimate relationship between people and architec-
ture[13]. The overall structure of stadium provides material instructions, sport events and
activities provide a strong sport atmosphere for Genius Loci. The continuity of sport events
and activities connects different times and forms memory fragments of different periods. The
fragments at different periods recorded the development of Genius Loci in stadium and indi-
rectly reflected the essential functions of stadium and the functions of it as public architec-
ture in the process of social development. The essential function is presented through sport
activities and sport events, which determines the existential foothold of people and stadium.
Sport events and activities foster memory fragments constructed and shared by people. The
memory fragments make people feel the continuous development of Chinese sports and gen-
erate a strong sense of identification. Constructing collective memory through sport events
and activities can deepen impression of stadium and keep it in people’ mind. Sport events
and activities held in different period improve the feelings of Genius Loci of stadium.

2.3. Stadium carrying Genius Loci as the object in the construction of collective memory

The object of collective memory is what the subject of memory remembers when the memory
is constructed. Genius Loci of stadium is a kind of ideology, which is a subjective feeling given
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by stadium. It is the result that people find their identification in a new space. People construct
collective memory of Genius Loci based on the whole structure of stadium. Therefore, the object
of memory in the construction of collective memory is Genius Loci in stadiums. It shows through
the overall structure of stadium. It provides a specific space and a specific sport atmosphere
through internal and external environment and collective memory is formed through individu-
al's different feelings towards stadium. Genius Loci is an important way to measure whether
people have a deep impression on stadium and determines whether stadium has architectural
vitality[5][13].

In the process of constructing collective memory, Genius Loci of stadium is the embodiment
of existence of the stadium in different periods, and the change of it also reflects the change of
the historical mission and function in different periods. Therefore, although the collective
memory is the construction of the past, people’ memory of Genius Loci of stadium is the em-
bodiment of the demands for stadium. Genius Loci of stadium creates a sport atmosphere for
people through the facilities in the stadium. People obtain orientation and identification and
then generate sense of belonging. Genius Loci makes people and stadium harmony. The harmo-
nious coexistence guarantees the stable development of Genius Loci and also makes collective
memory profound. Conversely, the construction of collective memory of Genius Loci of stadium
reflects the real meaning of stadium in people’ mind, which is not only the full realization of the
stadium functions, but also the inheritance and display of culture. Nowadays stadium has grad-
ually been the product of the games. Ignoring the actual remand of stadium makes it become
lifeless consumption objects, which are discarded after use and Genius Loci of stadium begins
to weaken[14]. The collective memory is constructed in a certain period with clear Genius Loci
stadium. Genius Loci is originated from the space. It leads people to establish the relationship
between themselves and stadium through the characters of stadium. If Genius Loci is the soul,
stadium is the body to carry it and sport events and activities are the decoration to show the
soul. Therefore, stadium is the most important condition to produce Genius Loci. While eco-
nomic benefit is the most important aspect to be paid more attention than how to keep a sta-
dium alive in the construction of stadium. Collective memory shows the memory of the past,
but it serves the reality. Collective memory is only constructed when Genius Loci of stadium is
clear. Weakening Genius Loci of stadium directly reflected the memory of stadium is vague and
it hardly forms a memory fragment shared by a group of people. The loss of Genius Loci in
stadium causes the decline of cognition to stadium for people at the present stage. It makes
stadium lose its foothold in the process of social development. Moreover, it cannot provide
reference for the formation or improvement of Genius Loci of sport stadium.

3. The Existing Problems of Genius Loci of Sport Stadiums

3.1. Lacking chance to enter into sport stadium hinders interaction between people and
stadium

The formation of Genius Loci of stadium needs people deeply interact with stadium. The feel-
ing of subject is the first step to identify Genius Loci of stadium. At present stage, the openness
of the stadium is low, and the opportunity for people to feel sports and have emotional reso-
nance is reduced, so it is difficult to interact with Genius Loci of stadium. Opening hour deter-
mines whether people have opportunity to enter into stadium. Few sport events held in stadium
limit the times that people can get into stadium to feel Genius Loci. The openness except sport
events is the main chance for indirect participants to get in touch with stadium. No matter sport
events and activities or just a space for mass sports, the maintenance and operation costs of
some mega stadiums are relatively high. Therefore, some stadiums would be idle than open to
the public. These stadiums once held mega sport events, condensing a certain sport atmosphere,
is not only an important segment of the public memory, but also an important carrier of the
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construction of collective memory. The indirect participants lack the field experience in stadium
and lose the way they construct the initial memory of the stadium through the events or reports.
The memory without space supporting hinders people’ perception of stadium to some extent.
Genius Loci rooted in sport context of the specific group has gradually weaken due to the lack
of continuous interaction through sport events[15].

3.2. The low continuity of sport events and activities which causes sport stadium idling im-
pedes the spread of Genius Loci of sport stadium

The construction of collective memory of Genius Loci of stadium needs the help of a certain
carrier. The material carrier is the stadium where Genius Loci is formed, while the non-material
carrier is the sport events that take a place in the stadium. Sport events at each period guaran-
tee the continuity of memory fragments, which is also an important guarantee for the spread
of Genius Loci of sport stadium. However, due to the rapid development of sports in China, the
number of stadiums began to increase rapidly, but the number of sport events is relatively lim-
ited. Some stadiums have the lack of reasonable planning at the beginning of construction, and
the starting point of construction is to build for a certain sport events. After the game, the
imperfect construction appeared gradually[15]. The number of sport events that some stadiums
can undertake is very limited, and idling has become the daily condition. This situation leads to
a decrease in the number of direct participants involved in Genius Loci of sport stadium. A sta-
dium without events is like an empty city, unable to create a sense of belonging and identifica-
tion for people, so Genius Loci of stadium cannot be formed, and it becomes an urban building
without a soul. The continuity of sport events is an important way to construct the collective
memory, and also creates a special sport atmosphere for stadium. Genius Loci of stadium relies
on the continuous sport atmosphere to make people have enough cognition and then develop
steadily[6].

3.3. The location trend from city to suburb blocks the spread of Genius Loci of sport sta-
dium

Most stadiums in China are located in the suburbs of the cities. Although they can be satisfied
with the harmony of the surrounding natural environment, the interaction between stadiums
and people is severely restricted by the inconvenient traffic and other conditions. In collective
memory of Genius Loci of stadium, the construction of the stadium itself, as the place for the
construction of the collective memory and the basis for the presentation of Genius Loci of sport
stadium, is of great significance. In order to relieve the pressure of urban development and
meet the scale of sport events and activities, some newly built stadiums are located in the sub-
urbs, so as to reduce costs and promote the development of new urban areas. However, there
are relatively few traffic and auxiliary facilities in the suburbs, and the phenomenon of post-
game idling is serious[16]. The overall layout shows the trend of extending from the city to the
suburbs, such as Guangdong Olympic Stadium, Shenyang Olympic Sport Center into and so on.
The problems caused by living areas far away from urban residents and the inconvenient trans-
portation make people pay less attention to stadium. Genius Loci of stadium is the result of
deep communication between people and place. Stadium located in the suburb fails to bring a
sense of belonging and identification to people. There are fewer and fewer opportunities for
people to experience the stadium. Without interaction with people, there is no recipient of
Genius Loci of stadium. This phenomenon causes stadium in people' potential memory more
and more fuzzy, even if there are the sport events as memory stimulation. In such cases, the
transmission of Genius Loci of sport stadium will be hindered.

4. Suggestions
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4.1. As the subject of the memory, people's intuitive feeling and experience of sport sta-
dium is the key to the spread of Genius Loci

Increasing the opening hours of stadium so that the public can fully experience the atmos-
phere of the inside stadium is critical for the spread of Genius Loci. At the same time, construct-
ing museum of stadium or related publicity provide the public with the opportunity to partici-
pate in the specific history of stadium. Compared with indirect participants, direct participants
have more opportunities to enter into stadium, and can deeply feel Genius Loci through sport
events and the environment inside stadium. However, there are relatively few opportunities for
indirect participants to enter into stadium, and their cognition of stadium comes from the dif-
ferent platforms. Therefore, it is difficult for them to interact with stadium. The impression of
stadium becomes weaker and weaker, leading to problems in the continuation and dissemina-
tion of Genius Loci of stadium. The dissemination of it should be based on a process from the
recognition of stadium to the stadium and the opening of stadium are important factors to pro-
mote the continuation of Genius Loci of stadium. People's cognition of stadium can be strength-
ened by sport events and the continuous sport events can stimulate deepening of the memory.
In addition, history and culture are effective aspects that can arouse the resonance of people’
memory[17]. By exploring the historic and cultural attributes of stadium, people can acquire
identification and belonging in their own culture system to a certain extent. In this case, it is
particularly important to establish the historic museum of stadium itself, so that people can
understand the history of it and its role in social development. These glorious histories consti-
tute many memory fragments shared by people in collective memory, and draw this memory to
the cognition of the stadium. The continuation of Genius Loci of stadium also creates life for
stadium and enriches the history of it. According to the memory place of Pierre Nora’s, it points
out that place can help awaken the collective memory. Therefore, increasing opening time of
stadium, creating chance to experience stadium can foster the history and culture of stadium
and the internal external environment combined to promote the construction of collective
memory. Genius Loci of stadium can be continued by the existence of stadium more clearly felt
by people. The process of collective memory construction is the process from recognition to the
establishment of a deep connection with the stadium, and also the process from Genius Loci
pointing out the orientation to feel sense of belonging. The continuous construction of the col-
lective memory of stadium is the way to constantly consolidate Genius Loci of stadium and leave
a deep impression on the memory of people[17][18].

4.2. Sport events is the main way for the public to interact with Genius Loci

Sport events and activities are the carrier to connect people and Genius Loci. Therefore, mak-
ing full use of existing stadium and continuity of sport events provide the public with the op-
portunity to experience the sport atmosphere and overall environment. It will promote the
recognition and continuation of genius loci of stadium. Sport events is the carrier of memory to
construct Genius Loci of stadium. Therefore, the development of sport events can greatly affect
the cognition of people to Genius Loci. The construction of collective memory is also an im-
portant means to strengthen the people's cognition of Genius Loci. Stadiums provide places for
people to construct memories, while sport events provide opportunities for them to interact
with Genius Loci[15][17][18]. As a social activity, the continuity of sport events can gradually
stimulate the subject’s impression of memory deeply, thus deepening people’s cognition of sta-
dium. Deep impression of stadium brought by sport events is a public desire to know more about
stadium, providing an opportunity to identify Genius Loci of stadium and establish a deep con-
nection with it. In this context, existing stadiums should be fully utilized instead of constructing
new stadiums to realize the function maximization. To some extent, existing stadiums are his-
toric and cultural heritage, such as Beijing workers' stadium, Shenyang Wulihe Stadium, Shang-
hai Stadium, or other stadiums that have hosted some famous sport events, such as Beijing
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National Stadium, Nanjing Olympic Sport Center, etc. Collective memory of Genius Loci of sta-
dium is constructed based on these two aspects. Existing stadiums can avoid the disadvantages
brought by building new stadiums, and is more conducive to the continuation and dissemination
of the spirit of the place. Sport events or activities in different periods connect the people's
memory of stadium and contributes to the construction of collective memory. The increase of
sport events in the stadium provides the opportunity for people to enter into stadium to expe-
rience Genius Loci of stadium, and promote the continuation of it[19].

4.3. The construction of sport stadium should involve in surroundings and be a part of city

The basic function of stadium, as a sport architecture, is to hold sport events. However, sta-
dium is also an urban building, participating in social development. As the object of memory,
Genius Loci of stadium makes a deep impression on people and forms collective memory
through the symbiosis between stadium and environment. The deep memory of Genius Loci
depends on integration of stadium and environment, not only the integration of the inside of
stadium and sport atmosphere, but also the integration of outside and overall urban environ-
ment. The internal environment of stadium can arouse the perception of the participants to
Genius Loci of stadium. The collective memory of the past history or events in stadium is also
aroused to promote the stable development. The external environment includes natural envi-
ronment, urban environment, and the historic and cultural environment, which reflects the at-
tribute of stadium as an urban building[5][7][15]. For the indirect participants, Genius Loci of
stadium reflects not only the characteristics of sports, but also how a building perfectly inte-
grates into the environment, bringing people orientation and identification recognition. There-
fore, the construction of Genius Loci of stadium should pay more attention to the integration
of environment. Internal environment of stadium should be oriented to arouse the collective
memory of people, and present the memories of the past in the form of materialization, so as
to get the resonance of people’ memory in a specific period and establish their identification.
At the same time, the potential urban architectural function of stadium should be explored rea-
sonably to highlight the historic recording function of stadium. Sport events and activities at a
specific time evoke a retrospective view of a city[19]. The historical review is a means for people
to explore their own identity in the city, and the process building a sense of belonging as the
owner of the city is also the process in which Genius Loci of stadium plays its role. The integra-
tion of stadium with the natural environment and the overall urban environment is reflected on
a certain sense of existence in the environment. It can become a landmark building to give the
public a sense of direction in the environment. The mega construction of event-oriented sta-
dium makes the formation of Genius Loci of stadium limited by the realization of sport functions.
Single architectural function limits the vitality of stadium to events, and stadium without the
support of events and the integrated environment hinders the construction of collective
memory. However, perfect function fosters the construction of people’s perception in stadium.
It arouses the memory of Genius Loci of stadium through the details of the external environ-
ment, and strengthens the memory by sport events. The real meaning of existence of stadium
as a building can be realized, if the process of collective memory of Genius Loci in stadium is
more solid[15][17].

5. Conclusion

Stadium is the place of sport atmosphere, and also the carrier to record history. Genius Loci
is the existence foothold of stadium in the city and people’s memory. Inevitably, people always
move in the place full of various memories, which are condensed and stored in various archi-
tecture[20]. Collective memory of Genius Loci of stadium is what people actually remembered
about stadium. This memory is kept by people and deepened through sport events. As the ma-
terial presentation, the development of stadium will influence the spread of Genius Loci. The
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construction of collective memory is a way to foster Genius Loci of stadium. Stadium provides
the space for people to create collective memory and Genius Loci. Sport events and activities
helps record history of stadium, as a reminder. People constructs memory about stadium, so as
to feel Genius Loci of sport stadium.

6. References
6.1. Journal articles

[1] Ge L. The Significance of Place and Place Spirit to Architectural Space Design. Urbanism and Archi-
tecture, 8, 28-28 (2016).

[2] Fu TW & lJia XH. The Spirit of the Site Museum. Architecture & Culture, 4, 53-54 (2018).

[4] Li X & Wang K. The Molding of Genius Loci in Architectural Design. Anhui Architecture, 2, 61-61
(2010).

[5] Bale J. The Spatial Development of the Modern Stadium. International Review for the Sociology of
Sport, 28(2-3), 121-133 (1993).

[6] Bélanger A. Urban Space and Collective Memory: Analyzing the Various Dimensions of the Pro-
duction of Memory. Canadian Journal of Urban Research, 11(1), 69-92 (2002).

[8] Tang MH. On the Construction of Genius Loci of Exterior Space of Sports Architecture Science &
Technology Information. Science & Technology Information, 14, 786-787 (2019).

[15] Tangen J. ‘Making the Space’: A Sociological Perspective on Sport and Its Facilities. Sport in Soci-
ety, 7(1), 25-48 (2004).

[17] Gordon KO. Emotion and Memory in Nostalgia Sport Tourism: Examining the Attraction to Post-
modern Ballparks through an Interdisciplinary Lens. Journal of Sport & Tourism, 18(3), 217-239
(2013).

[20] Zhou K & Gu J. Realms of Memory and Reconstructing Spatial Narrative of Collective Memory:
Re-thinking of Nanzhao-dali Historic Remains. Public Art, 5, 47-52 (2018).

6.2. Thesis degree

[3] Tian QX. Civic Center into Design in Xi’an Shuncheng Lane Based on Collective Memory Heritage.
Xi’an University of Architecture and Technology, Master's Thesis (2018).

[7] Wang SG. Research on Northeast Homestay Design Based on Collective Memory. Harbin Univer-
sity of Science and Technology, Master's Thesis (2019).

[12] Zhang YJ. Study on the Spatial Construction and Mechanism of Industrial Heritage from the Per-
spective of Collective Memory: A Case of Xi'an Dahua 1935. Xi‘an International Studies University,
Master's Thesis (2018).

[13] Gu LL. Research on External Space Design of Sports Architecture Based on the Place Spirit. Har-
bin Institute of Technology, Master's Thesis (2016).

[16] Zeng JM. Research on the Distribution of Grand Stadium in China. Central China Normal Univer-
sity, Doctoral Thesis (2013).

[18] Gordon K. The Experiential Aspects of Sport Stadiums: An Examination of Emotion and Memory.
Ohio State University, Doctoral Thesis (2013).

6.3. Books

[9] Maurice H. On Collective Memory(The Heritage of Sociology Series). The University of Chicago
(1992).

[10] Paul C. How Societies Remember. Cambridge University (1989).

[11] Pierre N. Realms of Memory: Rethinking the French Past. Columbia University (1996).

[14] Christian NS. Genius Loci: Towards a Phenomenology of Architecture. Rizzoli (1979).

. 55

J-INSTITUTE.JP


http://www.j-institute.com/

[19] Pyta W & Havemann N. European Football and Collective Memory: Football Research in an En-
larged Europe. Palgrave Macmillan (2015).

7. Contribution

7.1. Authors contribution

Initial
name

Contribution

-Set of concepts
-Design
-Getting results
XM -Analysis
-Make a significant contribution to
collection

Lead
Author

-Final approval of the paper M

Corresponding SHB -Corresponding

Author* -Play a decisive role in modification M
-Significant contributions to concepts, de-
signs, practices, analysis and interpreta-
tion of data M
Co-Author BXF -Participants in Drafting and Revising Pa-
pers M
-Someone who can explain all aspects of the
paper M

7.2. Authors profile

Lead Author

Zhao Xuemei / Shanghai University of Sport Researcher
B.A. Shenyang Sport University

M.A. Shenyang Sport University

Ph.D. Shanghai University of Sport

Research field
- The Logic on Olympic Stadium Evolvement and Its Enlightenment, Sports Culture Guide, 9(9) (2018).
- The Safety Control and Injury Prevention of Sports Activities: Case of Colleges in China, Kinesiology, 4(2) (2019).

Major career
- 2017~present. Shanghai University of Sport, Researcher
- 2019~present. International Society for Kinesiology, Member

Corresponding Author

Shin Hong-bum / Keimyung University Professor
B.A. Myongji University

M.A. lllinois State University

Ph.D. University of New Mexico

Research field

- Examining the Relationship among Acquisition of Sport Rule Knowledge, Enjoyment, and Future Consumption for Preventing
Crisis from Challenges in Sport Industry, International Journal of Crisis & Safety, 4(2) (2019).

- How Does Sport-related Mobile Apps Usage Motivation Affect Consumer Perceptions of the Sport Organizations?, Journal of
Physical Education and Sport, 19(4) (2019).

Major career
-2008~2009. DeSales University, Professor
- 2009~present. Keimyung University, Professor

e 56

J-INSTITUTE.JP


http://www.j-institute.com/

Co-Author

Bai Xuefeng / Keimyung University Researcher
B.A. Art and Sciences Collage of Bohai University
M.A. Shenyang Sport University

Ph.D. Keimyung University

Research field

- The Logic on Olympic Stadium Evolvement and Its Enlightenment, Sports Culture Guide, (9) (2018).

- How to Protect Collegiate Students from the Risk of Sport Activities in China Based on the Risk Investigation, International
Journal of Protection, Security & Investigation, 4(1) (2019).

Major career
- 2015~2016. Shenyang Sport University, Lecturer
- 2016~present. Keimyung University, Researcher

. 57

J-INSTITUTE.JP


http://www.j-institute.com/

