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o7 wHe) Mol qF a7 B TAT W P AN A
O Newmark(1988)2] A7k Atk 17 274 IS F2 2f(dead
metaphor), 52 2{cliche metaphor), H&3}E Sf(stock metaphor), ¥
H 2fHadapted metaphor), A1ZFf(recent metaphor), FJZ -S-fr(original
metaphor) & E@o] drht FIHZEHUETIE 7IEoE o] 74z 540

F

o= WY e AR Aotk Iy Newmarko] WS A4l M9 &
m Agste] Eohd ARl Uehbs Ae & o Atk AA, Newmarke] 1
He 274 28e shY Fa BYske 74015} Ty A 9AES ¢

Hed FAoF #dste] $83 oulE AYe 274 EHS0| A= guid 2
A3 4w BAE AN g2E ellM AAd ez yehbs 2e 38k
A57F B old A5 HAES BAske Al sl o] ofd o]
£ AYeTEE gofshe Bl oAl HdE o8 7HA 274 2HEH oY
Al BAE RIN=AE o] AAsfof sh=tl o] Ho] F=3isid F WA
=4 B8 IS 2 AR A, 23 AAlE Y Fe= A

N

Newmark®] ©]&& o7]d] gt 57} FSsivh 17b FE7 MY9s 7%=
2 o]&& AHslsitke As viFo] B u x|, #31 Aol & Aozt
W Wi F2t de A 2ok 9 & FAE Newmark 9 ofle} A%
Hoge W MYrlEo] &/4 RdL F2 73 HYdM T3 n|E
AUe FAH =72 28 sitke 3ol

T 2l tell 2R AlZto] SAEHAl HUk el £ Lakoff &
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Fere 2y o 0 ] g
W A2 4018 Hofol ef-4 Edol tje A7 B o] F o)A n
ok YT &2 E@S0] & WAE Yol o 4L sfe Ak v
Fol Sl AAAZ AR BRI AHuTL olo] 723 WMo WHS
BARTA 6 TAZe|n £ H2o] olFold 4 YL oltk
o ANE A8 A, efd BAL A Wefs) 98 WrHsel D
Rojo} & 7 AL oA Arnn, S, YiEd FHHE L6
ES BF, 45l WA Uehbe g BARS stefe) B, v
o JFs% Vo) W dzte) guge A

M8 2B T4 4% 95 =43 87|(Jack Straight from the Gut)
g9 T8 BA= ¥ 24 (Big Brands Big Trouble)s, 12|31l Newsweek”d
Al ZMtelth AF7HA S74 FFo] AAshe TR 8 AFellA &4
Atk Aoy F4 A5 2 HlES A4S Hde 8 olfre EES

BY £3) YrE] TR 4 38 AT G vFo|

Ehe A, A, A3
A2l Beollm 249 ol HlE A SAske A & & o st
9 283 ¥ ADe] =72 2001 g & o ool Ui 1ol
ol #Fap] wiielint AR AF7HA] Q14 FFOR Q) F2 9XE
o] 548, HIES HAEMe] &f7 EHL ARS ¢S xR F240
Aol HI A AAATKSteen 1994). ol S0l A7} B¥d HEEHH
7AE A% A9 A G= oks Aol F83HA] ofZlo] of| HO= Al
FdH 7R 2A F88kA ST AAEUE Aotk 12U Lakoffe9] F
AAY 24 B8 9 Aol ool 2ol EHOIH 3 AR A
aAA diFpE ARAEE FHOE sk 92ES 274 Bk Fad
gulE 7H Aot 25 M= Ui AAshe Zlo] ARAGS 5
2 shs 7le WYy vl s 2 wdjolehe A4S B 1 o] Hoke] 24
A EfﬂOl F+°4 8 st} %’47‘4% AAsRe7kE otral AA aFv ofd
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21. Qﬁ_ol OlH}A 7HIE=||

oA7lollN ete & ol FHNE onjoAs SHr(metonymy),
o eI Ay AR S e Bk ol 49 3
WA PP el ALY, AR AV, A, 49, A 5
dE BA ARE FoEM oldlE s AT ‘Xéi@%]’° 7%
(communicative function)’ ]t} HAES HXAES UYow 274 RS ¢

7}“4/‘1 + 7P<H HlelL 2 AtelolA OlUWE Eﬂiilﬂ EIE} o] w 24

U]Z]E °]°H°}7] 'dﬂ | xd Frie Z}@O] o}oq. 013474 AMe] £ SH
< F7le HBAA FAAE SHo| e AT FESoF & Holoh
(Gibbs 1994: 124). =4 7] 3kAke} HAHH Z‘J%’Z}S OS o5 At
34 7)5(social function) ]t} 3 4 RS olseta FHE 4 U= Ab
HE Aolols fizte] A7t ol ALIEY Aol 2 BY, BE, I
AS Jra Qths 25 Eroa s 20]7] tjio|thGibbs 1994: 134),
3514 zpol7t & dojate]e] M7t Ao M = Tl A oest= on|
£ dotete SHolu A FHUE ofFolof ke F 7HA 7l Bt
ool & 4 ik

1

9] So] ok el Rolold ol uld Bael 2 Helum g
o5 3k B 412 A WK B0 S50 47141 v
2 A%3 Qo dehel QAo S48 FHolop
A5 s, skl 94 5 98 AE Fee 94 Tre A4
3 JtiUngerer 1996: 114). “274 #&d
U Aol e I Aol vk A4 3



ool 2o ot @ TRET g5
AAe 2 AFd 2EHeE 2fFelth” L Lakoffe} Johnson
Metaphors We Live ByollA 73z238tal Ath(1980). I8 B2 Sf+ T3] #3
HAEoX AR S FAM] TFo]7|HUe g AL AWl 2 Abare] W
Hog I Agox ool Ay} 2ol Ao R E & Stk

& E°] ‘Time is Money’Zhe H8ES HH o312 ©X] A =47}
oftjet AA| o] Alare] #7go] shate] ] oA dojujar 35} Awel| 72
H e Ao, EH(target) WFS! ‘time’S ZU(source) TS ‘money’ F,
A Az}, EE Ad & Tl JNE3 sl "Hvke AolthLakoff and
Johnson 1980: 7). o|2A & wj 2FE F3lA ALEe AL & A5 <17
2d9o) 2 A W, 52 =gk sivlen ofd sty #4E skt
HFE 7 g8 BT fd A=E 22l= FA(mapping) ol2kal a3t
(Ungerer 1996: 115).
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o Z3kehe Aol QA mo] FoAIAE Au]7] 98] Ungerer(1996: 48)9]
AN RHL o] &3ty thik o] AT A7 F AL HAEESL AA HolE
O A7) Wl o] #AES A RdE W8-S FA 2 AFAst
E]_}yh:]' FAE 207 e AR <H>T 2o TFE AESo] 9

4= 9tk 37|14 AN E AL AstE Ao ofUr o] w T] Be ThE
}5}%1”501 MR e Fude YESLAE oFa YUTHUngerer&Schmid
1996: 48). o]ZA shte] Ase 9z md Yo v 48y o UHE)

A7 Qe Wk ohlel £84A WAE ol J. shie] QAEde @ A}
8o NS 7o) 7RAoE FFO= R A4e] )8k 917] HFelc

a%7] giel BE AFol F5AQ o] opar g sRQlo] Akputarl Aok
3o} WHsHA o] AtKUngerer & H.J.Schmid: 50). o]¥] oA 2f
2 2AE AHEY o]F T3l g AR o2, QA AAE & 5 Ate 9]
T HAR o]F oldfstAY TsA ake AFECAlE 214 EFo] 239
?l £ ofgfo] AdEo] 2 £ tke FHAE AUH o]3lo] MY of
Hes 7 9ok

(& 1] A 407 F QA Zd(Ungerer&Schmid 1996: 48)
context 2 context 3
tEALele] A A
(AR, 8.4 dl..) (FALER, 94
context 1 . context 4
TEREH B . AR | Lo w2 B
(734.94,9..) SatelA (5,914,491, 9
. X
context 6 context 5
celAste] B WA
(B, Aplz, 8, of s
B}y (AL Fst 45 Bk
o ofolr]o, 4..)
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oAl Al &2 FAo] oWl HGS T o] FolAEA AHEA o]
D s+ o oz A5
I AME dAS 2 = A 2d
Welx el U%ﬂ ge R o) A=
°] (mapping) LojuHAl Hrt. ©]
o ool sl TAOIT AGAAAOIE 39
W AT vt FA
1P /ﬁ%lﬂ]/ﬂ 75164}\]— 6] Al
e o)A W il 948 Eafar e 497} Bk olxﬂ
g d& 2 7FA AAE EATKUngerer & H.J. Schmid:
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(2] 214 A= 281719 < (Some examples of metaphorical mapping)

T2 M3 (target) ZHH3(source)
anger dangerous animal
argument journey
argument war
communication sending
death departure
ideas plants
lifetime day
love war

A AATAEL A9 A T7] FEL ol shtel WFA ghE &

Ug ¥¥5E= AL Sf(metaphor)Zhal 3L o]H HAHS B AAE &
do] Hojzle AS 272 H(metaphoric expression)©|ZkiL dF] F 7XE

TR 279 AL 8] FF(superordinate level)’ oA o] Fo| A= A
O]tq AA &4 8L 7S o] 7P QAskar E-sHH olsfet] - 7]

FF(basic level) ol o] Fo]=|7] wj&Eoltt 9] o FoA =AY (argument)
—% AR (war) 0.2 FHG o] Stk oAl 1Y F A= 27E Bl oW o
kel FAHY oA FHESo] U 4 YEA AHRATKLakoff and
Johnson 1980).

é



(Z 3] =4S TR Jehd 2f7 FHS
battle(F5) argument(=4Y)
Initial positi ¢ They drew up their battle lines.
mllla positions o (2ES A9 P
‘ (;(;Ep:]?:]l)ts I braced myself for the onslaught.
o (FAHIE A dHls) HES 7HEh
Attack She attacked every weak point in my argument.
(33 (IUE W =4 ZE HHS A
Defence They defended their position ferociously.
) (25 WBA AAel 4% $E3te sich
Retreat He withdrew his offensive remarks.
(52 (e Ale] FAH oz e s H3lerh
Counterattack I hit back at his criticism
(22) (e 9] Hlde gho} Hith
Victory/Defeat/ OK., you win.
) (Fok, AI7E o]7lo))
Truce Let’s call it a truce.
(F3) (oIt FAskA)

<E 32 BW 257 AR Je7)9) B QA Bl F 29l SN
oFo AT AN £6A EHS £ wele R FEe] Aol Aol 2
<

=
2 % 9ok olZe AR Fol AlgEe] 7H olslskaL WelEol]

1

3 ofsfdths A& oA Wold HFe] A o] B2 I Hol 49
Ae AL 2 B o|FA UFT S| ALTE(gestalts)E T3 Bl
FAE7) WE $eo Aol duA(coherence)o] A7 Aol ek
(Lakoff 1980: 81). 5 §1°] X8 T shiuto] 2-F2 02 Ax|H= Ao] o
A el ol shte} B AAE FhA olsidnh= Aoltk olAl ol#g <l
A Bdel] Z7ste] MoEe] R8S BAste] BAT. WA A gAEME
AZRE A2te 53 thde 272 #do] vehdthd 44 ofgA weo]

HY=A AHET HGE T A (coherence)o] UEA] EA51] HATH

o
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oJericionial o94 ol @ TR g9

3.1.1. 1A FA) 7% &3 EH £ — Newsweek7]AF

HA Newsweek &4 X]-E— dE 5o ¢ &fF THEL ¢IA] FHE &
ofx FEMEE Fo] FAFA| =93 BTk At 7Aks IEALY] B
I A3 20021 3€ 119" 72 A E-2 “Enron’s Dirty Laundry(A 2~}
BHog d53 A gtk FAE F A% ZIAE 19 3d AA
o] 3Ake] Akl FEFs wHthe Aotk olek 3 ml= AR VY &
sl, A4, ¥, 221 A7 tig A AlAEe] bdst Ao ¢
ot} oA AAEL &Y 714 ARXA A 187)E E3 27 mEE 4 9
ek FA} Hdsto AF A} T WFSS v 2k

(Z 4]
BT =F
BEAE e BA «— AR, AT
BT, 19 «— AR 2=E =4
AU AM <« =4
APE E7le Y «— =o|, A
e} Zo] 2% W e s 5 HEFE Xdy e BHS B FA
o} AHE dso] AR FHHUL o] W L W e AL F=
TFAAQ Asola Hif HF e AES FHAN AYs & 7 Urk =3
Fgeol 77t EelHol EAlsks Aol ME} o] Ate] 719 Estte AA
Welx M= ExsiA HwEof 9 = & T Stk o & ’6‘H o]d E;—E—Ol

wRE aEel Az P Mol HSEAE ue

A, Ao BAERe s e dAos wdsiolrt A

T IPIME T AR AAY oY THA] 8AES
A3 34 T 718 FF(basic level)2] XL F3l °]7_X—4,2i =

=
S E & ) <3#5>9 NewsweekShdh HAES B T Ale A}



ol9] BAL Ao A YUY 274 A& 18]7] HAo] v &
AESE & F Utk A L), BN AARN 257 FHE 7+ dHA
o] HAFAXNE AAFTE HAdME A7 o] 32, ‘AL, 579
ARl & S AaEty, AEES Ay JAA S BARERO &
#o] H1 = Aotk %Lxﬂatﬂ 8 e 254 Aot s F AT

d T3 AAS FaA 2T Alale IdE AARY] Wi =ge

AAXHA ol o] A2
o] &A AjFte}l Itz

o)

=

A=A =

$71 el

A11e WAolcy ek 912
917) e ol et Aol

AL A, QA AAZE =Rl Ee ARG thE Wl 2 IA Rdg
adE HEAA WS she Aol oe Aotk F89 AL A 19
o] d#A(coherence)©] Aofof = ol

E 5 Newsweek 9&3} dh=rgk HAE 7ho] Hlw
PE 73 HAE ¥¢

battle with Skilling

battle of the sexes

Darwinian jungle of Enron

£ 24 ()

she was devoured

~o] 114¢] %% Z23() YAt

she knew how to bite

EES E0foF A2

disarm and buffalo

Uaz}wl ke 82 AT

Skilling’s raid on her turf

Aale} g2 mgkzi(-)

it was a sneak attack

Z1&E401307] WEolth-)

tel:.::) another chunk of Mark’s nlzo) EOhE EobE dAuSTH)
Skilling was playing for keeps 2Z"o] A4S FEAFH JHl()
filling headquarters with his own J& EAE Ao HEEE A
troops ()

elbows-out culture AR E T3 (-)

The Mighty Man Force ‘B L)

come out of Jeff’s camp

2799 19E Heal U ()

right off the edge of a cliff

HE o2 YERTK-)
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status symbol of Enron was not

Mark wore size-6 Escada suits
new Ferrari
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damaged goods

ship-wreck
rank-and-yank session
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z352 Bol

~ had been a wild, exhilarating ride

manipulate all the pieces
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S B F Slrh el Bold SAE FA0E 3 <HE1>9 °17<1£'%
*J%H, 2,380 s 21 e A 2 =gtk tE &% o))
o], 3AAclER= TEY ANES Edstn gk ole]XJ, B2 E3 19 A}
o] gjeto] = o}Ur«l FEE WG = FHAT A4S A HE &
AL Aolth 919 MR o2 AHEGS W & F YUY e He

AE MES A= EZ}"MﬂfﬂW 72 glo] Wl & v 5
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AR, shte] JIAA Ax 27|15 B3 1 WA =&
AWA o] offf tkt 2fF Edol A2 W
(coherence)©] A7tk o]R& MAFAME FAAA Folof sitt= Zlo|th. =
A, & A 2D M gk & %
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OJAZIAIE Newsweek7|AHe o]-8&dte] 1A RAS 43 Hk=t] o)A
£ W 7k opd Aol SRaE £44 Hag Anugn. dAdels
sl SJshd A A A= §F ALY ?‘*3-?_%0] Fehe Al 71zshe A
o]7] Wiel] TEHoZ T34 wjFS w o 3
A 71Arst vlse] AN AT o] wd SASE HeR 3}7‘3 AR
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AAsle] BAE

o5} O
oLt

oMol 28 o1 g TRT g3

HHskE AACNN <

! pi = )=
Z5l7] 93 o) 43S gFa vk agEE 2f3 RAT o] FA9 Bol
AL AT
(% 9]
=3 F = B
o2 3jatete] A <« A, AE
e 3jatete] A <« 37, Ad
AL Al 9EEZE <« %17 ontological metaphor)
Ee - 2
=AM, 24 2 <« Alstet Al

2 OE sl AL AR KRG Aol 7]

B s} sle) Mt oo 2,

[ 10] H BAE ¥ 279 AR WYE QIAF FH| Hlw
AR W

*ALG S AFEZ THI 278 XE

1. marketing is a battle of HAEE Q1A Ag(-)olth

perception (p 3,6,7,10,11)

(p18,19,19,30,32)

2. marketing is a battle of ideas(p9) uHA L ofolr]o] BE(-)olth(p28).
3. the war takes place inside the mind | PHA® AA(-)S 1A vl oA
of the prospect(p24) Holz= AA(-)(ps3)
7ol A A (A ©
4. in a strategic war with IBM(p33) IBM s} A BAC)IM o171

H(p66)




*BJALE

o] S FHoZ FHS &

1. no matter how many bunnies
Eveready throws into the fray(p§)

o],li‘!_ 1—0 E” o

("3 =(p26)

AAE E

2. No longer would copier sales reps sit
on the sidelines(p32)

L2}
2] 4YEe AT A58 AR
EAF ()20ITHp63)

3. threw the entire team into the office
automation battle(p63)

AL HAE FEdet] AHEARES
ATl 22 S p63).

4. no competitor has been able to mount
an_attack(p50)

A 3 J9e 3SR

THp8s)

5. full-scale assault Miller was poised to
launch(p106)

AEA)S AT HAp172)

s3] B e44 EY

1. What often leads big companies down
this booby-trapped lane is...(p8)

14ES BHE#H (booby-trap: 919
Aggos Holx FA HAH 3l
€ FiE — 9F)o] FAE 2&4(-)
2 oxdh= Zlo)(p26)

2. Marketing is war, and the first
principle of warfare is force. The
larger_army, the larger company, has
the advantage

PR AR )0l AAAGA Hie)
PR Foloh meb F() FRIt
Aavks AL, £ 7199 vt Avke
2e AN (p10) AA-) oA FHS
I ATHp30).

3. before the attacker gets
established(p24)

AN} S e e FHOF
71209 Ame] $lolok Fekps3).

4.You have no other option but to strike
first to blunt their move or preempt

their strategy(p48)

F4< 945iA7]7] ﬁaﬂ,ﬁL ase)

AFAYS Adstr] A3l dFE A

= W) flele

g g9 A7}
ATH(86).

5.dangerous tactic(p26)

ABE BE()(p59)

6.You can’t predict the enemy(p126)

Hg dZalA) Dolep202)




Pl 20y o8 @ T s

oLt

*BJALY Ed FolE AFHUT AAEE S EYH

1.lost touch with the front
lines(p10)

N 229 HED 713e E0]
=(p30)

2.closer to the front(p10)

AAE) o 7ol tota o
(p31).

3.Someone down in the
trenches(p27)

YA (/) JE FE7 (p56)

4.see what the troops thought
about ~(p42)

ZEAE()A EHFEE FrKpT9)

5.go down to the front where the

marketing battle is being
fought(p123)

uAE HE7} Hojxlw
2 () FFloF 3Hk(197)

e gHe

6.lost touch with the front lines(p124)

A3 geto] FHHT] Hh-)(pl99)

7.Blow _a little sunshine into the | FYPE w2 o] WL Piol}
trenches (p125) Bo]go] FAIZE(/)(p200)
* FY JGE FA] EPoE HYH

1. under attack(p38)

HAZE ESEE() (38)

2.Its leadership perceptions took a fatal

blow(p25)

uzA9] gl ABEE AU
()(p54).

3.Xerox Data Systems was killed in
action and_dutifully buried to the tune
of an $85 million loss(30)

Ag2 doly Alxge & 29a
() 28 A AF 85007 FH T 2H
Ztel] glo] AteATH(). (p6l)

4. Xeros is surrounded by
alligators(p37)

AE2=

()p72)

ol Al EHH Ut

5.IBM are making deep inroads into the

extremely high-speed
copiers(p38)

BM®] 231& BAP} () 2314 5
AL AAE o] ARATC)(pT2)

6.Heads are rolling(p38)

7.opens the doors to
competitors(p41)

ARANEANA GFE
(") ESATHp78)




HF 4

l.asked to walk the plank(p16) 3 (/o] o ARl ATHp40)

2. After the invasion(pd7) A HFH()= AARE Aol (p84)

3.plant their flag at the top of the | 4+ AA ] TE2] AWS Zglojof 3
mountain(p69) TH-) (pl16)

dz Aguy g §]A]——‘§—.TL]—9] ARl AEE RHE= HAAA AT

o 34, &, A= 34, A A WAL ‘I‘/H]oﬂ =49, A% A Fo] ad=
Atde] Zgel EHo EM =ele] d#Ao] %74540*5} WY w3t o] 7
< JdE s FUoh RS Aol Abardbalo] dkte] E3)

95 Dololr] AE 58 Aole) 428G, Tt ARHE Sop)
W o) wdlel Zwrh AR AsAG A4 (formality)o] otk Azt

© RREAAE ojudge] 387 Ao] Btk WHes B o 9re] %
AR Sl BEE B BER ARG 0l elE SASIAS 9
e AT o)F IR 4AAI)E Aol L AL T @ W el

AAA A we} B4 stk me 22 75 53 mod 2734 x4
oJUAE o RHL & Fo)7|% dlal ofd L olF FejHow W
Eofdl Y w7} gl o)A A9 2L 9149 535S YEIFE 274 &
#Eolgta sifets Hdo] ¥ © Ao wet W] W] 2k 4
= glogjet AZEnh Newmarkd] EARE old &= Aoleh & = Sl=

H AURA ¥t | JlEagE e 28-S 2eshe 2 Tk e
o A8sE0] Ho| 2ol WA e FoA) HHL YT T o
Apolel Zpol7k e HHPEC]l EAle AR B e S Aot

‘i
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32.1. A93d Bd

gt 39 A oo} t2A 2ol 2fF w7t $s] 1FEo of
o] ARl &2t e Afolth BHSAsHA Beks w o, Hlo|(slang), &
o]F(idiom), & & BWo] 2] XE3H 7@ T TS TFsith o)
785 A5 Ao FHelM = Ko 2old &7 =4L oW glojRthar B3k
o} Ao A Ao A= ot *JEHQ] ofm7h 2] A )7t doksl
th o E 59 HojolA= ‘white’BF= ©O]E ‘candid, honest’d] =02 &
A=H olul ‘purple’S A &3 ‘white’E R AL ©X] AFHA Ao
olUth o]AL 3 E3E o|F= AFS|oA ‘whiteness’ 7} &-FHSF ‘honesty’
U ‘moral purity’ tiiEske Aolghs #ES Y Siths Aol A= ¢

o AIAE purity AHFE S AWE the red BrFe white'7h B
ot o e RolTiSweetser 1990: 8). o1¢ e A5 A3 A
& Qo F2 2RE 4 2 APEe) Pl ek WS ke A
BY 94 A% 22 4908 F 4 912 Aol

09 42 A4 92ESS HHshEM $A% 2 2, B8, B
A §o] 52 rol & ﬁOlEHWl%‘il: BYE madah 8]0 M) Hal=
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B QAAAZL AR oItk S e cle] ‘bridge’ St 2E 7
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o
b |
o] & dofitell= o] Ao] EatA= Frh 2HEE F WAL o] “hit’©]
ol A ‘popularity’, ‘success’, ‘favorable impression’ 5] 2jr]

i
2 2olA | A AT, T, A, ° vobt ey 5 2 3dE 9]

)

¢

*Z-2 & f-(dead metaphor)

ol 1) Le Vino represented the bridge between the old and the new GE.
(©95)

— 2k GES] ARG AAE e thEl 982 Pk (dplde)

o] 2) T had worked on the speech, rewriting it, rehearsing it, and
desperately wanting it to be a smash hit. (p104)

— U= W Ado] AlgEdAl A% $4S £ 5 1S ] 93

7] el AEES 3 Wola A 3K 21N gedrtA] Ak (A

p160)

w84 ERER A9 A gulzt o] 22} gl 2 W
B 7950l #84 Hdo] U RASH B glo] SAHCR 5
& ) WA Ag AAA ojvlz AYelA B 2844, @A w7l

45 Age 1 o9 F %) E Aol 53 a3,

* P27 (idiom)
| 1) T undoubtedly was a pain in the ass to Coplan(p24)
— U= 298] ZETAA Q7ML EA A (HpsT)

of| 2) 1 wasn’t born with a silver spoon. (p6)

— s 22 A8 RN BouA] A9kt (Hp34)

of| 3) He was a product of the system and didn’t want to rock the boat.
(»72)
— & FA] 22 oA g3 Algtel 7] Wil A71e 388 o
S7)E As A Fekth (Hpll6)
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AR ZRBA BEdA o Sl o JYHH h HH F
o S} A BolSelc) Folel B A Sob} G ez B o8
247 HAS0] Yud) olzlol FFolx & A% I AW F9E 9o
U gHo] B ofgels §olz Hie] Folof @] gtk of B9
ol T 94 26491 Zlo] Brk e Edol 3Pl A1xE Reolv] o
2ol 217} te AR $AY A4 RS Hsd Tow B 4 gk A
2.

*7A| 8-0(business terms)
o 1) Sales growth is flat(p2)
— JAEC] ARAHE S-S 8. (EplT)

of| 2) Burger King started down this slippery slope from which it has

never quite recovered(pg).

— 3E E7bsd Ao WA HAGS 1 d= & 5 Ak (Bp2)

o] 3) It’s no wonder Xerox’s numbers have gotten so bad(p38).

— 12 A3 A2 i AL dsHT Jek(HEpT3).

322 A¥EEHA 22 ¥F

A717F A2 e WAAY g AFe] 58] Q& e EE T2
ol TS 2AvE AR Jurt FA Szt £ 4 AL FAI%
o] & 7FsAdo]l BoEE WMYd B FoE Qsith fdA #4319
FA) 9} J&%EA A mElof ‘é%}% = 349 T 394 &h71 Btk $85H
e W8E e &
Ao] & UPOM_ xS OMZFJ T3l o= sufgh ojm o2 11 o
S Yethlle 2dS b2 92E9 Rlwrt g2A go] AMgstd 25 At
o|AL A7te] omrt et E0i7t ' mHolFAL & gl Aotk o]
FE2 APt AN AbE e 7] 98] 95 A & Aolgke &

PO A o = A

6=

\:l:l
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HAME HES deFe Z0] gr7t Aoy dmolz E HlE HlAEd
Haste] AUAA Ae] "ol Eaol B8 w1l 2 A o
aYE &7l de Tt S F Sl
EEERE
o) The same applies to people who take what I call a “big swing” at
something and miss. (p31)
—olgh e PHE T AEE I BAL 0T ke APEIE
82 5 ATk (p 64)
4. WY U
41, 258 B8] Hof
99 5 71X BYS A% FEA ofH BEL W o FAHoR
old el A=A Hels) Btk
411, 273 £8F 54 JuiE o] 47 WIS & B¢
of3 TR So PHP grls Lo Seld TR T et <)
AAAE A AL Aok 7P o]l W o) Aol d Aolr. o]
Wolo] 7158 AL, T Gurh B3 AT 2o] A gE dols e Sab
A% ks dlFe 2e 250l Ffshe UAAA F5H(cognitive core)

< olsfske Aol Qzke] SAR:EAS
U o]g ZEETE Johl=d 7 2 Ao
7h B e o) mgol] thri qIgke] FelAH Aln JdA olFolict
£ ZolTHGutt 2000: 162). oIt Lol EaHo= o]d=el £ sje] A8 Zio)
BE FHats AAAATL YoH ol B4 FuddoldlN FelHoz sel &
#4 E8E =AAANNE olsfala B QA wolE Aol ¥
= W SAF ¢ e 7Fsdel woRIth Y ofd Q1A 3o W
T FAH R ofFolAE Aojehs e 2 Wl Werke] 3ol 4A &
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22 % ek T A FHSE o] oJHAAUAE TS A 4
A ke Qolw] A W} 711e) Bgsh Aol weh gebd Aolek 3,
oW Wk YR LA HHS I AHESel ADslelE ofgto] £
o8 EASNAE HFel Qom A wolEelAelekn AR + gl
Wl e Wk ool BolakA % S gl lolth ols PR 5
22 24aE A o) GE Fad BAL Wellza Q%] 4T A4
Fe SA59 Am, BAA B 382 F AAA e Holtk & SAE
o okte] FuE HSHIE FUdele] B8, IAAAE § A
ge 879 B 27 glo] 9 4 Yor) EHAUNN YO 2]
£ dlolsh Ak BEL 24 S SAlle] ofgA BFS T R
94J0] @ o]k

412. F5E guT A4H 9T B¢

“EHlole] ARt Azks mAdold FAEC] TR Kok RS
T8kl 7] Wigdl 95249 ARE WEs AT 4og nHtojol &
o7} AP kAl Larson 4 Guide to Cross-Language Equivalence®| X 7§
Sttt =AAdolde] =x5d0Al 9] Sle HHS ALde A, =AU
HlRELe] YAy FES BHFE Aol T3] WEd Aol 53]
ols} gh=o] o] £314 Apol7h F Adofo] oM of Wo] 7P ol
2o|a Qe ey o] % B EAZE vk IS ovl(implicature) S
A3 =uAl s F=(explicate) ZHFoNA oW Fagh ofmrt dHFa
02 WxzHo] d frEL gl Al Her ou7iAE HeslFar oY
FH A AQAE 2Ashks Ao] offdrt v Bl FERFS dBH =
ZA 27] fof g 29 elld 2 depEs o] oele) EaHHQl AEu
H2E 9ox Zolew fddt FFF ARe o rEEe AothGutt
2000: 80). =& HMY7k= &9 Wolx 7P Fasita AzEe ovE A
ot AR 25 9 ofnt Hdside 4] SA4S adE deFAe
& Aotk 3 e XF s T YEiA sk AlAAE A

shu ojvjnt AeiFeln fohd Uge] Rrlazshl sl 9E54e YA,
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oJuig ) WS S Aol thesh Re olfSo] Ak of 245
o % e Aol ohiet ol Ak AZ AAA Qe BSE B

) FHHEY 29 Z=(expressive meaning)”

] ]_
b RS
A A7 Btk old Af WAgS o) 220l SAE00A 7%%%‘2 =T
e F

Q3 A A} olwE olnlAnr) 08y o 49 7o W
7h Q7] wRel B8 Aol7k Asjm el AEE FAG| AT BHEL U

el gEo e uiHE

o 1) One of the real advantages of a big company is the ability to take
on big projects with huge potential. The quickest way to neutralize
that advantage is to go after the scalps of those who dare to dream
and reach-but fail. (p31)

— A Iapt zte T2 o] T sk 9HE AAES ol8s)

of tEe] T2AES YT 5 glrke Aotk oldd o] 7
ARE BEE VY FE PEe AUE B ML ofd 9 A

gout Ao PSS Bke A¥ske Aelth (dped)

E4, AURA 82 4(formality)©] BolA& Agolt). “d2EH o A2}

ofur SAEAG Mo T0) 5349 AL ORItk & HAEE ol 3
SR olsl HAE HAES B oe} 42 AAE FAAE dytdeln A4

3} Abslo]] shA} od8kS- Hk=r}”g}1 Hatim & Masond oA sl ok
(1990). o]& olF #83 Ao Hrh= WMo HAolA Aol TS

© o] SHEY AojF 73S welol st o= AE Folnh
2 Sof 79 ARozH9 W9 Eho] EAAoHANAN ol BLEE 3G

=
92ES) S50 ) AUAA A40] gy, EHoie] AukAS) S50
wE7) 98 S BRS YA REoE Ho) Fr Jides of
2 F8S 29 A2o] Bolxt 497} Bl 53 go] HAESE o] |
2~



osmsicloliel 094 o1 o TR 3
oA ol Lhe AR AUAA Fao] WolA e Hdo] ol B4
So) 414 gore e & oe wskd wdoh} YA ua
2 uhglch o A% @e] A A9 Bage] £EL 1F Aol

o 1) We were all working our butts off trying to differentiate ourselves.

— e 2225 ApEgE] S8 48] I (M)

o 2) T was practically wetting my pants telling him what had happened.
“Damn,” he responded. “Of all the graduate students I’ve had here,
you are the first guy to do something like that. I'll take care of
this, but you better_keep your pants on from now on!” Whatever

Drickamer did saved my butt. (p16)

= 207 F= do] IAEA dHat v 138 &9 Ho] wth
Wgs o S d H Ie olFA etk “dojE WA 2oy
W7h 4714 2R Bt 29 A2 @ e vl Fol Agolth o
de ot AeishAe doze ZAREE A FL AN e

= age UE AT (Hpd6)

AR, Z3HA 1w Ae] ek A-f-olth. A& (relevance) o] 2ol SJshd =2t
A 9u7t gle AEe agE AgsiMe dEnh dE S°] ‘unmade
bed’t} ‘dog and pony show’= ©]U]A|7} Sh=9] ZA}Eol|A S o=t
ool F1E dljof 3t thE R Wolsd 7hsAo] Ak o] ofn

AX F7e AE ABoE AL Folof sty 2ok ey RS AY
Ao} ofmddelwt AFa vHte] & A o= w35l ok FREE A4
= 22 7 jlen 54 34 THL}* 344 wiASs w44 "ok

o 1) Ralph, my human resources person, was an unmade bed. (p51)

— AEEAR] dre Z2FHAY AR AdE AZst W AR
o} (Zp90)

o 2) T wanted to break the cycle of these dog-and-pony shows.
Hierarchy’s role to passively “review and approve” had to go.

(094)
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— U= o3 gut ir2ad YAt ASHE o] 182 1
AT}, $5H0 T AEsy sk B2gas 24 AAE Aok
ok 3ok (Mp145)
413, EFJHNA 2ol ggHE 273 FPOE WIS & A
715291 W] " (functionalist approach) 22 714 AASHA o|v] A=

A 5 ke ol Yot BHoRE Sadolds Ba A 13
R 2ohd QR wAd) A 8E S ke Aol 45 v A
S SRl ERS 2OM SR NS F WF AL B 5 Uk
o 1) Obviously, I wasn’t a natural fit for the corporation. (p42)
— U= AR sAeke At 3@l 2 9A 4T (Mp79)
o 2) T was adding fuel to the fire by investing millions of dollars in
what some might call “nonproductive” things. (p119)
_>1F,-] ALg]-cq]/n«] Ur_ /\_?,] ‘H]xg)\].z-lolv oloﬂ unu} DJ-E_]E x]_t‘é]—g_
A Ed R BAHES 3= Aol Hk (Mpl82)
414, &3 B8S FJHE o A
SHF EBS 77 FHOR v IW o BRS AEFEAE
33 ) AGLE WA FEANAN FAS ARAE Bt i
3)E d= =9 I <A BAS sk AF viwsk A2 Avisia A
7+ k. olw ‘o]AL 7v} Bolse} MRy S <ol A Ar} o]
oltkebn @ Auth 1 AL F YA WAE efHoR FAS o F
F gke Aol gk

ol 1) In those days, I was throwing hand grenades, trying to blow up
traditions and rituals that I felt held us back. (p97)
— 2 gAY U GEE ohi A dFH ARE AFS Yadp)
3 TS 95E Aolgtn & F it (Mpl49)

o] 2) This was a horse race, but all the jockeys and horses were
blind(p76)
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> olR& Aok Aol zst HgPEd o A5 LE J5sh B el b

HA ATk (Ap122)

4.1.5. A3}

T w= Aol gle TSI oA Hko] AlEEo| Ak A4
0 23 2L RAlM §71%7] B FAole As UYEe FES AuE
LS Hrdgty A2 FE AFo] itk d2) oAM= ‘Irish luck’©] 314
A7} ZFshar cofdMERIY] dYoletal sP FAEo] olad 4 §la, AH
Kol

]_
H U ZojA]7] wigel] ek 3 7g-oltt.

o 1) Most of the rumors about me were just that — rumors. They made

for some fun conversations around the water cooler but had little

basis in reality. (p42)
S AT YR T O AP Wolgth AFELS AT (..
_)ERS HEHAW, DAL A9 Apds o] gtk (4)

¢ 2) Ed wanted to introduce me to all his West Coast friends. My Irish
luck struck again. (p85)
—olEE b 40 YE RE §Y QARES WA A8 F3 4013
=
=

o (e ) O] BAE Zokgh (Hpl33)

A% £RA9 BEL oA Bal & A9 A, BHAAS Uehie
A o2A 2 W B3} oAt o) ok o)A T £} Alolg]
e ¢ A LfA HASES B BAZ 2 4 S Aol BA Qo) »
ohJet 1 el 2 S ols] Tk BASCIA olRe g Hshe

=14 18E WYsketle tdad 22 Fo ARREl o

L ef3 B8 M BAE V102 do] oAE Al W 35
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Aol gtk 44T & ok el 2318 ole) /b BAE 99w
ohe Hel £64 Ede) Bt o o ge gele 35S sa o
G Algel  Be =2 slgelel & 5 FoHolw HAlZh v
Alet & % gl Zolth v o] Fo] WATIEAAE ofelgol |
ATk HA LAL oule WA B A4S, Fe waolAe) nHow
BAF B9 T S Haske BN wezs JeAY o ol
A7k Ao Uehd 1 olF ofd 22 Al E@shT o 22
Qofulelerie Wezke] gagol @AX] BRelth wek & 7hx 4

‘..

r

9 ARFE el & A9 Welle T onlt wela 54 o
U e FA S ol £R fEds gRea o)

(implicature)E oT)7}A] ¥Yo. 2 FZ(explicate)ste] YERN & A7} &}
= 579 nxﬂc O]'r % O]a]' & Aok AURA BE s
s 9] n7F Agd o0 o] 5rE A

2. eRE dolE MYk B A WS ¥l o)A 2% A 1 9
Hela Az 4971 k. e a1 Aue] 29 Rae) A}
8 AAE o sk odrh YKo &o) Yxso] gl ofnjopie

£ glojze] Mde] 7ol HE Ao AAXT Yot o] Eo|
£ 479 Beg Ao] ohn HlE o]d ol ujEe] welo] oj#HE
Acleh 71 Sjwl(content)7 FEFTAL AT FA(stylo)lE 1A
oW B HAoR Je B Atel ozel ofn), B84 w7o]
FolRE Aolth o2A B 1 ARAYE BHow = HiEdE B
& 9v] ARL PR PRI WA T 5 gl Aok

3. eRd B8 VRHeR @0 A7 Tz, £3} A A WS 7 A}
7t e & F e AoEHY AAo|th HE o] A wE

=
a =
44 EHOl ROV Sln G, B Sl mol ARES UL B
A B Aol 2e 443 BB FHE 5 9 A% W 94
NAE EHoln SAT oF ol W) FAE AR AL



ool oy ot ¢ Tl 7
2 dolrk o =Fojd =259 wWiA AXolu £314 olsiwrt
Aol T3k alo] & Aot &3 TFold 5259 AR A o
olgw=rt Erhal sfriEke &4 RES T AL F= Ao of
A 7F Atk 27F RFS AR & AR ARt ade ¥
ke Bgell A BlRES] Ao] A7 HojAA Hed o2 s =%
o ¥ UutH]l PAES] PN} Zpol7t & 4 gtk IEZE o]

Aol ofgA A E AJAE 2Ashs Zo] T8t & Aol

o oMy 2

4 SRE 2 AAZY BE EAG B R ohr] FYEHIAY th
248 @92 olslsh] A% Felt aeh @ /S Bk 3
2

A T BEE gFolAE R EF efe) Fa% Sl 53] 4
[e]

AAR S FFHo] olFA 29 dE S0l Fste] Ao ofuA o
olWteAE AWEAL ALAF dYste] AA A PRI oF REES
2981 slSle7E AlskAl &2 Lakoff
& 7V SollA A AR AP A
S 35tk 5, olgtEe AP, FeolEs
Az, =2 Gl Hlastal ek o]FA w7HE oJRlstetaA FHolE
o B ‘pe’ T T DOE A Ao E RGN, olftEs
‘bad guys’ 59 TS MA BAFIYE 7 V= I 24, 53] FHu
2 Ao A2 BARSIAT: gk AAely =A] gR|e) 23S Al &
o} AlA AHdoll A o2 A5 A AsetAnt oAl 2l A

= T8 7 AS A717] A AAA AN mlse A4S &
Hroll §lthe o]tk Tk FARLS ‘evilolgtal Edsh= 24 7S &
7% tar FARlolghe Q182 Tl ol MAIE YErd o2 Sl 71
= 275 ke 5 oFF URE 7ol 230w ofd AL w= ARIF ARl
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A= Felgkstr] fsf 2 Aotk

5 A< O]a]’*— 3l 01 &o] olglaE o}
L]U:] O]E]-_'El'_oﬂ_l_ .»] Oio] %_ T_)’]-—l‘:— _}'\_ ok

& US| A, #-?ﬂolEC 0}
, 7l % A BAIT M g
e 9] Al otk &%lt} F3E o] 3 2ol 39 011 32
e olopl® ol AAe]fo . 23] FEAHAAME whv] 74, o]
&8 & AEEY 2e Fo] us & AV Ha dla FANE Axjsit
(Lakoff 1992). $]9] Xéila =5 GRS 2Fol7A] SHiAA E u WY
ke @ 7 NEES T ZAZIo8H 7)ol Z2x]o] HIFo] A
Al FAAA He —i‘—‘HOl FRIAE & getsfof s & & k. dES
S ey 1 Fe s HiEFeR
of 3lH, =l EAES veld uf AR omg sideE® A=

o)
=1
o)
=1
o AMIS old A7 Qo] a2 WgsEE 92 WakA ] Slaiolt:
8

Aol 3 YA AlZto] Melel A B5Holet & Aotk
5.8

o] PliE EXoM H5o] S77 BHLE Wed] A =) oY
Sk ALS)7) ofE Ao g Aladl=RAE HoFe AYS & F dSlth 53
ojuld WA IAE Do HhEFA YEhs RTHEELS T2 AVl 5344
8ol FAE IS AV DS A5 B o

ﬂ&i ?SLE} o] % F E3o l +oH °l” AR A

_rg

A4, ohje o Aoz w

3 orlg AY @ 5 e A Sohhe o] FaF AY

paah
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S WHEI B3 AT FF 2PAT F2 WAS 3] HAsiMe Aol
AetEe 2op] b BAESS Ho] ¢v Ao Bt As & &
A ARA S F34 ARA g A 2RE 2 sjetste] D
T A WS ] Aot Wgrkso] 9 s gl SAb5o] A
A e AEF e AL Fasi AN 7P} okehs ov]st ;iaﬁ_
TS 2R Ay dgsles =8e AL siMe o Aotk 9o
offie] thFA X 3 HAES} ulEs GAEdMe] 277 EH i}ol,
Teja i e Aol AR el ek wla EA tiF A= o
AL ZA ol oAk & Aotk
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A Study of Metaphor Translation from English into Korean

Kim, Soonmi

(Sejong University)

Figurative language including the metaphor, metonymy, and idiom has been
viewed only as an embellishment of ordinary literary language with little
cognitive value of its own. The study of metaphor translation has also followed
this line of thought. However, the fundamental changes in this field show that
the metaphor constitutes much of our experience and helps constrain the way
we think and speak of our ordinary lives (Gibbs 1994: 9). The metaphor has
actually put a great strain on translators transferring from English into Korean
with a huge cultural and social distance not because of its linguistic structure,
but because of its cognitive and cultural background. Against this backdrop,
this paper seeks to find a way of analyzing and translating texts based upon
cognitive models associated with metaphoric mappings. The texts analyzed in
this paper are non-literary texts dealing with topics related to economy and
business. This study chose texts with a readership from similar background
knowledge and experience to find if there’s any prevalent cultural model which
a translator has to share with the ST writer and ST reader before actually
starting a translation. The texts were analyzed at two levels; text level and
sentence level. It was found that metaphors in a text have a cognitive network,
and translators have to uphold logical coherence when transferring that network
to TT. At a sentence level, each metaphor has been analyzed with originality
as a parameter; original metaphors should be translated differently from fixed
expressions since a writer’s intent is more strongly expressed through creative

metaphors. As a final step, a few translating techniques of metaphors were
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proposed. A comparative study of translation between the metaphors in literary
texts and non-literary texts would also give a very useful insight into metaphor

translation.



