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ABSTRACT

This study applies the Information Adoption Model (IAM) to examine how users adopt health information
when searching for health-related content on YouTube. Reflecting the characteristics of the YouTube platform,
this study analyzes the effects of health information quality (relevance, timeliness, and conciseness) and
the credibility of YouTubers as information providers (expertise, reputation, and trustworthiness) on health
information adoption, with perceived usefulness serving as a mediator. An online survey was conducted among
users who had experience watching health-related videos on YouTube, yielding 212 responses, of which 189
valid responses were used for the final analysis. Data were analyzed using SPSS 27.0 and SmartPLS 4.1,
with PLS-SEM employed as the main analytical method. The results show that all subdimensions of health
information quality —relevance, timeliness, and conciseness—have significant positive effects on perceived
usefulness. Among the credibility factors of YouTubers, trustworthiness has a positive effect on perceived
usefulness, whereas expertise and reputation have no significant effects. In addition, perceived usefulness
has a strong positive effect on health information adoption. This study contributes theoretically by empirically
identifying the cognitive mechanisms underlying health information adoption in the YouTube context and
provides practical implications for enhancing the quality and credibility of health-related content.
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{E T) Heterotrait-Monotrait (HTMT) 7|=
TR wwy | aey | Awn | owe | oaeg |y | 0N
A7 5
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7HAA 558
ARA 505 410
A9 721 542 576
%7 628 500 811 618
NBEE 666 430 438 7% 606
244 672 543 748 645 848 627
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3 ASAYE( @2, )5 H7Fe A A7t (+)9] J3ks rX= AoZ e} 71 HI-L,
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H2 | H2-2 B - A4E F44 -.043 091 0473 7)1zt
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H3 AZFE §44 — AR A 729 046 15.780%* e

.05, ** X001
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