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Abstract The purpose of this study was to empirically analyze the motivation of university lifelong
education and the factors that are important in selecting it. In the motivation for participation of adult
learners, learning new knowledge and skills in the first place and learning new things in the second
place were good, so that they could learn together in the third place. Active school investment in faculty
and staff will be needed to increase program diversity and quality through professionalism. Adult
learners are getting information from the system they are interacting with, and furthermore, they learn
the information from the public relations of university professors. Since they are acquiring paths and
information through acquaintances, it is necessary to continuously promote the curriculum to
unspecified adult learners. Advertisement should take advantage of various convergence strategies such
as hanging banners in the area, publicity of the subway, local newspapers, word of mouth, SNS, and the

Internet.
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1.Adult Learner
Information Acquisition|

2 \r::gtgz of Determination of
. . . University Lifelong
university |::> Information |::> Education System

3.Motivation to analysis Adult Learner
participate

4.Factors to consider Admission Strategy

when selecting an
institution

[Fig. 1] Research Model
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(Table 1) Demographic and Sociological
Characteristics of Survey Subjects (N=75)

. person(% ) person
Categorize ) Categorize %)
male 19(25.3) YES 65(86.7)
S| fomale | 56(74.7) | 1P Status NO 10(133)
20 7(9.3) christianity 10(13.3)
30 9(12.0) Buddhism 28(37.3)
Age 40 19(25.3) | religion Catholic 10(13.3)
50 32(42.7) atheism 23(30.7)
60~ 8(10.7) etc 4(5.3)
Marri married | 60(80.0)
age unmarried | 13(17.3)
g etc 2(2.7)
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(Table 2> Adult Learner's Information Acquisition 3.3 MOISkEXAtO| S|t MEH A 2L
Path and University Image

ME2|
(Mynmy g
] person _ ~
Categorie %) AASEAS dPFo s Fol57|9h Ae Al 18]l
Recommendation of acquaintance 48(64.0) . -
path known Information acquisition by chance 9(12.0) Oﬂﬁ (Table 3>jq' Z:—].—q' ‘?‘/ﬂ *é?lg-hjﬁxl'gl ;1(:!'01%7101]
about university| Collect information directly as needed 4(5.3) 2] O A A01E Al T—’] o ] 7F Aolal A o
Public Relations / Professor Visit 14(18.7) 1 el duEd ot dh 1efl2e M2
Recommendation of acquaintance 45(60.0 AT} 71E550] 33H(44.0%) =2 7V =A YERd
Information Brochures and Posters 6(8.0) N . ° ° =
acquisition of The reputation of the university 1(1.3) ZE%E‘C AHE“: 7;1\_&_ HH“?“‘: 7/'101 22%(29.3%)§ 7]’
university University homepage 22.7) = - =
Public Relations / Professor Visit | 21(28.0) =4 UeTh 3892 A vie €52 st
Tuiion is chea 507 golizk 179027%% 7P B bk Als A
major you want 43(57.3)
Image of Belief in school 7(9.3) THQRIAE 1£Y=E H|Lo] 281:3(373%)§ 7 =
university Good reputation around 4(5.3) e I
Good accessibility 7(9.3) 7ﬂ "]’q}f«}q ZTF:‘CHE‘C —J—l—i—j-‘:%} 1—4'(:&}:&3)3"]' 75_11‘0] 18%
etc 6(8.0)
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(Table 3> Motivational Factors for Adult Learners to Consider and Priority to Consider

Categorize person(%)

@ To acquire new knowledge and skills

@ To get a job or a promotion

@ To eamn social recognition (degree, certificate, etc.)
@ To like learning new things

® To meet the learning needs

® To form a new network

@ To do activities together to learn

To leisure

First: (M 33(44.0)
Second: @ 22(29.3)
Third: @ 17(22.7)

Motivation for
Participation of Adult
Learners

(™ Expenses (tuition, transportation costs)

@ Educational institution image

(reputation, appearance, etc.)

Factors to consider when | ® Program Diversity and Quality First: @ 28(37.3)

choosing a college for @ Educational Objectives and Philosophy Second: ® 18(24.0)
adult learners ® Ease of Access (Education, Street, etc.) Third: ® 17(28.0)

® Support for self-government activities (learning clubs, etc.)

@ Belief in school

® Professionalism for faculty and staff

(Table 4) Validation of differences in consideration factors in motivation and selection according to the
demographic characteristics of the survey subjects

Categorize M SD F/t Scheffe’s Categorize M SD F/t | Scheffe’s
Male 4.08 .61 Male 411 .64
Sex Female 418 | w8 | O Sex Female a16 | m3 | 919
20 4.48 18 - 20 414 49
30 434 .66 2 30 411 73
Ages 40 415 | 61 105 - 8 | Ages 40 419 | 50 | 952 -
5 50 397 | 55 e 50 410 | 59
s 60 4.40 .63 g 60 4.26 .50
§‘ christianity 4.22 48 § christianity 407 59
5 Buddhism 4.09 .65 o Buddhism 421 .65
- | religion Catholic 4.23 .52 .881 - = | religion Catholic 4.08 .56 .642 -
2 atheism 4.20 .63 g atheism 4.19 .51
& etc 3.96 21 3 etc 3.78 83
2 . 412 .62 S .
o . married 9] . married 414 .55
l\lli;r;aege single jgg gg .619 - g. l\/l?;rgaege single 4.06 .58 1.63 -
etc 115 58 Q@ etc 4.87 A7
Job yes 4.17 .60 y Job yes 4.14 .56 _
Status no 4.05 48 Ti¥ Status no 4.20 .55 648
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