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Abstract In this paper, we developed a mobile new media solution that enables e-commerce shopping
mall operators, band operators, and YouTube creators to create synergies in online and offline
promotion by posting related video contents on the media in addition to their own videos. By providing
videos in the field of the platform without directly searching for them, it is possible to provide users
with a new type of marketing means that can promote their platform while providing interest and
information. Prospective creators at home and abroad who produce video can upload their own video
in addition to YouTube and afreeca TV, such as the open market for video, and use independent and
free charging systems to manage independent customer relationship management(CRM), self-branding,

and content management. It will be possible to utilize mobile-based new media equipped with a system.
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[Fig. 1] Advertising Costs by Media in 2018: Mobile
Advertising Surges
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(Table 1> User Functional Components

Main Menu Menu Content
Name
| Organize popular keywords in the form of tag
ntro
clouds
List Organized by category or entire video list
) View View video, add favorites, and provide related
Video videos
Acarch Searc_h yldeo by keyword in video title,
description, and tag
Community Community space in the form of a comment
board
Login Login as a member via email (ID) and

password

Recover |lssuance of temporary password through
Password |registered email

Sign up by entering email, name, mobile

Sign Up phone, password, etc.

Membershi
p

Provide member information, point information,
My Page |information update, membership withdrawal,
etc.

Provide a list of videos that members have

Favorites liked
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Point accumulation and deduction history

Point provided as a list
Update
»Membe_r Update the information of the member
informatio
n
withdraw Apply vy|thdravva\ from thevmemb‘er by
al authentication the member's email and
password
. Sharing the site through Facebook, Twitter or
Sharing
Address
Logout
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(Table 2) Administrator Functional Components

Main Menu
Menu Name Content
Login Login page for Administrator
List Search and delete the registered video list
Register Enter and register information such as category,
Video Mgt. 9 introduction, tag, and video file
Keyword |Register, edit, and delete popular keywords for
Mgt. intro
) List, add, update, delete, expose, sort order of
Ca't/?é]tory List categories
' Register |Register a new category in the desired location
List Browse and search the list of registered posts
for each bulletin board
View / modify / delete detailed information of
Posts registered posts
Board Mgt.
Register |Register new posts or edit information
Communit |Manage the bulletin board registered by the
y user
L Browse the list of registered members and
ist -
search for each item
Resr:sdter Register a new member or view and update
Membersh| Update information
ip Mgt. i ) ) .
Mg Withrawal View or delete the list that has been withdrawn
Member >
by the user or administrator
Mgt.
Push Mat. Send push notifications to members using the
app
Member |Provide statistics by year / month / date / time
Statistics |/ day of registered members
Statistics Visi - - — ;
and isit Prowd_es statistics of users who visited the site
Setii Statistics |in various forms
etting
Environme |Add / modify / delete common codes used in
nt Setting [the system
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