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Abstract This study aims to empirically analyze the effect of CRM on the management performance of
senior club market type senior job business. The purpose of this study was to provide basic data for
the economic income creation of senior club market type senior job project. The results of this study
are as follows: First, as a result of verifying the difference in management performance according to
sociodemographic characteristics, there was a difference in age, academic background, and monthly
average income. Second, the contact service and communication of senior club market type senior job
business had a positive effect on the management performance. Based on the results of this study, the
following suggestions are made. First, the database(DB) should be constructed reflecting the personal
characteristics of consumers and the big data and artificial intelligence analysis should be utilized.
Second, education using Internet environment such as YouTube and ZOOM should be strengthened and
communication management should be strengthened based on information collected through customer

monitoring.
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(Table 1> Demographic and Sociological Characteristics

- ) person o ) person
Division Categorize %) Division Categorize %)
20 46(25.1)
30 36(19.7)
sex et 17%?:1' 91)) Age 40 38(20.7
: 50 27(14.8)
over 60 36(19.7)
office job 56(30.6)
ofﬂ;:’zllfs;cisrr;?r};abnes 2102((1%2;) ‘ hi_gh school graduate 61(33.3)
Job prodection/technical 17(10.4) Education IUn:f::iv?!;gesra%rj:tfte é?ggg;
self employed/service 22(12.0) raduaze gschool 27(14l8)
full time housewife 24(13.1) 9 :
other etc. 32(14.8)
less than 30 31(16.9)
less than 20 9(4.9) 30-60 17(9.3)
Personal 20-50 31(16.9) 60-120 17(9.30
Consumption 50-70 33(18.0) Average Income 120-200 45(24.6)
Expenditure 70-100 42(23.0) 200-300 44(24.0)
over 100 68(37.2) 300-400 16(8.7)
over 400 13(7.2)
(Table 2) Descriptive Statistics of Main Variables
Division minimum value ceiling value mean standard deviation
relational benefit 217 5.00 3.83 71
contact service 2.00 5.00 4.00 720
communication 2.00 5.00 3.72 .785
management preformance 2.00 5.00 3.76 .816
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(Table 3> The Differences in Management Performance according to the Population Sociological Characteristics

Division content mean standard deviation F/t Scheffe’s

male 3.77 .868

Sex female 3.76 795 090
20a 3.96 .693
30b 3.22 .859

Age 40c 3.50 .697 6.994*** e)b,cd
50d 3.66 .981
over 60e 4.21 .632
high school graduatea 4.18 .666
) junior Colleges graduateb 3.97 775 %%
Education university graduatec 3.40 749 9.073 ax

graduate schoold 3.52 997
office joba 3.33 .822
official documentariesb 4.00 731
professional jobc 3.75 739

Job prodection/technologyd 4.66 A7 1.667
self employed/servicee 4.38 448
full time housewifef 3.92 .894
other etc. 3.94 .600
less than 30a 4.23 .59
30-60b 4.28 .705
60-120c 3.95 .755

Average Income 120-200d 3.60 .679 3.202%*
200-300e 3.52 .957
300-400f 3.88 779
over 400g 3.00 1.000
less than 20a 4.03 .696
Personal Consumption 20-500 3.80 897

Expenditure 50-70c 3.81 .783 494
70-100d 3.77 751
over 100e 3.63 .869

*n(.05, **p¢.01, **p(.001

(Table 4> Correlation of Main Variables

Division relational benefit contact service communication management performance
relational benefit 1
contact service .646*** 1
communication .627%¥* .625%** 1
management 6374 664+ 6864 1
performance

*p(.05, **p¢.01, **p(.001

(Table 5) The Effect of Customer Relationship Management on Management Performance

o main effect model control model
Division
B B B B
relational benefit 1.254 .081 1.755 113
\ndviprgrg?:m contact service 5.744 .376** 5.39%4 .363**
communication 5.101 .363** 4.050 .288**
Sex (male) -1.448 -.062
Age (less than 40) .559 .023
control Education (less than junior Colleges) -2.983 -.136
varigble Job 043 014
Average Income(less than 200) 37 .016
Personal Consumption Expenditure (less than 100) .256 .01
R2 .605 .624
Adjust R2 .594 .591
kK DRl 7 3 18.807***

*p<.05, **p.01, ***p<.001
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