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A Study on the Perceived Value and Enjoyment of Dance According
to Experience Types by Generation
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Abstract The purpose of this study is to divide the generations into Generation M and Generation Z
and analyze the similarities and differences in the experiences, values, and fun through dance. To this
end, the characteristics of the MZ generation were confirmed in detail, and the relationship between
perceived value and fun factors was verified through various experience elements to suggest
implications for the growth of dance. The subjects of the study were those who had experience with
dance or had participated in dance classes. The survey was conducted from May 1 to May 30, 2024.
Exploratory factor analysis, reliability analysis, multiple regression analysis, and difference analysis were
conducted to verify the hypothesis. The research results are as follows. First, it was confirmed that for
the MZ generation, educational and esthetic experiences of dance influenced the value. Second, it was
confirmed that for the MZ generation, educational and esthetic experiences of dance had an impact on
enjoyment. Third, in the experience factor, the differences of the MZ generation were shown in
entertainment, educational, aesthetic, and esthetic experiences. Fourth, in the value factor, the
differences of the MZ generation were shown in artistic values. Fifth, in the fun factor, the differences
of the MZ generation were shown in a sense of accomplishment. finally, the commonalities of the MZ
generation were shown in the value factor as physical, emotional, and sociocultural values. In the fun
factor, they were shown as physical and mental fun and social cultivation. Through this study on
generational differences in dance, it was confirmed that dance is an important means of providing
social and cultural values beyond a simple art form, and the possibility of growth through differentiated
competitiveness was presented.
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(Table 1) Characteristics of Research Subjects

(N=243)
Category N %
Male 70 28.8
Gender
Female 173 71.2
) M generation (1981~1996) 103 31.9
Generation
Z generation (1997~2012) 140 | 433
High school diploma or less 28 1.5
Attending university 57 235
Education
College graduation 134 55.1
Graduate school or higher 24 9.9
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(Table 2)%} o] 7\1]%1(%“3751, o3, ﬂ”]’—‘j, s
AL 7k QQlo] =Yooz BHE
gy 18.199%, 24 17. 592% NU]@ 17.542%,
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AFEE 8797 EA EQl= it

(Table 2) Validity analysis of experience factors

Factor Ingredient Variance | Cronbach
0) @ ® @ (%) Alpha
al | .675
2 | .861
®- ° 18.199
Escapist a3 | 846
ad | .732
ab .891
@ ab .847
Entertainment| 57 817 17.592
a8 .562
.879
a9 752
® al0 773
Esthetic | 311 749 17.542
al2 .644
al3 .667
D 14 .827
@ 2 16.165
Educational | 315 824
al6 .624

3.5.2 7RISl MK Q012N U MIE 24 Z}

(Table 3)3} Zo] 7HA(A&8H, dl&d, A1A4,
AHAA)E= 7 QQlo] =dxog BExr9ict 7z gy
Bk ALSlESEA 20.226%, o€ 18.138%, AIA1A
6.110%, HA1A 15.433%°]c}. Cronbach Alpha &
S 83 AFEE 847 EA| FAH AL}

Ht

(Table 3) Validity analysis of perceived value factors

Factor Ingredient Variance | Cronbach
® @ ® @ (%) Alpha
b1 | .904
b2 | .812
i ° 20.226
Socio-culturall ph3 | 935
b4 | .812
b5 761
@ b6 .830
Artistic b7 814 18.138
b8 723
.847
b9 817
b10 826
®' 16.110
Physical b11 777
b12 704
b13 774
b14 837
Y 15.433
Mental b15 791
b16 570
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(Table 4) Validity analysis of fun factors

Factor Ingredient Variance | Cronbach
@ @ ® (%) Alpha
cl .787
D) c2 .883
@ 26,550
Achievement | 3 889
c4 | .800
cb .801
c6 .886
. 25016 | 891
Social cultivation| 7 842
c8 .710
c9 .902
® c10 898
Physical and 24.271
mental health | €11 769
cl12 AN
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(Table 5) Results of analysis of the impact of
experience factors on value
Factor Vi t P ToE:;ce
Entertainment .049 .905 .366 .817
Educational 275 4613 .000 .685
Esthetic 195 3.057 .002 .601
Escapist .083 1.323 187 .624
Durbin-Watson 1.755
Aladi. /) 1225(.215)

Dependent Variable: Value

4.2 Mz 2910] Mol DXl 3 24 A
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FEo] = A2 I Anl™ 82lo] Aulo|
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= FFH=.031, =473, p=.637)2 Qe A= &1l
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(Table 6) Results of analysis of the impact of
experience factors on fun

Factor V3 t P Toll_ei: ‘:ce
Entertainment .075 1.325 .186 817
Educational .259 4.191 .000 .685
Esthetic 161 2.446 .015 .601
Escapist .031 473 .637 .624
Durbin-Watson 1.242
Aladj. A) 171(.160)

Dependent Variable: Fun
4.3 MZMUE ME Q29| X024 Zut
(Table 7)2& 7-8& MZAIH7F A4ste A (22t
A, B8, A)a, dgH)9 Hol§ LAtk
L2 871 MZAIHe] w2t 2ol(=-2.271, p=.024)
7F e AoE YEREL, ZAIE B =4 ERlE it
W52 81k MZAHe] w2} 210)(3.040, p=.003)
l= o= Yehdal, MAIHZE B A SR1E I
11124 8112 MZAHOl w2t 21e)(=2.433, p=.016)
% Aoz Uettal, MAIHZE o &7 SRS,
2] 2902 MZAIell W=t 2o)(=2.757, p=.000)
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J

]_

]_

[-o ) u% ;o

(Table 7) Results of analysis of differences in
experience factors by MZ generation

Category M SD t p
@® 4.005 | 0.437
Entertainment -2.271 | .024
® 4116 | 0.326
©)] 4527 | 0.441
Educational 3.040 | .003
) ® 4345 | 0.476
Experience
@® 4.561 0.395
Esthetic 2433 | .016
® 4.416 | 0.499
@® 4578 | 0.443
Escapist 2.757 | .006
® 4402 | 0.524

@ M Generation, ® Z Generation

4.4 MZMICHZE 71X 2219] X024 Zut

(Table 8)& 788 MZA AXste (04
A, A, e, Asiesel Aol s
AAE 2902 MZAHO] w2t 2pel(i=-.209, p=.834)
7 g AR A, 29 A Sasgd
HAH feke MZAERe et ol(:=1.806, p=.072)
7 g Ao UERAW MAW A Ssigd
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(Table 8) Results of analysis of differences in value
factors by MZ generation

Category M SD t p
@® 4175 | 0.365

Physical -209 | .834
® 4.186 | 0.429
@® 4532 | 0.423

Mental 1.806 | .072
® 4.425 | 0477

Value

@ 4.633 | 0.394

Artistic 3.444 | .001
® 4.420 | 0.532
@ 4.553 | 0.474

Socio-cultural 1.212 | 227
® 4.471 | 0.553

@ M Generation, ® Z Generation
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(Table 9) Results of analysis of differences in fun
factors by MZ generation

Category M SD t p
i @ 3.981 0.476

Physical and mental 197 | 844
health ® | 3968 | 0511
@® 4.350 | 0.572

Fun | Social cultivation 1.128 | .261
® 4.268 | 0.547
® 4.488 | 0.585

Achievement 3.216 | .001
® 4.230 | 0.639

@ M Generation, ® Z Generation
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