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Abstract Currently, fashion consumption is gradually increasing among female consumers, and fashion
consumption behavior is affected by many factors. The purpose of this study is to analyze Chinese
female college students' physical satisfaction and self-efficacy to find out and analyze how they affect
appearance management behavior and fashion consumption behavior, thereby providing information
for fashion-related industries marketing strategies and new product development. This study distributed
a questionnaire to female college students, and the collected 713 copies were subjected to empirical
analysis using SPSS 26.0 and AMOS 26.0. The analysis results are as follows. First, body satisfaction was
found to have a positive effect on self-efficacy. Second, body satisfaction was found to have a positive
effect on appearance management behavior. Third, self-efficacy was found to have a positive effect on
appearance management behavior. Fourth, as a result of the analysis of the effect of appearance
management behavior on fashion consumption behavior, it was found that appearance management
behavior had a positive effect on ostentatious consumption, impulsive consumption, and practical
consumption.

Key Words : Body Satisfaction; Self-efficacy; Appearance Management Behavior; Fashion Consumption
Behavior; Consumption Type
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[Fig. 1] Research Model
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(34.50%) 0.2 717 wojch Y8E=E2 150090 mvlo]
218%(30.58%) 2= 71 Wokal ol2HO|ES 51A] ok
A 4809(67.32%) 22 7 Wttt (Table 1) 2t}

{Table 1) Demographic Characteristics

Category Classification Frequency %
Grade 1 321 45.02
Grade Grade 2 125 17.63
Grade 3 155 21.74
Grade 4 112 156.71
Art and Design 246 34.50
Business and law 29 4.07
Architecture and Engineering 68 9.54
Major Nature and Health 80 11.22
Humanities and Social Sciences 84 11.78
Education 13 15.85
Others 93 13.04
Less than 1500 yuan 218 30.58
1500-2000 yuan 172 24.12
Monthly 2000-2500 yuan 115 16.13
Pocket
Money 2500-3000 yuan 64 8.98
3000-3500 yuan 33 4.63
Over 3500 yuan 1 15.57
part-time YES 233 32.68
iob NO 480 67.32
* Exchange rate (1yuan= 181won)(December 2023)

£ A9 SEAY At i AEUAEEC]
4897(68.58) 2 & 71 Hotal siAd AHE Y2 IEUlo]
4418(61.85%) & 7P Wty Bt A Slo=
a3 wjujct A2 Y 1978(Q27.63% 22 7P &
ot gt AEGAHY) B H4E FHL 10009
njgto] 268W(37.50%) 0.2 71 WorT A 3744 o]
Woll 7 o] A 52 oE 401%8(56.24%)=
A BHATE. (Table 2)9F Zth.

(Table 2) General Characteristics

Category Classification Frequency %
Department store 90 12.62
Discount store 16 224
Online Shopping mall 489 68.58

Fashion Specialty store 52 7.29

consumption

place Duty-free shop 15 2.10
Overseas 8 1.12

Secondhand shop 10 1.40

Others 33 4.63

Friend 70 9.82
Family 17 2.38
TV, magazine ads 82 11.50
Fashion Store display 38 5.33
Information
Source Event 12 1.68
Internet 441 61.85
Fashion store clerk 2 4.63
Others 51 7.15
1-2 times a month 179 0.28
1-2 times in 2 months 94 13.18
Number of 1-2 times in 3 months 71 9.96
fashion 1-2 times in 6 months 50 7.01
consumption when the season changes 70 9.82
whenever you need it 197 27.63
Others 52 7.29
Less than 1000 yuan 268 37.59
1000-1500 yuan 156 21.88
Average
fashion 1500-2000 yuan 92 12.90
consumption 2000-2500 yuan 80 11.22
for 3 months
2500-3000 yuan 41 5.75
Over 3000 yuan 76 10.66
Clothes 401 56.24
Accessories 22 3.09
The most Cosmetics 91 12.76
ponsumed Skin and hair care 48 6.73
items in 3
months Body care 12 1.68
Sports 20 2.81
Others 19 16.69
* Exchange rate (1yuan= 181won)(December 2023)

42 MEE BN

Cronbach's ¢ As= HEA9 AFEE HAES}
= AL= folg &4 g2 AREH. (Table 3)2
AEA ] Hiet A= 24 2, AARSE, A
4, RIS o AR A= 0.910, 0.937,
0.949=, A4 BE] A=E A= 0.956, 0.950,
0.965% RF 0.80]4 08 ¥53t AZES Yerich

(Table 3) Reliability validation results

Factor Cronbach's &
Body satisfaction 910
Self-efficacy .937
Appearance management behavior .949
Fashion Impulsive consumption .956
consumption Practical consumption .950
BEREYOT Ostentatious consumption .965
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4.3 Etdd &4 T4 A5 FFE 0.00002 T58%10] EAgi}.
£ AFoA [RIFEE FAHEENS HAAlsIeloH,
91222 7I5]A9Ql Hlg]MASA(varimax rotation) (Table 6) Validation of Appearance Management
FAe ARBIRT BRA7F 1001491 A ek st Behavior
=% Sjgn. ALY Ad i BpIEoRA Catogory Aopecrace aragemert
L[A-AR7F 0.50144Q1 2I9HE A5ttt Q25 961
Q23 .903
(Table 4> Validation of Body Satisfaction Q24 868
Q26 .868
Category Body satisfaction Q22 .857
Q34 944 Q21 .846
Q33 .844 Q27 .828
Q29 .823 eigenvalue 5.380
Q30 781 Dispersion ratio 76.860
Q28 768 Cumulative variance ratio 76.860
Q31 74 KMO 939
032 736 (Bartlett's test) p .000
eigenvalue 4.570
e — L FELS (Tablen)3t o] 37H4] a2
Cumulative variance ratio 65.282
(MO o FEoI0ih. 8919 FARFS 86.095, KMO #2
(Bartlett's test) p .000 0.896%2 UElton Bartlett? Ft34 AZ §93k&

AATNZLE (Table 49} o] 9219 FAHEFS
65.282, KMO #2 0.912% YeltoH, Bartletto] +

0.0002.& F&alle] &4t

(Table 7> Validation of Fashion Consumption

B N _ Behavior
F4 A% $9I3HE 0.00002 BELI0] EA A
= Fashion consumption behavior
1710 7o olo] Lz ko
718542 (Table 59t #o] 8119 ML Category Impulsive Practical Ostentatious
72.746‘ KMO %}1\-_1% 0.9332 1,]-5]-1/‘4)\-_9_111‘ Bartlett-‘l] :IL consumption consumption consumption
=] = = Q50 .952
34 A% FTE 0.000°2 F5a<lo] gt o8 o
Q46 .909
{(Table 5) Validation of Self-efficacy 049 903
- Q47 .878
Category Self-efficacy 051 967
Q36 .948 Q53 .959
Q35 .946 Q52 .889
Q41 .840 Qb5 .876
Q38 .830 Qb4 .859
039 801 Q43 .948
Q40 79 Q44 948
037 703 Q42 941
eigenvalue 5.029 - Q45 923
- - - eigenvalue 4.257 4171 3.625
Dispersion ratio 72.746
- - - Dispersion ratio 30.406 29.795 25.895
Cumulative variance ratio 72.746 C -
umulative
KMO 933 variance ratio 30.406 60.200 86.095
(Bartlett's test) p .000 KMO .896
p .000

E I HEL (Table 6)3} &o] 2119 =AM
2 76.860, KMO #2 0.939% UEFFOH, BartlettS]
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4.4 AT 2
2 Qe AAEE, AR, o,
A 2u], F5H 28], 48H 4] 7] ojwgt B

AEA] Ho|§E EiE pearson
ALBA RS AAET. A= (Table 83 2t

AANEEE 27| 757Hr=0.522, p<0.001), =
213%5(r=0.650, p<0.001) -2J5t Z=29l AAAAS
Bk 27| 8572 a5 (r=0.464, P<0.001)
I Fost HIHA AFTAE B 5 93, udE]y
S TAA 2H|(=0.468, p<0.001), F&F 4|
(r=0.284, p<0.001), 483 £H](r=0.450, p<0.001)<t
Fogt 454 dHAE E S At

(Table 8) Correlation Analysis

Factor 1 2 3 4 5 6
Body satisfaction 1
Self-efficacy | 222 | 1
Appearance 650 a6
management o fxx 1
behavior
Ostentatious 723 .363 468 ]
consumption e e Hax
Impulsive 715 .365 284 .280 1
consumption *xx *xx P P
Practical .368 291 .450 106 | 101 ]
consumption e P P *x *x
* p¢0.05 ** p¢0.01 *** p<0.001

4.5 7H2dS

(Table 9)& A&EA9] HSATlo]ch

A, 7H8 HIZ A= A7 Esddo] vlAle
FFl BEBAT= 0.635, 72 13.7572A4 0.001°]
A SAHCE folgt Zos et 7Hd HIL A
=0

(Table 9) Verification Results

=4, 7Hd H2= AAUEEE Quie|gsol ulX
= g EEZIHISE 0.146, 13 4.183E4] 0.001
oA BAHCRE Folgt Ao Yepyitt. 7Hd H2&= A

=it
AR, 7Hd H3S A7 Esie Q=g vxj=
ol EESHI= 0.727, t3H2 13.81724] 0.001°]

A BEAZOoR QoJ3t Ao & Uehth 7Hd H3L A=
=] et

A, 7HdH4-12 Qe e THAIE Anof b
A dFo EESHGE 0340, 32 7.9222A4
0.001004 BAHCoZ o3t Aoa yeytt 714
H4-12 Ag=|9ict.

7VdH4-2+ ufeded 558 Avd HRE
ol BRI 0.522, t7ES 13.3948 4 0.001°]
A BAFOZ qoJot Ao g yERtE 7Hd H4-2& A
=]l

7HdH4-32 QE#E| P52 A8 Ao HXe
g o] EZIHASE 0.480, 13+ 11.8032A] 0.0010]
A BEAZOog GOt Hog yehyth 71 H4-32 A
=9t

w}tbA] (Table 9yollA Hi= Hie} o] 7} H4-1,
H4-2, H4-32 A=

5. =

10
na

a2z

B A7 gt B30 ofhge o AATE
£, A7)l Anuelds 9 WasegE] u)x
L 9% BAS FstA sk

AR 27 vitow R qdyo] RAANE 4o
sk cheat 2.

A, A77M H19) AAREEe} A7) as7e) o

Hypothetical relationship Estimate S.E. C.R. p Adoption status
H1 Body satisfaction — Self-efficacy .635 .046 13.757 *xx Adopt
H2 Body satisfaction _ | Appearance management 146 035 4.183 Adopt
behavior
H3 Self-efficacy — | Appearance management 727 053 13817 | Adopt
behavior
H4-1 Appearanl;: e management — Ostentatious consumption .340 .043 7.922 *rx Adopt
ehavior
H4 | \jgp | Appearance management | | iGe consumption 522 039 13304 | = Adopt
behavior
H4-3 Appeara”tfe management | __ Practical consumption 480 041 11.803 | *** Adopt
ehavior
CMIN/DF=3.746, NFI=.923, CFI=.942, RMSEA=.062, IFI=.943, TLI=.938
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