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The Effect of Perceived Value and Enjoyment of Dance
Performance Experience(4Es) on Reuse Intention
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Abstract The purpose of this study is to analyze the impact of the 4Es elements of dance performance
experiences on audience-perceived value and fun perception and to examine how these perceptions
influence the intention to reuse. The research method involved conducting a survey from June 1 to June
30, 2024, and a total of 347 responses were used for the study. For data analysis, validity analysis,
reliability analysis, descriptive statistical analysis, direct effect analysis, Bootstrap test, and Sobel test
were performed. The research results are as follows. First, dance performance experiences were found
to influence perceived value, and dance performance experiences were also found to influence fun
perception. Second, perceived value in dance performances was found to influence fun perception.
Third, fun perception in dance performances was found to influence the intention to reuse. Fourth, in
the relationship between dance performance experiences and the intention to reuse, an indirect effect
was found through perceived value and fun perception. Fifth, fun perception was confirmed to have a
mediating effect in the relationship between dance performance experiences and the intention to reuse.
By proposing measures to enhance the public accessibility of dance performances, this study aims to
contribute to the growth of the related industry and improve market competitiveness by planning
differentiated performances that reflect audience expectations and preferences.
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(Table 1> Characteristics of Research Subjects

(N=347)

Category N %
Male 100 | 288

Gender
Female 247 71.2
19 years old or younger 29 84
20s 130 | 3756

Age

30s 136 | 39.2
40s or older 52 15.0
High school or younger 29 84
College student 61 17.6

Education
College graduate 21 60.8
Graduate school or older 46 13.3
1-2 times a year 214 61.7
Number of dance 3-5 times a year 100 | 288

performances

6 or more times a year 33 9.5
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[Fig. 1] Model of Research
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GFI, NFI, CFli= 90 olgollAl 1.00] 7745 Agst
A2 20151903, RMRI RESEAL .10 ol3lollA] $=-&
o] 7Fs3HAE Felstirt33,34].
EP‘*EEQS AT o= oiglrt. AFET
AEAL BEIHAIF(H7E 0.5 o, BFHVE)e] 0.5
o4}, HGAIFZ(CR)7F 0.7 oolA EfGRIAE Bl
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A, 2 23Rgo] FEnd] BAVt YIS 7]

E5ARoR . o) X*%“ﬂ 32 23
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AR, 7HeAFE Hote] AHERE A6t
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(Table 2)8} Z&o] A

A 2019 Bt I ME|E
]61_,] §]—o]1—1 _g_o]_l-l‘i_/k _ﬂ]— /ﬂ

iy Aul= golEglek A: X4 RMR=.017,
GFI=.931, NFI=.927, CFI=.942, RMSEA=.099& L}&}
wWet 1EEg j‘oqiﬂagl AP 2|57t 7]%0) F=
sto] 2o Agst Ao 7 FRIE ). Cronbach
e AFE AFEEES FIRIg 2il= =4 857, 1L
4 793, Avld 794, 424 8422 SRIFH At

(Table 2)¢} Zo] JAFHIE HA0= B A

Sotart. 2237 0.5 OV‘]'—E gRl=, 3
TZ(VE)E 224 902, W17 .850, A1l& .801, &
=23 84602 0.5 odollA] 710 Adtste] HEET
7t SR EGIh

(Table 2) Validity and reliability analysis results of
performance experience factors

[tems Vi t P VE CR a
al .958
Entertainment| a2 .833 | 18.387 | .000 | .902 | .711 | .857
a3 | .674 | 14.041 | .000
a4 | .868
Education ab | .778 | 10.136 | .000 | .850 | .711 | .793
a6 | .811 | 11.435 | .000
a’ .810
Esthetic a8 | .806 | 13.270 | .000 | .801 | .690 | .794
a9 | .611 | 10.711 | .000
al0 | .698
Escapism all | 931 | 14362 | .000 | .846 | .707 | .842
al2 | .789 | 13.739 | .000

dfp)=36(.000), RMR=.017, GFI=.931, NFI=.927, CFI=942, RMSEA=.099

2.5.2 X|IZt=7tx] Q0l9| EfHE 3 AME[E:

(Table 3)3 Zo] A Z-E712]9] gRl& Q1A
AlFeRs Avks SRIFE: A= AE RMR=.021,
GFI=.928, NFI=.921, CFI=.939, RMSEA=.091% L&}
woh 1=BE 27X 9] AE ATt 7% ¥
Tofo]  HAHRP] HIE ZAom AT
Cronbach ¢ AEE AFEEAS Solgt Aut= A4
2 776, BAA 781, d&4 807, AEESHY 8972
gel=|qict.

(Table 3)3} Zo] JFEHIE HAOE BHIES 4
Fotltt. #EAG(H)7F 0.5 o Fo® ERIE Y, 3
#EH(VE)2 AAH 571, A4 585, &4 .616, A
32514 L6892 0.5 oliollAl 7ol Aot MGE
Tt FEE QI
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{Table 3> Validity and reliability analysis results of
perceived value factors

ltems Vi t P VE CR a
b1 .868
Physical b2 792 | 11.86 | .000 | 571 | .691 | .776
b3 | 576 | 9.944 | .000
b4 | 671
Emotional | b5 | .953 |11.283| .000 | .685 | .693 | .781
b6 | .629 |10.782| .000
b7 .699
Artistic b8 | .968 |13.392| .000 | .616 | .699 | .807
b9 | 651 |11.745| .000
b10 | .738
Sociocultural | b11 954 | 17.755 | .000 | .689 | .767 | .897
b12 | 712 |14.533 | .000

dflp)=48(.000), RMR=.021, GFI=.928, NFI=.921, CFI=939, RMSEA=.091

2.5.3 MOJQIA Q19| BfHE 3 MEE

(Table 4>} Zo] Au|1419] gR17 QlE-AMat Al
FERA Ay solggich AE A4 RMR=.024,
GFI=.907, NFI=.916, CFI=.926, RMSEA=.099& UE}
wot I2Eg AQuiRla] AL A47t 70| FS
Sto] SYmgol Hadst Ao R FRIFQIr}. Cronbach
@ ASZ AFEEA S FRIst Avk= AR} 802,
AEgEF (865, AFHT .899F FRIEIGITE

(Table 48} Zo] JSEIE BA02 IS
Zotch BESHA(H7) 0.5 oo & BRIEY, ¥
FHVE)S AZFL 601, AR 698, A3
TJ162 0.5 oAl 7| Hgtste] JYFErd=rt &
Btk

Y

(Table 4> Validity and reliability analysis results of
fun perception factors

ltems VA t P VE CR a
cl .823
Health effects | ¢2 | .796 | 10.144 | .000 | .601 | .699 | .802
c3 | .701 |12.579 | .000
c4 .826
Socil o5 | 914 | 18398 .000 | 698 | .714 | .865
development
c6 .760 | 15.722 | .000
c7 | .818
c8 | .958 | 15.501 | .000
Achievement 716 | 771 | .899
c9 .816 | 18.394 | .000
c10 | .782 | 12.847 | .000

dflp)=23(.000), RMR=.024, GFI=.907, NFI=.916, CFI=926, RMSEA=.099

254 MO8 Q09| Etd: H M=

<Table 5>9]. 7Lo] H ]—Q-_JE./] _OJ- ] 4 _g_o]l:lH_L]_
AFERY A= ERIEYN ARl A4= RMR=.015,
GFI=.964, NFI=.960, CFI=.692, RMSEA=.090% Y€}
stk 2elEE Auielde] AgE A4t 7Ed fm
Sto] SRl Aokt Aoz RIH. Cronbach
@ AFE AFEEAS SRIgE A= Aol 764, B
QIFH 554 FRIEQIct.

(Table 5)¢} Zo] HSEHZE BACcR E}‘:“é%
SOttt EESA(H)7E 0.5 ooz lH U,
HZH(VERE Alol§ 837, BRRIFH 7732% 0.5 o]l
A 7120l Agste] HASEFE7T Sl

oE., )

(Table 5) Validity and reliability analysis results of
reuse intention factors

items Via t P VE CR a
d1 772
Reuse d2 | 992 | 22,507 | .000 | .764 | .723 | .837
d3 | .844 | 12.896 | .000
d4 | .756
Recommendation| d5 | .725 | 8574 | .000 | .554 | .691 | .773
dé | .751 | 12.029 | .000

dflp)=3(.000), RMR=.015, GFI=.964, NFI=.960, CFI=962, RMSEA=.090

2.6 71284 &4

(E 3 2ol 7I&EAEA 23e 2E Wi
A o] Aigho] 32 2IsHA] ook, Mol A
ol 102 94 &3] wizell Aol A7 fle
Aoz FAH U

(Table 6) Results of descriptive statistics analysis

ltems M Skewness |  kurtosis
Entertainment 4.029 .087 .776
Education 4.410 -.586 -.192
Experience
Esthetic 4.477 -.694 .205
Escapism 4.491 -.882 .540
Physical 4.146 .088 764
Emotional 4.461 -.625 -.169
Value
Artistic 4514 -.743 -.079
Socio—cultural 4.500 -.972 .665
Health effects 4.003 -.015 .047
Fun Social development | 4.335 -.579 -.313
Achievement 4.350 -.844 -.089
Intention to Reuse 3.975 =217 120
Reuse Recommendation | 4.191 -.295 .368
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<Table 7>3} ol z¢ B_J%A FF LACNA 4719
A27F FostA ERIEINL, 2709] A2E |95t &
Al gR1=| et [Fig. 2]9} ﬂol Qo5 AR AMog
HAISHIAL, fofobA] ¢ E—‘:— dﬁe& HAISFAT

A 79 FAAHA 7} T2 ot Atk

7Hd 19 SAd XP‘HWH FFAE BE
A9 FolA .694(=4.167, p=.000)& ZQlE]o]
7Vdo] A=, 71 29] FAAF T Au|Ql4]
FoAE 2SS0 #olAl 389(=2.813, p=.005)
2 Z]l=lo] 7Hdo] AeE|gitt. 7Hd 39 FAAPS
Ao]-8-o]w9] AR BESHAKN( 9 el .137(=1.016,
p=310)2 ERl=|o] 7HHo] 7|4=qi 1, 7Hd 49] Az
"7t Aol &0l o] FF A= EEIAS(Y) #holl
Al -.030(=-.228, p=.820)2.& &Hl=]o] 7}4o] 7|2t
=t 7Hd 59 AZHE7ER e Afu]Q14)9] JgEAl=
HEZ2IAS(Y) FollA 300(=2.040, p=.041)0.& &2l
=lo] 7hdo] A=Y, 7H 69 Au|A]F} jo]&-o]

9| FIHAE BESHIG(Y) Bl 558(:=4.258,
p=.000)Z ZRI=o] 7}o] e =]t

(Table 7> Results of direct effect analysis

RH Path analysis B Vi #p) Results
Experience
H-1 - 302 | 604 | MO | A
Value (000
Experience
H-2 -~ 505 | 389 | 2813 | acc
Fun (.005)
Experience
H-3 - 45 | 137 (1 '3011(% Rei.
Intention to Reuse .
Value
H-4 - 074 | -.030 (‘822208) Rei.
Intention to Reuse .
Value
H-5 ~ 898 | 300 | 200 | acc
Fun (.041)
Fun
H-6 - 455 | 558 ?505(3 Acc.
Intention to Reuse .

f(p)=35(.000), RMR=.014, GFI=.952, NFI=.908, CFI=.935, RMSEA=.075

Education

[Fig. 2] Results of direct effect analysis of research
model

3.2 2EAE#(Bootstrap Test) 0|23t Z|- 7Kgt
=4

B A 7] Wi IS HSoP] Hste] REAE
W(Bootstrap Test)[35]0.2 7HHaxy 402 Q&
7te] 122 PAE AESIUL, (Table 8)3 Zo] AA|
=

Pl FAHRl 7Hd A5 ohgF Aok

7Hd 79] SAAE An|14le] FFEA A Az
=H7Hx 9] wiEIRs g aETe] BESAR(Y) T
209(p=.104H)Z FRI=]o] uj7iE7} Qs Ao et
UA 7Hdo] 71Z4E9in). Est EaIke] BESHAG(6)
2 597(p=.0060)Z BRI AT, Ao EFESH
B F2 389(p=.021)Z FRI=|Art.

7Hd 89] FAAE L Aolgom o] FFTANA
ZHE7t) 9 Au|Q14) 9] v E3k= HY A Tke] HESH|
() 2 313(p=.034)= FRl=o] wAR}} =
Aoz YehtA 7hdo] AeEQict. Egt Favke] X
TS T2 449(p=.012)& SRI=IAT, A Azt
o] HESHA(H) T .137(p=.661)Z 1= ATt

(Table 8) Results of direct and indirect effect
analysis according to bootstrap test

Total Direct Indirect
RH Path analysis effect effect effect |Results
A0) Ap) Ap)
| Eeenenee s7 | 3se | 200 | o
Fon (006) | (021) | (104) g
g | EPenence a9 | oz | o33,
Intention to Reuse (012) (661) (034)
oo Value a7 | om0 |oes | o
Intention to Reuse (472) (:994) (170)

aflp)=35(.000), RMR=.014, GFI=.952, NFI=.908, CFI=.935, RMSEA=.075
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7Vd 99] AzZtE7IA|eE Ajolgolee] FFHACNA
AmlQlA o] miZfavh= Aol EEIAG(Y) T2
168(p=.170)2 &R1=o] MiZiFEH7} Q= AR e}
LA 7Hdo] Z1ZtE| it w3 SR #ESHAG(Y)
U2 137(p=472)2 SAHANL, A ane] EEM
() 2 -.030(p=.99H) = ERI=| Ut

3.3 AME|AE(Sobel Test)Z 0|29t D& 24

Bootstrap TestZ &3 TAAFT Aol &2lxo o
FoACNA 7 avhs EAskATE A Z-E7ER] 2 Aju]
] SolA oln miZfRia=E B3 AT JeAE
stk=tle SHA7E 243t} o] 3™ Bootstrap Test
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Sh=t| §A7F 31o] Bootstrap Testd] $AE 2
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(Table 9>9] Sobel TestE B3t A|ZrE7Fx 2t Au]
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7Hd 8-19] FAAEL Aol-goxo FaFA A
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(Table 9> Results of mediating effect analysis
according to Sobel test

Mediation effect

RH Path analysis Results

z p

Experience — Value —

h-8-1 Intention to Reuse ~229 819 Rej.
Hgp | EXperence < Fun o3 | 019 | Ace
ntention to Reuse
4. 22 2 HA

41 48
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