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Abstract The purpose of this study is to analyze how the content characteristics of Al-based content,
namely ease of use, sense of reality, competitiveness, and sense of bonding, influence perceived
economic value. In addition, this study aims to comprehensively examine the mediating effects of
enjoyment factors and the moderating effect of satisfaction within this relationship. The data were
collected through a survey of 370 participants, and statistical analyses were conducted to test the
research model. The results of the study are as follows. First, among the content characteristics, sense
of bonding had the strongest positive effect on economic value, followed by sense of reality, ease of
use, and competitiveness. Second, among the enjoyment factors, health satisfaction showed a partial
mediating effect between ease of use and sense of reality, and a full mediating effect between
competitiveness and economic value. However, no mediating effect was found between health
satisfaction and sense of bonding. Third, achievement satisfaction had a partial mediating effect on the
relationships between sense of reality and sense of bonding, and a full mediating effect on
competitiveness. There was no mediating effect on ease of use. Fourth, social satisfaction partially
mediated the relationships between sense of reality, competitiveness, and sense of bonding, while it did
not mediate the relationship with ease of use. Fifth, the moderation analysis showed that the influence
of ease of use, sense of reality, and sense of bonding on economic value varied depending on the level
of user satisfaction. In conclusion, the study confirms that content characteristics and emotional factors
interact in a complex way during the integration of Al technology and the cultural industry, thereby
contributing to the creation of economic value. These findings provide meaningful theoretical and
practical implications for the development of future strategies in policy, industry, and education.
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(Table 1) Characteristics of the Research Subjects

Division Number Ratio
Male 104 28.1
Gender
Female 266 71.9
19 years old and under 34 9.2
Years 20s 316 85.4
30 and over 20 5.4
Less than 5 years 212 57.3
Dance 5 to 10 years 130 35.1
career
More than 10 years 28 7.6
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(Table 2) Results of Factor Analysis and Reliability
Analysis for Content Characteristics

F Ease of |Competitiv| Sense of | Sense of | Cronbach's
actor " ;
Use eness Bonding Reality a
al 773
a2 .833
.847
a3 .789
ad 746
ab 871
ab 9N
.827
a7 .589
a8 .594
a9 .808
al0 .720 .818
all 764
al2 .685
al3 787 778
al4 .755
Dispersion| 19.837 18.712 16.306 15.534

KMO=.861, ¥=2669.515, £X.000
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(Table 3)3} Zo] Au| Q219] &A% QlRA A}
E LR gRIgt Ak 1727.587%), 8FH
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(Table 3> Results of Factor Analysis and Reliability
Analysis for Enjoyment

Factor Health | Achievement Social Cronbach's &

b1 795
b2 .900
b3 .824
b4 .812
b5 .689
b6 .813
b7 .595
b8 .806
b9 .798
b10 .735
b11 701
b12 .654
Dispersion 27.6587 23.744 21.933
KMO=.885, ¥*=2963.723, X.000
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(Table 4> Results of Factor Analysis and Reliability
Analysis for Satisfaction and Economic

Value
Factor Economic Value Satisfaction Cronbach's &
d1 .857
d2 .864
d3 .892 921
da 707
d5 .835
cl .806
c2 .850
.880
c3 .823
c4 .805
Dispersion 41.368 33.975
KMO=.882, x*=2397.825, X.000
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AL 246(=5.141, p=.000)2 -J3HAI(p<.001) L+
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(Table 6) Results of the Analysis on the Relationship

Between Content Characteristics and
A 7Ael diste] Fefido] AY w2 FH) A Economic Value
VA Qe Ao Hlsldrh — T T T
(Table 5) Correlation analysis results (Constan? 2% 1440 il
Ease of Use 183 .160 3.661 .000
Variable M SD Performance Sense of Reality 223 246 5.141 .000
Ease of Use 4.282 0.625 496" Competitiveness 125 152 3374 001
Competitiveness 3.803 0.872 519" Sense of Bonding 398 362 7.713 .000
Sense of Bonding 4173 0.654 647" Dependent Variable: Economic Value
Sense of Reality 3.823 0.791 598" =540, A0)=106.974(.000)
Health 3.504 1.033 578"
Achievement 3.865 0.877 4608: 3.0 FEIx =M QO KX JIE|0] &t THOIA
Social 3.918 0.752 654 & — Jo M ol -l OO
Satisfaction 4335 0.620 554" ol 9019 oi7iE it
Economic Value 4.067 0.719 1

* .05, * .01, ** .01
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{Table 7> Results of the Mediation Effect Analysis of
Health Between Content Characteristics

Variable

Step v oV V4 t P
(Constant) 2547 | .01
Ease of Use =121 |-2.276 | .023
1 Sense of Reality Health 446 | 7.668 | .000
Competitiveness 243 | 4.454 | .000
Sense of Bonding .021 .367 714
(Constant) 1.440 | 151
Ease of Use ) 160 | 3.661 | .000
2 | Sense of Reality E"\j’;ﬁ’;"c 246 | 5141 | 000
Competitiveness 152 | 3.374 | .001
Sense of Bonding 362 | 7.713 | .000
(Constant) 419 | 676
Ease of Use 201 | 5.016 | .000
3 Sense of Reality Economic | 094 | 2.001 | .046
Competitiveness Value .069 | 1.634 | .103
Sense of Bonding 355 | 8.294 | .000
Health 341 | 8.681 | .000
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(Table 8) Results of the Mediation Effect Analysis of
Achievement Between Content
Characteristics and Economic Value

Variable

Step v oV V3 t p
(Constant) -431 | 667
Ease of Use .072 | 1.736 | .083
1 Sense of Reality | Achievement| .137 | 3.003 | .003
Competitiveness 654 | 12.955 | .000

Sense of Bonding 149 | 3.328 | .001
(Constant) 1.440 | 151
Ease of Use ) 160 | 3.661 .000
2 Sense of Reality EC\?Q‘zZ"C 246 | 5141 | .000
Competitiveness 152 | 3.374 | .001
Sense of Bonding 362 | 7.713 | .000
(Constant) 1.693 | .091

Ease of Use 133 | 3.243 | .001
3 Sense of Reality Economic | 196 | 4.310 | .000
Competitiveness Value -.051| -997 | .319
Sense of Bonding .308 | 6.879 | .000
Achievement .366 | 7.077 | .000
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(Table 9> Results of the Mediation Effect Analysis of
Social Between Content Characteristics
and Economic Value

Variable

Step Y oV Vi t p

(Constant) 2286 | .023

Ease of Use 071 | 1.461 | 145

1 Sense of Reality Social 125 | 2.340 | .020

Competitiveness 220 | 4.396 | .000

Sense of Bonding 384 | 7.341 | .000

(Constant) 1.440 | 151

Ease of Use ) 160 | 3.661 | .000

2 Sense of Reality EC\‘;;Z’;“C 246 | 5141 | .000

Competitiveness 152 | 3.374 | .001

Sense of Bonding 362 | 7.713 | .000

(Constant) 857 | .392

Ease of Use 143 | 3.381 | .001

3 Sense of Reality Economic | 216 | 4.647 | .000

Competitiveness Value 099 | 2229 | .026

Sense of Bonding 271 | 5.575 | .000

Social .238 | 5.246 | .000
3.3 2EX SN Q00 AK Jhxle] Hak ZHoIA

Bi% olo| X

(Table 103} Zo] 2483 A% Z3= 131, &
B2, BY39] ARl BAZCE F7Hslel FHR
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Sjo 2AAIE ek F 4 U,
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{Table 10) Results of the Moderation Effect Analysis
of Satisfaction on the Relationship
Between Content Characteristics and
Economic Value

Variable
Model v oV V4 P Valence
(Constant) .000
(BEase of Use ) .160 | .000 /-72- 540
1 [ @Sense of Reality| 0™ ["246 | 000 | j106.974
©Competitiveness 152 | .001 /=.000
(®Sense of Bonding .362 | .000
(Constant) .000
(®Ease of Use 136 | .002
) ®Sense of Reality | Economic | -215 | .000 /-72=,550
©Competitiveness Value 137 | ooz | 48549
=004
DOSense of Bonding 322 | .000
(BSatisfaction 135 | .004
(Constant) .000
(BEase of Use .086 | .071
®Sense of Reality .230 | .000
©Competitiveness 170 | .000
®Sense of Bonding .316 | .000
3 (ESatisfaction Economic | 184 | 000 /.72 =581
Interaction Term Value 111 | ooa AF=6.585
(®x®) ) ) ©=.000
Interaction Term
@<®) 164 | .003
Interaction Term
©<® .010 | .849
Interaction Term
P 003 | 047
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