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31 e-Business 3V 15 2 % L‘j*% Azt it ol el 7192 el
t3ro] A7 ALYAES 5419 e-Business A2 AAlSkaL ot X
2 EJeR-2~ b 3 ~(PriceWaterhouse & Coopers, ©]3F PWCetaL 3
Box®2d, A2~E 9 (Emnst & Young) TAEAL] eTransformation =4,
o] (Accenture, T ATl 714H]) 74 EALe] A 2~H = (Chessboard) Edl o]
Al By so|th. 719 ES A% AR REYES Bol E8oPHA 1
< 53l ARle] 719l ¥h= e-Business 232 F&3ks =82 ok th
oA E Bpio] 7P At BIAAl 9A] mizbzix] ol BEAEE <
HulS & 215 o] S st 2 1 Bgido] FUA7] AR
oF w=9] InsWebAte] 73 2870 EESIARTE HXxdS A|3tol AE
o, FHEY A% A AsAEE 5= FFohs e-Business 2F 02 Al %
Y3t InsWebs AHS-ate 9] o= F43] F7tste] dAle oF 3R 9
a7y o] o] & Fo ‘”E} Financial Times, 2000).
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H 2 548 Fa do) T3 e-Business @AW B8-S B U] HyAle] 4
o Fetstal vE 29 HENE 9 Au|2 Tl theh dake A6
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[e =]
Business =& #3F A, B34 9] e-Business 83 AHAT 5 7R =

2 A7s Bl 71E AT WAL PRI YL PP BE AT, o
9 3
vhro] Aslolict,

L H 9| e-Business YA 2¥

2 ge 9wy A2 R e o]
Hﬂﬁoﬁr*}ollﬂ 99 aae Eﬂm zﬂ 3l B AEIs 5 A

B Ao A= B8 e-Business?] WA & o] £1to] H&= 7]Ee] 3}
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71 At B3} YAlo| E Frirde g A3 A1ES Felsty dAxos
251 9l AR AL e-Businesse] THAWAIE QokstaA}) gt

AF7HA] o] ozl H R} F7heE FHA A #iE Zo] tiFEel, 24
o FRIE $Ev BAE ATE O] ALY AGE D ZRAA £ B}
sh= Aol ol o] FolAa YIth#EE, 1999). o2l g AFEo] Fr7]&e
Fe7 =0 123 Aolgbd | Hamilton? Chervany(1981), o] o]1F &
A3E(1985)2 F8/d3 T3] WA lA HuA| 28-S Grtsiglnt. Hrst 7}

=
o] 3 BHolA txZAQl H7FEE-E Delone & Mclean(1992)9] 2dlo] v
= St=Eflold S9W, HHe 4

= =
A, 244 ZIw THsle] Ae

Alag 23 SN
>< I~ ArSRt 92T | x| A3}
e 23 » ALBX}alsg L
/ Delone & Mclean(1992)

Pitt, Watson & Kavan(1995)

HT JEA|2EO] JgS Hrlste MEdd E24 84 FE (Balanced



2Ll H3H10| e-Business L& ChAlof| 2tsk o7

& Aol
ohleh 31 Ael AR S Aot u}o @ BAE FFAT BSC B2
wpEe ) AR 5 ATARY, DAY, W ZeAang, 84 3 gan

Hella A BA| 5] Faka B 7}

ZEpE ATl A3 AT2E Nolan©] FHsle} HAH vlo|HE 4
o2 AH} & 6 EHE AL (Richard L. Nolan & James C.
Wetherbe, 1980), Venkatraman< 3 H3lE 53k 2272 galo] #3F 5t/
285 AASATE T3 Vernadt(1996)= CIMel thet A43g & Al~El 55
o] 3HAE Yeplilen, 7H7|EE igte] AZESo]F 8 AFaddA ATl
CMM (Capability Maturity Model)olX& Z2A| 29| &z wpeh 4T
£ BHHAIZ ZoJste] A A8k TH Roger Bate, et al, 1995).

2
g

T AsE 2d Fouy a7 A
) Nolan &
Nolan | EQ-A7-EA-53-vjolg a4 Ylolg] oan
Wetherbe
CIM | AGAClE SAZINE F7190 B | Alad Vernadt
N B - 7153 B - Z2A2 B
ISM A7 T
“BPR-BR b an
A 2 B AEA S8 - AF/Z=A - SEIAT4
CMM H ] 100—1 'I"g ] /—r‘ Ei*ﬂ_{: :[L
23918 - PFAFA - ASAA (G710 E)
RHEZA — 7MFEA — o-CRMTE
R aroags e =
CR-CMM | © PRI ESY
— e-Biz29 &) © = A
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jo
Z22 9] SHPA|2ET T A7t HY S ol Fe Al 2= o= A
Venkatraman®| IT & EEZ—]I A% < (Levle of IT-enables business
reconfiguration)Z} 1.3} -5 57399, 229G E HHI}FA Al 7}
A2 FEI MITI0s ZElY 98 ZAR sla ot o]|& zF A8 AH3} =5
ek B 99 (F Do 2RI, 1999).

Djoen S. Tan(1999)¢] A|A1g ISM 24 Nolan2] @7 (stage) & er% %

Of

—

2. HALOIE Eot

7129 gAte|E Frbes A Al 7K E v g ok A 1A J7F e TR
AFEAdel 718 3F Aol E HETF HI) 7tel= E‘ﬁ_ (Nielson, 1993a;
Shneiderman, 1998)2 A4 Alo] Eo] A-g-A]7]+= HH4]olt} (Instone, 1997: Levi
& Conrad, 1996). AH8/J o] AREAL oA A| 2Bl S AAIE o A 2~E] 3} AFE-
Atete] kgt A5 282 flate] aefeljof & ARlEoltt. ol & £01 Nielson A
89 T4 8AE g5 §olA, B4, 719 8ol oF, =R Tl 7] &
HORE Jigsta A7t NEA|ES Ak W42 #Heklth. (Nielson,
1993). 5 WA 7 2 712e] 7 A e B R o] 24 A& skl
A HA2Z4 Small(1998), Conger Mason(1998), Smith(1997),
Phillips(1999)¢] <7} 9It}. Smalle w& A|AES 98] mekdE ARCS
Model(Attention Strategy, Relevance Strategy, Confidence Strategy,
Satisfaction Strategy)= AIe]Eo] HHIAIZl WebMAC(Web Motivational
Assessment Checklist) S #|QF1I 2™, Conger® Mason(1998)2 HAle]E t]
2}e19] Flo| = ghol T3] 9JolA] A Alz]dh A8t} 7-e ikl HofofA]
AIetaAl sttt Smith(1997) 7159] 7F 2452 FuiAdsie] AA] el
Trfle] A8A17 F o5 EdE 7t 249 Z9(Toolbaox)E 7HEsIA S
Phillips(1999)2 g HAR19] 37} 8915 AlFePiA] o] & fiAfe] Bl 28417

Al WA HE o] 4 Aol B delrh 7 8Q1S FE35] A% "a]zo"—‘ﬂ?l

o
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Rodriguez ( 1998)g

739-24] Wilkinson, Benett, and Oliver(1997)2] €IAlo|E &
2 3 °JU\}0]EQ] Aol gt AEAT9} Borges, Morales$}

71 7}, Spool et al.(1999)2] B HQIZ3} A4 H7}

oAt AFE ST 91‘3}. 7129 iAol E 7R d S aokebd (i 2)% Ve
 3lrk(e]4d7] 2001).

(i 2) 7|Z2] #Al|E G7I2d

T+ B =909 YAto|E Hring U] ALl E Hrbed
~ L RIS(Reinken e
7} | Webjectives Information David Sigel G EEYY KNP(Korea
713 | Research . 74" Netizen Profile)
Solution)
11| Webstie | Website s 2000 KMA <] | WARSWeD
37} . Web Evaluation | -, . . e 1 A | Attention
wy | Evaluation o Method | SHiteTIR AT st
= | Pocess Model Matrix P o
Satisfaction)
Y 4% 2| 4tedd vk | AF SR | AHWIAYNA | YA E wHEE
A ALY H] | A AT Gate] | JARIE 95 | o BAA US| 7 AR oA
WH RE P ERS 5F | 52 A6 | RS F eS| d HAe 9%
B2 | o]E BA gl o o3 AelE | AelE L | FA e Al | B
AeiAe 37} Best Practices<]
T
« ALl E Al | « Superstructure | « A3 cHH - A « JHO|
744 574 2 | « Graphics ST s AR | cHAd 22
37} *Useof Color | «HzH-A &5 | W& AEET
* T A1/71%5 | + Content 3 Te/AAN | AATRY &
o] %7} * Readability A" g8 | oA o4
cWEARSE |« Page Layout | « AE0] L | HfARl/FE - | AR S
7k | e AFEAA e | e Hyper Links | « ARAF AL | EHoH
d9 | HlaEA * Promotion sdul Aol A | o ol /g
. “‘gc’a“%’l*} g gold TR/ Ak
< AH71E ARG | S/ ER

/3
se-mail TH
A=

o A H] 2
o IATEL
< A%
ARz}
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3. e-Business 2&0f| &tst o| =& &

7}. e-Business A9

7129 AFAE A7 ZAH”RAFES] e-Businessell t3t 3215 AR s
=

Kalakota & Robinson(2000) “#& A¥e] H|lz2Y A 2dS FEsl7] 94
Zog 2y AL A $8 8 22 547 AZA (The
complex fusion of Business processes, enterprise applications and
organizational structure necessary to create a high—performance business
model)” 2t 7 o83 Tt.

Turban(2000)2 e-Businesst AAPIAz (Electronic Commerce : EC)7}
3 Zloj2b e-Businesse 1AAH|A Bl 7|43F 7S E3hstaL, ojus
ECe 22 9uZ 245 7|% 3} (e-Business describes the broadest
definition of EC. It includes customer service and intra-business tasks. It is
frequently used interchangeably with EC)" 1 % 28} t}.

Arthur Anderson Z1d®AH2000)+= e-Business#t W E3}lE 7]&S o] 83}
of FE, Avla, FE B AAe] Hud wdhE §&A0 2 st Ao the-
Business is a way to improve the exchange of goods, services, information,
and knowledge through the use of network enabled technology)” k1L g™,
PWC ZAA-"EA AR 32 7iAdstaL 7K S xst Bl =Y 2, 334t 1431
N2 FAE FEoP7] 8l AP EE A8l Aolth 8l e-BusinessE %
oJsitt.

7FEY 15 (Gartner Group, 1999)¢] Aeld] w2, e-Business® 71
Bz MEDD A AR FH o Bk A2 A% 7198 B
7] 918 719 WA, 914 BASE AFAE VELDS g 719 85 oIk
Bound & King(1999)°] ©]3}¥, e-Business® V&, Z2A A 12la 29
Y52 ETRINE Ao AR PR A2k A18L Fal 249 BAYS g

Al71322} b Aot

ofo i

ox
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2 Ao e-Businessel 712 F ol & A2lsle] QoFlH, e-Business# Y
g ZgAst] S g8ste] u @ FEAA ], T2 A2 gxgs)
7199 A A2 HBusiness Intelligence) & M =& Hl2H 29| 7|32 FEote

2ol

L}, e-Business B9

M2 9 2Y e-Business Model& ZA] 47]2] F-50 2 YFolA] it} 117
I A SEEE, 719 UF S5E, FEgAY e SRS, aga 7]
=]

=2

Management(CRM)¥} New Businesst-# 2.2 TEE 7T 719 HF S5
-2 Transaction Processing Information Systems(TPIS), Management
Information Systems(MIS), Strategic Enterprise Management(SEM) -2
2 FaHozin FEgAe AdE FE-2 Supply Chain Management(SCM)
Fiolm 7] Anke] sz F--2 Electronic Commerce(EC) 9} Infra -3
o= FHEEoXITH(EA, 1999).

(a2l 3) e-Business Model

SEM
MIS
CRM SCM
el TPIS Eiel|
% NEW EC
INFRA

A5 oY, T E g dey B vz s o] Wl HEvhEd, 1999
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(F 3) H|=HA 2| olut 7

ELIE TAA 2 £ o
@ Buy/Sell Fulfillment CarsDirect
@ Market Exchange MetalSite, ChemConnect s
World Chemical
(® Buyer Aggregator Exchange
@ Distributor Etrana
Brokerage | ® Virtual Mall Digital market
Model ® Metamediary Questlink ConvergeTrade
(@ Auction Broker Yahoo! Stores, Stuff.com,
ChoiceMall, ExciteStores
Reverse Auction HotDispatch, Amazon ‘s zShops
© Classifieds Bay, AuctionNet
Search Agent DealTime, MySimon, RoboShopper,
ShopFind
@ Generalized Portal Excite, AltaVista, Yahoo!, AOL
@ Personalized Portal My.Yahoo!, My.Netscape
Advertising | ® Specialized Portal
Model ® Attention/incentive marketing | CyberGold
® Free Model FreeMerchant, BlueMountain
® Bargain Discount Buy.com
Infomediary | @ Recommender System Deja.com, ePinions
Model @ Registration Model NYTimes.com
@ Virtual Merchant Amazon, eToys, Eyewire, OnSale
Merchant | @) Catalog merchant Chef s Catalog
Model ® Click-and-mortar/Surf-and-turf | Gap, Lands End, Barnes and Noble
® Bit vendor Eyewire
Manufacturer | @ Brand Integrated Content BMW, Intel, Apple
Affiliate @ Banner Ex‘change
Model @ Pay-per—click Amazon.com
® Revenue Sharing Program
Community | @ Voluntary Contributor Model National Public Radio
Model @ Knowledge Networks Deja, ExpertCentral, Abuzz, Guru, Exp
Subscription Wall St. Journal, Consumer Reports
Utility Model FatBrain, SoftLock, Authentica
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WA 2Ee 7P B BHESPL oA T uiF SEhEs AuEA)
TPIS= & ol AHA 7 E.th= ERP(Enterprise Resource Planning) 752
WS Aslsta itk MISe @Al vlolElslolsh-%2~(Dataware- house, ©ldt
DWeta &) F-5o] Bol o]Foix|a 9l KMSol| thgk ¥4lo] Sti=a it
SEM< Activity-Based Management(ABM), Balanced Scorecard(BSC),
Value-Based Management(VBM) 522 F25o1A™ DWe} A =o] BSCE]
TEo] Fx1¥ 2 it

A BdE FE2 SCMeg #7o EDI/CALSE 755 oAt7} QlH
ylo] 24 ghgat 9 AP A e dialo] Eojrtal vt 58] MAteE
& AAAA = 2 BskEo)7ka /et

F el e-Business Models 7F 785 Wi Qle fobrf w dd Folt),
CRM< Database Marketing(DBM), 22 ¢Ju|e] Customer Relationship
Marketing(CRM), Sales Force Automation(SFA) 2.2 TR x| 7] 73
Aol AN EFE 22| folrtal it oE E0] IBM2 3¢ 3u] ITAT+A =
CRM, SFA, DW= ddste] &35 7]&°]aL 3t New Business w2 A3
(Product), 994304 (Channel), 18] 2 (Service)o] £33} A28 371 &
I A gy AolH, Bl H| 229} w0} 7P T Hagle
ofolt}, 719 €] vk sl F2= QIH Yl (internet), JTE=H (intranet), A 2~E
il (extranet) 5= FtH o] Bl 7]=o] Q1=zeE ddsta St ©]
AEU 7|2 o] 85t B2C AAVIA N, hi A2t &%, B2B AAIAHN 5=
AL et

AEH 0= e-Business Model®] 478 F& (18 3)ox] HofF%o] 242
o] 7HA] Al2H] FA QAR o] FolFlon, ojgfgk Al AE A aE 21417
e-Economye®l| t-g-ste] 71QolA & FES} Wk FAHZ A A8
ATH

m fe o o

£
o ok

f

3
N

—_

R

1) Timmers2| 2
Timmers(1998)= 7]

ri

agdel B Pt AY15Y FRYES NFoR
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sl SlE]] H] 2

ESBP -1

(a2l 4) e-Business Model?| 117X &F(Timmers)

Multiple :
Functigns/ [ | Value Chain
Integrator
Integrated
Third Party
Marketplace
Cllaboration
Platform
Jlsed
3z

Virtual

E-Mall Community
Value Chain Service
Provider

‘ E-Procurement H E-auction ‘

Single

Info Brokerage
Function

Lower

2} 2ale] gol © 7191

2) Rappag| 22!

2 7
Rappa(1999)= ¥¥t H]=Y A~
971A] FAAQI 2

Al -85

1) Paul Timmers, ‘Business Models for electronic Markets™, Electronic Markets,
Vol.8, No.2, 1998
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3) Friedman 2&
Friedman% H] zU A 2dl I A7R] HEg BEslg)?
aogeieh AT 9 wige] AR weh AEA BualA A vy, 1AF
A Eté_l, :rL“HZW%‘: R ERg

(38 5)=2|=2te| e-Business 22 7

Higher A
TORR} R 2

oot

sl D EY 2
HHAYE

HeH Eolxt
x|E 2
Lower >
HESH Q9| AtEf EEEN

DA e AEAGAY DBAAE 3% Boja} Qe el Au
2 Agshe mdolth 2AZAELE AHY) BAFANY Fexjst FA

2) Rappa, Michael, “Business Models on the Web’
3) Friedman, Joel P. and Toni C. Langlinais, ‘Best Intention : A Business Model
for eEconomy,” Anderson Consulting Outlook magazine, 1, 1999
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o] ITNAIA S-S k= Bdlo|t}h, Pl AR gk REle obd A7) = xe ue]
S A% AFE 2ER 2ol
t}. e-Business ¥HAtHA| 728

1) PriceWaterhouse & Coopers2| 4Box Z&!
PWCHAAHE A= e-Business $H3stollA] AgA7t gt o8 Hee] st
[e]

S whe RS $Yeb] A AR o M=k RS AN ok B
o & WA WA o ol Bohe 79 e BE WA Aol Eotel|E 95}

£ 7199 e-Business#d oA} 23S 571 Q& 4
7149 e-BusinesssltollA] duxal sk 7|20 23
(Relationship Management), "&%7}, H]- &4 1to|t} Y

(22! 6) 4 Box Model

> T4

7t IHx|AIS 3
x| \
m ; ey
JEAH w5}

g-H|=L{AL| =H

A2 © PWC, “Executive s Guide to E-Business, 2000

4) Price Waterhouse & Coopers, ‘Executive s Guide to E-Business”, 2000
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70 124 = A &l

AL AN 712 71| B2y 2 Z2A|AE WSk A A
7171 3 A2 B2 2 ZRAAE F257] 93 =72 e-Business 7%
S o] &3t} o] PAYA NYPES FE FEFTHY AAIAAE A8l e
Business 7|&& AHSSITE QJIEJUVIA AlE/Aw A5 vE, 2, Fvjshke
AL v ARl freAd < Shske Aol

N
>
™ >~
>
i)Y
ot
e

28 o
7] 71943 AiThED Aloje] Bz 2 B )
o=

Se bl 58S A% suo

O,
vl
pr)
o
oM —
e

T
(N
A
[»

}
o
Ky

N
FE
oy
9,
mo
(o
rg
N,
hin'd
f
rlo
%
J
&
28
=
(¢
7

it

H
e-BusinessE °]&stiat gt old 7I4EL AR ZIAAET} P EHA| 2R

() 3 : 24 @l
A7} R 719 5L o)A Aol S8 71 4812 alAlslel 7 g BEeka)
et 7k 71900] A Wz Z2A 2o} A F1ge gige] 23S A
ANze] AR Alo] o] gale] AL Fusinal & Aoleh. el oA of
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(2h) A4

A 3EA A AFge] A= v Ajeo] AT E = A7I7F =0 S, FUR
d 7]E AR A oAl = B ARG R AEA FHEC] 7 Btk A
o] A== AL e-Business Mol YEhE A2 oYt} e-Business’} Y
ERLEA] @5gko = 2RI A2 Dol Alolth. st o714 Fadt e 4
wHgo] slgo 7 EA2|oJX|E e-Businesse] S22 Aol A4 E 1L Tt
M2 A 02 FHE = Aol A B stk Abdeltt. A A7

S A E OE A0l £I1 719 50| olAlE 359 AN A AF/ AR AE AT
317] 93l 2xsl= dxtolt), frHupAlo] LM AE A Tel= Ao Ak AT

4] @ elolck. el o] YBE BE AFD A¥ 2T o] ABE 5
gomz ] ATAE Bt 21 Aolek weh 12 $Y=} 1 344
4 e 719 ] ATl A5 AdeANE Z

ol ME|2E Al
<1

=
TR A= 7152 Aot

2) Ernst & Young?®| eTransformation =&

eTransformation 222 e-business ATA & 7199 A& &elsta v+
AR 2ok = EF A28 B 2Y 2 7]3]E AlXskaL ot 2 ©AME Rl

nZlEY o), 1, FEGA, Al A, 1z} SHAA Adsto]of st T
H 991S A% 0?93\‘:}

(7B elnformationtH
71gie] PAlelES B B 24411 B AEHF LERIoR HHE ATt

o 1o
T WHlelth. 7192 A= E e FHE Ao 4l&3] Al gt
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(P eCommerce@H|

e-businessE THAY F YEF 237 Z2A| A 2o
kol e ® 7 (transactions) 7} 7Fs ek GAlolth, 1AL F=, A
Zel, 28l A& ol 7heotH 719 FuAEH dHeld
eProcurement”} 7F&8}t},

(th eCompany©H

ebusinessE S8l 7199 9ol = Aotk 1A, FFA Ad HE
Y, AF dEY 53 YeFHoz 7 53 (integration) 5o Mz 713
(offer) & A8},

(2h eConomyTH|

7190l g8 IEH T8} Hof 253 W ez JAAFH AH| 25 238to] A
Fake ot o] @rle] 719 2227} mini-economy?] F410] BT

3) Accenture®| Chessboard =&
Chesshoard =& 1174] #3, wilZH|o] =9 3], FFAAe] AAolA]
Business A2S IAAY3IT 10 T3t 2L EAGE ndo]t} 457 =
A 3
h=]

/J—AL,] q]a‘t xg/\yoﬂ/q o= xg/\y 1g§ ;(J:lo]_ ) _/‘r:;d

pul H

A7 SHARJZ o 2247l 242 w51 Sivt

4) Arthur D. Little ZIAEI2| e-Business SXEHA|
Littleell ©J3ta HE71de] Q1Eulol] 719kgt oju gl e-Businessste %13

AotA, 71E xRl A= FAskE Online Alelolle EAE = ol gle Al
J=2 AE7|¢o] e-Business22] A7 A/ME4E 6L Z71sit) QlE
ylo] 547 12 8- A & Ad R A2lE o] 7Qlg) wiAE ) FEE At
JAEYl &g-0] o2 22}l A Fo HAVIAYE 7HsstAl shH, [dAVSA
£ At AlF 2 AR 2=E A 2ol AXSH EATE. o] 23t H| 2 2 Z2A 20 ¥
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fe e vz~ RS Fa) S Fulehs S EE, 7} vl
1

o
== 1
A Yehd= Adzte] 258 ©1A]310] e-Business $A WA S A 2lsla Aot

(a2l 7) LittleQ] e-Business & oHA|

Four Levels of E-Business Innovation Channel Conflict
Potential
Business High

model e-Business 221} 7|X|&E2| 0|S2| &l

innovation ./ &7

Product/ oM 315101 HBE 4 U= M2 ZHExE

_ service Sojo[719

innovatio FALIT

Channel

X R Qe %E} M= Zhoj ghHo =Smb O HiH o9
BE= '”E Hol:iJ‘l'T_'_'I IOl:i

Marketing On-line AFSRIfA| HZ g HE HE o aASt
innovation Mol JHols} Hig HjZHHHe?

Low

A& : Arthur D. Little

4. 539 e-Business &zt 2l Al

B3PS 0 5474 BEAAA ] g dio] FEE ol T Utk BEF(1997)
= B3-S Bl 4" IE(BCG) Y AT 2A ] 4714 3 &,
A4k (Fragmented business), 914 (Stalemated business), 7154
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Abstracts

The advent of e-commerce gives an opportunity to shift the paradigm of customer
communication into a highly interactive mode. The new generation of commercial
Web servers combines the collection of data on a customer behavior with real-time
processing and dynamic tailoring of a feedback page. The new opportunities for direct
product marketing and cross selling are arriving. The key problem is what kind of
information do we need to achieve these goals, or in other words, how do we model
the customer? The paper is devoted to develop e-Business modeling and simulation
in Insurance industry. The focus is on the stage of e-Business . The stage is based
on the customer s, such as netizen, and expert group about insurance process,
transaction data, click stream data, purpose of visitng web page and demographics.

The 4 Stage of e-Business defined as first step is web page only, second,
Insurance Process Implementation, third, Digital Management Transformation and
fourth stage is Life Care Convergence.

The stage of e-Business can also be used as a generative model for simulating the

e-Business in different situations and for estimating customer s features.
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