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An Analysis on Students' Satisfaction for the Advanced Course to Confer

Bachelor's Degree based on Technology Acceptance Model
Jun-Yub Lee’, Kyung-Hwa Kim’

ABSTRACT

The purpose of this study is to analyze the varying degrees of satisfaction of the individual student in the Advanced
Course to Confer Bachelor's Degree by personal variables. The result of this analysis is expected to provide a strategical
point to establish a way to increase the satisfaction rate in the students enrolled in the Advanced Course to Confer

Bachelor's Degree. Furthermore, it is necessary to make efforts at developing and offering the best educational services of
university to support student's motivation in continuing education.

Key Words : TAMI, the Advanced Course to Confer Bachelor's Degree, Usefulness, Ease of use
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Table 7. Results of regression analysis
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Table 8. Results of additional regression analysis
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