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요약

An Analysis on Students' Satisfaction for the Advanced Course to Confer 

Bachelor's Degree based on Technology Acceptance Model

ABSTRACT

The purpose of this study is to analyze the varying degrees of satisfaction of the individual student in the Advanced 

Course to Confer Bachelor's Degree by personal variables. The result of this analysis is expected to provide a strategical 

point to establish a way to increase the satisfaction rate in the students enrolled in the Advanced Course to Confer 

Bachelor's Degree.  Furthermore, it is necessary to make efforts at developing and offering the best educational services of 

university to support student's motivation in continuing education.

Key Words : TAMl, the Advanced Course to Confer Bachelor's Degree, Usefulness, Ease of use

∙ 제1저자(First Author) : 이준엽    ∙ 교신저자(Correspondent Author) : 이준엽

∙ 접수일(2009년 12월 10일), 수정일(1차 : 2010년 1월 15일),  게재확정일(2010년 1월 20일)



















 

 







[1] , , , , , “

”, 

, 2008. 6.

[2] Verkuyten, M., & Thijs, J. R. A. J., "School 

Satisfaction of Elementary School Children: The Role 

of Performance, Peer Relations, Ethnicity and Gender", 

Social Indicators Research, Vol. 59, pp. 203-228, 2002.

[3] Willms, J. D., "Student Engagement at School: A Sense 

of Belonging and Participation", Results from PISA 



2000, Retrieved July 17, 2006 from the Programme for 

International Student Assessment:       

http://www.pisa.oecd.org/dataoecd/42/35/33689437.pdf., 

20003.

[4] , “

”, , 2 , 3 , pp. 1-27, 

2007.

[5] Ryan, R. M., and Deci, E. L., "Self-determination 

theory and the facilitation of intrinsic motivation, social 

development and well-being", American Psychologist, 

Vol. 55, pp. 68-78, 2000.

[6] Davis, F. D., Bagozzi, R. P., and Warshaw, P. R., 

"User Acceptance of Computer Technology: A 

Comparison of Two Theoretical Models", Management 

Science, Vol. 35, No. 8, pp. 982-1003, 1989.

[7] Rogers, E. M., Diffusion of Innovations(4th Ed.), New 

York: Free Press., 1995.

[8] Davis, F. D., "Perceived usefulness, perceived ease of 

use, and user acceptance of information technology", 

MIS Quarterly, Vol. 13, pp. 319-340, 1989.

[9] Fishbein, M. & Ajzen, I., Belief, Attitude, Intention and 

Behavior An Introduction to Theory and Research, 

Addison-Wesley, Reading, MA., pp. 311-315, 1975.

[10] Karahanna, E., Straub, D. W., and Chervany, N. L., 

"Information technology adoption across time: a 

cross-sectional comparison of pre-adoption and 

post-adoption beliefs", MIS Quarterly, Vol.23 No, 2, 

pp.183-213, 1999.

[11] Venkatash, A., "A Longitudinal Investigation of 

Personal Computers in Homes: Adoption Determinants 

and Emerging Challenges", MIS Quarterly, Vol. 25, 

No. 1, pp. 71-102, 2001.

[12] , ,. “ PMP

”, , 

10 , 1 , pp. 77-88, 2007.

[13] Cox, D. F. and Rich, S. U.,  "Perceived risk and 

consumer decision making: the case of telephone 

shopping", Journal of Marketing, Vol. 1, pp. 32-39, 

1964.

[14] , , , “

”, , 14 , 2 , pp. 19-32, 

2003

[15] Stone, R. N. and Gronhaug, K., "Perceived Risk: 

Future Considerations fir the Marketing Discipline", 

European Journal of Marketing, Vol. 27, pp. 39-50, 

1993.

[16] , , , “

”, Information Systems Review, 6 , 

1 ,: pp. 19-25, 2004.

[17] Cunningham, S. M., The Major Dimensions of 

Perceived Risk, In Risk Taking and Information 

Handling in Consumer Behavior, pp. 82-108, Boston: 

Harvard University Press., 1967.

[18] Schiffman Leon G. and Leslie Lazar Kanuk, Consumer 

Behavior, 5th edition, Prentice Hall, 1994.

[19] , , , “

”, , 14 , 2 , pp. 19-32, 

2003.

[20] , , ,  “

”, , 7 , 1 , pp. 1-20, 

2005.

[21] Churchill, G. A. Jr. and Supernant, C.,. “An 

Investigation into the Determinants of Customer 

Satisfaction”, Journal of Marketing Research, Vol. 19, 

No 1, pp. 491-504, 1982.

[22] , “

”, , 2

1 , pp. 25-45, 2009. 4.

[23] , , “

, ”, , 41 , pp. 

217-242, 2006.

[24] , , , , ,. “

”, , 30 , 1 , pp. 

18-37, 1995.

[25] ,. “ ”, 

, 21 , 3 , pp. 379-399. 2003.




