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Analysis of the Relative Importance for Major Factors
in Shopping Malls on the Agricultural Products using AHP

Choong-Soo Lee”
ABSTRACT

The e-commerce of agricultural products is expected to play an important role to improve the distribution structure, that
has long and complex distribution channels of agricultural products. Currently, the shopping malls on the agricultural
products increasing. In this paper we will provide the important factors to consider to build and operate shopping malls on
the agricultural products. For this, we analyze the relative importance for evaluation factors of shopping malls on the
agricultural products using AHP(Analytic Hierarchy Process)
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Table 1. The evaluation components of shopping malls on agricultural products
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Table 3. The relative importance and consistency rate
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