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Analysis on the Image Characteristics and Attractiveness of City

in Knowledge-information Society
- The Case of Sunchon-city -

Jeong Lee’
ABSTRACT

In current Knowledge-information Society, advanced information technology and the development of transport systems have changed
psychological and physical characteristics in a city, as well as the city lifestyle. As a result, the citizens require the new city's image and
environment to cope with their changed lifestyle. In this study, cognitive characteristics on the landscape, a city's images and attractions
have been analyzed. The results of this study could have a potential role as a planning and design criteria which are suitable for the
Knowledge-information society. The research data was collected in Sunchon-city and main results of this study are as follows:

While the positive attitudes for the image of city were 'intimate(3.45)', 'traditional(3.36)' and 'amenity(3.30)', the negative attitudes were
flat(2.63)', 'scattering(2.69)', 'un-new(2.69)',and ‘monotonous(2.74)". Total satisfactory level of the city image was estimated to be 6.18. The
psychological factors related to the satisfaction of the city image were composed of five characters such as 'individuality', 'potentiality’,
‘pleasure’, ‘amenity' and ‘naturalness. The estimation formula for the satisfaction was: Satisfaction = 6.202 + 0.464(Potentiality) +
0.446(Individuality) + 0.367(Pleasure) + 0.322(Amenity) + 0.245(Naturalness) While the positive attitudes for the city attraction were
‘possible of development(3.99)', ‘cleanness(3.69)' and ‘many heritages(3.53)', the negative attitudes were ‘a few industrial facilities(2.35)" 'a
few entertainments(2.42)" and 'a few cultural events(2.55)". The total score for attraction was estimated to be 6.39.
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Table 1. Respondents attribute

o o 3 PESTED x|
A
ok | 54 | 5-10 | 11-20 | 20t [=#iA sa%
o | of | 10td | 200H | 30cH | 400k | s0cH eAl| S g
o [oer | @ | @ |ola | Al
Ere)
eE| 315 | 266 83 157 97 88 79 77 103 35 159 284 194 49 110 204
% | 542|458 | 142 | 269 | 166 | 151 | 135 | 132 | 177 | 60 | 274 | 489 | 332 | 84 | 188 | 349

AE: o 4 9 “UAY Al 24 TAE A8 ANFAH L NEAS B U E O, FFHYFETIE Y

=} A 54, A 5%, pp.1-10. 2010
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Table 2. Image Analysis

= 30

Mean
Variables 5-4 'Scaal'e 2-1 Variables Total Male Female (T'E?St)
HEslol sicyxlol 336 343 3.29 0.068
gExol gEmo|x| %L 3.06 312 298 0061
zslze N\ ZEEX| 23 290 289 290 0.860
suzgE MR L= 269 273 263 0.194
Ciost \% pxage 274 279 267 0.161
oo3 Ji Qs 3.00 303 297 0471
eHEUE I goigt 317 319 315 0.683
e e 345 340 35 0.148
olECte otEEx ke 313 315 3.00 0417
Aol N s 269 28 253 0111
zoj2g i so|Ex|oe 275 285 263 0009
AYAUE Anze= 330 328 334 0500
Hze MEX e 265 275 251 0003
Redol ‘ olZEol 331 33 332 0959
el } H 8ol 301 301 300 0940
W \ 223 30 3.00 3.0 0572
are i EFS 317 317 317 0991
SRS %/ x| 263 264 260 0579
ye k zZe 273 277 261 0085
S EeE} 235 330 298 302 0704
zg7|4le 2slofae 312 311 315 0739
nER 617 634 597 0004~
Note : (p<0.01, 'p<0.05) ( =—: Total, —: Male, — : Female)
E 3 2HEEo| g Oneway Anovas4d 3.2 O|X |2 A
Table 3. Oneway Anova test on satisfaction SR8 o]u|AE & 217} WSS 0] 57le] QAT
Ve | some | DE | M0 | PP o2 750} o5 AT o AL ok 51%
EE] Bv;:m?encmGr::sps sis 22?? 3.647 0.003" = L]—E}ﬁ;l:]—(ﬂ-_ 4 7‘9-}‘)
Towl 53 7} Q)& (Factor) S0 th3t £4 A3} += v} 2ok
Between Groups | 3 4587
EM4%] | Within Groups 527 2252 2036 0108
Total 530
BetweenGroups | 7 5255
F7|Zt | Within Groups 526 2178 2413 0019
Total 533
Note : =p<0.01, +p<0.05
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Table 4. Factor-Variable analysis

Variable Factort Factor2 Factor3 Factord Factorb Communality
A= 0.689 -0.009 0.000 0.111 0.250 0.558
2o(de 0.650 -0.009 0.071 0.180 0.240 0.527
Chesst 0.616 -0.010 0.153 0.065 0.0019 0418
ag@Exel 0.606 0230 0.063 -0.269 -0.0090 0.504
Mzg 0.541 -0.145 0214 0.309 0.237 0511
7H ek ol 0.517 0.213 -0.015 0.148 -0.166 0.362
A==l 0.490 0.206 -0.092 0.362 -0.166 0.449
HyAA= 0.0000 0.741. 0.192 -0.045 0.136 0.607
28713 -0.079 0572 -0.062 0111 -0.0045 0.348
= 0.119 0.570 0329 0332 0.282 0534
OfECte 0.229 0474 0.329 0.176 -0.003 0417
st -0.251 0.189 0.653 0.267 0.0036 0.599
HExel 0.103 -0.029 0.643 -0.062 0.0091 0438
sYzUE 0.359 -0.035 0.590 0.028 0.0086 0.487
o ZA= -0.002 0.342 0.571 0.198 0.0037 0483
322 0462 0.187 0.519 -0.072 0.0014 0523
;g 0.002 034 0.063 0.685 0.0082 0.606
He2 0.287 -0.095 0.037 0.672 -0.0007 0544
R & -.008 0316 0.198 0.585 0.007 0493
AHEUUE 0.234 -0.0% 0073 -0.0008 0.801 0.710
AredE ol -0.180 0.353 0.2% 0.174 0.531 0.556
Eig. Val 3.109 2173 2.158 1.937 1.295 Sh=10.672
CV (%) 29.14 20.36 2022 18.15 1213 Scv=100.0
TV (%) 14.81 10.35 10.28 9.23 6.17 Stv=50.84

FEGFEL 05042 ved.
Note : Shadow cells indicate factors which are greater than 0.5.
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Table 5. Regression analysis with factors score

Variable B SEB Beta Tsig. T
FIHA = AH2l) 0446 0054 0305 0.000”
FAS 2 A2 0464 0.054 0317 0.000”
FIEHZAt) 0367 0054 0252 0000”
FA(Z{ & & xt2l) 032 0.054 0220 0.000"
F5(Xid 4 &pel) 0245 0.054 0167 0000

Constant 6202 0.000"

Note : (*p<0.01)
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Table 6. Analysis on friendliness, preference
and pride
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Table 7. Analysis on attraction of city functions

£l %
Hol =iy p

£4 Al =l o (T-test)
AAZA O] HOLE TA| 347 360 3.34 0.124
AAE QI FHolL FE0] B2 TA 353 3.66 3.38 0.201
ZHLt olHE & QEHE|7} B2 TA| 242 2.36 249 0.451
2L o= AT B2 EA 255 244 266 0.250
357t gle MRE TA 3.69 3.88 349 0.024
& Mo RISt TA| 345 3.78 3.13 0.010°
MAAMO] B2 TA 235 262 206 0.005"
AtEtEOl HES TA 327 342 3.1 0.145
gtoz HHH JIsMol 8 A 3.99 420 3.77 0.021"
HAN oy 6.39 6,53 6.23 0.558

Note : (*p<0.01, *p<0.05)
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