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A Study on Mobile Ecosystem based Service for Enhancing IT Industry
Competition in Korea

Kyeong-Rak Lee’, Sang-Joon Lee

ABSTRACT

Korea's IT industry have a high potential because they are already built comprehensive IT-related infrastructure through
manufacturing, communications, etc. However, compared to the size of the global IT services market, global competitiveness of the
Korea IT services are insufficient. In this paper, we aim to do strategy research to seek the direction of the IT industry for activating IT
industry. We studied a scheme with mobile ecosystem elements such as smart phones and appstore for stakeholder in the mobile
ecosystem can engage in a business. We proposed the various environment based on Service Science for the Content, Platform,
Network, Terminal operators in the mobile ecosystem to promote coopetition and coevolution. The results of this research will provide
meaningful knowledge about how the mobile ecosystem components play a role in the business ecosystem and what they should make
preparation for business model.
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