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Classifications and Content Analyses of Social Networking Services Research

Kiju Cheong’, Hyoyeng Seo ", Seong-Do Cho

ABSTRACT

The purpose of this study is to conduct content analyses to figure out current trends of social networking services studies and present
the directions for the future research. This study analyzes 53 domestic studies and 10 international research based upon key words. The
results indicate that SNS systems, web-site quality, communications, marketing and consumers' use motives are the main research
topics. Prior research mainly put high priorities on systems and web-site qualities that are the main issues in the area of management
information system. In contrast, marketing and consumers' use motives are the current issues. In the future besides management

information system the studies on SNS should include more applied areas such as marketing, consumers' motives and other
management topics.

Key Words : social networking services, SN, content analysis, classification, research trend

* gl gt 73 g EHE, BK21 MH 27 H H 2 A TP matt@jnu.ac.kr)
= gl shal AR A el 8
- M1 ™ AHFirst Author) : 7| - WA XX Correspondent Author) © =M &
(2011 8€ 30Y), =EYU(IR: 2011 9¥ 30¥), AMEHEL(20114 10€ 4¢)



BRI Pl e G G A6 21552011 109

.M E

—

SNS(Social Network Service T+  Social

Networking Service, 0|3} SNS)= 2. Z&}1ol| EA)3}
= AL Aol 2eRleE o] F gk FET|NE ¢l
W A A Zolt} SNSE 2218l ARrUE S &5
wo] AH-H 7|2 AR 2ho] o] SlTh &2kl A
YE & #AAP} Hlgh ALEo] 8 ae] o &
S3te g TAHY AFYE AHI2~Q vhE A4 )
EfA A Ex Qo] F4lo] Ho A Qe tE

Jahe |

MR #AE R o S UEAILE 34
o]t H7, Hl =R, 2008). §) 2.00] FAEA
ERd SNS&= Q32 elo| vk EA)5HE AR A AA %
& 2N FEF A9 FA Au|2oltt AF7t
A #Ho]2g, wlo|~Ho]x EQH T3 22 9%
SNS¢} Mol 9 e, W E o] 52 & F] SNSE A
&2 Q715 e AEMl 3] Fa3 SEEof
2 2] Fa k(3 S, 730, 2009).
A ZE AFYA A A SNS= A3 ZukA o
2 EEH1 FEER E A Qi 71EY I, &
27, Mol YE S SNSY o & EO] Ak e E3IPC

[l

=z
AHg-ol B4 243t 51 gl 01% C’LEH‘, ZJXMM
B2 A

) Hole= &

§]’T——;T 7};(4—-—
SNS AJH] 2] o ek %j“& %o iﬂ %}%HJOP ol &
gk Asl 223 Al2F] B AL E 3
B} AL3)d AT AA 3 qc}::_
1 e

A SNS #E A7E 2 A7)0 dar AW
S Adste Aotk A7 A BA A
SNS A28, ARl 2 F4, AfgUA ol Wi 93
g, nAY &7}, SNS AR AR 412l 4 57] 5 thdst

- n{u

N

).

>
oro r

1o,

N,

T7F o714

2 ogd

i}

Q77} W E 3 3lek SNSE ofe] Jolo] FFE
A3 ) Ee) FRYE A7 a7 1% &
W ohek A9, 24 BHAN Q77 32D
297} 9l o] P AR A A7
2 $H3te] AL sefake o) Rasich FHo)
A77hH FAHTY B ATe ge B4 43S 7]
22 FAH W5 BAZ YL e B4E 7}
58 Rl

THE AT Bofol N WoAlel o] A U1
£ 4% A0 ge) 54 A7 wopdl thd 424
o) AYHATHAEF 91, 1999; 249), ¥H3el, 2002;
OF4, BT, 203). ol FARAE e 2A

_[i_
(content analysis)©]2}al & 4= JA=H| o}A] A W3k
o] 'Er”é?ﬂxl G Tobel g #AS
ofvzt Ao @ Hi]
A

e
+ A7UTE 2ATGE B

ol

>,
l-ﬂlijln
&

> e
3
2,

= &

(RN
>
>
ot
)
r ]
e
g
=2
X
i3
R
ol
ol
o
(o

o2
it
re
-
il
rlo
2
=
r
pocs
il
-
%0,
lo
s
2

o
olgh
2
30
fr
R
K=
12
P,E
&
2
-
Ll
2l
R
Lob ot
P,L
korr
i e e o 2 offf

o
ot
S
i)
St

-

X
tlo
BN

o
re
-4
N
24
S
&
12
QL
rlr
PO
b

S
£
o
s -
s
e
re
-
g
ol
rlr
Al
=
9]
&
re
-

>~
=

ofr
o)
£

oL N o o o & O

re
fr
&
ml{n‘l M
2
3 ol
09‘_', ":l' (
& &
o'nr:-‘ ol
) s
tlo M
ko
wy Mt
:l:", OH“
fr 2 op
Hz
Apy

e iy o{ll wh Mrore o

az
(o
b
I
1o
re
-
i
-
X
_O|L
rlr
ol
ot

&

—>Fl—'

= AR BAge] LERle s
o &9 6] 2~Q) SNS9] o3 2]



£9)7) A1) 2(SNS)

2 A7) ¥R A7 5Y

dZ= o HoldE, u|= e nho] 2go]2, H|o]
25 5o] 9lom SNSE AlFshs YA ES] =9}
7= A AAIA &2 FE3] F7heaL it

SNST& AHEAEZE] U ES A
go] 7hsste® Fa AP v

Utk EA F-E2 SNSE2 s

o, —o dfu
=y
I

o &
o
)

o

THEE 2011 419 @2l A ZloR o5
L3 G SNS AT AE tit R AR}
7R 2 TEE EE AR, AYS RAE AY
S84 & FE5aL YhEnder et al., 2008).
SNSE tio.2 gt AT L2 el 22l
A AEEE BA Y Apel S AL AL U EY
4(Social Network Analysis)S ©]8-3l 22}<] /o]
A AEE 3o BA9 ALE A e Ags EAeE
dl F% 3l ke Ahn et al,, 2007).

SNS oA &) AfrUA o] aH7 7 vh2 A 2

T B F VT
o R lo R

£
ful
gt
>,
oo
R}
ur
i)
re
I
o Mo
M=)
H
S
&

=SNS ¥ A4
2>9} 2} <E 2>9) ATFEL Yol AR AuAQ
SNS 9 44 wtjo} 9] 7|53 545 A skl ot
# 2. SNS ¥ &4 ojCjojel 7|5 & £
Table. Functions and other characteristics of SNS
Rl s 9 EXA
E2d I A= YR SN S AFZAT
Boyd & |aaz MY
: 15 won AlAg

Elison [HAYI|(1Z2U7|, HE7| S HI™ A
(007) [&=ol F7b

AFRUAOIMERIHE S ¥ o|HUAZBX| HAlH 5 )
Gene Smith{A!X| M (Presence), ZIEME ¥ HHX ZF
(2007) [chel cHAEs, KA g2)7], 2AHTE Y /Al AN 23

ogs [
@01) | oo =

B3ty Welstar gtk 53] AnfEEo|Y B &8 PC N )

. i O/SE o Wzbs® : ASMT} X|&N, HASE @ Ci4T) Chety
of Bgo = AARE o] 7hss Butd 50 (0010) PIBES : MM, A5 : AT M2l
Zgketa). 71&e el S M= AR Y F AT

H3k X|g [[ME7t B o ALE, A2 (Connection), S 37, MY
7he] Aloks whgtom HW Ak ol F7t H A 22010 _
d Aze g 2ukd 3 M e Al 304 A
oko] QJ o A = 59 i
°Fo] flom AR AFUA o] Alo] 7 sttt < 1> 71E2] SNS FH| 2 thsiAl &85 e &4
O 1% o xglo] AT 28] A 3lAo] zlolA -
o 712 @ =xg}ol 377} SNS AMH| 2 3173 9] 2o H |t o] nlo] a2 B27) 2 A TEHA theks)
o x =57 © . ~ ~ R
S AABEAL ATk A FLH T T} <F 3>, <F 4>= 2010 7)F 08
T8 44 vitjo]o] &8 ASS g okt Zlolth
E 1. SNS gtAslolAel AFUAHOM EM
Table 1. Communication characteristics of SNS
— 3 E 3 FQ 24 oo #8 g
oo Q= efol SNS AMulA #HA Table 3 M3: N .la d.',lol. d statist
i E—._"jod SE}O.J 314 EH|-°E' 52 able 3. Major social media’s history and statistics
yexgad| x® | ueda | ssd £ | ®TE | Wola® | eo
- - Mg 20054 29 | 2004 28 | 2006 3
Al s sz ﬁ*"i =~ | azid Hok| metgle ZAQE | 20054 128 | 2006 9% | 20064 6%
Heb | Z7ha mek
_ _ _ oA | al =3
g oy | BRIl | O geus oy | 4o 700N |19 600
FayHold| == 7 o|3t o| 5k (20107] %) o o
AE O ALE ol AAE 7¢) (5¥)

X ST, dae=009)




BRI Pl e G G A6 21552011 109

E 4 ZEX 1000 7ol &4 ojcjof &8 HE 5 AT 2ok =S TRt Mt A
Table 4. Social megj()iz:n ;J;?izsof Fortune top 100 EARoT Az W of = o] €} 549
(meta-analysis)©] $1t}. ©]= Hunter & Schmidt(1990)
T 7RE mola% E9|H o o8] A ANE ek WMo 2 AR SAS
mas (B 2EE5E gﬂ¥§aé% (Wolf, 1986; Hedges & Olkin, 1985)°] <} 3}l 417} A|
TUUT | 0h ez as EAR 719715 ARt 2 ASel ol 8.3 e
2 WolsojAal glnk e Gl 2HE
ZRE HHzola dubAl d8s =E3] A
227|207 S AT H B4 &Y 2Ho7 e Ao g HEY A7s 247
AT F BHL AT SeAd e B4 4 e DR st FAHCRE ARAsE Wl
o] Z FEFS PA7] Wl B3 7S 7HA AL (Mohr, 1992). 3}A] 5t o] 213k BA) 2 W& A}-8-3}7)
Al ok i EF 9, 1999). o A5 54 AaiM= 71E A7 A8t TFS ook &
ShEol tig A7 TS TS 44 BE W AL s oof Fth. =l JFHE BoplME o]
A& A8kl WFE} o <t 5> 7IE A7 3 SAE FasHA AA EAS A=Al Tk(H
A& AL AUk <& 5>A £ = e AAH o, #%e}, =815, 2010). 53], NS¢} 2] 271 DA
A7l AT 2okl et g 7 71ES AH-St o A= 97 FAE THH] AiMe WE 4
At AN FEHQA W& AT FA o v = (content analysis)©] Z2.35}0kal & &= QlTh. <3f 5>9]
=& ERskE Aol F4ollte Aolth webA ATEE o T HFNA AP AFSolrt. whet
ATAME 27] DA 9= SNS ¥ AFE A 2 drolde WE 45 53 SNS A7 &4
AR LF8e A A o s ARsk T 3haL B kS A A 8k} gtk

¥ 5, 7|_7.:_ O,_:‘?'Eok ‘='/\-| O:i?. al H% l:H7<

Table. 5 Prior studies on research trends and classification categories

P AHU ) ERE 25 43 E
we, 2%El = AES, HXILA AT FH, AT, Molof, XK 7|zrd
=3/ 5(2010) HArse o1 78| K| F0|ZY
A e A SHAHH =2 CH =92 AlxaE shs|dy
Ol C;I, ?III:IT 7(_|X|_7g_,?_ 0_?'3._4%" EJ _7'Ek|| 2|7;“E —o T, On_:’_l__e LI_I_}‘%OL\%Ele
(2003) = MEY ASY YEER T
z42|, 2rde) MR ME|AdE CHEFMHE| A, QIEE[E M|,
(2002) =7 SUHYME[A HEMH|A
7212z S| olH Elod =2
(= 9| On_l'j_::- Fﬂlod?‘n_n_ Oj:rLZ,‘—K'H o._:‘:l','tHol O:i__I.LEK-I
(1999) =72t 24 ’
7153 o|st of = ozl ojodd Z=ped MZHQft 7|'_|-H24
:.9_-.‘:(2009) ClAtolet ot FA| i Joid ZxdH MIFobH 0|2 A
TV
StE|X|H HtEoimtd o LT A H
X o|2Alodo| FHZE|O = =2, =2xd =, O
OILO(ZOOG) —'ITT|_}'I=|—'| EITTOI_?- 9— tél't,ﬂué (')_:‘—_rLH| 5,‘-51|




r
(R
7]
a4
(o,
M
4
©
‘2
iy
oft
o2

I, od=2ek
3.1 94 A7 2 BN ofy
SNS #d o], 32

gl
2
1o
re

-
offt
oS
tlo

o M2
3

o

=l

N

=

[m ol
M
1%

ol %8 FAY A= ATt U Hol 27 A
T Y& A= §71 91 7] wjEo] k.
# A AFAEY FA AFJA AES T3l =
#5370, 79 =8 10705 890 AHE
FAEY B EES 53 Ui A
NS #d 215 7 3=, 72, 7
def3tar 28 o] A7 4D

Mo *

P

QL
3R dlo
SRS
&2
wnn

N
i

N

o rlo
M

rlo

N

e
T
i,
M
o

gl',
2
ST '
rx
ol
QL
2
b
[68)
re
-
>
2,
Lo,
ol
by
ofN
ok

ﬁ.ﬂ
s
o
l-fO

N

fo o & K ® Mo £ M
M
N
2

12
of
24

FKF
[
o
=
m
ful

Mo
ra
I
s
S
o
In
[l
[

os IIE g
S3

ZMWAL E5 s Al rissiuned

Zo0) 2HE ST, 290 107H)
Helh& oa, i, T, B3, FIHE

SNS AL SN BAIE EE, 44 FHRUHM
24 opg, SNS 28 ¥ 0l&57), 7|&t

% 1. A B
Fig. 1. Research process

1@ 71928 2AsA ofd e rope] A7 A
: EERik

ol el £42 A= 1A £
& TS BN vhEsts Aol
THArd €], 2010). S 3 Aol At 4=

$A8 B4} o] To}7 A5l

o &
ofr N
- -

s
=]
RN

4= L ol im
=

=
Mo
ot

=

=
Ho
9&
)
S
S
k=)
o
oo
HN
£
p—
&)
8
o o
wn
&
2
[‘J
> ol
2R A
4 4 e

71E ATl SNSol &3 WA TUsHA| &

ofe] ATES HAYstel =% A4 J19=E ONS,
Social Networking(4~4 UIE$7), Social Network
(A2 UEHA), vlo]a2 B2 (EYH, Ho|& &
S A5 &4 vitjo], SNSE i #3he EO& ©

(HE&F 9, 1999). 8 AL, duseegHd
(http:/ /www.rissdunet) AO|EE 23} 0m
WA GAA A3 71EE VL
SAE =EE o= 3t
F< OSNS ¢ AR} shef=folu, - Tl
Augo] Zol wjEE L gilo sHe=i )
]

)
DEE EFAIA Gtk 7 2
o



BRI Pl e G G A6 21552011 109

¥ 6. SNS HAlO|E EF
Table 6. SNS web site qualities

o xg stax|y Al =R of
MEIUEY O 018X NiZolxol | sRMERE | social ”e{YVO(;k'”E site Al
%30'5% Dlﬂf o?_|0{| J_'.;"g._F IE:"? 3_|"§_|X| continuance, post—aaoption use

UESZ MOIE, X|H0|E

° = = Social Network Sites, Web Accesibility
24 HESQZ AO|ES & HZ2M ¥ ZH otEt ; ’
HESZ Afo|EQ] 7t o WCAG 20, Web Interface

SNS @ Ato|Eo| ZE L0l ALZA} 2
= |2 a 5 SNS,HALO|E &H, ALSAL 2bF, 7
7{| 75! Al'; o ;7'<| :I'an_-l—ql—l—oﬂ |:||7(| ﬂ':o:-!g:{)\n_l&—_# K‘IOIE XlAK-‘ Al’ |_|‘:_
£ dso] st MBS
zofd olojz 222 Mu|AEE oHE H=EY Mobile Microblogging, SNS,
of ggts nlAls gg2ol AT Y253 SERVPERF

ojolaz2=2, E9IE], &4EHol

] st2of A
slolazgza Aeege B 0 | LIE g vlsssed surdyey 2x
- HEX{ Al
o o T

S A S+
st 2 EY T Mu|ao) d[EATMEIZEEN ooy A myeg g Muja

Al o

4 Mo|A BHEf Hal] mE M W ES | SEolEUEE
3 Mu|Aol T3t &3] X|

EE2I-EQH tjH 7zt §4 Xo[7t AL
A HEYE A2l *‘47F01| oAl g

LM {E 45_ Jlas22s ol
Eof 0|83 MyRol| GlEM o me|=- i e
AEE ofF HRYARAT | 20T S T paii s

P

’

158N, B3A S2MX EIT

=} TMTSo g




24 Y EY7) Mu|2(SNS) B AT-o] EF7o} A 5k
H 7. SNS A[2H
Table 7. SNS system
AT AHAE) ==FH x| IIHE
| |z, xg | cudEYy BR0lHe cozielg o | SAIHENE g0 wesa 24 weda, o
(2006) SHE User Interfaceol ZHsh o1 _‘Eegﬁl = E{Ho|A CIX}ol
Chang, Y.-J. , Methodology and Evaluation of Teaching ED MEDIA
2 Chen, C.-H. Computer Programming Laboratory with —PROCEEDINGS
(2007) Social Media
olE7| Uxjey | SEte!l ZHUET AE|X(Online Sodal 22l &8 HESI Mu|A of
3 = (2’005'9) = [Network Service)e| sl 2[RXE MEESKAHFY | ZYuU|AT |AZEHE UEYZ FN FX|
Ao[H= MolEE 3t
4 Z &S UAR KAZZM MU|A0AM &AM HEYT 7|8 A SHEAFEYE | &4 WESQ3, 98d X+, &
0] &+=(2009) a3 X4 ¢2|E &3l =27 okk
Kim.Y.B Web-Based Unified-Directory Service for |Lecture Notes in
5 (20’09) Social Networking Services and Ubiquitous Computer
Sensor Network Services Science
Anma, F. | Development of a Participatory Leamning E-LEARN
amoto, T. upport System based on Social Networking|_
6 Okamoto, T. |S rt System based on Social Networki PROCEEDINGS
(2009) Service
7 48 Yoy a4 UEQI Mu|Ao] REY FF0 wE FICIAl  |aM UELSI Mu|A, # clEH o]
2010) 4 olefHolA o1 23}5t3( K| 2 i X[ (layout), ™l 002
8 Hely, ZA2F El2 HEYIE 0|8 7Helst Fot3 FH| sH=EMAAY | @ 20, ef3, Soi3, ef3 HE<
BFAFR1(2010) Al AR &3 X| 3, &4 501
o | B oon s |CRM OfZ2l0ldolxe] 248 YESel M| sRAEE |28 UEHI AN CAM, 24 U
“3lenl 010 ol A h £R3 =
ALEAL LEE flet UEYT Rt HEl o5y B UESNS HERZ 274 M
10| MR [HS2 &Y 20 : 1ol gjCjojet 248 HE| =77 |8 A4M o|g|of
Y2 A"S FHo2 I 11 olciof
_ Sh=20o|E{ Ll A
;| olEE ads | s galeclu uce PTV Aula o | EHEIESE
52| (2010) SNS HZof et oA - 3| L;ﬁ*
DIE7), 4y [DHjY 44 UeYT HulAE s AR guayms  (PUEEE ST, HOIRICH U
1217 2oro) derEol 28 52 =2 SHanEn TEAs
eE Z4E | &AM AFE A7 EM-S209 &4 & L 2 44 AFE, 223, 24 HEY
13 2010) HEST MujaZ SMo2 R T e, toj32 220
o == = . Social Network Service Social
sto|x| S%H oz SHC|Kbol 5 . .
1 ;‘,;J A!' ;F;Er,t.j' 24 &0 o|C|of Z2Eo|AMe UX CiAtel ET%HEJEFEHLEIQL Advertisement Media Interface
250l 2010) o v Design
== == User Experience Design
International
15 Rheed:;n, Llee, Ji Designing Mobile Social Networking Service journal of
(20%)' Through UCD Process: Life Diary human-computer

interaction




of

BRI IR & S G Ao A5 2011 108
T8 AAS 53 U= 5370, e =7 1070 E A FA o =N AR AAGT Y=
A7A, A7, A4, e, 719 =R A &S AHEsth AeE =R ES B #e
P A7k £4E SaAM s Fokell wAlol 8l 23S SNSAJ&H, SNSHAbe|E %é}, 24 AR
A AEHO R AFete AFAE o QU o Alo)Ad, 244 viAE, SNS &4 2 o] &% 7], 7[Et=
THE BHoRE dvit ofd AUt AR TRtk A5 A H%Qﬂ*it 8] A7t
o] FolH A Hotd 4 vk sheA W 9 A 2472144 BRE AAS AR EES Eéﬁ Sl =
st ol EAst] SNSo tid #=sh 7 AASIAR Al 3 QA of Eel Y HES S
E2 AT dolE ok LEES T HFHow TR
E 8 &4 FRuFA0IM
Table 8. Social communication
| R Al A of
Ao BZF Zof 2 YI:Mo|EE o] Aolb SZHIAILE BE AM U
EEREIEERN
BY S0 LiEt &AM HEYS 25 & E3 &, 2t dEo etk Mol
]
Aol Ch3H e HE ALBA}

oto|Z2 E21 FHRUA0|Me Mo

microblog, twitter, me2day

st=C|Afol
e o1 : "EQE'e} ‘0| FH0E A
zH
oz
ADIEE 37 SlolAM &4 Jjoles M| sh=elEyl

H| 29| Fotd EA(SNS ¥ U-Health | &S5t

Heg)

ofy

Smart-Phone, Personal Broadcasting,
Guideline, U-Health, Vninerability)

24 UEHZ MBI MF  [sraOsuE =
23

SNS, Big-5 personality, Social

presence

oj= &4 HESRI MHIASNS) AHSA gh=at

of EM3t HxIF

&4 UESZ MH|A, ONS, HES
A7l=, 2008 ol= CiM, Hx|Fof

RlEl 2 Dol SAI7|Ze WHof uf| _
sauEls =
£ oIzt ARUHOIM S4 w3
23

Human Communication, Mobile SNS,

Mobile-Internet Convergence




24 Y EY7) Mu|2(SNS) B AT-o] EF7o} A 5k
X9 2HM opE
Table 9. Social marketing
ATRHAT) =23 Sh=X|H A A0
. . . . , IAL
Taubenheim, A. |Using Social Media and Internet Marketing S0C
et al. (2008) to Reach Women with The Heart Truth MARKETING
' QUARTERLY
AM | o A <2
A, A | B s | elEMER |24 olclol, sl g2, we g2
P} — - oo - g_j 3| ?—4 a1 A,_li
(2010) o} BEfE 202 EAO2 {efod = , [, eWon
MO8t HX3 | 712l SNS(Social Networking Service) & 24 o|C|of, &M HEYT MH|AE
Ax el S0 2AHE L PN Fojolzof n[x=| SEEtsis | HE o[o|X| HAHEENT PO L
(2010) =k TFojelz
BfE A O|AH | SNS AlCHol LtEtb= JHelEA el | J|E E=&et | Tvads, Targeted ads, Personal type
(2010) 7|5EE 2A oA ads, SNS semiotics
73y 2MO|C|0{E 0| 8% o SEMEk 25 e-H[ELA | AMOCl0{Y(SS=2OH), o 2
(2010) o1~ ’”‘41}4 A E Ao o+ =2, oAHEsE
M ZHFY SNS 0|8 2H&E3f o] SME | SR | Z5M, AFSM, HE) HEY|
(2010) of o|xl= P& st x| = 0|85 M
ya2s 719 221 ¥EEXO| MY/ o st=2an 7Y 220, §EEX 2efel =3-
(2010) = Agkol| 15t A7 ZHste SEMAN, 20 Mye 2 3™
Comer, B Patient Marketing Report: Friending Social MEDICAL
(2010) Media MARKETING
AND MEDIA
UM 236 | 2212 2" Zo|M SNS X[QIFIA)7| 2 EESC -l K A =
2011) MEFH wAo| MBE o7 MBI £3, SNS, A,
10. SNS 28 % 0|87
Table 10. SNS uses and motives
AR A E) =2FH st=XY 8 Al FH of
AEA By 2elel AMHEYT
LIS ASEMNDEH S M5 d|Xte| 22f¢l | RBhod L (SNS), &H|APYE AH|AIRESE =
(2010) 24 HES3 &80 st o - o= 23, 2212 ARFUE], XA 37 M
H| A
olatgl 7|del olo|laz 521 220 e o | stEddyEst |32 &4, Oj0|32 E20 AR
(2010) T 3| EA =03 A3
 PAged 7|del EQE ALS ﬁ%@l = zol gt Iz o7 EQE, &M HESQI MulA &4
(2011) otof| sk o+ e = FHIE' oY E23
BUE WY |=elciel Holas Aga anee vm| SALLS | Eele, 24 dsda Al o
olo|2 2 E21 0|8Ate| saMol &
olsg, Uske |EOSE B2 A8RS St Y s Rt iifoﬁ A gah
2010) of MAM ElES ZAloz = U &
olFe 0|2l |24 olcof 0|8 S7lof we cest 7| FITSAS
(2010) So| Atgo| i EMTof olxs ¥g&| =S5
[ |
Kwon, O. , Wen, | An empirical study of the factors affecting| Computers in
Y. (2010) social network service use human behavior




PRI BBl @ Gt Aled A|532011d 108

11. 7|&t

Table 11. Other topics

AL A E) =2FH NI Al FH of
MRS, 0lF3, & | _ . ]
’ ’ b I o x| MEE =b]
1 |53, olgx, UM =i e jl;tlsﬁ\io{slfnljdﬂéie i :ﬁfﬁ
¢ e LrererE]
&(2008)
University of
Superpoked and Served: Service of
2 [Shultz, A. L (2009 perpored and onviee Richmond Law
Process via Social Networking Sites Review
‘ ice. A
HEA|SNSel HelmE Helene 1 Olguwel|  sRem [0 S04 Netwok Sevie, I
3 (2010) 0“ st 01?_ tHgFEI o‘oé——l HlEJfl' xl"l'l', X|'7|<:>Eo
T = M, Wy X7 2NA
0|5, otedq of
s SHRCIHUSN | HEROIE, ERFA
4 o SEROIZ Il BAR NS | o hay e e
(2010) T - -
5 27|, ZEE | x| eI SZE ADIEE Ao &M | fEHNXIS StE
(2010) HEYZ MulA B
o . RS PN .
6 DAl B X AMUEQ I M| AL 2210 AlS|E X} 24 HEY3, AtElH gy
E7(2010) = S 2afol AlglY A2
Zha, D., Jing, J. Lecture Notes in
> Lo NG, Mitigating the Malicious Trust Expansion in
7 Kang, L. Social Network Service Computer
(2010) Science
%H% olgks_;, gh . \ desimot - EQE, 220l &AM HEQZT
8 M BEFS EQE= &M HEYIIIW HELGEAA ’
’ HESZ 7= MEMOl
(2011) IERE 7=,

313UE £4 = AME BT A5 4 e A oA R ool

R=h Q35 =R 3 - _ -

2 AN AL FHBA ), FARDIN, o gug elv) o] BARET g Aoln
Z o647 T8 & 45 53 NS #H A9 FH SNS A] 28] T& B3lo] 714 m9ko vl SNSUALO|E
= AT AL FF ATRLT DAL TN 29 28 ARUAIA B A7 A2 ol A
ok B A7 AR 8 A7 992 SNSAI&H, )59}

SNSHALOIE F4, 24 ARUA Y, 24 viAH, 723 <E 12>0] wEd 71 YAl E, A4 2Y
SNS && 4 o] & F7]o|t}. 7]t BFol= SNSE & 7 A7) B &3 242 A7) Ha Qe AAre
=

E3 AR, A7 A% BAY, AAS wL 3 A4,
AUN T, AR 5 247k ek

HEod



Y E )7 AH]2(SNS) B A7

M
4
©
‘2
iy
offt
o2

o4 - oA B

3a

= 0 ~

1 - Al EE &3 ATUA

7
/ &7

A3 A}

$o 3 5o 242 A77} o] 7041 A
53] 41228 2 Aol AL B AT Bk
o

L)
2

HRF

™ oA Y 9 8o B
231 20109 o] %9 A7} 76% AEZE HTo] A+
z

AT

i
ar

3 =2o A% GA G 1

LA W] N T

12. 28

B4 AR 22T He

@
[¢] h
& Aol M vHAE, SNS 2

i
i
g
re
By
N
24
it g

YA E FH, Al
& o]8F71Z AT W] APH 2 Slrke Aot
E3] 20l SNSZ o] &3} AnAE 9] 453 7]
ok A2l tet A7k -2k 3 gl ok

o] &4 wt]elg AHg-ahE 1ol AMEALE 9
Wz 5719 FE olsfsfordt Bk st At
HHQ AR e ARSske] BEA T 7]
F A7 e Aelok

=7 20 29

Table 12. The summary of research classification results

A
7£ 28 % [ 2008 2010 4 FHof
2009 )
0| A o|F
LSHUEIMEA HERT FM LMUEYZ AX
SNS
15 2 4 9 [HeolefmolA, #20,
NES=
4~40|C|0f, CRM
SNSEAOIE M UESQZ AOIE, ARSAL BHE X|EH ALoT, 7H
1 1 2 8
=3 O, JlETREY, A 0|2, HEX tjE
2N " 1 ) " ~M HEQZ  ME|A | SNS, Microblog, twitter
ZFHAH oM Smart-Phone, Human Communication, Media Creativity
Social media, Power Blog, 2= o|o|X| HAE EfT 7M™
2M o E 9 1 8 ek, Folel, A=M AN, ZME Social Shopping, =
21 Mg ¥ 7
SNSEE & At EA B8, AR el 220 E9IE, ojoj32 25
o8 57 ! ! 1, 0|837|, saH, 4uMd &5
SNS, AP ge| v|LUnt X7 Aleld ofZah X7|HEESH A
7|Ef 8 1 1 6
HEQI3Tx, MEM}
28 & A 6 9 48
63
(H]2) (9.5%) | (14.3%) | (76.2%)




ofell ZEHojof & Aot} 12

Fu Fopa ohle v, 2ul4 e,

ik A6d A53 2011 10¥

[

BB RIRR LR 2 6 G

71E Ae), A8, 20

L

ju

ATl A

T

elA &

tlo} 2uiz}s} AHg A Aelst BES

of
=T

A o] ¢Jo|| = HE} 4
A

el

w1

=
(<]
S

=
I ALE /A

uk
Zlo|t}. I8k SNS

o}
S EEFERERERL

?_

EEREEE

o]

Z 9], 1999).

SNS #& AAdAH, AEY, v

1

A

3}
=

Al 73

w
5

o]

.

o3 7}4\ o] 1:}

L

o]
A=
4 A0

tol 714

o

om 24

Z
ay

V.2 &2

3t} A%

9

a3 A4 vt ofrt g A B Fokel A

1=

3
w4 HolHE FH

%
B

L

2

o
T
I

A

K

=

o} A} 2

(433 ¢, 199;

o]FA, 7¥ <4 2003; 7132, 2009

TSt} SNS

FoL AN

kel
il

o
™
~J

;OT

X
N

ol

Al
&

o 4/}

1

R

9]

=
g

3)l, 7]

S

5]

871 <l

S

Het

[e)

7+ gt 5
=

A

1

0
i

[e)

5

=
=

f

A2, W

[

of & a5

=}
R

p

F ol A77H A

L

i

ato] viAAE, 217 o]

[9)

79 St7]

Anbes 8 A7 9n| 9l ARAL A A
02 o]AZIh A5 27 SNS A+

o= E4 B Aol A A%
R, 214 ol § 7] 47

94



AU ESF AHIZGNS) B A7 £59 AT 5%

2 Z71E o] APHE g AFoA s 2 = Networking Sites,” European Management Journal, Vol.
22 0y 43402 B4R Basl 318 Aol 3 26,No.3, p.199-211, 2008
Slo A= U HT SNS £90] o IR A|ZE o [8]Ahn, Y. Y., S., Han, H., Kwak, S., Moon, and H., Jeong,

Hat o H 9y AgEgons “Analysis of Topological Characteristics of Huge Online

73 3]

v, B A9k O Y AgERORE, sl Social Networking Services,” Paper Presented at the

kU 7o = = 5 )
SNS #d =& F7h= FEITRA], Welol 29 Proceeding of the 16th International Conference on World
A71E AT FA4 B4 BS =&o] 2 5 31 20 Wide Web, 2007.
o 5%, A, “Hk A9 43he] 4Fadle] B

I, B ATE ERES BRT Y )R 2N ) 7 250 AT A2 5 IS
. 2008.
057—]/\“.&6"7?:]— A R=x¢) _‘\:&]a_o] o] {:E'g'z
TJ e JjL TAEe] N ] -iOH ;Eq a [10]Boyd, D. M., Ellison, N. B, “Social network sites: Definition,
Z3dq 3o F]To
S FRoll= 71HES ot 2ol AFH A history, and scholarship,” Journal of Computer Mediated
F7FAMEE 287 S Alolth 1ga =7 £ R/ Communication, Vol. 13, No. 1, pp.210-230, 2007.
E R YA AR T8 & YJe EF E4 gz [11]Gene Smith, “ Social software building blocks,”
el o] Bajo] @ LHET) http://mform.ca/publications, 2007.
(1201725, “ 719 ESIH &8 F3 ol up2 =9 Wbl
dF AT I1H A7 AL 8;q A3,
pp.279-297, 2011.
SNk 23, " SAE = &

(1187, W=7, “ 2BV E A A HI 2(SNS) & &3t &
4, Emerging Issue Report 20, §/="78}-7] <81 ¢
&, 2008.

2188, Az, "2 VIEH A AL ES) ) A2 F
7V 7478 A 12 A, Al 4 5, pp.481-488, 2009.

BIA4Z, Qe A, W7, 445, "B oY @
TR B4 119711998 - TS AT

TAYAT, , TN, , FasaT, o
ANE 2RSS THOR AT A7, A 144, A 2
3, pp.147-173, 1999.

(12 e), e, A A A2 E R dig A
T FGYEGAT, A12H, ABE, p
2002.

[Blol$X, AR, “muldteA EEeE A

A% AT AR Y AR PFIYIL G 9%

=%, pp.351-358, 2003.

(612, Asiek, =819, “F) AN AAPIAY ATEF
B4 B AR AN AT S FA R YA
A3FAZ 7% A 10 B, A 2 Z, pp.207-227, 2010.

[7]Enders, A., Hungenberg, H., Denker, H. P., Mauch, S., “The

Long Tail of Social Networking: Revenue Models of Social

O

X o
i‘l

[13]01%‘6 o = akg e o]_%_gy “BALE] = AT T] o]

o} 7149 4% A, CFO Infornmation, 247373 A1 A
T2, Al 7645, 2010.

[14]32787), 358, A&7 "*@H]Eﬂiﬁﬁl*ﬂ 2l
A AR AR, A 15, A S,
pp-103-118, 2010.

[15]A 22, “ @b YA A7-of A4 oh i v el 44
A YARISHAT, A 22 H, Al 5 &, pp.325-334,
2009.

[16]°o157, “ 72t dol AHS-H = A5 H 2ok A5
T4 -2005 37441 9] 3R] =g THLE L F
Zit# 74848 A 12 4, A 2 &, pp.91-106, 2006.

[17]Hunter, J. E., F. L. Schmidt., Method in Meta-analysis,
Newbury Park, CA:Sage, 1990.

[18]Wolf, F. M., Meta-analysis: Quantitative Method for
Research Synthesis, Beverly Hills. CA:Sage, 1986.

[19]Hedges, L. V., Olkin, 1., Statistical Selection Effect in
Meta-analysis, New York: Academic Press, 1985.

[20]Mohr, L., Impact Analysis for Program Evaluation,
Newbury Park, CA:Sage, 1992.

[21]“11%5, AU E9) 7 Aol E o] A} A &0 ko]

S UAE a”lo) A F g E /52 A) A
25 A, A 4 &, pp.205-226, 2008.



BRI BB &

i ik AleA A5 20119 10

(22199, 95, 29, “SNS ) Al E9] FH8910]
AHEAF W, A &2 A9 & B A o o] A=
Foll g AT YYFIFT, A2, A1 3,
Ppp-99-132, 2010.

[(BIEFD, RS, WA, 2akd vlo] 22 B2 7 MH] A
FA NS JFgS AT JFge] AT FFY
3 8)3] FA)5}=1 3], pp.126-132, 2010.

[24]8-8%, B, vol A2 L2 0 A o] B
T g 9128190 %) A 54 B, A 5 &, pp.32-58, 2010.

[25]°0173%, Hsks, “HAAA AE7H &8-S o] 83 AT
A P25 95 AAUE A MBI BA|” 51T
AfH] 2813 8} 20 8 =7, pp.317-321, 2010.

[26]Fr81 &, 1=, “§ A2 Fe wist] mE LA |E
A M 28 W8}, k0B W g 87377 A 11 4,
Al 3 &, pp.52-62, 2010.

[27]01AH, 817, BRIE, " S22 1-ESE Az 54 2ol
THARE A AF AR A2 o ot vl A= G o
G %5 H l8] A8 pp.512-520, 2010.

(28|18, 5, “AHE AlRbel| whE AR AR o] 4
S48 Tk Wk Hutd MulE AL FA, gl
818 F7 5fz ) 3=, pp.1-7, 2010.

(287185, A&, “Ad WIESH ALo] E9] o] &3} AT
ol 43t A5 A7) JHA A A A7, A 10 A
Al 4 5, pp.193-219, 2010.

29]HE S, AR, “ 2B EHR SA M9 B &
218+ FlE User Interfaceol] #3+ A, 7=7r/ £ 0/ 8F
3] O8] =7 F, pp.76-77, 2006.

[30]Chang, Y. J., Chen, C.H., “Methodology and Evaluation of
Teaching Computer Programming Laboratory with Social
Media,” ED MEDIA PROCEEDINGS, pp.2149-2154, 2007.

[31]015 7], HAA, “ek9] 28U E 2] 24 H] 2(Online
Social Network Service) 9] 3} 2]71% H 2:SKFAFUA
oAz Mol 9T F Y5 A7~ A 128, A3 5,
pp-135-165, 2009.

(321248, utd5, oldE, A A ARzl A 24 )
ESA 7N T A QaHF, F5 7 IE
=2 A 14 B, A 10 &, pp.43-53, 2009.

[33]Kim, Y. B., “Web-Based Unified-Directory Service for
Social Networking Services and Ubiquitous Sensor Network
Services,” Lecture Notes in Computer Science, pp.645-654,
2009.

[34]Anma, F., Okamoto, T., “Development of a Participatory
Learning Support System based on Social Networking
Service,”  E-LEARN ~ -PROCEEDINGS, Vol. 5,
pp-2360-2365,2009.

[35]7 %, ¥w g, “ A U EH A Al 29§31 £7ol
e 4 AEsol s A FarrAfoe}8rE) A A
16 A, Al 1 &, pp.80-93, 2010.

[B6] 9B, A7, A, "M EH A E o] 83 A
st 8ok 31 A\ 2R ek 3 A 2 818 ) A 15 4,
Al 4 %, pp.181-195, 2010.

[37]Subaji Mohan ,Bipin Upadhyaya , 37|, “CRM o} &g
Aol ol M o] 248 YEY ] Mu|A A28 o525
FH5}8x) A 12 4, A 15, pp.11-12, 2010.

[38] 2 A, “AREAF L2 $13F U EQ) A 9] 7/ 7} 2 gl
&9 34 a1 vy 2 U EYA S T
HNoR FFHEFH T, A1 A, A 2%, pp181-193,
2010.

(39118 E, A D=, sl o, “mnpd Feh4-=7]8EUCC
IPTV X8| 2 BLSNS Al gol| & A, e /E/0g
83 a3 =2, pp.21-24, 2010.

[40]9=7], A8,k 28 Y| EG I ARlAE A3
A A RES &5 F 8, FH 73317 A
16 A, Al 3 &, pp.139-140, 2010.

[41] 3%, &30, 28 AFE A7 245239
LAYENIMUEE FHOR FHFFYH A7
B, A 3 %, pp.3-20, 2010.

[423v] A, &8, A, FYH, HEA, A8 Fa vy
o] ZAFAX I UX AR A, gF57r/x}0873] 8
708 =75 pp.106-107, 2010.

[43]Rhee, Y., Lee, J., Chang, I, “Designing Mobile Social
Networking Service Through UCD Process: LifeDiary,”
International Journal of Human-computer Interaction,
26(11-12), pp.1052-1076, 2010.

ETRIGERELRRRDEEREE
o9 o] ga ol ekt 28 WEH
YA P2, A9 B, A2
3, pp-285-303, 2008.

[45] 34, ARl “rhol A2 BRI 7R Aol 54
o thek A7 EAE ST FH o) & FHEE, I
o) RFQIE 2, A 25 A, pp.165-174, 2009.

[46]7373=, o]-¢-3, 73, “ 2PEE 87 sfoll A 4 A



E7) MHI2(SNS) B AF-<]

6:)]:

55 917

e
offt

QI AH] 9] F ok B-2Y(SNS alc U-HealthS 4]
O 7)) SIS EN TS =73, A 10 B, Al 6
3, pp.161-167, 2010.

W7Iekeln), 98], 2 VES) A AT 4 Z, gl
0/8}8] S} o) 3 HE =45, pp.208-209, 2010.

[48]% 73 A, “ w2 28 M E A Mu]2(SNS) AHE-AFe] &
A3 GA ) ot A FH, A 26, A3 5,
pp-129-157, 2010.

(491297, HrE 5, “IE U R 2rkd T4V ) B
uE A AFUA IR 54 sl ¢ 0/575]
Sz EHE O] 8] +=5F], pp.130-131, 2010.

[50]Taubenheim, A., Long, T., Smith, E., Jeffers, D., Wayman,
J., Temple, S., “Using Social Media and Internet Marketing
to Reach Women with The Heart Truth,” Social Marketing
Quarterly, Vol. 14, No. 3, pp.58-67, 2008.

(5113578, A3l 9, “Adw Tl o] uiAR ol A A ] o} 21 ] 7}
LRl PR w v A= G 3] B2 79t Het
ERIE FAHOR UHAHREAN 7 A 10 4,
A 3 &, pp.131-155, 2010.

[521 715, % A1 8], 21419}, “ 7194 ©] SNS(Social
Networking Service) &5 o] BAHE 2 77, Fujo &
o FIA 9B #5 5G] EFIENT 7,
pp-1-8, 2010.

(53] EA, o], “SNS Al of] UrEbuh= 7154 AL
7158 A JjEE2 ST, A 1 E, A6 3,
Ppp-253-260, 2010.

(5454, “ AW T 05 o] &3 §) FH o] #3F AT
SABR A E THCE) e /=G 7 A 114,
A 5 &, pp.97-116, 2010.

[35]€ 94, “ELHE SNS 0] 8- {53} 7o) S ol vl A
© Y A A GF A, A 15, A4S,
pp-123-142, 2010.

[56]78-&5, 719 B2 R FF o] e/ T3 WA
= QY H A7 S FuFE ), A 128, A 4
3, pp43-72, 2010.

[57]Comer, B., “ Patient Marketing Report: Friending Social
Media,” Medical Marketing and Media, A| 45 B, A 2 3,

pp-36-39,2010.

BOIAEAA, &8, "] &g Eol A SNS A|QI(HIA) 7]
B AEFRA A AR 7= 2 G A1 4,
A 1%, pp.137-145, 2011.

[BIHES, “AHE St S 83 AnlAke] el 44
UES 2 &80 vt A7, 24318 6772 A 21 4,
A 2 5, pp.443-472, 2010.

[60]0) 3R], “ 719 wo] A2 B2 &8 tfg A, ¢
G 5 H 3] F7) =13, pp.169-176, 2010.

(61184, LA, “ESIE] 9} s o] 25 AREA A4 2 91 H]

WA, S OIE QY 1 83 S 3] <= E
pp.189-190, 2010,
[62]°]4*

G, W7k, “mtolag B o] 8Ake] T E A &

HEA A - ESYE 9} vl R o] o] 82k Ak

T THLE WEEYIT, A<, ppl71-200,
2010.

[63]01F8, o] 5, "4 vtjo] o] & F 7o up2 thggt
715 ) Aol WA FAEC PR = 9F ST
8t3] FA st 3 E =7, pp.43-60, 2011.

[64]Kwon, O., Wen, Y., “An Empirical Study of the Factors
Affecting Social Network Service Use,” Computers in
Human Behavior, Vol. 26, No. 2, pp.254-263, 2010.

[65]2 s, ©1 75, B, o=, FAE, “Eutd 7 A
Al X o] AP RE o] &SNS Xul»,” 7723
Zefepg] A 35 A, A 2 &, pp.115-118, 2008.

[66]Shultz, A. L., “Superpoked and Served: Service of Process
via Social Networking Sites,” University of Richmond Law
Review, Vol. 43, No. 4, pp. 1497-1258, 2009.

(671317143, “SNS 9] AN B A3 Al o 1 o3l 7
AT Sl EY S8 A9, A 2 &, pp.75-104,
2010.

[68]0]5-3E, P8, Y, =R o) = 7]vk A 2] SNS,”
oF OIE] Y58 =22 A 10, A6 3,
pp-93-98, 2010.

oft

o

ik

[69173H7], HEF, “ AR BRIt S3E AvpEE o] &
AUEAR ML bt 3257813 Spert] 3] <=7,

, pp- 1463-1465, 2010.

[70]Zha, D., Jing, J., Kang, L., “Mitigating the Malicious Trust
Expansion in Social Network Service,” Lecture Notes in
Computer Science, -(6047), pp.264-275, 2010.

(71123, o1 3, B3, &8, "ELEH = 24 VI ES
Q7R JEFHEGT A48 B, A 1%, pp87-113,
2011.



B IRk A B € s ek AleE A& 2011 10

® X2 7H

&7|%(Kiju Cheong)

1985\ University of Alabama,
73 @ guA)

M & % (Hyoyeong Seo)

104 At AN
)

Sta A ARSI A g

=5
# Aok WE T o], AAG YA, 249

ox,
i

p

7 =(Seong-Do Cho)

20001 AAIh ek 73 g5t
A}

2003&3 ~HA ) Adstm A ma
FAEoF: slolel AR, AR 2nAE, BR=EAT



