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요약

Development and Prospects of Cultural Industry in China

ABSTRACT

This paper analyses the structure and characteristics of cultural industry in China, from sector and regional approach. The China 
cultural industry could divide the public sector cultural industry and management sector cultural industry. In the pre-the reform and 
opening policy period, the public sector cultural industry had an important roles, but in the after-the reform and opening policy period, 
the management sector cultural industry have an important roles. The cultural entertainment industry become the major sector. In 
particular, the internet bar leads the cultural entertainment industry in China. The lower-value added cultural industry sector more 
developed than the higher-value added sector in China. The cultural industry of Shanghai, Zhejiang, Jiangsu, Guangdong, Sichuan, 
Shandong regions more developed than another regions in China. The development of cultural industry and regional economic 
development have an strong relations. The regional concentration index C5 is 38.31%, and C10 is 59.34%. The proportion of cultural 
industry in 2009 GDP is only 0.3%. But, along with economic development level, the cultual demand also could increase, and the 
cultural industry also would develop. 
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