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The Effects of Network Characteristics of Blog on Information Diffusion
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ABSTRACT

This research is a study on the information diffusion on the blog. Author focused on examining the impact of
network characteristics on information diffusion. For this purpose, 3,201 sample posts were used from SNAP(Stanford
Network Analysis Project) data which was online blog data in USA and author examined the influence of blog's degree
on information diffusion. Author find out that the higher the outside blog's degree and the outside site's degree, the more
diffusion size increases. And lower average proportion of degree of outside site, the more diffusion size increase. This

research will contribute to encourage online word-of-mouth for business.
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Table 6. Regression Analysis for Diffusion Size

E5He A 37
Sglde B B t 2
Qe B2 WENT .40~ 3™ 21.8
2 AIOIE HZEFE BT 18™ 9.3
Q= AfolE HZH|8 - | -1 75
F-value 569,74
S 0.35
adjusted B 0.34
*'p<. 01
V. Z28 % =9
B Ag A 2210 MY A8 A W EY IS O

Fo g o5 F2A EAS Bofet, o] UE
YA B FR Sk YFES
el A Hokth, 53, St S
%, g E2 07t &4

AN

¥ e e
to
e

to
o
llo =2

=)

AOlE 9 29l = T Aol
EJ}old e APIEY 9 TAHLE ¥R
A3kl ol & S e 94—r 29 A2 9 F
Ao ESe AA & Y EH L SN 483
o A3} <T1E 2>l A E%Ol NP EIE
Hluz 299 YEYIE st e Aoz 4
EPstT 39 Sato] Y-S Fo 2 i £4
Ae 9F 219 dZAET} 255, F Aol
E AZAE7} 5&55, o5 A|ESY HE 942
H &2 WS ko] 2 5 2% gyt ©f
= I BRI NN AV FAHEAE IS5

E2 7} 3k Aol Eof &3 EEE0] ofYe}

T Aol Eo] 24" EETE0] AALSFE 4
o] 2 g& AAET Y ES A A 95 ALo] E= of

g ERI5< 71=81 3l 3 B (Hub)d 9&< 3t
T AR dddt B e dEA e nEoE
Mg RO =& SolatA sho] Fr O FikE 3
AANTE 482 7] gl HEHIAM T8
P FAE o AZtHGoldenberg, 2008).

EAFE EEIE YN OE S48 S AN EL
2A 71Ee] 2 o] obd MIEY A SH A

oA g &%S ok sk Ao it A=

xﬂ/\]ﬁLOib’ﬂ aA<l nAY A Y
2ot} o] H 3 AAH o = Bpsy B P

o J)r zZe 5}74] < 7T AR, 97 4238 AR

=
g BT 2434 91 9% A

oi
L
aly
ko)
°
_ru

o
i3

:4_
B
=2,
>
T
=)
fo

o=
jovl
=z
N
X
iy

1
ol mot
|o
fil

C’IN B3 mlm l"_|_,
ofo ok S
S
o,
o
£ Ml ooy
=2
sl
e,
N
it
ofo
n}

=R

X
M
1%
o
2_!,
38
fuj
2
fnj
Ho
>
it}

=
-
0
et

>

4 e =
oX
oft
o

o
S i

s

—4 e rfr
-
%0
2
|o

e o
S
o
N
[‘:1—4
o
)

4 omd
Og(:,"
ol
ol
>

O
b
-©

o

A, wheby o
A7} glolof &

r
T.'LL_

re

2

o

=2

S g
o
A 2

7}

&
o

WL ok
|o
b
>
Mol
v

e

=
o b

s

TS ol 2
oL o
Hs
Si3
S Mo

O
I\J O_>|'_,
H
o
ol
=
&
(]
2
H
do,
ez ~
U o
N

S
N

=
RN

g, ) g, ?_—’EZH(ZOHJ) “2e Qe A 7)ol 9
2 84 A G AT, 14(2), 81-108.

m), $A(2012), "84F 21 FREA] T
&4 Aot FAad MAE ¥ 54,

¥ ol ox o

N
NS}
—~
N
Ny
—
L‘}J
N
a1

1

-

o~
1



2279 YEYAH 540 Jusie] At §F

Azl o) 4z W4

OP

22) 31-43.
[5] B43], $-A4(2005), “E2I(Blog) Fltio] AT
2 w5 QA Aol B A7, By
H,19(2), 419-460.
[6] Elliott, Kiersten Marie(2002), “Understanding Consumer-
to-Consumer Influence on the Web,” Doctoral
Dissertation, Duke University, 1-162
[7] Salo, J., Karjaluoto, H.(2007), “A conceptual model of
trust in the online environment,” Online Information
Review, 31(5), 604-621.
[8] Goldenberg ], Han Sangman, Lehmann D. R, and
Hong J. W.(2009), “The Role of Hubs in the Adoption
Process," Journal of Marketing, 73(March), 1-13.
[9] A, 3T, d-541(2007), “AE o A 2] 3Hikel A]
Sno nede 42T AR 9P B A7,
A28, 18(4), 113-135
[10] #/43](20005), “ &= 1 (Blog) ¥4: AU A I H, 74
o), W&, A2 we AERFEA AT Aoy
ZAfruA ol g R, 15,93-134.

[11] =719, o] 79 (2005), “E-Z 19| v A B Aol Te A7

AN B2 ARAY BRI HALEME F
3 AR EA], A 28 H, 49(3), 318-345.

[12] Wellman, B., Hampton, K., de Diaz, I. I, & Miyata, K.
(2003), “The social affordances of the internet for
networked individualism,”

4 ofl o
23
ol
RS
T
,Q

%t

ko]
ot

ofy

Journal of Computer
Mediated Communication, 8(3), April.

[13] 4%, A&, FAY, $7F(2006), “mHAE ol A
Network ATE 3 A4 14" LHATAT,
17(4), 61-88.

[14] Rogers, E. M.(1995), "Diffusion of Innovation,” 4th ed.,
New York: Free Press

[15] Moore, G. A. (1999), "Inside the Tornado, New York,"
Harper-Perennial

[16] Feick, L. & Price, L. (1987). "The market maven: A
diffuser of marketplace information,"
Marketing, 51, 83-97.

[17] Goldsmith, R. E., Flynn, L. R, & Goldsmith, E. B.
(2003). "Innovative consumers and market mavens,"
Journal of Marketing theory and practice, 11(4), 54-65.

[18] g5, 2734, TA41€(2009), 7B A B3Hake] AT

Journal of

3 Aol v A= AR A YEY D FEAY] FF
=uHAR A, 11(2), 73-%.

[19] Barabasi, Albert-Laszlo(2002), "Linked: The New
Science of Networks," Cambridge, MA: Perseus.

[20] Kleinberg, Jon M.(1999), "Authoritative sources in a
hyperlinked environment," Journal of the ACM, 46(5),
604-632.

[21] Burt, Ronald S.(1992), "Structural Holes: The social
structure of competition,” Cambridge, MA: Harvard
University Press.

[22] Rogers, Everett (1975), “Network Analysis of the
Diffusion of Innovations,” Mimeographed, Stanford,
Calif., Stanford University.

[23] Van den Bulte and Stefan Wuyts (2007), “Social
Networks and Marketing” Cambridge, MA:
Marketing Science Institute.

LA
o] =2 20114 & F At st “Dongseo Frontier

Project" A€l ol] 2]5}of o 0171 A

=1
=

A K274

E 1|2l (Jae-Won Hong)

Y= 1997\d A -ddistn skl 73 g3t
= (BEH A
20073 /3 v el st vkl gt
| (3B 3L

2008‘4 HA) SAYsty AGeR ue
FA Fof: 3lolH =, QI E In}A E

- 17 -



