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Analysis on Global Competition and Opportunity in the Industrial Market 
for Progressive Lenses

Chan-Ho Kim*, Jung-Yong Park**, Jae-Sue Park***, Dae-Hyun Lim****

 The progressive lens products appeared to solve the problem of presbyopia appear after the age of 40, and a source of 
competitive advantage is a progressive design capabilities. In recent years, a progressive design with advanced equipment and 
software becomes available, the innovation of industrial structure is in progress. Above a certain level in the global market 
through acquisition more than a certain level of profitability and sustainable growth by promoting competition to occupy a 
superior market position, product innovation and process innovation should be pursed for the Industrial competitiveness. And, 
as the core of the global competition and opportunities, the value chain is built around the lens lab. Now, due to the 
progressive design innovation, the small Union is thought to be a strategy based on targeting the global market. The 
latecomer of the progressive lens market, the alliance's global network is important.

  Key word : progressive lens, presbyopia, lens lab, global network, global competition and opportunity 

   * ( chkim@kisti.re.kr)

 **  

*** 

****



- 72 -

韓國知識情報技術學會 論文誌  8 5 2013 10

Ⅰ. 

40 ( )

, , 

. 

“

”

[1]. “

”

[2]. 

. 

. 

. 11

65%(40 ) 

3 3 2 58%, 

5 6 31%, 8 7 6 43%, 

34 7 18%, -

11 3 15%, 1 2 7 52%, 

- 2 4 48% 

. 45

2000 , 23%

45 2.3% , 

45 2025

31% [3]. 

2008 12 10 '

' , 2005

10 4,000

, 39.4% 4

1,000 . 

49.7% 5 1,700

. 2020 14 , 2050 18

,  

[4]. 

8 5 9 5

, 90% 3

. 

0~2%, 3~4%

. 

90%( 8 3 , 70 ) 3

4% . 

(100%)

, , 75%, 

14%, 

11% . 

(high-design) 5~8%

.  

(Essilor, ), 

(Hoya, ), (Carl Zeiss, ), 

(Shamir, ), (Rodenstock, )

. 

Varilux Physio, HOYALUX, Gradal Top E, NIDEX 

EYESIS, Life 2/XS 

. 

. 

( )

. 



- 73 -

표 1. 렌즈 초점에 따른 특성 및 용도

Table 1. Characteristics and uses of the focus of lens
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그림 1. 안경렌즈산업의 부가가치사슬

Fig. 1. Industrial value-added chain of eyeglass 
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표 2 세계 안경렌즈시장에서 누진의 비중

Table 2. Market share of progressive eyeglass lenses 
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표 3. 안경렌즈 업체별 매출액 비교                 
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