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ABSTRACT

Trading area analysis is a critical basis for determining the merit of a particular location before setting
up commercial activity. Yet, it is not rare to come across a case wherein a store has been making high
profits in spite of being set up in an inadvisable location. This is because factors apart from the common
parameters such as population, floor space of some stores, and distance may have played a role in the
store’s success away from a traditional trading area. In this study, we selected the four Ps of marketing
as supplemental parameters to decide the trading areas. Furthermore, we have proposed the modified Huff
model that considers the distance modification factor based on the analytic hierarchy process. To
substantiate our claim, we selected two super stores situated in near-contiguity, applied the proposed
model, and checked the impact on the estimated sales amount. The proposed modified Huff model can be
possibly used to make more easy and accurate trading area analysis than the traditional Huff model.
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Table 3. Estimated sales amount of selected two super stores

LM HP
A 1,581,450,106 466,450,673
20,3517 15716 4635
B 696,944,723¢ 498,326, 039%
11,8789 6926 49 2
C 1,629,276,614¢) 588,787,804
22,042 161914 58511
D 633,018,215¢ 548,366,245¢
11,740 62914 5449
E 646,823,290¢) 793,680,845
14,3159 6428 788774
Al 5,187,512,948¢ 2,895,612,106
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Table 6. AHP analysis results
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Table 7. Expected sales amount and actual sales amount
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