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ABSTRACT

The Internet is now an integral part of the everyday lives of a majority of people. Web users
are demanding web sites that offer credible information. This study tired to comprehensively
extract the factors that affect the perception web credibility based on preceding researches
and develop of indicators for evaluating the web credibility by goodness-fit analysis. I modified
more than 100 factors which presented by preceding researches to 28 factors, and allocated
these factors into the hierarchical categories like followings: trustworthiness, expertness, safety
are categorized as first level factors, trustfulness and reputation are placed to sub-factors of
trustworthiness, usefulness, timeliness and competency to sub-factors of expertness, security
and reliability to sub-factors of safety as second level factors. Finally this study developed
evaluating indicators for web credibility by goodness-of fit analysis.
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credibility evaluation, web credibility, evaluation indicators, goodness-of fit analysis
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Increases Credibility Perceptions

The site provides a quick response to your customer 1.8
service questions. i 20
The site gives a contact phone number. | L6
The site lists authors” credentials for each anticle.
The site has articles that list citations and refecences. (LI}
‘The site is linked to by a site you think is believable.
The site was recommended by a news media outlet, L1
suchasa ipar ing, of email 1 g
The site was recommended 10 you by a friend. 1.0
The site provides links to its competitors sites. 1.0
‘The site provides printer-friendly pages.
‘The site offers information in more than one language.
The site provides live chat with a company representative.
‘The site appeared on the first page of search engine results. w
‘The site selects content according to your preferences.
The site recognizes that you have been there before. | 0.4
‘The site has ads that match the topic you are reading about. (Fj%]
The site is designed for i
\
The site has a commercial purpose. | -0.3
The site pi prehensive infi ion that 05
is unattributed to any source. 25
The site requires a paid subscriplion 10 gain access. | -0.9
-1.0
Th site’s domain name does not match the company's name.
The site represents a company that is having financial or -1.1
legal difficulties.
The site is difficult to navigate.
‘The site links 1o a site you think is not eredible. |
The site has a link that doesn't work.
The site is rarely updated with new content. |
-2.0

The site has proven useful to you before.

2
20 The site is by an that is well respected.

The site lists the organization’s physical address.
The site has been updated since your last visit.

The site gives a contact email address.

The site is aranged in a way that makes sense to you.
The site provides comprehensive information that is
autributed to a specific source.

The site states its privacy policy.

The site’s design is appropriate to its subject mater.

The site seads emails confirming transactions you make.
The site has search capabilities.

‘ The site looks professionally designed.
‘Thc site links to outside materials and sources.

The site is advertised on the radio, billboards, or other media.
The site contains user opinions and reviews.

| The site has ratings or reviews of its content.
R The site lists well-known corporate cusiomers,
The site a nonprofi ization.

P

LRH The site was the first site listed by a search engine. l

The site displays an award it has won.

ERN| The URL for the site ends with *.ocg™

0.1 | The site contains content that differs from your opinion. |

BNW The site requires you to register ot log in. |

-0.4 | The site is hosted by a third party (e.g. AOL, Geocities). |

-0.6 |Tlnn'mhmmurmcadsonuehpnge. |

-1.0 |Tl|esimuhsnlnngl.imclodnml.load. |

The site has a typographical ervor.

-1.3 . -
The site is p labl

-1.6 | The site antomatically pops up new windows with ads. |

-1.9 |Thexi:enukesimlwrlmdi¢ingnhhadﬂ&nmmm I

Decreases Credibility Perceptions

P e A=y B} 0l

(A8 3 0=z REQ O[EAE o=

roh



T
ar

7t QEFYETHANM AN F= 7120 U
e A7 AN EFS

=

IO FFA LT EHEIASAES

g EE 0] g < 0.0
AT A= RO e B2 S A I < 0015 >

g

2

= g

2 B ooxBee

A Aol A4 H7h A )

=

—v{ﬂ_o

il

s 7

gl Rs

<08l I=E £ O RNIEEAEA BT

<O5%>{ S%0 e EA I ESA= I

@pmw FEFANEN 200 9]

4‘7—“) EEoAGE g9 ZeaE g5
@p S B8 AANE Zan AEN0r o

A=EFYEY QT AFo|Er EZo
AFR GEXR N8 X AT AME EESE AU |

2 A=Y B} 20



25% 4%k 2008

ZAOZ Yeptom, 20719 S<le] A3 Eo] leF, W7k Za ek ygut Al AlF
FEE HAE AR YeERt itk Ak & T 715 A, T AN 15 AT
S8 MEE L] 784l HEe} o] Ho & FoF ~r+ ol A 9] Holdoll ¥HE &
A 5ol § AtelES] 2lE)d Hrl & S AEE diFE ) AlolEQ] 212 sg7tel 4
FI Qe ACE et 45 U AdH g9 %@afﬂ YIS FE AR Ve
e YR Gule]Exe] ltkE f9le] v o9} 2-& o] 547, Sl 49719 s A
$ 2 YIS v ukE, 2 gl o) 27t e S8 FEAHeE & 6}7%} T
gk Huo|EVL EETFE 892§ Al]E k= A4S Aaidinh delAE dEARol
9] A= gel g F424Q1 JEe vAE A HAE7HE B8 ou) ZAIAM BE t& FE o
07 BAHA: e A o] AHE & ARgstel AHPE B3l #Aleke 21 344
AE FolA "] b= 2cle] Het PEFE PR AR Yehgy) wEeldt of
R 1022 A 221 FellA] Al E A1E]de] &2 9 Alo]EQ] A S Fol AL Hofrkg]
7P H4AQ1 BT wAE Ao e £ 29S I B Fteisich I A4E
o, MR A oS A= o] g Sofehd thy (& DI 2th
(E 1) 38 "t X2 ¥ e A7 Bl
oo ol &7 90| 874
o zes | 29 | 32x | &9
=4 Auo| ﬂoﬂ e XA YR AFe FTh 058 10 145 9
ANE 714k Qgolut 33 FL AFs Fot 0.29 18 1.30 11
=2 A4 75 Xﬂ%ﬂ =tk 0.46 13 1.18 13
Az ol ER9L A 097 1 1,65
379 AFd 243 gL AT Fo 045 14 1.83 :
Q719 AA FAE AlFE T 0.70 6 167 4
olgAe] o} BHE ATs Fo 054 11 0.7 16
A A gEY Hdo]EFo] gl 0.71 5 1.65 6
AAAE B3 A& e Qiot 0.77 2 021 24
ANE 2E & Age] Aoy A8 ARE AFe) Fuh 033 17 1.31 10
Bao] L 7199 8 £Y5T ok 053 12 1.97 2
o o7l e WS TFela ok -0.36 2 0.1 %
FaLet Wes HeshA sl FaL glek* 0.74 4 1.99 1
3)ake] wAkel AX7E el ThsekeS s stk -0.23 23 062 19
g T2 Aol th 0.04 21 0.31 22
A7 UMM A #olAe] vehd 059 9 0.60 20
WL Afo]Eof] T = o] 9t} 0.76 3 1.26 12
URLO] .org & . r.kri =o] gk -0.05 22 0.25 23
G olaE 4 =S Ygo] Wl ik 061 8 146 8




ARIE AE)A 37F A el #3 A+ 195

. o] &7} EENER

T zee | 29 | zex | 29
sh o]Ae] o2 FHE Algs] =} 0.18 20 098 15
Fhgdolt 23912 sjoker B 5 itk 034 % 0,14 %
Aol 94 @2 w7} itk 058 27 129 2
NEoN} FA SolA FAE Ho| qluk 038 16 114 14
AAgo olg 7t ek -0.89 28 -1.26 27
fzpele] AEZo 7 2 ° A 72t 0.63 7 154 7
Wk Aol WEa Ho| ks AL U8 2ot 031 2 039 21
o] wjAA BIE L 0.25 19 0.77 17
747180 0E 9AE Aze Y1 4e) 0.39 15 067 18

3.3 H7HA 1] A3t
TS A8 B ES AS e A9l

o A H Q] AFALS AAA (turstworthiness),
1 (expertness), P4 (safety) 53 2

A
2 A A EHes
o

Eae e

A71A 21474

SEEPRE ERAC R

<!
1o
i\
re
o

olujet, WS FH=9 A

4, A9, QlEEol A 5o A &%
& APIES FEg oulshH, o7l &
Z9} Mu)2~9] -84 (usefulness) I A2
(timeliness), 1213 7342 (competency) ©] £
SHeTh rERHO R Qb 2l AAlekE
A ARJIAE B 53 Adste] 71ed Al

do] gup} DS F YA Y] AFE oJnjs)

H, of7]ol= AKIEE D 6] WM (security)

Y

ox

H] 9] -84 (trustfulness) 2+ YA E 2HA] I 221 AA|e}F 22 71eA Al2Ele] oFy
7F AYE HA 2 3 (reputation) = £§ A(reliability) ©] E3Et) 0]2 E2]FA AR
st} AEAS SFH= 9 ARl S84, A o (R 2% 2t
CE 2 ¥4 32 Azdel g 7+
SEEHPUEL
= Ell==E 58| 28] A
ey FHEI = A&y, MOIEQ] | (4yrustiuiness)
Trustworthi | B8 52 BT =HE 9|
ness i H AOIEARIAIL= BE S 2R
(reputaion)
HEIZX QI MH|AC| T=4, HE =2 ME| 22| 224 (usefulness)
o Yol | ME S84, Alaly, elEHolx | o =9l o FEy—
ME% | Experiness | 5O M=y Bt @@ Afo] | = o= MUl AR S imeliness)
Eo =2 o0l HEIZEQF AH| A2 A (competency)
ApHE 250 Hoy
2ol FHIZEX] HelF )
oy |2 oo s mEe Jg | SO
A s ot T PR
== {reliaility)




mEbA AT AR, e AR olfdt IS Tl A A=A Hiel IF
AEAL Al 7HA 71 dHLE 7T v, = VA= Al 7Re 131 Aot D 7H o) 2344
A @] a9l 8910 M43 B2 F, 223 22 AEE vl JHY B 2870 3
A 99l ol 210w 84 A4, A AxE FESIULH, o1FA NdE H7h
Y-S, 2P A g9 el 29l AFE a7 A7kl A7) okl 9
2 oM Pl Akl ol9k 7ol AMOIEE FHOR A o] A ool thet
A=de Al RSl F A L 7Re] a9l & A APk Ax A A A
o g AZsHt th skel 29 Ul 74 WAIE F7Hge ASER R AR 52

|5 W7t o] TFEES MFsteint Aelebd v (& 33 2t

(E 3 MEIF BILE <l HAOIE MEY HitEY ASEFS N=ZE &=

AEYE
FAIAARAE) | B2 2AAE) AR REGAAE)
1 54 A1) A0 B8 4uE Age 2,
084 2 01872 Aot ele Agel Fh
o 7h 3 ANE /1A Qg FLERE AT £k
g 4 st 940l = g EgShL otk
S L 7] $2 /19 o8 2993 Utk
9y 2 4% ¥ Aol gtk
(W) 3, euR AolEe] Faslel Uk
1 Aol #A So4 FHE Fo| gtk
L 22 AA /152 A 20
o4 2. 3 olgel 2otz ARE Alge 2.
(h 3 ANE At 22 2 Agel Aol 4 AuE Agd #o
4 URL®l orgolt} orkr 5ol sy ¥1ge)/1 9912 BAlsha ok
e 1 A g% st guolE sof itk
ik 2B 2 o8R0 A%el U@ BeE gue Aga £
B (W 3. 7AaR1e) A4 el et
4 AN 4E 9ol TPz Itk
L oAlel A¥4o2 2 o] g,
249 2 470 olE 2% Ugol Maslel stk
(ch 3. ol wAloIA Fag st 3
4 A B B JaEATHL Ik
Ll4E B34S walT g
Bk 2 7Hlel} 21202 sfopt 2 & i
o b 3. 319 SRS AAZ St Psaes Ho] stk
v 1 QT 5 U= AT, email T4 A FLE AT T,
o L 23St 12 B3Pl Fal 7 9
¥ 2 A%l 94 %2 Wt otk
(W 3. 249 oIt Stk
4 7k Aol R Aol ke A2 dAFT:




7F A& A

3

2

e}

JRARISIRE

950}
NGO

P21
P22
P23
P24
P25

A

A 734
Wk

P13
P14
P15
P17

oAl
A4
A A o

P3
P4
P7
P3
P9
P10

T o ] B e %0 B =) RN T BT P T O K oW
oﬂ_._,oammoﬂloﬂ W mqﬂniﬂﬁﬂmﬂﬁﬁ%ﬁoﬂo
Z° N = - p— Bl ne =
oxzﬁww\rw@ < ﬂmmﬁe_a&ﬂmmw?mﬂiﬂ: Hﬂwﬁ
F o AR S XM ® T Do o YR gy W R R
ﬂ_Avl 1”\‘_| N4 MO‘:rOOnM — —
ol T 7 =W o ok B o gm Ho X9 MM711xrur1_
HREAdr oy m RTgTr R s K
o o ~o ‘ml . O_ " o ﬂw_ud ooy Q“_o wi_mu Eo ﬁL ri ,.,_A.M —_ ‘ul |l | o
KO O#EH— OF <m O‘I‘W T TL, o7 —
SEFATEE B BT wrTniEs g il
! 3 K — =5 X i
o B B D S i N R W Rl
_ﬂa_/__ﬂoxd.% coE oy Xow @ N o) gl © ol oy~ X "
L Doy Toar s g oI = e T o | W
‘DrH . HT‘uro,AO — _ = ix_ ¥e) hn
o T o 0 BR o & X 1+ =0 = o 1+ He | mR | 3
ﬂqﬁ_vn‘lﬁe_anm iy o -~ T ‘Mﬂoﬂ”ofx 5L = =
PR S ~ o Of To = O~ :.L HT_ Wﬁ X0 EE Ro oF o Z.._ NS !
%;@.MzTﬂWDm:WW%%o_ﬂflﬂﬁmmﬂﬂrm..@&%mmy =
W o= [ wy o T O W 5 Q& K odm o] BTG oRr PR op |
o my %O NS o N e N jd o —_ | =
R e S e -
I NIV A - T, SO I B - BT B Aol I
R R T O AN T oo WEF BT MR KRN 0
H
— |Eo| — | &
_AJ|0.|._|.
YT EEEETLINS mozyrgey 0T
= o T ™ K 63 T W W o~ W n
PR i TR e e D e T Lo Do s
TR EET 8 xw e HATZedw ik om|
EOHORS P Y o om T oy X oop X RO om — ~
=] —_ —_ ﬂ.”:-LJJ-]r
= oy 5 W N I ol N oam B o O ON e =
T2 £ B I T ogm . g B e I o= No o i
i A o) < A o - = © | 5o | RO
X mﬂ%aonmﬁmﬁ Ep oLy BT e oo E R | R B
WoEERPL IR o mEE YENMLEFOIF o
XH Mg Moo T m B ogo T g B o
4 TELETELNLIE smet e
¥ o = — X ~ " o wm A ok =
mu L:Mzn_%&mmu%w“wma_auf %ﬂomﬁﬂrﬂﬂﬁﬂu | |
ToTow o e <R R iﬁ&é%%ﬂ@ o B
=) = s W o Ny of & o 53 ol = oy x X° ° I S
“IGI,IP ‘I)\n/_z_l\m _A]_,]r Tr o~
X X T o w xR W T .Emuﬂ_aush_ﬁxﬁﬂr
- i@tm.mﬂaﬂi%%%wﬂ_a_aﬁﬁo@ﬂﬂ@ﬂ %
w5 MmEm 8 g A THEE VG zom T A o *
WReOF W MW o Ko T W R o B W




198 fEWETES L H25% B4 2008
(E 5 MEY ot X7 & Mt

2w E A% APE
AN A A2 (3 F) B2 | A% | B4 | oy
1. 24 4K AT 130 5 3 092
ey | 2 dd/en A 100 5 3 082
(4000) | 3. A&/FLEH AT £10 5 2 116

244 .

Pt 4, odo| B2 Ug ¥ 3,60 5 3 085
(1509) L A% 22 718 o9 370 5 3 083
Wy |2 7 A 3.80 5 3 0.69
(3725) | 3. LU AJo|ES] B3 370 5 3 083
1 AR/ FA 370 5 3 0.72
LE2 A% N5 AT 130 5 3 083
584 | 2 3 o ol AR AT 3.90 5 3 0.76
(3950) | 3. F & Al A4/AY AR AT 3.90 5 3 0.95
1, M9 BAE BA 3,70 5 3 092
o L WE Qo) £10 5 3 0.76
oo | O |2 A% R WE i A 3.90 5 3 0.86
oy | (B9 |3 BAd 49l AR 3,70 5 3 092
1 A2 A8 go| X¢ 120 5 3 0.90
1. 484 bRl 3,70 5 2 103
e |2 e W ag 110 5 3 0.86
(3825) | 3. A wpAe] B 3,80 5 3 082
4. 7AA 712 o P2 AT 3,70 5 2 103
1. A4 5543 £00 5 3 071
wobd | 2 7hdont 219l 27 3.90 5 3 076
| B9 [ EEASt AN dist s 3.90 5 3 095
L 1. 47 JFAA AT £10 5 3 0.86
(3038) L #ush Ug wee 72 410 5 2 108
Ry |2 A% a9 3.90 5 3 0.76
(3900) | 3. AR ol 3.80 5 3 0.80
4, o] WE A IHFE 3,80 5 3 0.99

AZ(430) 7 B AA7]

(4.10), "Golr7] #&

W wld(4.10)", A

A A=A AF(4.10)", FaLek Lol e

[e]
ek 72(410)" 59 &=l APEt =2

Aoz vehgt

7 E3H3.60)"= HIEs}
g

2

AAAI(3.70)", " AEA YRR

Mo X oo & v &
= 2
R
1o
ox
Ho



2
o
bt
o

=
S

b
He

&

Q)

AR N2y

ARIE A4 B7F A el #3 A+ 199

sflafa =1 B L = Y EL B L
= x| | 7l 8 mlals slufz2lzliz
’Srﬂl = B BT =1 Bl B
x  HElE elaf= alsfz]2 o
2 BB E =71 B8 BT et =]zl
ST S A 2 alsfol S EE e

2= ol = S EEE
o 2l o 21zl =1=
A 9 g H EIE
3 =l Az
(I8 5 ¢ HEof MzlY Ert

AR A ZAN 2712 AN A

= Sl
opyel A5 B3 AFHo2 AW U4

B AEA H7F g (1A A%) 7 72212

A AE) R AFRREGR AR S =

AARR §19] (1™ 5)9F .

5. 4 &

Aol AE gl AT Aol 712
A1 9] A];]H o GEFS ujx= o
F5% U, o) ARI1E

I AT Z}\]___ E»s]] %Jﬂl /\]—O]E

ey I < B ml B

O o 1. it Ml B ol O 2 Ho

o0& ~ ko

2 58 HDodrx B
e 0 Mo
Rloflo X 2N
SUod fol Ho HooX S =

2002 B a L ol A L
or e O > ke Hof o
O S 18 iz 2= HO O I

AT I8 MoR

ol
B>

4L FolAL Polmel Qo1 Q¥ 2
Mol 3718 The, WAR N HAAE A
T4 22 E9 AN N B ES
AgsT AZSAGT oleld #4S Eal
9 A9 Bl G WAL 14 A%

A Aol ARG Widele A 2

o B8R 29, T3 9 2

osh 24 A%
;Jr W oE ARA
LS L L
¥gHoz Yraied, AEA02
2918 ] 4 BF 87he) AR 2912
STk o1 8A AR BAAES 259

BIIES RO A7) opel 9 AIES

o

{1

MHd

FHOE ¢ AE AYE NS B 453
4 AR

B9 o ATE B A AR WA 54

<
£y



25% 4%k 2008

A, & A7E YPue) 424 A7l

G2 s 229 B2 AYo] FE AP
& B2 2999tk oIt WA Stan-

ford Persuasive Technology Lab®} Makovsky
& Company @] 1= 2F 15009 9] AJQ1S o
oz §) Ale|ES) offl B i ofd 2
7 eelele e 3 NS NEshus v

= BT A YRS YEpAE

@ 99l A A 2 e
By o145 PO I5o) 9 AlE
NBYS oA BAHAE 24} - 24
S, Ao oF 600% REe]3, A
Moz PAthe AN ZBHolg

HI)E otk webd YR Ay A7}
o L PIAE L0l A e 2

=
£% Aol A4E Bast 9
=
=

e

lo

X, 2 AFE HAIE 38 HUA S
o R T T Ag gl 2He 9w
Ak Molth YAlolEE AFsE Auls
Wgolt £ 713 Aulz ZYFolt w4
o whel v ThoFe W02 FaskE £ 9l
on), §3uz 1 5ol thysy) u el A}
o|EQ] AL W] Sl A A 2

FEREE EEEHERE R DR E

N 5% FAZ GAT
2 PAIEE 4o s B EA5

AR, JAtelES] A=A B7F Ase 1A

Zolgp|Rrks vl fEHoleks Holth

7 ARl hAtelEL] AEA S H7te]
A= M FHA9 HAE AR B
7HEA Foide] 28 Aotk
Aol M A G AE A
7h A N et 22 7=t 9

P

A, o18AES] WA= dla N
A% Ae Lol Qe of

| S4o] ThE Afo|Eo] Hls) AzEe] 4
A e 2 RS A 53 22 ¢

2ubete] QB ol 8A150] WitolEe] 412

BE Algs & Aot
=5, &8k AR AFA HrAE A
5] YAo|ES) MRS $AA S A
N Y= YAlE AAsh 4L I
Z2 AL AT, Lokl Hue) o g
AAE N4 G AR APL 9% 7}
oEElelo s #89 F g Aol

AR, BN o] §AEo] 9] Aol A1)
X EAE olPA 433 glom, ofw 4
o2 WrlsHeAd tg 44 Hel T FuHel
ZAsh A7E UAE Aue) A4
2z BEE S YES 5L F7) A9
1% A, A2H R AR wRe) ) 2ARE

S o
&gd F 3le Aotk

rr m1o



=5
Shid

2 8

A=

71947). 2007a. ) AllEL] 21814 H7tol J&
< HRIE 8903 7 8919] Fa ko &
St A Fel=E A BES|A ), 41(4)
93-111.

719971, 2007b, o SAFES] S AllE A=A o
7F Whiel et A FeleEA - A
R3], 38(3): 53-72.

971, 2006, AXEHAE AlE(Knowledge

Trust Center) 75, F3 5, 919

2 AR A 3] Ty Ay,

S BRI E AFEIA(06-18),

37-53.

COAE ASE 7] BES] Q1g =4

32 TITFIND 2371458, vol.1270.

<http://kidbs.itfind.or kr/WZIN/jugidon

g/1270/127002.htmy. [cited 2008.6.19].

American Library Association. 1992, “Re-

Y
o
icA

ference Collection Development and
Evaluation Committee.” Reference
Collection Development: a manuéhi-
cago: American Library association,
Reference and Adult Services Di-
vision,

Barker, Joe. Evaluating Web Pages: Tech-

niques to Apply & Questions to Ask

(UC Berkeley - Teaching Library In-
ternet Workshops).

¢http: //www.lib.berkeley.edu/Teachin
gLib/Guides/Internet/Evaluate.html).
[cited 2008.6.19].

o e
Ag B3t

1

9 AllE A=A B AR Jgel B AT 201

= 9

Bell, Colleen. Critical Evaluation of Informa-
tion Sources.
¢http://libweb.uoregon.edu/guides/fin
darticles/credibility.html). [cited 2008.
6.19].

Benoy, J. W. 1982. “The credibility of phys-
ically attractive communicators: A
review.” Journal of Advertising, vol.11,
no.3. pp.15-24.

Berkeley. 2004. How Much Information 2000/
2003.
<http://www2.sims.berkeley edu/rese
arch/projects/how-much-info-2003/>.
[cited 2007.7.10].

Berscheid, E. 1981. “A review of the psy-
chological effects of physical attrac-
tiveness.” G. W. Lucker, K. A. Ribbens,
and J. A. McNamara(Eds.), Psycho-
logical Aspects of Facial Forfipp.1-
23). Ann Arbor, MI: Center for Human
Growth.

Berscheid, E. and E. Walster. 1974. “Physical
attractiveness.” L. Berkowitz(Ed.) Ad-
vances in Experimental Social Psy-
chology. vol.7(1974): 157-215. New
York: Academic Press, 1974.

Cheskin Research & Studio Archetype Sapi-
ent. 1999. “"E-commerce Trust Study.”
<http://cheskin.com/think/trust/asset
s/images/etrust.pdf). [cited 2007.7.10].



202 fEHGETLEMESE SE25% 49E 2008

Cheskin Research. 2000. "Trust in the Wired
Americas.” Online at.
<http://cheskin.com/think/studies/tr
ustllrpt.pdf). [cited 2007.7.10].

Cockburn, A., and B. McKenzie. 2001. “What
do web users do? An empirical anal-
ysis of web use.” International Journal
of Human-Computer Studie§A(6):
903-922.

Dion, K. K., E. Berscheid, and E. Walster.
1972. “What is beautiful is good.”
Journal of Personality and Social Psy-
chology, 24 285-290.

Eagly, A. H, R. D. Ashmore, M. G.
Makhijani, and L. C. Longo. 1991.
“What is beautiful is good, but ...: A
meta-analytic review of research on
the physical attractiveness stereotype.”
Psychological Bulletin, 110: 109-128.

Egger, F. N. 2000, “Trust Me, I'm an Online
Vendor: Towards a Model of Trust
for E-Commerce System Design.” In:
G. Szwillus & T. Turner(Eds.): CHI

2000 Extended Abstracts: Conference

on Human Factors in Computing

Systems, The Hague(NL), April 1-6,
2000: 101-102, ACM Press.
Expert Choice Korea. Expert Choice. p.3.
<http://www.expertchoice.cokr).
Finberg, H., H. Stone, and D. Lynch. 2001.
Digital Journalism Credibility Study,
Available at.

{www.journalists.org/Programs/credi

Fogg,

Fogg,

bility_study.pdf). [cited 2007.7.10].

B. J. and H. Tseng. 1999. “The Ele-
ments of Computer Credibility.” Pro-
ceedings of ACM CHI 99 Conference
on Human Factors in Computing
Systems.1: 80-87. New York: ACM
Press.
<(http://www.acm.org/pubs/articles/
proceedings/chi/302979/p80-fogg/p80
-fogg.pdf). [cited 2008.6.19].

B. J. 2002. Prominence-Interpretation
Theory: Explaining How People Assess
Credibility. A Research Report by the
Stanford Persuasive Technology Lab,
Available at.

{www captology.stanford.edu/PIT ht
ml. [cited 2007.7.10].

Fogg, B. J. 2002. Stanford Guidelines for Web

Credibility. A Research Summary from
the Stanford Persuasive Technology
Lab. Stanford University, 2002,
{www.webcredibility.org/guidelines).
[cited 2007.7.10].

Fogg, B. J., T. Kameda, J. Boyd, J. Marshall,

R. Sethi, M. Sockol, and T. Trowbridge.
2002. "Stanford-Makovsky Web Cred-
ibility Study 2002: Investigating what
makes Web sites credible today.” A
Research Report by the Stanford
Persuasive Technology Lab in collab-
oration with Makvosky & Company.
Stanford UniversityAvailable at.
(www.webcredibility.org). Lcited 2007.



2

A=

=5
Shid

~

7.101.
Fogg, B. J., E. Lee. and J. Marshall. 2002.
“Interactive Technology and Persuasion.”
In J. P. Dillard and M. Pfau(Eds.),
The Persuasion Handbook: Develop-
ments in Theory and Practicep.
705-788. Thousand Oaks, CA: Sage.
B. J. J. Marshall, O. Laraki, A.
Osipovich, C. Varma, N. Fang, J Paul,

Fogg,

A. Rangnekar, J. Shon, P. Swani, and
M. Treinen. 2000. “Elements that
Affect Web Credibility: Early Results
from a Self-Report Study.” Pro-

ceedings of ACM CHI 2000 Con-

ference on Human Factors in Com-

puting Systems.New York: ACM
Press. Extended Abstracts(pp.295-296).
New York ACM Press.

Gatignon, H. and T. S. Robertson. 1991.
“Innovative Decision Processes.” T.S.
Robertson & H. H. Kassarjian(Eds.),
Handbook of Consumer Behavior.
Englewood Cliffs, NJ: Prentice-Hall.

Harris, Robert. Evaluating Internet Research
Source¢ Version Date: June 15, 2007)
<http://www.virtualsalt.com/evalu8it
htm). [cited 2008.6.19].

lowa State Univ. Library. Evaluating Infor-
mation on the Web,
<http://www lib.iastate.edu/common
s/resources/evaluation/). [cited 2008.
6.19].

Kim, J. and J. Y. Moon. 1998. “Designing

o e
Ag B3t

9 AlE A=A W7 AR el BE AT 203

Emotional Usability in Customer In-
terfaces - Trustworthiness of Cyber-
banking System Interfaces.” Interacting
with Computers]0: 1-29.

Lee, J.. J. Kim, and J. Y. Moon. 2000. “What
makes Internet users visit cyber stores
again? Key design factors for cus-
tomer loyalty.” Proceedings of the
Conference on Human Factors
Computing Systems CHI 206®.
305-312). New York: ACM.

Lohse, G.L. and P. Spiller, 1998. “Electronic
shopping.” Communications of the
ACM, 41(7)+ 81-87.

Nielsen, J., R. Molich, C. Snyder, and S.
Farrell. 2000. “E-commerce user ex-
perience Trust.” Fremont, CA Nielsen
Norman Group.

Olson, J. S. and G. M. Olson. 2000. "i2i trust
in e-commerce.” Communications of
the ACM.43(12): 41-44.

Phillips, M. Critical Evaluation of Resources.
¢http://www lib.berkeley.edu/Teachi
ngLib/Guides/Evaluation.html). [cited
2008.6.19].

Princeton Survey Research Associates. 2002.
A Matter of Trust: What Users Want

From Web Sites. Results of a National

Survey of Internet Users for Con-

sumer Web WatchAvailable online at.
<http://www.consumerwebwatch.org
/news/reportl.pdf). [cited 2007.7.10].

Schroeder, Ray. Evaluating Online Resources



204 EHGETLEMESE SB25% 49E 2008

Notebook(meta-site on validating on-
line resources.
<http://people.uis.edu/rschrl/valid.ht
my. [cited 2008.6.19].

Self, C. S. 199. “Credibility.” In M. Salwen
& D. Stacks(Eds.), An Integrated
Approach to Communication Theory
and ResearchMahway, NJ: Erlbaum.

Shelat, B. and F. N. Egger. 2002. “What
makes people trust online gambling
sites?” Proceedings of Conference on
Human Factors in Computing Systems
CHI 2002, Extended Abstracts, pp.
852-853. New York.

Smith, Alastair. Evaluation of information
sources(a part of the Information
Quality WWW Virtual Library).
<http://www2.vuw.ac.nz/staff/alastai
r_smith/evaln/evaln.htm). [cited 2008,

6.19].

Standler, Ronald B. “Evaluating Credibility

of Information on the Internet.”
(www.rbs0.com/credible.pdf).  [cited
2007.7.101.

Stanford Persuasive Technology Lab and

Makovsky & Company. 2002. Stanford-

Makovsky Web Credibiity Study -

Investigating what makes Web sites

credible today.
{http://captology.stanford.edu/pdf/S
tanford-Makovsky WebCredStudy200
2-prelim.pdf). [cited 2008.6.19].

Stanford web Credibility Research, “Stanford

web Credibility Research.”
{http://credibility stanford.edu/). [cited
2007.7.101.

Stiff, J. 1994, Persuasive Communication,

New York: Guilford.



