Z=AT o 8A} A7k ghH]-Eo]
FA] A= F&of B3 A

The Effects of Perceived Switching Costs on Users’ Loyalty to a Library
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ABSTRACT

In order to apply the concept of switching costs to the library context, this study aims
to identify library users perceived switching costs, develop and validate a measurement
scale for switching costs. A survey involving 210 university students was performed in
order to examine the influence of switching costs on the affective commitment and behavioral
commitment. Library users perceived switching costs refer to the procedural and relational
costs involved in switching from one library to another. The results of this study show
that two types of switching costs as well as library service satisfaction have positive
influences on affective commitment, which in turn affects behavioral commitment. The
theoretical and practical implications of this study are discussed.
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Focus Group Interview (FGI) & AAI5FSITh W99 YlR Fofl A7 ZAKE T
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AE Q2o NIl TS AE] 9 9} 7o)l RE A EC] Wz d@Ao] SH
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2 E3) A=A,

o
=
Fre] A= f18le]

A A

i

& Chou, 1987).
Aog Fogt =Y T TSAIE
o= el X'(62) = 78229, pl001: CFI =
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