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ABSTRACT

This study aims to analyze the ‘One Book, One City" reading campaign from a library marketing perspective,
specifically focusing on the One Book, One Busan initiative, which has been continuously promoted by the Busan
Metropolitan Office of Education since 2004. Using a literature review and case analysis, this study examined the
operational processes and strategic applications of the program. The findings indicate that market segmentation
strategies contributed to expanding participation across various age groups and social strata, as well as embracing
information-disadvantaged populations. Meanwhile, market penetration and market development strategies deepened
the engagement of existing users while uncovering potential participants. Communication and inter-organizational
collaboration strategies helped strengthen the library's brand image and social standing. However, challenges such
as low participation rates, limited publicity impact, repetitive programming, copyright issues, and superficial
collaboration were identified. To address these issues, the study proposes key library marketing strategies: expanding
citizen participation, innovating public relations, discovering potential users, applying a region-tailored approach,
and establishing a practical inter-organizational cooperation system. By analyzing a long-term “One Book, One City”
movement in a single metropolitan city through the lens of library marketing, this study provides foundational
data and academic implications for future research and public library-based reading campaign.

719 EXNATHAR, SAE, & 3 3 24 9548 F3EA

Library Marketing, Reading Campaign, One Book One City, One Book One Busan, Public Library

* 0] FAls Fasky 7 EATAAAR QD) 2lak] ATHAE
(This work was supported by a 2-Year Research Grant of Pusan National University).
s FA St AP R THAYRLAT WAEE
(jeon1117121@naver.com / ISNI 0000 0005 3079 3125) (A1AA}
wxx FAN Sty FAAREI w4 (lyjh384@pusan.ac.kr / ISNI 0000 0004 6472 8447) (X A1A =}
=AY 202610 TE 28Y HZAAREIALR 20261 8€ 59 AMEHUAN 202610 8€ 12
SEAY RS A] 60(3): 389-413, 2026. http://dx.doi.org/10.4275/KSLIS.2026.60.3.389

Copyright © 2026 Korean Society for Library and Information Science

This is an Open Access article distributed under the terms of the Creative Commons Attribution-NonCommercial-NoDerivatives 4.0
(https://creativecommons.org/licenses/by-ncnd/4.0/) which permits use, distribution and reproduction in any medium, provided that
the article is properly cited, the use is non-commercial and no modifications or adaptations are made.


http://www.nl.go.kr/isni/0000000530793125
http://www.nl.go.kr/isni/0000000464728447

390 F=EHAESEA A60H A3T 2026

A4z} A TR E A 8 (2024 ~2028) 2
F7F ESE T olgl= vjHS WA, A

HA Y A AAANDEE AFse
MEMUIZE Bl AR SAESE 2kt
3t ok - A Z2IY SHE AAskL
TH=7EeA 391 938], 2024). HAE €7
53 AFATe] WS mAEe] AR 7
Te APgelske a1le] H glon, ol u}
2 =R o] 8AF AH| 2 TR A 93] 9}
o] &% Aske A9 A AL 3l A
A 7HE Eole W R sl
ol2igt Wa} HollA EXATAY L =AM

o EA) o5k AR VL AAHOE A

32 o H

=
>
rot
i
1o
2
tllo
2
oX
ol
ol
£
>,
[-'H
[
o
n_%‘

=
SN $Folt FREAT] A

o
3} AN FAFORH A TS EHB

=

(One Book, One Busan) %2 201d ©]4F %
& TABE FA10 7 AN ExE 3}
g A3 AW F9E Foete o 8%
S sl ok wak 2021 AR AR
FEA T, (HE A185473) oA A ESR
To] T g TA A 2] Holo] 23]
H AT HAES T2

3 $5S Yol mATe 94 A
o]

F

ox!
Y

O-

TRt et thek ARSA Q14 =,
A ol Az, dlike] A, TR Zde] v
T TR wAldo] o8] SR o3 &
Ag SE7] AeiMe =AdrAY HeEe
AT o7 Agsto] mAwe] 7R} A S
o Adsial AR FolE Ffsi A
ALl ete] WAE st ot gk 53
A E AMEe] I YA BERs o
F =AEst 22O AAlskE S T

s

M
(e,

T
:
>,
e
rr
[\]
o
ri
)
fo
Ho
o
oM,
i)
o
of
=

¥, Folq SANE =209 Sehsh Hlod -
M1 AHI2 738} 5 E2EE Al 4

E EATATI S AQKSITH oo,



T
a

A A

2

ATk

9

A Aol A

o7 ZE

=
=

1

o

7‘:]2"7

1= 5
A
S

3HA

°
A 3

L

Y, A EMEst T2 ZH 2 A

Al 732tk

Al A

(AAZ3E Al

0
o
-
</
\mMO

33

g

T EAuA

A

=x 4

]

K
&

1, =M

x
sl

]

7=
=

[e)

S,

[¢)
2. ol 24 w7

2 Q) ol Agate] EABeAY A 2

T A A

7 Sl

I

R
Ry

9

4
L)

3

%4

L

LI
@T
A1

LS

-

-
[e]

F

R

ST,

A8, 2480574

S ©

o
AREA 20190 2023) 3% ©

[<3]

E] o]i
XA

[5}

A,

AR 248 20041 35E 2024714 21
A A
A FARIEA T, 20222)2)

A A
T3 100 ©)F 201E9AH2001-2020) 5 (F-
33

F

T

HARIE=A 20100 20130 2015: 2016: 2018:
2020: 2022b: 2024)1) < &

A
s
1
H
‘3.'|‘

A

N

R I B B v

gzl 7

o

[

F Zlo|t) Kotler2F Levy (1969)
. EA FoRlAE v

wA 8 (library marketing)

BollA 2= eI 7

0 AH2001~2020) =}

3 A

-
RS

A
2}
2!

gl

s
a
H

2d 7]

JAIHAIEA 2 100 AH1901~2000) g0 ofof E7he

RS WSl BEa,

L

T

ERE

[e)
3], =4 A4

R

A

2,
X}

N4 A

17t 3

)
JO

3]9f =X 9]

4

[e)

1

N2

[e}

A

[e]
°

(>
2023~2024) 744 AE Sl e, 20139 HE
B}

(
r

A5 2

1) FAZAAHAREA Fo] ARARA 252 A7 g2 7153 T4 ARHOZ 19(2004~2009) 78 84

2 27, o),
AA, &

2)

=



geld Wetela W AP S Flehs 4Ed

< HojFnh A=A 33 3] A (International

Federation of Library Associations and

Institutions, IFLA) &= A AIE 2RdeljA] of
ojtio] - AlF - AHI2S 718, 7k A, FH,

s F3h Wl %%% dZHTHIFLA, 1998)
SFUOIAE 1=938](2008) 7 EABAE

“olg} vl —:mm— 16 o180 ¢ ¥
u o

T ] GALA - A}3| A =7 7]k} v g
ZA o] AQAg BAL £35le] ATk
719} A e I Fe] s AES
LIES= LR R R Eac A

o= Aejalqny

228 W 229

e
)
to
o]

lo
k1

Aol k) o2

o} ol HARE B TEA 04 WA,
34 79

o] &5 1998 W= /‘]‘”HE TEEAH
9] 'If All of Seattle Read the Same Book'©]2}
= ZEIHoA A= o™, o]F 2001 A
7}32.2] ‘One Book, One Chicago’, 2002'd 71}
t}e] ‘Canada Reads' $2.& 3HEdc) o=
I SFNAME AHALS] S48 mARFol F
o] ARl Fed] At 2 BAE 7}
g Foutt vlFolA= 2017 71 60047 A
A GARB| A o] g-5o] ZIPH 7]Fo] glon,
NEA ‘Big Read’ ==& 1883} Zsts)] 1,400 74
A|HALE]ol| A T8} =A] oJUMEIET} 2 E7]
T YoHEAS, 2021, 59). ol= "8 A 59|
S THOE S AAA HAEst g
A BEE Auidges Hoierh

A 2003 S A AFHE] 7T Ak
A ATHARE S AR, 2004 s3dolA] #)
sk g, SRl oA, Ak AEERAFel &
el o] % A, A e, FF 5 A=A
o2 o, daEIhrshtg ]
A w2 20209714 60 7] K HARS o]
Al oheksl o]Ey,} v 0 2 ‘3l W 2-Fo] 23y
$(2022) 2 20213 715 Fa A

oM

oA ‘B A $EL EAT] X)2A)5)%}
TosE BALEE Susks A
14 A% A SAES 22

It
o



I x4 7}—%4 S Y= T Bae
olm|z] 7rsl 9 I H w3} Fuje} BHM A
A

ox
L%
i L
r—lm
E}j
o
-
EN
ou:
o
1>
[2ui
ofk

f oX oy &
2
o &
o
o]N
QL
38
.—ﬁ
W
I
_'qi
>,
o
=
Mo Sy
LI
>~

X
4
Jlm
X,
2

Aﬂfﬂ °6LE FHAH. o
= 2AReAE S gelat

AAPAE AAA ] B84 5o
FofoF & AR ks Al &
A=A A7 7o o ol
oz APAIESE AP, AR ot

g, 2, AfFUACIA Aok Ak,
ol &A1(2011: 2012)& HUe AtE T
slod =M AR AE S Aelell, v 3
AR VSRR EAME A T ﬁ%?—E/Hi

ARS8t oftlolMfu] s mAE A

LS| e, FH A &8 5 Tt ?ﬂ%F%
E%EWE} °]/341(2014) & =h Eﬁﬂﬂwﬂ
e U sl ofE HIY El

lt

— o
R

H1 o2
2
N RN

o,

Pr ru[o Jd

g
A ] JqL nwate] =X T E
AABIGTE TH Mt Ao A= 7 x]_g_ J)r

EASvAReR B A @ 24 &5 303

93(2013) 7} SNS "R 431 S8 21
| TS FUE BeE A B
HUeH (2021) & VIP wHAIEES Zx8t] 55

o1 &R Sl AHIE AT

328 25 047

oA fFol w3 A A 2094 F7
= A7kl <8 sfjelet = Al E o
SO T wHolA E o] S a9l
AR AelME sl T, 2ol A B
oF G0 SAS FAHLE =97 o] FolH
3, = AR Al e A9E SMEE

Sl el SAIE AES i WIS Al
A8k

Sxéﬁ(ZO(M: 2005: 2007)<> =f9] g A

[e)

(o]

A
=

¢
o]

S
waie] 2590 A9H S5 2949
AR oleld A a9 Al
Eo) ¥e) Rz Ay ov)g s
FU) £5S olsshe |
=9,
) Ao 7 Ae) G A o o]
Tt =07k o) FotATk o}8AI(2006: 2008:
2009)E PRV $ES FHOZ I =
R eBe daksh A WS A, Exn
3} AGALE)Y) FY RUS PAHOE Ak
o]=2H2018: 2023)> AEATAF 155
W3 20532 grof A3t} SAIE TAE, =
/\1 /HZ—] 7]_r 7]]/\% EHE% _d/\%@r 1:];<]E4 ”H
A BE, 542909 3
Stk Y #(2022) > %‘d%ﬁrﬁ% Pé} 73

FH A, @ B4 A0 e

oX
o

N Y
qu‘

Rt

F2% 71 2A4%

N
—_



394 F=EHAESEA A60H A3T 2026

7ked< 9l

& AET AHIE B Y o] g 3R
a3s AR, A SAFo] EA T}
AR At 929 5 Ses BTl &
8520211 2022)2 A S AF o A= g
A G BA] 252 A8l A AL A=

1

A A%s HoiFs EAAuAY A=k FH

RS AT

3.3 AlAKY

o|AFe] M ZF LA
2 Au|A TR oE,

AN e EEANT, A LF wA
o] At3|s} AAE Wi 7IAE atehe

o ¢
o

=)

&Y

o

L

=

(E 1) EM3o

GRESSIRUN

Aot AEQAF Al

BHE H2f Rl

AepH BFOZA O} 9 nelFEsint
S8 Ao A2

A 39

F2 A7

AAIE s e

7]z OIRXMMI NZF MHI2E Algste, 014219
7}2}— E x%oi zz/\] ]

Powers(1995), :=%%1(2003)

7lL 01%11"501 AR AHIAE T Bl o] daleF

#471(1995), =Y1(2003),
L7353 =971(2003)

A AR E 72k
VAT AF | o Cae) s o288 wojs

A Q. ulorsly Q9 ZA ]2 Q0O
i | AR NG 78 Faklel WA o158

FEHT O 4ES Fol= A

Powers(1995), #7471(1995),
£97(2003), LAEI =971(2003)

ks KIES]

[

&

e e i

A o)Al A MH AU AZS 3

Powers(1995), #7471(1995),
=971(2003), 9—@%4 =471(2003),
71: =1(2007)

24 7 g A%

Krell & Gale(2005),

?1?25(2000)

3) o] A F3 Powers(1995) Phan(2003
7

). Krell & Gal (2005) 351" 71(1
FAE(2003), 2AEF =97(2003), HZEA(2007)
) AgAdst 2R (2007) 9] AtelA =2 Eﬂﬁruwﬂﬂ X*%f

&(2000), =971(2003),



Book Start)” W% SA4L3} 5=

e

of
o,
2
O
o
-
>
ol ™®
18
>,
lo,
D)
o
o
iy
=
(o3
o
rio,
A
rio
™ o of

ry

YELFY 252 ol g MR SAA
3} 2520 I Ao Al om,
= ANE FFEATA 1998 AR
Z(One Book)" -5 WA|wpa}o] "2} 7]
g3 SAME X de JASEEA M
WAL =9=HA 2710 73

AEEHo] BRGNS BarlnAle] HY

@
oy
o 5ol

fl
MmN
o o

to 12 iy

A, 2006358 FAEGAAHA =X (0] 3}

AEAM ) o] Fae Lol TS FF A

ARFAAHAIRI A, 20100 2022a).

4.1.2 3 AA

w9 AAlE 20069 710 E F5F

m

7]

1__( o S Aly 2

AD, FETFAH(FMAY FEEAH), B
H7 (% - F - I oA 2%
A, BaRAA] 167 AR E - ) o8 S

St} o] % 20200l = FAFLEAR L <A
1, KBS#4E FAIMBC, KNN, BNK#AR
5 A1 A B T3] ol el nt
gt FA71He R HASHATHFAZIAEA
A=A 2010: 2020).

>

EFCHFARFAA AR =AM 2 2023, 39-62).
* H-571(2004~2005) : WH%H FHO=E o
A SR A9 o7t o) FoH o,
SAEA kg, Abge] A ), e
5 52 S WA 54 9718
/385t
737871(2006~2011) : A=A # F30
B 33EME 3F 29 AATT SHEA
I, G EEE I 20083l
FAA S 2270 F A A7 ot

WA GG tESE SASEOE Al

w RS,
« 1771(2012~2019) : =XKL &

WaAA 5 - A AR 5 AR}
Holshe EAAY B2 B4
SHEEY, AEAY, A7 3D 5 T
bl A e s A, o] S
EERE IR e SRR

Ak,

o



396 ‘LEHAAH TSR] A60P A33 2026
« S71(2020~2024) 1 o] - Had -
W =NE zh7 AAsk, 20234 205
LRt 3 B T & 4
S MAFAT) Zo] FIEATS 497]
2 Ig=9en, SNS SHT &, &5
A9 HAEA, QTR Al EMER
Zolg] AY = thekst =2 Jdo] Ay
= Ak

42.1 $9391413]

2G9NI ARATY L5 FAH
FS ST ARIS B A4 7)ol
2999 RSN YRR T4
L, RS ABAL 717 A A7), B3
Q) ol Felsie, RIAS TREAT B
4w AR - 1A B A0 o
oAtk R ATFAVS FEEATH A
PR WAL A 18 2A% 9Rat

R

Foll= Al EAM JWOI s 32 T

g
T4k *]%/‘]”1E/\1er 2022a, 117- 118)
o

oz ?Mﬂi’izuﬂ. é%%ﬁ%c 2012»4 309
ol A 20243 40 o2 Eoytth( At A Y
2 2010: 2013: 2022a: 2024).

4.2.2 =417 913

EAAALL3E 20129 EHste] TA A

4o A AW s FHskE W 8%
S HESIATE W - WAL - AR 5 AT
7V} Fedsto] "HiEA] o AR = E]
< ggaidon, g EES 53 FHEA
£ AEsY A% EEIE T8 HE FEE
= =

=

&
. T
OH 3% —% i‘l‘i’éﬁi (o]=r2k 2018,

& Ayl PR WL B AAZ
WG, FAE O P ek
AR B, FA 94, EE Jb5

A, AR BUE 5SRO EAZ ol
ok ABF9] A 28 WIHL Yk
ARFAAEAIE=A T, 20200 202237 2024).

4.3 =M ME B

ARARY £59) YL Ale] 341
& EAE ARsRe 34 9
e o S Yol A

=
2] = %E*S}»—t— Z] FJ;;G §I—E

4.3.1 AA uhA
TA AR A A wskel o5 B
o wet AT TS st Soh(FAr
SFANHARIE=A 20100 2013: 2015: 2016:
2018: 2020: 2022a: 2022b: 2024).
¢ 2004~2005: WA F FH9L3]
(AR - 25 - 7D 7F FE EAE A

Hol kel Eue 9B Agaslt



ro
(e
—
l\D
l\D
(e
—
©
(L
kit
_>.:
rlr rx
N

.
DO
(]
Do
O
l\'}
[
N}
\]

.
Do
o
[NS]
w

N
(an)
[\
~
{ r V‘
o
P
2
e
o

2 - ol2lo] EA)

=

(100—>50—>26->

AR 7128 20043 A GA] AXE GRS

EAEEAEeR B oW W @ 2A 8% 397

7o 2 wbds) grom, < JHE¥H2024.5.9.)
oM LF- gHEo] AAEE T, A% :
thstel B8 71 =W A7 4, A2 w7tk
ot . AJ9A] - 7HE, B A, X9 )
SO FAIS} - B AH kg
A 2010, 35: 2024, 18).

-

HAR =

51‘34 5"4741 = OlTOV THFARE A
HAI A, 202220 2024).
WA, FH EA E’rﬁl 4é llé 01]*1

=M MAE 71E(200449 MAH - 20249 OHE AZ H|W)

2024 WA 7%

A A | FUkATE B glel 8E F U A <ol A, ofdo] sy ATl of2E]= A
EE 7154 |« AlEE0] JES EdlY ERE) 22 3 < AFEEO] 9 AZeh dishaly] S A
_ .X]—79,]_ u}-b}-/xLL;(O E= ’E}\%El ~ L _
&5 A4 9 = ! j}ohﬂ 3 wﬂ% = =4 o A3} AhE ekt S shrlel Ags A
A7t 71E | o SEUE Abo] & A Ul SFeta e eV} 271 A
«7HEE FHo] o] A S AR | 7 Fel L7kEe] Tt S AlejAde]
‘?—-_}Z_ ’\]7] o]L— ;q,:z SRS
- =
A A | <HAEAY Boe 2Eddert d ¢ Ye A A
A o 5] 23k A, AAL 5 A 00T 20| - B Eaot 9ALE Wi M E A F
B w Fr AR obd Ae A

o AGNIA ARSo] B A1 91, 1

EXNES 7)o ‘;Llc’}lﬂl ]1:10}% = L:‘rﬂ]‘; = 8% 12, TN
RN FEEAT FAEA EES A2

A1 BEE | “*}9} o] Sl 7133} AlRIEA 9] EAE (Al

E

I—Zbg—




398 =P HBI A A60H A3= 2026
(E 3 2004 AKARY 2o M MY T LHE
o ERE 9% A% 448939 2% 44(3%)
B (100%) 22 AH(50%) | 3A AH26%) [ 43 85093 (AREH)
99| BB | 22411 2024.1.18.(2) BT
wEd | A 0% D 20% D 10% 9 3% SISE
FHEA | Ay 0% A4 15% A2 8% A 3% A2 1%
A5 | ofgel 3% of2lo] 15% o}2lo] 8% ofzle] 3% o}glo] 1%
R 994, 9914,
B | el AREA, AREA, SRR
R o 4499
E ) 004~2026 HSARM MHZA 88
Ae A=A Az | 9= AR EA A7
2004 | ol ofelE AFH || 2005 | AHHEA 2497
2006 | $2159] BuE AL A9 | 2007 [ hdsnE #2A4 A S g | Ade
2008 | AZSIAS] oFEThE 53 933 | 2009 | 9oke we A%
2010 | Ak FE Hed | 2011 | A% B dR kA
2012 | g9 O AANNE & 9% | 213 |50 ¥ 92 #34
2014 | Eoke sl RS Sadtolop] | w53 | 2015 | #A4 want #93
2016 | % A%re | 2017 | ek g EXE]
2018 | OFEE 9% | 2009 [oloA 2 A faz
ofglo] | 98] Fulol F5uel7t At | el ojglo] | & & = o]t B
o | ER SRR AT LB D | e | ouel wae aagud | 4%
—J—%_'é‘ A ‘\: ° —LE"\:— =
2 g | e au | et elet Rt AE | AR
ofgle] | BF 2t A F914 ool |7ptEs) 42 Hse
CICREENE weg
202 | Axd | &d 5 a0 | a2 | Qw | wele A 2Helel
a}z) A 5= = 747ko
du | g A9l A5 g | R = B
=2 71
ojglo] | e Zlo} Az ojglo] | U= vtk o} PSR!
Aad | drplel gol2 47 : - :
2025 | Axd | gelZ A 03
e oz e | e, B | IS A |
R PARET B o)Al gut | ol shks AR ol
ofelo] A% 1% Rots oS
2026 | Az AR 1A
o A% i
SEABol § 92t 93 AEsE A4S AE 399 AT 2AH49g0) 3
Azt Aol Bol 297 5 AE B A3t EES
ORI 27 - 33 4R 4F WAD QA of FAA 1005 50EOR o)



L, 3pA 265S ST F, 4xPlA oY

o
o] ALY . ol

¢

4.3. 1l
ARE TAE Z3re el YR
A, AE AR EAgE ] SE, 715
2 52 X3S 5 AFEOFE A2 - vjxE
. EE3E A ERFAMAIZTS Q18 201213
A=A, 201395E F2AEA, 20160HE
5 5FAETE AR o] FEEAH,
S A, BAH 5 ot 7]l Al
(FAFAA AT 20224, 119). 20243
ol A=A 5004, AAEA 5009, LU
512085 ARl 335 558l 5
A - AZAE 5 F 23970 713l wisksich
(T3 HAI =AM T 2024, 32).

4.4 S EMZet Z=2 3

AAIRIEAI R, 20100 2013: 20150 20160 2018:
2019: 2020 2022a: 2022b: 2024).

7P AR Ak vid 49 239 AA #)
o s AFeie] AAshs A5 YA A2
Holek o] AR= A, ARSI, AAr3ts]
5 R TRl Ay, Faed, &

}
HREE QAR o9 Y Fohgolehs o

oz ud ) ol AINS U FAE A
sle] MEANEH 109 D7kA] Fak Aol A
ojoj7itt, E57t FEUS|= 20061 A2 of
2012\ AR S SRR ST E Q)
on, 25N, FIE, ATIFE, AR
Lhro] $2kg sl Adeth A%EA
EEZ3|9} A XA SMNERE 73} IS 9
o F8 ZE It} AYFAMEEI = AY

EA1golE] 9k AlRlo] Fojglz viAA B2
202 AP on, AFAYL 5459
AIE Tkl o A9 gk A AR A
HE wishke oz E8F3th 20199 A

oftt

FADANAE SHEH g FAk - As) Ak
3w Ao ZAMER 843} Aol wRFH
3, 20239 2059 AZAANAME 24 A
F AT 5 ookt A AR FHEE &
T Adeh B el AA= AT

Zo] wid o] Foix]
HA07 HdEE hE TR It} o=
TAES TSt ols 320 R A4 st
=49 Auje} S A= H 719S
o}, o] o= 2007 AT 9, 2005124
20089 EE=gAEy A 20179 Swz
FrolRe 273 20209 AR Exgo] 2
SNS TET &9 5 theFet QA Z2 0]

F5 %k



451 ¥8 &5
SHE thiAE &85t o] FofRltt vid
E2E9) BESE AlF - wlEEla, AY 54
Al SE F2A 2, AT e A,
TARE AL g Z2EH AA 5& Ed8 AW
A kZatk 2015900 S &S 2017390
A2 3, 2019300 EAIRE AEa &9
SAE AAEATE 202030 TV A} Al
A TRt Z At
SNSE 53¢ THE 57502 A=t
201240 so]2E5 & e o]F, 2013 E
JAXERTIHD & F7lste] Al

=2

i

o] E0 e A% AES R T3
A AEAS} FE71HS THCE THUE
AAE Hsle, 20043 FALE 35 T3
S AIFOZ 20200 o] % HAAIE, KBSHAL
BEAMBC, KNN, BNK#AEe-8) So] ojs)
Ak 20230 207d 71E FH G442 Al
sl E2E - A7y - g ZE -y - dE5

o5 O FHES ESY

452 A4 &5

AR Fef ol SA 23} ks 913 A4

offl
k1
ok
09'(;“
i

Q
ui
At
>
i
i
offl
e
T
i
3l
W
9‘&

45.3 715 9 A3} gt

=& AIHE 715 Fitslr] SR Ak
A= ol Fo Y. SEARFE 2004 3FH
200097149 7158 B2 182 AR S
7H] & 8ol 27N oH, £5¢ 5 W
ske AAH LR Z1Ssoith 8 2014 3=
YEAFA10E 71 54 olAloly TS &/
Th8) g S wizhslod, 2004358 201317
A P& A=A g AR - S - ERIE

o] A 508 FESIATHAE, 2014).

5) FARFAAHAREA R (2012), PESFAL Fo] 25 #o]A], Facebook.

ZA: https://www.facebook.com/onebookonebusan

6) FAFAAHAREA A (2013), AELEA ENH A, Twitter.

ZA: https://mobile.twitter.com/onebookonebusan

7) FARFGAGAIN =AM (2019). SELFA AXElTH AA. Instagram.

Z A https://www.instagram.com/onebookonebusan

8) AEARAdEE SIAL (2014). AS Hrh AFAFAEE 10871 S0 Fak BAFHAYA]

Rl X



QAL FE71% - Sl - ARITHA 5 T
7)30] Yealol £ AANE A, )2
Tl 54850 AN BHANOE 2]
2 5 U /e viIsiad

3} ZRolA RRARAS EA 7]
AL B3l AW Holg Shsty, SHE
£ 557 PR AF - W} 4§ o
EEIYS SYFOEA SHRE AF 7]
JS)giTk, 531 24 44 gl ool - 3
ad - ik ENE TR, AR - 22
ATA - 9T|9% B BFARE AR 4

Fesch Ea eS8 - AFFAY - &
MRS T U S s Al
A 74k vl Y, ABAL - S - IS
PR 50 S 5 £ A48 9

o} uﬁ’o‘}@l —E—ﬂ@ SlHZ 71%%‘ T e
HojFe= Al & = 3

Ty o A SR
Holle =7-stal Al %

\
9
=

E} DP%P wH AE 243 FHE B3}
AR QAR o3AE] e ) PEF
A fAreh ateh Z2aso) HHEE

A AN 3} PR A o) mEsitis B} A7)
Aleh w3 Fwaeke]l ¥ ol A

A BA o) AR Ago] VA R
& 757 Ao, Tk 7190] Folsh
Lol Yelo] 44 Feo] HEH B4
Holeh 1]

o

EMATHEeR £

2
ot
bt
>
Ho
offl
=N
(]
—

Ut‘ji]izq :L;quo] /\—];L]—_EE__ ﬂ_grgi
AL 93] o8] 71K FfAe] BRIt}
vl Ao] g, 3R F3} 73l T2y
A3b A B A=Y 2 A
g 29 75 5o 72 ME &
A= APAFor] =& E/q;)ru};q

% FYCE DS Y B2 o} 9%

o L

o m oo

2 —Qa ol ‘lo{'
o 02 >

ruZ
i}

Fd
o

o,
o 2 rf

)

O
o]
fllo
2
-
oX,
of
o,
38
_JIN
>
N
E )
P
.ﬂ
> r*o
o -z

EX

»

)

z o
2

o, 1"_>|“_l,
\©

o

AME3F ZZF(Market Segmentation
& ol &2t 875 B82S
71E Ag RAHOE gl A5dF
*& 1—%—% ol gAte] A, FAAL oL FHE
et Jehs et B AHIAE Alyehe
W20 2 A=A BF 7] -
(2004~2019) ell= Z8H4 ©l%
Aoz Tl TAE MAE
S Whgsted 20209
o] LAE 717t A stk Ao E A8ksisl
o} 2023300 2% 2053 S
ME F7I8l] F 489S AT EZN A
A3 At S SAlel REdEk
T3k S ol E A%} - wiEE S8 Al

Hel2 Sjsisch 20049 "ol 3e)e ofo)

w
—t
&
[o8)
—
@D
0g
‘i
rlo

N

ﬂil

[‘ll‘
e
rE
ot
B
i
2

b



e
ol
o 1

7t -

]_—1

his

1+

A
& 4

13

)

. 101-6,'1—/\]. . 57_}\]. .

Sheteh(

fgom, o

o~
-

I3

39t =AM
= 7%

ANEAREAZ 2010; 2022a; 2024).

2

2006

]

1

[e)

3

s

(e}

o
-
3]

R

3

=
=
L2

|

82

[e}

3

AT A2 Market Penetration Strategy)
T ]
oo

=
T
1l tex ]
il
9]

2

-

hs

)M 2

12 ARl
A

Ry

AAEA,
= 5A
<

R

2
SHEIEH
HEG IS

L

fu

T
E
=

A 3}

3

T

7)ol ul
7

AGAIRIE=A 202227 2024). ©]

=

sk deko A, 2023 2 A1
[e)

1tk 2012 o]
F =S, (HE Al19794

15 17,0008 AlREe=Z, 2024 d9= 3
[e)

FEAH R A A60W A3T 2026
o] A=A 5 A2 15,082

9
puis

J-

Zd 5M3FH

A AlE

=
=
=

o

=l

WM BT e R W EE N oMWY R
o T RT RN o5 g TN g B KT o
p\moﬁ,._-oﬂo‘.,ﬁ.ﬁc P - A~ )
F oo X ™ 90 Iy W A m T T
G B S SO - T BN
o e o H T o N oA T o= g T
to T NR T o] ) w on B ) o Mo o ) oF or
B & < i Eop o © o AT
—_ A — A How oF ~o o !
OT_ A — O 5.0 ~o o o X dl I :.L ~ 0 ZT
GO SCTR e B AR Ay
%Z%NW.HWO_% ﬁ?éd.n%%_mémﬁ%
- ol A _ x
NlﬂrWd.a,_HEo ﬂﬂ%ﬁ.%@]dﬂ ~
Aoyﬂ‘lr N 8 ‘,IglJIO‘IJ| Oﬁ‘wl
%W%%Aﬂ?éﬁr %V@ﬁiﬂo%ﬁrm@
Fesra T T agTy ok TRFE
R HTﬂﬂoE doAﬂQ%Aa®o7ae
L.}ﬂﬁﬁq%iﬂwﬁr B T W B W o N oy W
WX e T TS RT wE T L oT g TN
TPEUESEo s g uRe el
NlﬂﬂdLOTUnﬂnﬂlﬂwqutqvAotﬂH.,msnmo
W 3w ok o o] B No o T OO omp % T W o T
o B H o " o R S H YT
o o o E%mx@ou_%ﬁﬂwriicfz_o
B < W - WO B o ® ;"
T oo A oo BB E - I B
w TH Ro ) o W oF =5 T LN o w Mo
]Ujro [ae) dl\!‘l_/ . —_
Mo S To X <O oo WX % o =7 M Bl o
R _oﬂ_oﬂon_ﬁfiaﬁﬂ.aeawrma
oy E BV ew WO gl E M
kX Fwt Trldaemflilszg
My o~ T Mo Mo XX o T oo T Io
R e M -lc B O A i R R
s & < 39 Bl e W oge S o g
of o BB O Wo T ®S go KO o o o om ol =z
g ew DA eTT a P OP L wD
_50 \q ﬂﬂ = ,mw_ o 7L ~ J1A| \_ww,h E.TV = O#E ‘n_,_AIL - BO = T =K
— = i " =
B PIR LN PR BT
ﬁm._o%%E%HM.{&%%@%..E‘ T o
FE L BT P LEEHTE
R | m) i° I G S X -
ol W ™ T = Wn Ao B A O w T O Mo o WY

q2F

!

A7 2K Market Development Strategy)

5.3 AIZH

AT I

i 7h = Alch

[e]

N2

24

1

kel
pid

3l ‘3



SAgeol, =

#o] X]Q

75385 eH °d %‘E 271 £238] 7, AE
A, %A%E%%O}ﬂ % 3} Ei:l% > A

mﬂ@%vwlﬂﬁjﬁy%wgfaﬂ%%
B2, A AR EALHE S
7 © Zlofetleh. ek 2l o 87 A}
0% TR 914] ZAb} REale] A

T sjofe] mFalths ol AR AHHck
EE A 5H Folg Fusp]
Zage) B AEAS 48 2t
1,

-

9) 2009 FAHAR 1,1907
worth +8 A% JE:L"% o A7} 2H A =
S5tk AR THE= ABA, EA T E,
< HojEnh

10) 20244 S} - SRE . AT 1
o, 1 % 56%7F BAT =
Ne Z238 99 A7 ZH(FT - H3Y ofh),

A=
THE FEY F dE v At 22O A

LR DR

EARAEOE B @ A 9 54

RSN N 64

Ho
of
N
o
@D

5.4 DIAEAHFLAOIM Mt

AR QA &
folic), AHARIE g7E S
of 7% EA® AT AESE N 85
£ A AAsh 4R £AE FARE FUE
sk

AR FRE 200098 E TREe A2 28
Slo] A&HOR 0RO, A ABASE
ato] W Ao Fash AR L AAHL
AR B2 EAEE B AR
ol FRE AY3et olefdt o

R AERORE RIDER LR
Y= 3] A Q=S Azsgck
A9 AOE BN 7] - 9
b S EARA, S 200495 E 2024137
840 Zalste] Alglel A%H TS B

ofd

r_qa‘

off X
L

>tJ

>

b om 2
ok :&; ol
g b
= st

X @
ofi ﬂ%
S

bl o ﬁ
(o] r>~
N —E

L

o %

o i

g

offt u[Y

¥2 M
N

Rt

tlo

ot

==

11:,1

ol

i 01‘

g

<]

tlo

ofN

jabad

o

olol

S
ol
&
Ho

m
T
e
-
oX
=
E
)
o
it
ofy
e
_O|L
E

= WO 3k ZAA SR 51%7} 20~300) 9 2H, 53] OEH7} 26%= 7+
=22

T4 TR, EALEH0INY, HEY F

2 40%° &3
ul/«l o] ;\];H;g Ez]

&0 veht 9A 31

GBS IO F ZARINE $EAL) 2%k AL UA3T Ant FHe.
: S ARG DA HATL SR 2 3 ZUEY 2Ak
Y53, M2 AE|2E, ABFIA BF 5 AUE)



ARG B3R A60d A3E 2026

= B T H T W o TN Mok PR X BN T ok sl
© ﬂMXI o} ol ﬂ”ﬂu ™ _ﬁﬁ lowm o8 iﬂ_ o % or M_v = Wm mﬂo N MEM e
N I oy e S R L w R LE | R g
SrwTaed FTTOVTLC T T wl ke |Ho|z2z| B0 5w
KGR G Qﬂ%mﬁaﬁ@ﬁ@%& | TR ISTINT e (x|
a2 — Mo p o = S GG ~ T~ T AT A G I
m&mb 15 mﬂ_ mw bo oy Mm % N mﬂ e X 1xr < W Ez |[fw|Rn| or v
0 ™ 0 - T ! 0 ) - X = ,
—_ = < <X L, o) < C iy Bo r %o
" Q — o - A7) ! o oX ~ - - Br
ir 2 — 5/ 0 oAd T ; A R <0 . ?
BosdrIaecf RD4PEgBEQ 5 T iz =
ol @»l_l W,o o E KOTER r _L o KO K olw o ;MM. o » ow HWL ﬁm WL o oHOMC
C R BN ol G- - iy R A i wr (Wl o |0 o
=TS T R e o N £ x " = T |nem| M BT
n du&ﬁu%ﬁt“i ey S oo NN o o Rl S e .3 %
=T AN F g N 4&13 w ) -
__M.__| N5 o _Lﬂo it ,m_. w X ﬁh“m_wwﬂmmo mﬁ 7%&:. Wﬂ _._._“o W 2E o
o TESETERPT dgm¥g RaogR = T i -
w M 8T EE U og g d @ T o) A ot IO I i A (5
S o K oW W B % Mo Uo i m k- Mo 3m AT T || e ww e
T ~~ —
L B T |- o o w
% L | B RE T | EE
< S ~
. —_ L H__l
Mo o oMo B Ol WO I T MR T o N - R = o o m/r .
gy Xy Moy #EE BN X oo B wl1EE HegElel |
R M A RN T T W oy =T oo - FX R Tl olm |SF (2T | T
Hgm My res®KPPg ™y g oo FINEGE |Bg|Cuml | =¥
T o nNo2 o} ol [N} 2 o R F oo ~ | <% H | = zo B ~ T
o g @ "N g ®® e 2 8 B ke > TerXlealug x| N E
= < T = =o MO = oy LN o = N | B MR IBo R gl T Y| o B
T FTmo g o w T oy wm TN < Ll Rl el ke B S
H/JM e_ea.ﬁn__/uﬂﬁ = m‘M B ATM\_,_MNJ_ NE o ﬂﬁmewmw um B 5
| f ) X _
i W 2 s B o o S EGE! Eﬂl M i ) o Ho oy N oo Mﬂ 2 WM
g B P m e e BNy g E TR Xl |z |2 R -
1u7d|w|mn_uuﬂ] Laﬁur. o = ™ X B e Mo o iy &
XW B e PRE P RER g TR 5 = M il I 2|4 #o il
go_u;&,z%ww<ko I g LR S I ° . ~
ORI I o SN s I Gl A I Y e lwE T | 3
R TR B RSN sk RE|E| 2
L i B G R < % y |2
~ ol : OOR T o W2 < F T K _ e ) T o
TLHETRELTREEERCE SRR [F2s B kst
%H_%moimr@rwpu%g%ﬂil%ﬂ%%uﬁ ® £ |x |x |FE
B ® I R B I do T T RO R B W X




ALEAT, ARERT Fo| Felste] Al
AR B Egom, of
u

1 oo =
oleld P WL mAW wERoRE 4

Y3l7] ol & Uit SMES 7l &
Aom, ARle] A FFHS AL
o 2 g 718e] izt A8l 1A
Au 54 718 FAoR AFEE 497t 9
o], A&A I gy R} A2 A HH T
ATk

(@)
Y,
rhu
N2
2
re

6.1 22

=

BoATE ARAN $ES TAUpY
Aepe] BolA BT Al 24 A,
AR TATo] AGAISe) Helalal

MEsks 7e A REE 7)Esle

A EROEA ARAWPIZS TIE £
4 xRsE FHNET: o= EAe] A}
2 A3 F2HS U 7192 1o
F Alelet

S, NBHT AFE 71 =
Yaehe o] ERelnt EHELS, S5
:

=
TR, A7} e, 9% 39 5 ol =

d

J3S Tl A ol8AE EFL A2 F

o

=
s o e ) _
= Nl A - sk - A &

o}

F TS FoAR o 2H WA SXF

< UAE At 9] s ke

;4.7(4
A, SAGAFUA A A AR -
G S AR
= T

T

Yo 9O o o

1o o .
ofl 1L

2 1o

M
oX oX

. =
el
iR
o
R
y
AN
2,
)
—d
[l
¢
oM,
o =

>,
i)
i
fineis
v
i
1,
E
oo,
B
< |
£
il
ot
(o]
o,

Rl

ik

o2 ¥
fass

z AL
off

>,

2

=
o) 540 Vs A9 REY Fask REsht
= A} =k

ohA, 24 7 9 e BEA - o

AR - AR - A7) 3o] Hofaie

i

O

oS

LEJ rg
{0,

X

oo

ot

=

=5

iy

>~

>,

i)

fiu

>

b1

>

s

>
>,
ok
i

r)v
2
N
2
N
)
=
>
ok
St
N
oX,
By
o
1o,
lo,
N
N
{u

=
2

ol
rlo
=
2
©



=

=

NEERR

=
o

7V7F A7 v, &

=

)
JO

- HAE ZH A

3l

=z
gl

1

RS

AR, AN A A ol gAkE dE
]

z .

St -

=

=

AR 2o

EAEAY Ak o

1

o
S

T

.

s}

[e)

St A A B SR A60H A3 2026
FYg

A, AA

6.2 et

] 2

s

4

A

3}

o|J
K
ol
oj

A o187t A el
4L FolL ABFLAN =4

oo]: :l.

q

&

F35o
J=g
HOHAE SA B0 B £ 9t 7

o)

5

0|

olof7k= A

[e]

EAEE o}

3 gislel EE

o
=

CRERLE P!
7] ol Web 49l -

of
B

~

;OE

oF
j

e

oj

o] vhistel A g HLo R TdshE ook

755}

=

9

7 E2|3

Sh
=]

LS

ZA 7}

=

wm

A

R

o

RrTA=S

O 2ZH

T

kel
=1

=

A

At 2k

3 O
;éu':

ZA e}

=

fL

BE

m%

o1
L

i

1}, @A) 713 7

O]
o

&l 7gBkE o)

E

o

[e)
=

SF) ABIA A AR PR okl

@

)] Canada Reads AHIAH W EES &

0

+

ol



St - ARIEA] - F3hA] - AE - AL 2A = dustoll= SHAIZE ok A 20 H7h
o] TFLE 718 - 2 - Wil Fodsl= H A8 ARAFL 55 BAAHAY B4
g RdS Alxsislop gy AR A €] oM AZHoRE Aty W MRS AN
A A3} it S SRS, 7 Mol sHAle] ATt dAe] ARl =t
o dA A3t 5= F EF] AL g F de Aotk $5 AFE S HuAE
B a7t ik &gk v Al E ARA Aepd A3t A, oY A e] g A 7
H =AM w3} 0 A A derhd o, AR, 7ol tigk 2 A A A4
A & oFR ARUE EWTE 24 - 1F A RE BT A5 A AT M
S AL A2 07 Fofd F e s e AT SAEE FAE B9 I A
ke &s FEotke o] Fasith eIy 229 A, Sl Ak HlaL
2 A7 54 AY ARl =9e #4 2 ol 88tk
T 3 o= 4

A9 (2000). e-Strategy: Internet $H749] S443 g =F o298 Al 4PAE, 1(1), 31-36.
AEE (2014, 2. 24). AoR Fol W WHAY E41 Sl 109 WA, AR,

23] https://www.busan.com/view/busan/view.php?code = 20140224000020

AEA (2007). WA AU AA] AsHE Qs rHIE dEke] AL A - JRII|A]
(JKLISS), 38(2), 373-397. https://doi.org/10.16981/kliss.38.2.200706.373

AL, =93] (2013). =A1F SNS mHAIE @48t wijtel] gk A gl EE]obsls]A], 24(3),
157-180. http://dx.doi.org/10.14699/khiblia.2013.24.3.157

A3, HHAL (2007). AR A3 SX1S 918 iR Eke] AFA FA4 ARA A, 24(4),
133-152. http://dx.doi.org/10.3743/KOSIM.2007.24.4.133

WA, HALE (2021). FFEAE o]8 SRS 918 97 ol §AF PRI AlFol S AF S

AXH8}3]#] 55(1), 305-321. http://dx.doi.org/10.4275/KSLIS.2021.55.1.305

2003). FAREA T AR EA 0] YR EAskE 913 npA ] At A MAKER]

1, S Rb ey,

=93] (2008). TEABHARATAR S itel] Het A Sl - JRES]X], 39(1), 169-194.
http://dx.doi.org/10.16981/kliss.39.1.200803.169

el S7HEeA 9193 (2024). AR SAFEEAE (2024 ~2028).

3

b
S oo



408 F=EHAESE A A60W A3T 2026

=4 https://www.clip.go.kr/base/main/view

SAIHH HE A|184T 2.

EAESISH, HE A979U43.

FARFAAIHAINIEAF (2010). g o] Fom FAAY shts7] - AH-954HOne Book One
Busan) +5AEF 2004~2009. F-2F: FARFAAIGAI =

FARFAAHAINI =AM A (2013). & '7‘4—4 Ao FAl s 7] - 84542 One Book One

Busan) 2R3 2010~2012. FAF RARSFAAHA N =AM

FABFAAGAIRIEA I (2015). & e Fog FARR slvy]7] - A5LF2HOne Book One
Busan) +5AHEF 2013~2014, F-2F: FARIAAPA I =AM 2

FARFAAIHAINEA T (2016). ¢ #e] Aoz A shts]7] - A5LF2HOne Book One
Busan) +EAHEH 2015~2016, A4k FASFAAGA R = 7

)

_{
d

e

FABFAATHAIIEA S (2018), & ;‘4«] Ao g FAAR she]7] - AEAF4HOne Book One
Busan) +&AEA 2017~2018. F-A2F FARFAAPATI A 2

FARFAAIHAITEA S (2019). 2019 9ELFA AEAA AEF. Fob FARFAAHAINEA

TARFAAHAINIEA I (2020). & @ Aow FARAT s 7] - AR-LF2HOne Book One

Busan) AFEF 2019~2020. 4k FARFAAIHAIT A

FARFAAHAI =AM (20222). FARZFAATHAITIEA 2 1000 ©]F 209AH2001-2020). A4k 5
ABAR YA R A3

FARFAAHAIIEA 2 (2022h). & "?‘_94 Aoz AT shtE]7] - YEAE4HOne Book One
Busan) AFEA 2021~2022. F4F

FARFAAIHAIRIEA 2 (2023), 95T 20579 718 AEA AR, ik AR AAgARIE

=

_1

'l
g
iﬂf
[
ofd
18,
>
il
>,
r o
S
>
e

_[

FABFAAGAITIEA H (2024). ¢ o] Aoz FaA shE7] - AEYE4HOne Book One
Busan) AHEA 2023~2024. F4k FARFGAIGAI U =
LA, =971 (2003). 3= ARG EHA ] HHAMH| 2 SElE ek viAE el Ak AT

A B8] (JKOSIM), 20(3), 261-276. https://doi.org/10.3743/KOSIM.2003.20.3.261
RS (2000). 8 A, F B AT FGA oJ9l: o) AAE FHOE, FFFARRIIA,

38(3), 45-66.

745 (2005). Pl=re] g A, A =X eEe] S 549 B AR, 39(3),
27-44.

HAS (2007), " A, 3 BA SAG-e] APAAE S0 B4, el E A, 41(1), 5-32.

<
TS (202D). " He AT A SAwe] A% A A7 =R H A, 55(1
59-83. https://doi.org/10.4275/KSLIS.2021.55.1.059



EASVAEeR B A @ 24 £F 409

Ho

45 (2022). = " A, I EAT SXF50] A4 el A3 AT A - FREEIA 53(2),
165-188. http://dx.doi.org/10.16981/kliss.53.2.202206.165

ol (2018). FAEEOEAM T A, G mA A7 AT 5 FAHeE 4T
81-110. https://doi.org/10.17842/jsa.2018..72.81

o=k (2023). FAF gk A 3 mA] FA o] Fgd W Wik A FdolR=Al 1(56), 179-193,

oldAl (2014). T=AH vHAIY BE. =AM - FHSEE]A|, 45(3), 249-270
https://doi.org/10.16981/kliss.45.3.201409.249

o] &7l (2006). F= =AETe] AAS A g A, 9 BA EE FHCE dulELoledX|,
17(1), 5-25.

ol A (2008). & A, §F =X 27| HAh BHH: AR 252 THOE IHEAME -
ZJH8F5] ], 39(3), 247-265. http://dx.doi.org/10.16981/kliss.39.3.200809.247

o8& (2009). =M A|HALRI] HE ok 9 A, 3 A e THOE A - AES)
3], 40(3), 5-23. http://dx.doi.org/10.16981/Kkliss.40.3.200909.5

ol &Al (2011). TFEAR oJoMB L A A = - HHESIA], 42(1), 417-440.
http://dx.doi.org/10.16981/kliss.42.1.201103.417

olgAl (2012). TFE=AT Y A 18 S AR ARIE FAHCE A=A AESEA],
43(4), 113-137. http://dx.doi.org/10.16981/kliss.43.4.201212.113

ol &Al (2021). =AM A vIAI". ME Hd

FEH (2022), " DEARATE B 2 I A Q1] g vHY. QIEARS] 21, 13(1), 1589-1598.

Zvjok 57 (2023). FAEIRT Ao 79 I3 Al de] FA TR A ek A g
AR ES)A], 57(3), 191-210. https://doi.org/10.4275/KSLIS.2023.57.3.191

Z224(2013). sEAM gl B3 A7 A 45T 'Y | AE SHese THE d5E
A EES]A], 47(2), 201-221. http://dx.doi.org/10.4275/KSLIS.2013.47.2.201

FARG Ad27), A (2019). $2 =AES FUH: AKE 9 =AE vEIE AR v
Me PEEAEESE,

27371 (199). Ae=Mee) splgde =M e - JHSI8)X|, 23, 147-182.

A (2003). =Ae] M AR S 13 APAIE S ek =AM - QR SEIA|(JKLISS),
34(1), 111-129. UCI: G704-000014.2003.34.1.007

A A3 FAYH oAb A3 (2010). FRH RN, M A=A ARHE

International Federation of Library Associations and Institutions (1998). Marketing glossary terms.

5 12,

¢

Retrieved from https://www ifla.org/marketing-glossary/
Kotler, P. & Levy, S. J. (1969). Broadening the concept of marketing. Journal of Marketing,
33(1), 10-15. https://doi.org/10.1177/002224296903300103



410 F=EdAESE A A60d A3=T 2026

Krell, T. & Gale, J. (2005). E-business migration: a process model. Journal of Organizational
Change Management, 18(2), 117-131. https://doi.org/10.1108/09534810510589552

Phan, D. D. (2003). E-business development for competitive advantages: a case study. Information
& Management, 40(7), 581-590. https://doi.org/10.1016/S0378-7206(02)00089-7

Powers, J. E. (1995). Marketing in the special library environment. Library Trends, 43(3), 478-493.

e nF FUXES| o #7|
(English translation / romanization of references originally written in Korean)

Busan Metropolitan City Library (2010). One Book One Busan Campaign Materials 2004-2009.
Busan: Busan Metropolitan City Library.

Busan Metropolitan City Library (2013). One Book One Busan Campaign Materials 2010-2012.
Busan: Busan Metropolitan City Library.

Busan Metropolitan City Library (2015). One Book One Busan Campaign Materials 2013-2014.
Busan: Busan Metropolitan City Library.

Busan Metropolitan City Library (2016). One Book One Busan Campaign Materials 2015-2016.
Busan: Busan Metropolitan City Library.

Busan Metropolitan City Library (2018). One Book One Busan Campaign Materials 2017-2018.
Busan: Busan Metropolitan City Library.

Busan Metropolitan City Library (2019). Proceedings of the 2019 One Book One Busan Symposium.
Busan: Busan Metropolitan City Library.

Busan Metropolitan City Library (2020). One Book One Busan Campaign Materials 2019-2020.
Busan: Busan Metropolitan City Library.

Busan Metropolitan City Library (2022a). 20 Years History after 100 Years of Busan Metropolitan
City Library (2001-2020). Busan: Busan Metropolitan City Library.

Busan Metropolitan City Library (2022b). One Book One Busan Campaign Materials 2021-2022.
Busan: Busan Metropolitan City Library.

Busan Metropolitan City Library (2023). Proceedings of the 20th Anniversary One Book One
Busan Symposium. Busan: Busan Metropolitan City Library.

Busan Metropolitan City Library (2024). One Book One Busan Campaign Materials 2023-2024.
Busan: Busan Metropolitan City Library.

Chang, Durk Hyun (2022). The achievements and challenges of one book one city campaign as
viewed through ‘One Book One Busan'. Humanities and Social Sciences 21, 13(1), 1589-1598.



EASvAReR B9 A @ 24 &5 41l

Ho

Cho, Chan Sik (2013). A study on mass reading campaigns: focusing on ‘One Book, Seongbuk’
in Seoul. Journal of Korean Library and Information Science Society, 47(2), 201-221.
http://dx.doi.org/10.4275/KSLIS.2013.47.2.201

Choi, Sang Ki (1995). On the marketing strategies of special libraries. Journal of Korean Library
and Information Science Society, 23, 147-182.

Han, Kay Moon (2003). Market segmentation strategy for internet marketing in libraries. Journal
of Korean Library and Information Science Society (JKLISS), 34(1), 111-129.

UCI: G704-000014.2003.34.1.007

Helinski, Jana & Hwang, Jae Young (2019). Selling Our Library!: A Practical Manual for Librarians
on Library Marketing., Seoul: Korean Library Association.

Jo, Mia & Kwak, Seung Jin (2023). A study on the reading program improvement plan of a public
library based on the reading culture promotion policy. Journal of the Korean Society for Library
and Information Science, 57(3), 191-210.https://doi.org/10.4275/KSLIS.2023.57.3.191

Kim, Hee Sob & Park, Yong Jae (2007). An empirical study on marketing strategies for improvement
of library performance. Journal of the Korean Society for Information Management, 24(4),
133-152. http://dx.doi.org/10.3743/KOSIM.2007.24.4.133

Kim, Ji Eun & Noh, Young Hee (2013). A study on the optimization of library SNS marketing.
Journal of the Korean Biblia Society for Library and Information Science, 24(3), 157-180.
http://dx.doi.org/10.14699/kbiblia.2013.24.3.157

Kim, Jong Sung (2007). A study on marketing strategies for school library. Journal of Korean
Library and Information Science Society, 38(2), 373-397.
https://doi.org/10.16981/kliss.38.2.200706.373

Kim, Sang Hun (2014, February 24). Ten years of the civic reading campaign compiled into
a book. Busan Ilbo. Retrieved from
https://www.busan.com/view/busan/view.php?code = 20140224000020

Korean Library Association Terminology Compilation Committee (2010). Dictionary of Library
and Information Science Terms. Seoul: Korean Library Association.

Kwon, Ku Hyuk (2000). e-Strategy: characteristics of internet environment and limitations of
management strategy theory. Journal of Management, 1(1), 31-36.

Lee, Guk Hwan (2018). A study on ‘One Book, One City as a reading movement: focusing
on the ‘One Book One Busan' campaign. Journal of Seokdang Academy, 72, 81-110.
https://doi.org/10.17842/35a.2018..72.81

Lee, Guk Hwan (2023). A study on the current status and development plan of Busan's ‘One



412 F=EdAESE A A60d A3T 2026

Book, One City reading movement. Dongnam Language and Literature Journal, 56(1),
179-193.

Lee, Seong Sin (2014). Library marketing model. Journal of Korean Library and Information
Science Society, 45(3), 249-270. https://doi.org/10.16981/kliss.45.3.201409.249

Lee, Yong Jae (2006). The current stage and prospects of Korean reading campaigns: focusing
on ‘One Book, One City’. Journal of the Korean Biblia Society for Library and Information
Science, 17(1), 5-25.

Lee, Yong Jae (2008). The current stage and development strategies of ‘One Book, One City’
campaigns: focusing on ‘One Book One Busan'. Journal of Korean Library and Information
Science Society, 39(3), 247-265. http://dx.doi.org/10.16981/kliss.39.3.200809.247

Lee, Yong Jae (2009). Strategies for cooperation between libraries and local communities: focusing
on ‘One Book, One City". Journal of Korean Library and Information Science Society, 40(3),
5-23. http://dx.doi.org/10.16981/kliss.40.3.200909.5

Lee, Yong Jae (2011). A study on children service marketing strategies of public libraries: with
special reference to ‘Family Place Library at the public libraries in USA. Journal of Korean
Library and Information Science Society, 42(1), 417-440.
http://dx.doi.org/10.16981 /kliss.42.1.201103.417

Lee, Yong Jae (2012). A study on marketing strategies of public libraries: focused on New York
Public Libraries, Journal of Korean Library and Information Science Society, 43(4), 113-137.
http://dx.doi.org/10.16981 /kliss.43.4.201212.113

Lee, Yong Jae (2021). Library Management Strategies and Marketing. Seoul: Cheongram.

Library Act. Act No. 18547,

Nam, Jae Woo & Choi, Won Tae (2021). A study on the provision of preferential services for
excellent users to promote the use of public libraries. Journal of Korean Library and Information
Science Society, 55(1), 305-321. http://dx.doi.org/10.4275/KSLIS.2021.55.1.305

Noh, Young Hee (2008). A study on how to foster marketing librarians. Journal of Korean Library
and Information Science Society, 39(1), 169-194.
http://dx.doi.org/10.16981/kliss.39.1.200803.169

Noh, Young Jin (2003). Study on Marketing Strategy for Facilitating Service Provision of Electronic
Information Center in Namsan Library. Master’s thesis, Sookmyung Women's University.

Oh, Kyung Mook & Noh, Young Jin (2003). A study on marketing strategy for facilitating electronic
information services in the public library. Journal of the Korean Society for Information
Management, 20(3), 261-276. https://doi.org/10.3743/KOSIM.2003.20.3.261



EASvAReR B9 A @ 24 &5 413

Ho

Reading Culture Promotion Act. Act No. 19794.

Republic of Korea, National Library Committee (2024). The 4th Comprehensive Library Development
Plan (2024-2028). Retrieved from https://www.clip.go.kr/base/main/view

Yoon, Cheong Ok (2004). Trend and significance of the “One Book, One City” reading campaign:
with a focus on cases of other countries. Journal of the Korean Society for Library and
Information Science, 38(3), 45-66.

Yoon, Cheong Ok (2005). An analysis of the trend and characteristics of the “One Book, One
City” reading campaign in the U.S. Journal of the Korean Society for Library and Information
Science, 39(3), 27-44.

Yoon, Cheong Ok (2007). An analysis of the “One Book, One City” reading campaign. Journal
of the Korean Society for Library and Information Science, 41(1), 5-32.

Yoon, Cheong Ok (2021). A research on the present state of “Reading Cheongju” reading promotion
campaign. Journal of the Korean Society for Library and Information Science, 55(1), 59-83.
https://doi.org/10.4275/KSLIS.2021.55.1.059

Yoon, Cheong Ok (2022). A research on the books selected in the “One Book, One City” community
reading promotion campaign in Korea. Journal of Korean Library and Information Science
Society, 53(2), 165-188. http://dx.doi.org/10.16981/kliss.53.2.202206.165



WWwWWw.KcCi.go.kr



