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False Claims Act®] & AR $ict,

Defendant Relevant Product Settlement amount Alleged Fraud
TAP(2001) Lupron $850 million Marketing the spread
AstraZeneca(2003) Zoladex $350 million Marketing the spread
Schering—Plough(2003) Claritin $342 million False Claims Act
Bayer(2003) Cipro, Adalat $34 million Best price concealment
GlaxoSmithKline(2003) Paxil, Flonase $115 million Best price concealment
Pfizer(2004) Neurontin $430 million Off label marketing
Warner—Lambert(2004) Lipitor $49 million Medicaid Overcharge
Serone(2005) Serostim $725 million Offering kick—bakcs to physicains
Gambro(2004) DME $350 million Illegal billing
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The Impact of Physician-Pharmaceutical Industry Interactions
on Physician Prescriptions

Jin Pyo Hong*, Sang Eun Park**, Younsuck Koh***

Abstract

The relationship between the medical profession and the pharmaceutical industry has received
considerable attention in recent years in Korea. In this article we examine the impact of physician-
pharmaceutical industry interaction (PPII) on physician prescriptions. While physicians’ decisions
concerning prescriptions are influenced by many factors, two of the most influential are the visits
of sales representatives from pharmaceutical companies and the gifts and other enticements that
pharmaceutical companies provide for physicians. Patients regard gifts from pharmaceutical
companies as less appropriate and more influential than do physicians. Inappropriate relations
between physicians and pharmaceutical companies can damage physician-patient relationships
and harm the medical profession as a whole. Recent investigations in the United States and Korea
have found many illegalities in physician-pharmaceutical industry interaction. The article argues

for the urgent need to develop clear ethical codes and compliance mechanisms concerning PPII.
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