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The Moderating Role of Site Usage Experience in Internet Users’
Decision on Personal Information Disclosure

Lee, Dong-Joo

71 The proliferation of the Internet and the advent of e-commerce have amplified public concerns
Abstract

—J about privacy. Accordingly, much research effort has been made on the issue. While existing
research on online information privacy has usually focused on the examination of antecedents of personal
information disclosure, the literature has not paid attention to the potential changes of the antecedents effects
depending on the user s experience of the service. The current study aims to investigate the moderating role of
site usage experience in Internet users decision on personal information disclosure. Specifically, this study
considers two types of antecedents of personal information disclosure on a site—the attributes of personal
information requested (sensitivity and relevance of information) and the value of the service provided by the site:
and examines how the effects of the antecedents on the disclosure intention are affected by the users experience
of the site. Our analysis of the data gathered through a web—based experiment reveals that site usage experience
moderates the relationship between the attributes of personal information and disclosure intention. While usage
experience attenuates the negative effect of information sensitivity on disclosure intention, it intensifies the
positive impact that relevance of information has on disclosure intention. Based on the analysis results, we
provide implications for the mitigation of the Internet users privacy concerns as well as theoretical implications.

Keywords: personal information disclosure, information privacy, site usage experience, attributes of information
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} THRIYEAS SAZFH UM AlO|E 0| ZRe ZEGT0f Chet 27

ojef oA s Mux o] GF A= of MElA Wk AVAE F A= 1147 (53.8%) 0 AT, A7F
g ol gt Aol AFUZY AT/, S AEl AR A® W2 T 22.35M (EEHAF 2.40), A
o] g FAZAF(Aste o MHIAE o838t & W W 18M~30M 013t SHRE An|Lof

7 lstol o olgEE A AnkE ABI ool  diste] o8 ATl Ut BIAL 929 (43.4%),
ALUZY), thol(FIste] ol prom # AU o] &ATo] G A 1207 (56.6%) 0.2 T4
77, AACTS AR FAYUAT: PRl Heleh E o] mi F4o] skl o] 34
A 5o egeidr, A Rele 4 ger 2 67] g2 ok ¥ AT Ave] o4 g
Halglon] BAGHE 218 Hstol ALgaldlry, o Aok Reloz gan Ade] AEE % Al

£ 87 54 ‘ﬂ*"l ARASARE 4 Yol B9 4 olg ol soe B 4 39

3
of AlAlE A XJE 6&% T A AEE ATt o84 & A By Azl 24 W
AT SH AE =0 va(olst AEATHE) otk mEbA 24 A9 BgdE Hstel, £4°
= 5 WaR ARt mEkA 0t 1 Abe H ol &8 /ol mE F A" e sAe 4%
& 7RI A& S0, oAk AZF uig=e Hd Shglvh WA, & AT e dFeASH sAAE
ol (H, B AR 5 570 T 47lof distel  AFsiiet. ol del e e dE 42
et YRS Xﬂ%ﬁ}&‘iq % Sttt (H, Mol dgol 478 (51.1%)& AAsk¢laL, o874 7ol §l
gt FEATEES 0.8 (=4/5)°] Hal, (H, D = A2 g4l 678(55.8%)°1 Tk, 7holAl&
HE = 670 T 370l tHOPoi et ”‘JEE As  As 23 7 Ad 29 JE F4L 2ot fle
ST SHESHATY (H, Dol tizh REAFuE AR Yedthp > 0.05). ol&4ddel A= A
< 0.5 (=3/6)7F et whebA Z} oAt W2 4709 o) Ht A2 22,254, ol8A ol fle AT
HEAFHE0] AL T4 HpR ARGE AT Bk A2 224342 F A T FAE Zpo7}

LeRLA] gskehp ) 0.05).
3. 48 AR} o1 874F f/%ol Theh Aul 2ol B3t 7 Bt
7 g ol Glot, B4 A ol g4 §

B ASE 20114 4%o] AN YT A% b Ro] upE A Belgre] Bzt Hol7t ZASA
A5e Ae A o et sl RAl 9otilp) 0.05), BT FHHoR e Ho] By
A8 B BEL SR SRAER THEY AFWE D FR)NA HAdA Bl F (a4
o 49e B 4Y Ao THHAUL F 2129 Ln(WTP)ol W (Covariate) ©2 EFHEo] 1
of ojshiol BASAT, A7 5 5% RANR Gl EAHAY] Yro] o] 8AHe we 7
ARt ASAEY oM AEoR AFeke WA Aol AT 4 e Aol Az,
o AE AlE A4 A AE B Swets F o84l UE ARATULY HolE EAFA
Mo A% dgAE dYstER aysgon, ok Ao degon oo YalAe T o
WA Aol dAAHE Attt BUR P F A PAHOR 74T olu] 24 AW £%
so] AREOA BB ol 4 QS AHHY v, ]84T 4/ BE F A 1] 544
on] dzt el A FUelo] gl A0 e ol EAZL g AL HAE,

LRSI
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2 7o) S AEH] ste] BAEAE A
Astelet ARo) Hgwel HAe JAHA &
2 A2 Aol AAET 72 ARl AA 227
o) Hu g et A8 AT JES 245t

EAHE M (Repeated Measure

ANOVA)E A&siith. $4 Heze o HoA

7 AT eZa BHA £29] 4

ohat AuAZH go| AHEE T,

ag)a Ao AFLE F 71 AfolE {4 EX A

ofo] wh2 HRAFH L] Fo] U v /HAK

Y 2bolE TAISH] st Aol E % Gu] Mz
EFAATHO]E: 0, EHkE: 1),

B AoA] ZAEAY aQloR AgH FHI

N B 77t F M| o E ARG
7] wZol whE A E4bEAAY L34
(Sphericity) 7H4-2 118 tfio] obYth(Glass, et
al., 1996). &4 Axt= ot o) (& DI Zrh

oX oX

to & rlo
e
o
03‘9

i

o2 Hr ¥ MN oj
T

[e)

H

PN

o

ot
o

[e)

of el=o] et
JEAFHES] B2 0.516
AE 5o o JEATH & %
Hj&f frofstA Wok(p € 0.01)

34)°] vlsf &+

HE AR NnE
2 1S ¥ 5+ Ut
gk Al AEE ¢
(Post hoc Tests)< AA|3FH L
et =

R84

EL rE

..L./K‘]

A~

3F AASF

e AEAS 9
< 0.01).
stol Ab
A7t (3 2
A g 1‘415}
KAl =y
(0.757) °ﬂ
714 12 A E et
2 HE AR A E AEA T FoT
& ukp € 0.01). G 2)9 AFFEA AX
ol ¥ AE 5o figt AuASHE
5 /\-lo] }.-:._9_731091 ;qixﬂ
Bt 0.739)°] FsHA Ath=
0.01). webA 7H 2% A A=l o]
g, JRI T 71X
HEAZ TrJ

pikdp-

H
%ﬂ

A& B

UGl

HuAZ $
of el chg

(B 1) dtg &Y M Aot
7= Source AMNRE g MEg F e 43
ipas=S 1 11.804 204,827" H1 AA)
A 1 9.351 204.684" H2 27
A W e * ol 84 1 2.836 49.218" H4 7]
antHs A * 0] §747 1 0.913 19.979" H5 A%
U * Afo]E 1 1.064 18.462" -
HeAA * Aol E 1 0.506 11.072" -
Aol E 1 0.047 1.267 -
]84 1 0.055 1471 -
A 7 \
an Az Ln(WTP) 1 0.198 5.319 H3 A7)
Ln(WTP) * Ato]E 1 0.078 2.091 -
Ln(WTP) * o] 4739 1 0.023 0.613 H6 712

*p €0.05, ** p<0.01
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2A01M AfO|E 0|87 &

ZEgaol gt 37

& B 2E 2t [tz (Fatxtol)
e =5 H) 0.516 0.017 PP
25U 0.757 0.016
sl =5 H) 0.739 0.014 13,965
w2 (L) 0.534 0.018
‘ pisss 0.631 0.031
1§74 0.231
i 0.642 0.023
Aol ol 0.611 0.030 193
b 0.662 0.024
#p <0.05, ¥ p 0,01
SholE 9t o 24 Ais HdA sl 4 123l Alo] B} W Alo] Eof /) AT
BAlgol ¥ d%Fe e Hosd FAAe AganeE Fo%Hp (0.01) RBHH, Afo|ES} At
2, UEeL HEAY U A 23 A7) dd A=Y AuAE At fO5HA e AL® Y
Lo(WTP)9] Ao 2 0.015~0.0319] ¥ &5 Bt D =), olste] 7]&d 248 an 24
Zreth? weba] A Egel w545 AEA Ay WE B4, HARAEYEFY gkl Hgt
SHEo| FHE = 7HE 32 A A H AP EZEE] Zpol & A AT Atz s AT 4= Qi
mpREO 2 (G DI (E 2)9] At A 2 (& DO A= o] §74d Y e 1eal o
oE T AIEY AEAFHEC] fAStA (o] AR w9 A5 AE At fo4 0,010
0.611, dHkz: 0.662), FEAFHE] e Aol A BE {oaHA EAFTS HolEth (Id 3%
EY A= FY5HA] Y52 HolEt Oy 49 FHFHFIFMarginal Mean)S A3
A8 aue Wakds Hojgt, ol§H el Sl
2. 0|88 =4 =21 Ao A5 gl Aekol Hgf v w2 g5
AsHlEe 71&717F fasty, o= o] &4 ol
ol 84T A Ao dizt AR A, (FE  WHEY JFS SIS Yut((ad 3) F
DollA FEA gl thgt o] & H Fade §9  x). Y o)A 0l e A A5 Heol
SHA b2 ASR Uspylth oA Tell, o] 8ol wE AEAFHIEY 712717t S8R R o] &4
A A e A Aloldl], 227 AR Fu A 2 WY FF TS & &+ dd Al
Aol tiet FEAFH &S Zol7t gl AoE et 4) ), whebA 7l 49 5= A A E A
Wk ol (& 2)9 AFSEA AifofA A Aoz HHE, GE DA o8P Ln(WTP) 9 42
golE =, o8Bl e A FEAFHE AEFE FATHA & AoR UEET wehA
Bat4k(0.63D)7} o] Aol gle AT BHdt  HAWAEYFY avto] izt o] &AW 24 a3t
(0.642) A9 AR HolEt off 3t 7Hd 62 A A=A kot

6) WA=t w29 23] (H, H)S 499 A= 42 0.031, (H, L)$] A9 0.027, (L, 1) 9= 0.023, (L, L2 9+ 0.0150]th
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HExSHIE
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HExSHIE
0.90
0.80 *- 0|88 R
N JELER
0.70
0.60
0.50 e
0.40
= (W] Y = (H)
(O 4) o|8Zeat #H Y| w2 FEMSH|E
V. AAFE & 22 £ AL 712 A4 e FE o (Hui, et
al., 2007; Sheehan, et al., 2000), ©|2} HHs}o
1. 2 o7 Zaot 9 AAPY et A Hof| el FAIA BHAYo] Al H$-

AHEARS] AEAIE ojabaA o] Eebd o Qo= A
HEY AIFETE JEA | B A SFE 2T o] EHA ArHHann, et al., 2002; Hui, et al.,

7) % A1) ARt Pol, o8] 28 I AU ATHAS Bof, 244 AW 244 ARl whet Lok A alo] EALE S
Sof Ao]E o8 4Uo] U AUE FIIHE THH AHS T AN A (Trus) ST B4 Wete 0 AR Jgol st u
¥ 958 U A Roe GE o 8RYS 49 050 THY 4% 98 Aol A o oY ARE #6i 71 24 dusiich

AR, ARl ol Ael=ol dat ABE YA RIS FHAGE 7|2 AF(e.g., Ba, ot al, 20025 Resnick, o al.
2006)9] 27130, Fjx|20lgE H=o] th2) HE (Proxy Measure)2 AH§31o] AEHZIEJEH ol wheh WrhEs} BN el Tebns
A2 LAjshlct, wel A% Aol ke wlzhe/aine] el chechd WAbE /AT e Bolae] S A Bt 008 5 A e
Aoltt, w4 A7 A58 B $9I5A) 900 pglo] o £oH0.9103H 0,632) ol 75 4E 3K e Ao BoEr,
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2007; Milne, et al., 1993; Tam, et al., 2002). 1

gL ZetolrjAlof et 913 ”Jﬂo}h A B

ol Al EE et AREALY] ZefolHAlof gk 93

Ale 22 A "rke] 22 €, 2009).
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(Homans, 1961; Martnez—Tur, et al., 2006), 71932] A%
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A 2 ZHe AS Hojfr), ZefoHA] A4t
3 ol HEe = AgE g
2 A5l AEAF] fEe AARsH, o] A9
& AEAE He st
BAF gk AAA 2]
AE-E AAB (el 2 €], 2009; Hann, et al.,
2002; Hui, et al., 2007). ZLejut AEAFo| o
gt HAAS g AlHA Aok FERt dEoltt
ARG GO A & BARS AR THQl AR E
ol gk bR Q1A 4 glon, E**Ol 7h2l
O Algat AL o] gtk Qs Aol
BAFo] 71—z} 7+ Ao FAA %‘6:}% 714
$% QIoh(Li, et al., 2010), YA Z x| Eojgke
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