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A Critical Review on Social Media Campaign Studies:
Trends and Issues*

Chang Woo-young**

r Abstractj This study examined the trends and issues of social media campaign studies from three aspects-campaign
(& _ strategy, institutional environment regulating the social media, and political effect. Then, this study
performed an empirical analysis on the case of the 20th general election in order to discuss the political effect, which
has been analyzed the least. Specifically, this study empirically examined the trends of candidates’ participation in
the twitter campaign, the partial mobilization and voter response, and the platform effect on the election results. The
study examined all of the candidates twitter accounts and traffic and found the following results.-first, the number of
participants in the twitter campaign increased significantly compared to the 19th general election, and the campaign
was dominated by only two political parties that had more power to mobilize resources; second, it was clearly
identified that twitter is a partisan media. where specifically, those in the mainstream of the Democratic Party
mobilized much more supporters; and lastly, the twitter campaign has a positive impact on the increase in the rate of
votes and chances of winning the election. Particularly, the number of followers and the duration of activities were
found statistically meaningful, proving that promotion of networking and social capital is more important in election
campaigns.
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241|t0i(Social Media)= ¥4 $8450] =
Hog A5 A9 AR -AY AfE EE0IL 55
oh= 7 Ql 22kl ARyA el A & (Platform)
ojtt. <& D)ol F= o] e Hkel o] AFw|t o]
=24 7 84S B 12 9 AT A
HojlA 7|29 wiAm|tojut ghoj| H]sf B[S H}
& 7HAtH(National Informatization
Agency, 2012). o]&3t EAL 3] vjo] §3
O] #po|7} ot AFUA Ol 2tk ZpoofAf
HIZH Zole}. o]of et §f 7]HkofA] Blojdt 48w
tjojo] AjA1A g4k A= rlH o] BEAE L2420
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Yt 313 A= 24U 45 59o= I
o7 A& AJZo] upgo| w} vitio] 74|l
9] AeFaQl 80| AA Aol Avfdt JFE v
3 e}, o] HojA Adu|tiolrt S $-3sto
SHOL FAAE AY Aot TR EEEe He
AAAH IS S = Q= E AFOZ AAHT
Qlth(Cammaerts, 2008; Wills & Reeves, 2009).

FHo= Adn|do] AT QY] FAIRE E2l+= 20084
u|< )= A7 oA QutBarack Obama)= 45
B zto]dZ](Youtube primary)® &+ dH]AA

£ 7ACE NFFY #4 FHOA fE FHE F
AF3F 2= 919it}, o]ojA] Ao ‘Qulut= o]t
L} 3itt (Obama Everywhere)2he= A2 ofof] A4 0]

tjo] 7149l mfo] ¥ (MyBarackObama.com; MyBo)
EAES 2483to] WA A(John McCain)oll B3] 2
2l A 2S5 SUNA F=A LS o of
AoA SEotgtH(Riseberg, 2008; Robertson,
2009; Sanson, 2008). °]& AAdu]tjo] FHH Q2
HO| W39 H7HEE FAESLY, SEUTIA =
20119 AEAIFAANA A3 S84 ol 20184
78] AFAATNA AARH =72 SHA o]&
wjoj ket

|

H 1) AM0|Cjof o2ty
(Table 1) Social media paradigm

old media

social media

content attributes

content of media

media as a platform of content

receiver characteristics

mass or
information consumer

information prosumer

knowledge production method

a few experts

collective intelligence

power relationship

centralized

decentralized

communication type

one-way hierarchical communication

Interactive horizontal communication

representative media

TV, radio, newspaper

Twitter, Facebook, YouTube

source : Kim(2013).

4 2019-2

o




——

ozt aAAw|tjojo] HA|A g2 TR AAZ=
A7) B4 Aol =3tE= Aol ofyzt, o)
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toll AT E)T 7HQl 7] A AAE £o8 o
ICTs/Leadership A3 2@ = o]} Ith(Chang
& Song, 2010). E3F it KA 79| o] EHA 4
Aol 23l tjefrIFFof= A ANE0l ) &
9 Zrol7t witst= sfEEty] W) (Heter-archy
Democracy) 9= WH3}st1 Jh(Im, et al.,
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A 7I& A v%*é RS AASIEEE vt of E2|4 &5 ¥l AHAIHGo, 2013). H

i Ag g0 THE| thed, EJE &7 W Al FUES 24vtelrk S 8a FojolA o}

AORY AT AT GAE FEA NG L FAE ATV DA T4 oz ol

Q. 5] A% 5 HTHY A £ AR YA QWG 2 Uobt thep
£ A9 gel, AABAQIS WY AlolA S AR EAAS0] 24w|tlo] Auele] Held 4 o)

U A B dAz ot 1o guhy 7 on, AAvHof o] AL 2o BHE o

| o)y o] ESIE Ent EFF olid Wt A4l A Aol YT YL v 4 ek

o] 4E 7F5Ao] teks] At = ohA I EQE 1 7R%tHLee & Lim, 2014). AFA o] st tg 4

S BT A (A7} o]FofR = A7) =HE AFA o7 Hiks ARl 0] sttt 9f

Tzl o8 Aefslal A X 5-2 T3] At A yetd 71/d mirofof i Adnof 1o} A

A o] Ago] BT Aolth 48 (E DE A 7 QAL HnY AZolA FRARD FAA(F

20t SACIA 7 AT SESo] TRt &80 74 BA ATt AAEA F3 97] diEelth & A
golE &ato] A14e ARl BB W2 AAeE AL FESts S TR T T AREA
B 2) 200 £4 $20| 22491 0jLjo} 28 8
(Table 2) Candidate’s online media use of the 20th national election

homepage Facebook Blog Instagram Youtube
Liberty Party 114(46.0%) 207(83.9%) 191(77.0%) 35(14.1%) 25(10.1%)
Democratic Party 85(36.3%) 195(83.3%) 178(76.1%) 22(9.4%) 30(12.8%)
People's Party 33(19.3%) 107(62.8%) 98(57.3%) 13(7.6%) 3(1.8%)
Justice Party 6(11.8%) 38(74.5%) 24(47.1%) 1(2.0%) 0(0.0%)
People's United arty 1(1.8%) 53(94.6%) 8(14.3%) 1(1.8%) 0(0.0%)
non-partisan 25(11.8%) 67(50.4%) 60(45.1%) 5(3.8%) 5(3.8%)

source : Kim(2016).
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293} v R R0 EL AASHE Ao] 2% T
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A4, A4uto] ANl A E8 AL &
7ol djgt BAolt}, & 4AMulto]d] 7|& ZAY
< ABH 0w FAEEHEL o] 53] ARlE9] vl

ST AAYT 22 AeH vjde] o5 £
HAY IAEHYun, 2008). olHd FAFL 222l
TAHA(Online Regulatory Regime)9] 434 ] w}
gt =y B4 IR0 153 TAd 28T 7
$ AAuto] AFRle AL HPES At
ek v ARl ZA AW} Zo] Zek 22t
A FA7F AES BY A =Ao] THAEHA &

Autjo] FigQlo] AA| =AY AT FHof H|s| f-H
Aol AA #koi7} 915 HHChang & Cha, 2011). =
g TEd AATE Y g dol R EA(Cy-
ber Rights)& A@8sh= T3o] A€ of &40t o
A Qlo] thstd & Stk FAsHH 224l A
A2 JHAR] 330 9] £Ae} o] o} it o]
d3(Ideal Type)s WE2H 22l AIHH-Z =715
P AEFAGLE e =H] ol 7[EHoR
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A EX4(Social Network Analysis)= &3 A4
T 21X 1 = AAoltk(Chang & Kim, 2014).
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2015). o3t vj73o4 Chang and Lew(2013)=
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(Table 3) Political properties of twitter platform

type platform function political property
) internal or external relationshi I
networking follow ; p mobilization of supporters
formation
- message posting, public opinion Political conversation, arguement,
communication tweet i .
formation persuasion
spread retweet message propagation, issue raising electoral issue, agenda setting
. . : . . . trust, reputation, support,
duration of activity account, profile pursuing social capital p » SUPP
cooperation

source : Chang & Lew(2013).
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£ 4) 2000 B4 B $HS0| EQIE AHOIY PAX
(Table 4) Twitter campaign and winners of each party of the 20th national election
participation of general election participation of Twitter campaign
political party
candidate winner candidate winner*
Liberty Party 248(26.5%) 104(41.9%) 186(75.0%) 86(46.2%)
Democratic Party 235(25.1%) 111(47.2%) 206(87.6%) 105(50.9%)
People's Party 170(18.2%) 25(14.7%) 103(60.5%) 20(19.4%)
Justice Party 52(5.5%) 2(3.8%) 25(48.0%) 2(8.0%)
the rest 96(10.2%) 0(0.0%) 28(29.1%) 0(0.0%)
non-partisan 133(14.2%) 11(8.2%) 64(48.1%) 10(15.63%)
total 934(100.0%) 253(100.0%) 612(65.52%) 223(36.47%)

*: percentage of candidates in the Twitter campaign.

(2 5) 200§ SN X|9'8 ojopd & EQIE AM I} MK} 35
(Table 5) Twitter campaign and winners by region and ruling/opposition party of the 20th national election
S : S : participation in the | participation in the non-
participation Qf Twitter partlcllpatpn in the rulllng opPosing partys Twitier oartisan Twitter
province candidate campaign party's Twitter campaign campaign campaign
candidate | winner | candidate | winner | candidate | winner | candidate | winner
) 329 114 9 31 210 81 20 2
Metopolitan | 456 | ;9100 | 3479 | G01%) | GL3% | ©3.8% | (869 | ©1% | (10.0%
Yeonenam 205 130 54 50 37 53 10 27 7
& (63.4%) (41.5%) (38.5%) (74.0%) (40.8%) (18.9%) (20.8%) (25.9%)
Honam-Jeju 151 76 25 7 2 o8 23 11 0
] (50.3% | (32.9% | 2% | @8.6% | (763%) | 39.7% | (145% | (0.0%)
64 23 22 11 36 11 6 1
Chungcheong | 97 qs0m) | (5.9%) | Ghdw) | G0.0% | (63% | (G0.6% | ©4% | (167%)
Ganewon 25 13 7 8 5 4 2 1 0
& (52.0%) (53.8%) (61.5%) (62.5%) (30.8%) (50.0%) (7.7%) (0.0%)
rotal 934 612 223 186 86 361 127 05 10
o 655%) | (6.A4%) | (19.9% | @6.2%) | (38.6% | (35.1% | ©9% | (15.3%)
*: percentage of candidates in the Twitter campaign.
Sk ol WA WEHH 02 BFsl(Spillover) T FRE] ESE Hs|elo] 230l 202 e}
Ao g QA H. 59| AU} adn|te] 5 7] Wtk Aotk ] FEAAA = HERFT
A o] oM E S Satat AR o Al o YT FEE0] EH A 7heo] Axet
7ol Ags] AA FSA L K(Shirky, 2010). & HHE, 2EAGoA= 55] Al $HEEQ] EY
e A4 E42 AugFe] BAA A= vld  E HEQl A7Reo] vl A Uebkth ol 347t
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(Table 6) The comparison of twitter campaign activation of the 20th national election

1 area (~20%) 2 area (~40%) 3 area (~60%) 4 area (~80%) 5 area (~100%)
tweet 103.03 (71) 20.27 87) 1.57 (37) 0.00 (26) -0.67 (32)
follower 496.40 (100) 28.90 (58) 3.16 (31) 0.00 (14) -10.10 (50)
retweet 3,844.83 (98) 85.18 (59) 0.84 (46) 0.00(17) 0.00 (36)
activity duration 74.71 (94) 62.16 (62) 36.87 (55) 0.31(21) 0.00 (21)

(') : number of winner.

B 7) 200 4 ESIE E2fY 7|

S —TI

F 4% 20% 22- U1t i

(Table 7) Top 20% candidates and winners by twitter traffic of the 20th national election

tweet follower retweet activity duration
Liberty party 33(10) 83) 150) 62(36)
Democratic party 95(50) 135(84) 119(73) 60(39)
People's party 30(7) 20(7) 40(15) 26(11)
etc. 29(3) 24(6) 13(1) 39(8)
total 187(70) 187(100) 187(98) 187(94)

(') : number of winner.
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(Table 8) Selection of analysis variables

variable

definition of variable

source

votes rate

votes rate of candidate(%)

National Election
Commission

dependent variable
elected or defeated

elected or defeated of

candidate elected=1, defeated=0

National Election
Commission

number of electoral

number of candidate’s tweets

self-investigation

explanatory variable

tweets (3.31 ~ 4.13)
number of electoral number of candidate’s followers = -
followers (331~ 4.13) self-investigation
number of electoral umber of candidate’s retweets Edweb
retweets (3.31 ~ 4.13) W

Twitter activity period

Twitter activity months of candidate

self-investigation

National Election

sex sex of candidate male=1, female=0 Commission
age age of candidate Nagg;ﬁilseigﬁon
income gross income of a candidate Na(t:1 onal Ele;ctlon
ommission
none?}=0
elementary school
graduation=1
middle school
) education educational background graduation=2 National Election
control variable of candidate high school Commission
(Candld.at.e graduation:3
characteristics) university graduation=4
graduate school
graduation=5
current status assemblymen current=1 Non- National Election

current=0

Commission

political party

Liberty dummy=1
etc.=0

National Election
Commission

Democratic dummy=1
etc.=0

political party of
candidate

National Election
Commission

People's dummy=1
etc.=0

National Election
Commission

financial independence

financial Independence of constituency (won)

Statistics Korea

control variable
(constituency
characteristics)

electoral competition

votes rate of the first place-votes rate of the
second place

votes rate of the first placetvotes rate of the
second place

self-investigation

Youngnam dummy

Honam dummy

Youngnam-Honam Youngnam=1, etc.=0

self-investigation

regionalism Honam=1, etc.=0

self-investigation

Liberty x Interaction between the Democratic Party and = -
moderating variable Honam Honam regionalism seli-investigation
(constituency : '
characteristics) People'sx Interaction between the People's Party and If-investieati
Honam Honam regionalism sellminvestigation

CEELE
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(Table 9) National characteristics of analysis variables

candidate(N=934) elected(N=253) defeated(N=681)
electoral tweets* 24.87(59.313) 36.86(70.110) 20.42(54.148)
electoral followers* 103.80(432.334) 239.36(747.262) 53.44(200.352)
electoral retweets* 786.08(3645.714) 1,679.50(5,526.157) 454.17(2,551.836)
Twitter activity period* 34.85(32.002) 51.39(27.901) 28.71(31.259)
N male 840(89.93%) 227(89.72%) 613(90.01%)
= female 94(10.06%) 26(10.27%) 68(9.98%)
age* 53.10(8.969) 55.67(6.555) 52.1509.544)
. " 2,230,000,000 4,590,000,000 1,360,000,000
fneome (1.259E10) (2.195E10) (6.018E9)
education* 4.41(0.740) 4.55(0.506) 4.36(0.804)
current status® 0.21(0.408) 0.56(0.498) 0.08(0.275)
Liberty 248(26.55%) 104(41.1%) 144(21.14%)
Democratic 235(25.10%) 111(43.8%) 124(18.20%)
political party™
People's 170(18.20%) 25(9.88%) 145(21.29%)
etc. 281(30.08%) 13(5.13%) 268(39.35%)
constituency(N=253)
financial Independence* 28.605(12.9907)
electoral competition* 0.1499(0.12220)
regionalism™ Youngnam dummy 55(21.74)
Honam dummy 28(11.07)

*: mean(standard deviation), ** : frequency(the component).
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(Table 10) The impact of the twitter campaign on the rate of votes

variable B B SE tvalue o
electoral tweets 0.005 0.009 0.006 0.739 0.460
explanatory electoral followers 0.003 0.045 0.001 3.514 0.000%**
variable electoral retweets -4.762E-6 -0.001 0.000 -0.040 0.968
Twitter activity period 0.071 0.101 0.012 6.140 0.000%**
sex -0.209 -0.006 1.102 -0.189 0.850
age 0.087 0.142 0.034 2.602 0.009**
income 3.937E-11 0.015 0.000 1.474 0.141
education 0.828 0.112 0.363 2.278 0.023*
current status 10.632 0.148 0.917 11.600 0.000%*
Liberty dummy| 23.479 0.366 0.965 24.334 0.0007**
Democratic .
conttol | voltical party | dtommy 24511 0372 0.982 24.965 0.000
variable
I;eOple s 11.239 0.145 1.015 11.069 0.000***
ummy
financial independence -0.063 -0.060 0.027 -2.321 0.020**
electoral competition 4.790 0.028 2.823 1.697 0.090*
Youngnam |3 746 0.053 0.904 4144 0.000%*
ummy
regionalism a
onam sl
dummy -3.262 -0.038 1.060 -3.078 0.002
L}ilbertyx 1.541 0.044 0365 4224 0.000%*
moderating | moderating onam
variable effect '
PeH"ple s 5,286 0.165 0335 15.772 0000
onam
the fit of F value=5£6_.738 (p=0.000)
analytic mode R =0.910
N=934

*p<0.1, * p<0.05, ** p<0.01.
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(Table 11) The impact of twitter campaign on winning

variable B Exp(8) SE wald P
electoral tweets -0.001 0.999 0.002 0.562 0.454
explanatory electoral followers 0.001 1.001 0.000 4.119 0.042**
variable electoral retweets 0.000 1.000 0.000 0.119 0.730
Twitter activity period 0.009 1.009 0.004 6.030 0.014**
sex -0.439 0.644 0.346 1.612 0.204
age -0.207 0.973 0.012 5.256 0.022**
income 0.000 1.000 0.000 4.594 0.032**
education -0.293 0.746 0.131 5.052 0.025**
current status 2.202 9.047 0.242 82.976 0.000%**
Liberty dummy 2.137 8.470 0.346 38.236 0.000%*
control 5
variable o emocratic .
political party dummy 2.398 10.949 0.359 44.501 0.000
People's dummy|  -0.604 0.547 0.862 0.491 0.484
financial independence -0.018 0.982 0.008 4.903 0.027**
electoral competition -0.687 0.503 0.871 0.623 0.430
Honam dummy 0.191 1.211 0.253 0.572 0.450
regionalism
Honam dummy -0.768 0.846 0.516 2.219 0.136
Liberty -0.168 0.846 0.158 1.129 0.288
moderating | moderating Honam
variable effect '
P %Ople 5% 1.100 3.004 0.180 37.487 0.000***
onam
) -2 Log, Udo=635.620
the lt of £=659.179 (p=0.000)
moée hit rate=83.8%
N=934

*p<0.1, * p<0.05, ** p<0.01.
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(£E)
200 M 2|ES 71F M9 100742 2& ESIQ £
The characteristics of top 100 tweets by retweet of the 20th national election
ESIHAR] £4 ESIHAIR] 4]
No. " j—% - PESiA HAUR[EY = 7] YA jé@l =
PaL H| 4 =5 glg EIQ %g z)jg
1 e (CES) 6,219 0 0 0
2 A Adm) (5l 3,426 0 0 0
3 25| (HHS) 3,410 0 0 0
4 25| (HH) 2,670 0 0 0
5 S5 2,344 0 0 0
6 EAAER) 1,576 0 0 0
7 A () 1,367 0 0 0
8 Y (HH) 1,363 0 0
9 AT ) 1,243 0 0 0
10 FFAHE T 1,205 0 0
11 AEH(ERF) 1,166 0 0
12 FAHEHF) 1,164 0 0
13 FEAHETF) 1,161 0 0 0
14 Y (FaS) 1,130 0 0 0
15 oJeHF4%) 1,111 0 0 0
16 EIESNIERES) 1,077 0 0 0
17 FAHEF) 1,073 0 0 0
18 oJeFHFA%) 1,021 0 0 0
19 HPAETF) 1,018 0 0
20 FAHEF) 1,006 0 0
21 FFAHEHRT) 979 0 0 0
22 S5 971 0 0 0
23 =FHHTF) 924 0 0 0
24 AEH(ERF) 906 0 0 0
25 FFAHEHRT) 898 0 0 0
26 HEERI(E R 891 0 0 0
27 FFAHEHRF) 884 0 0 0
28 AEH(ERF) 881 0 0 0
29 AR HYD) 868 0 0 0
30 = RIS 857 0 0 0
22 2019-8
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31 EAAERF) 845 0 0 0
32 FFAHEF) 831 0 0 0
33 PAHEF) 824 0 0 0
34 HRI(ERE) 820 0 0 0
35 25| (F9) 812 0 0 0
36 PAHEUF) 810 0 0 0
37 QA (EHF) 807 0 0

38 AAFENF) 805 0 0 0
39 251 (ER1) 788 0 0 0
40 AP 782 0 0 0
41 & d(E ) 778 0 0 0 0
42 25| (E9E) 772 0 0 0 0
43 ojefrHF4%) 769 0 0 0
44 EAAERF) 768 0 0 0 0
45 HER(E ) 749 0 0 0
46 PAHEF) 747 0 0

47 FEHETF) 746 0 0 0
48 & AEHTR) 741 0 0

49 715 9F) 735 0 0 0
50 A (e 732 0 0 0 0
51 25| (E9) 729 0 0 0 0
52 AR 729 0 0 0
53 FFAHEUF) 725 0 0 0
54 PAHEF) 707 0 0 0
55 AU 701 0 0 0
56 EAAERF) 697 0 0 0
57 OEX}(tiU =) 695 0 0 0
58 2] 9E) 688 0 0 0 0
59 7:1 HE(E ) 687 0 0 0 0
60 AE7(E ) 682 0 0 0
61 PAHEUF) 679 0 0 0
62 A UF) 675 0 0 0 0
03 Z2EAENF) 662 0 0 0
64 &S AEF) 660 0 0 0 0
65 AU 655 0 0 0
66 LANEHUR) 654 0 0

67 oefzHF4%) 651 0 0 0
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